bet youd Nike 4) know her hdme/ 


Whenever Americans get interested, they want to know the name. 


Weaker countries may sink into socialism and similar minded 
people propose compulsory grade-labeling for American goods. But 
name-brand, nationally known merchandise stands in higher esteem 
with today’s public than at any time since our original brand 
went on the market, nearly 50 years ago. 


During the war, people sought name brands for the best possible 
quality and honest values. In the years ahead they know that makers 
of name-brand goods will never be satisfied to stop at any fixed grade 

or standard but will work constantly to excel. 


That’s how nationally known, name-brand hardware goods will steadily strengthen 


the link of confidence they have helped to build between the independent 
dealer and his customers who know him and his wares by name. 


‘ 
he THE UNION FORK & HOE COMPANY 
General Sales Office: Columbus 8, Ohio 


Jewelry by CORO 
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... Flenty of PROFITS ‘ 
with my DUNBAR GLASS — 


“We can really gor places, ... if you play up my 
line of sparkling, spotless Dunbar cooking glass. I’m 


















= telling millions of women from coast to coast in 
national magazines—your customers—all about my 
practical, durable, streamlined Dunbar ware ... the 

= beautiful glass utensils that are easy to clean, easy 

Be to handle, so wonderful to cook with. Display my 

popularly priced Dunbar glass—build up sales and 

- profits on the line that’$ teaching more and more 

os women to Cook with Glass.” 

3. 

x rome Durbar 

“ot 

F DUNBAR GLASS CORPORATION 

z DUNBAR, W. VA. 


1107 Broadway, New York 10 1836 Euclid Ave., Cleveland 13 
1556 Merchandise Mart, Chicago 54 





Sd Representatives: 
“RES BALTIMORE 1: John A Dobson & Co., 110 Hopkins 
lg Place. DALLAS 1: Galvin Sales Company, Wilson 
> Building. DETROIT 26: B. F. Feldner, 1229 Tuller 
Hotel. LOS ANGELES 14: Geo. H. Miller & Son, 


656 S. Los Angeles Street. NEW YORK 11: John L. 
Pasmantier & Sons, 5 West 20th St. PORTLAND 9: 
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Holt Berni, Portland Merchandise Mart, 821 N.W. 
Flanders St. SAN FRANCISCO7: Collins, Groth & 
Johnson, 324 Fifth St. SEATTLE 1: Holt Berni, 102 
Terminal Sales Building. CANADA: J. K. MacLeod 
Ww & Company, 90 Sherbourne St., Toronto, Ontario. 


EXPORT SALES REPRESENTATIVE: The 
American Steel Export Co., Inc., 347 Madison Ave. 
New York 17, N. Y. 
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TOPS IN PROFITS _ 


PLUS THESE BIG 





Full Promotional Profit Margins maintained to make Youngs- 
town Kitchens the best paying line of merchandise you have 
ever sold. 


A Complete Line of enameled steel cabinet sinks, cabinets, 
and accessories made to highest quality standards in every 
detail. Youngstown styles and sizes fit kitchens of every 
type, from compact arrangement in moderately priced 
homes to the most expensive custom installations. The 
finest equipment ever offered to meet the tremendous 
demand for attractive, work-saving kitchens. 
Evolutionary Styling that keeps pace with public acceptance; 
new Youngstown models can be added to thousands of 
pre-war installations. 

Expanded Production dedicated 100% to supplying the needs 
of Yotngstown dealers and distributors. 

Continuous Mass Market Promotion featuring low-cost 


em ati units that have the greatest appeal for the 
largest number of buyers. 


MEAN REAL RETURNS WITH (a Argsloun fidteheus 





MULLINS MANUFACTURING CORP. 
WARREN, OHIO 


Porcelain Enameled Products, Large Pressed 
Metal Parts, Design Engineering Service 








PIONEERS OF KITC 


4 


BY MULLINS 


Selected Franchised Dealers are sect to make substantial 
profits selling Youngstown cabinet sinks and cabinets, 
according to the proved Youngstown merchandising plan. 


A few territories are still open. If you are interested please 
let us know. 


HEN MERCHANDISING 
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Christmas 


Fug lis htown 


exciting 

gifts of 
mirror brilliant 
STAINLESS 
STEEL 


6 & 7-piece sets 
in beautiful 
wali racks! 


SMOOTH CARVERS! 


Sure, switt cutters! 
Magnificent handles! Vast 
variety of 3-piece sets! 


« 


GLEAMING TOOLS! 


Turners, ladies, forks, spoons, 
scoops, mashers, choppers, 
corers — largest variety! 
Precision balanced! 
Kitchen-red Catalin handles! 


280 Fifth Avenue, New York I, N.Y. 
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poor CHIMES 


and AMERICAN HOME. ae 


This NUTONE ad will oppear (in color) in the 
N@vember issues of BETTER HOMES & GARDENS 





if 


NUTONE 


list 
EIGHT-NOTE 
DOOR CHIME 


You'll get a whole lifetime of 
thanks when you give a 
NUTONE ‘‘Majestic’’ Door 
Chime! Year after year, its 
eight lovely Westminster notes 
will bring cheer (and a thought 
of you) whenever callers come. 
And if that lucky someone has 
a hall that needs a bit of 
brightening, they'll be espe- 
cially grateful for the “*Ma- 
jestic’s” soft-glow night light! 

Avoid disappointment at 
Christmas. Order your 
NUTONE ‘‘Majestic’’ Door 
Chime now at your electric 
shop, hardware, or depart- 
ment store. Other NUTONE 
Chimes are $3.95 to $59.95. 


EB eight-note Westminster Chime. 
th -brass tubes topped by a stun- 
af 


PR $39.95 


THE frdendliest 


GREETING OF ALL... 


Why you should order 
your NUTONE chimes 


NOW! 





REASON NO. 1 is NUTONE’S consistent ad- 
vertising campaign of which that ad on 
your left is a part. All year, this series has 
been selling your customers on the gift- 
appeal of NUTONE chimes. That’s why 
you can expect so many more people than 
ever before to be in your store for them 
this Christmas. 


REASON NO. 2 is the production headaches 
that afflict all manufacturers who refuse to 
let quality slip. And, believe us, we’ve had 
our share. But you can be sure that the 
NUTONE chimes you do get will be the 
best that money can buy, the only kind it 
pays you to sell! 


PUT 1 AND 2 TOGETHER and you can see why 
you should order your NUTONE Chimes 
... NOW! Remember how quickly gift 
merchandise was snapped up last year? 
This season promises to be the same. And 
Christmas is just around the corner! 


Nutone is the world’s largest 


maker of door chimes 


NUTONE, Incorporated, Merchandise Mart 

Chicago 54; 200 Fifth Ave., New York 10; 

931 E. 3ist St., Los Angeles |1; and Terminal 
Sales Bidg., Seattle |. 


NUTONE chimes and transformers are fair-traded 
in all fair-trade states 
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are creating an 


EVER WIDENING CIRCLE OF PREFERENCE 
for the Westinghouse Full Line of 
Electric Home Appliances 


TERRIFIC IMPACT .. . that’s what these Westinghouse 
Spotlight advertisements are making. Take the Refrigerator 
Ad above, for example. When it appeared in the March 
llth issue of LIFE MAGAZINE, more folks saw and 
remembered it than any other ad in the entire magazine 
... with the exception of two announcements about Nylons. 
That’s pretty convincing evidence of how interested people 
are in Westinghouse home appliances. 

There’s also another angle to these Spotlight advertise- 
ments that means multiple sales for Westinghouse FULL 
LINE retailers. Not only does each advertisement glorify one 
appliance—and stamp it on the minds of prospects— but, it 
shows the grand array of the Westinghouse FULL LINE of 
appliances as well. No one can miss the fact that when it 
comes to electric appliances... the Westinghouse retailer 
has what the customer wants. 


WESTINGHOUSE ELECTRIC CORPORATION © Appliance Division, Mansfield, Ohio 
Alants in 25 Cities « Offices Everywhere 


Westinghouse 


TUNE IN TED MALONE, MONDAY, WEDNESDAY, FRIDAY, 11:45 A. M., E. D. T.. AMERICAN BROADCASTING COMPANY NETWORK 


MAKERS OF 30 MILLION ELECTRIC HOME APPLIANCES 


OCTOBER 10, 1946 


WATCH FOR 


-.- A SPOTLIGHT ADVERTISEMENT ON THE 
WESTINGHOUSE REFRIGERATOR in Life, 
December 2nd. 


..- A SPOTLIGHT ADVERTISEMENT ON THE 
WESTINGHOUSE ELECTRIC RANGE in Life, 
October 28th; Ladies’ Home Journal, November; 
McCall's, November; Good Housekeeping, 
December. Also, Special Electric Range Adver- 
tisements in Farm Journal, November; Progres- 
sive Farmer and Electricity on the Farm for 
December. 


..- A SPOTLIGHT ADVERTISEMENT ON THE 
WESTINGHOUSE ROASTER-OVEN in Collier's, 
November 30th; Better Homes & Gardens, 
January; Bride's Magazine, Winter. 


...A SPOTLIGHT ADVERTISEMENT ON THE 
WESTINGHOUSE ADJUST-O-MATIC IRON in 
The Saturday Evening Post, November 30th; 
McCall's, December. 


A COMBINED READERSHIP 
OF WELL OVER 36 MILLION 
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Pla WA Called WIE RB ed, 


Immediate shipment on 


Kinney Aluminum 


With our new plant equipment and stepped-up production 





Los Angeles 11, California. 


you want...as fast as you need it! 
Your distributor or jobber has ample stocks... and if by 


you can get as much Kinney Thick-Cast Aluminum Ware as 


any chance he isn’t able to give you all the Kinney Aluminum 
Ware you want, just ask him to wire us for immediate shipment. 
Kinney Aluminum Company, 5900 South Boyle Avenue, 
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4-QUART SAUCEPAN WITH COVER. 


Wonderful for such bulky food 
as corn on the cob, etc. Code 
SAC. Packed 6 to a carton. 

Ship. Wt. 33.5lbs. list $5.95 





5-QUART COVERED DUTCH OVEN 
witH cover. Ideal for pot roasts. 
Code DSC. Packed 6 to a carton. 
Ship. Wt. 21 Ibs. list $7.75 





11-INCH CHICKEN FRYER, extra 
deep, with cover. You’ll never 
fry chicken any other way after 
you taste the juicy golden-brown 
crusted white meat you get 
from your Kinney. Code C11C. 
Packed 6 to a carton. 

Ship. Wt. 32 Ibs. list $7.95 









THESE OUTSTANDING FEATURES 
MAKE KINNEY A TOP SELLER! 


EXTRA-THICK CAST ALUMINUM, 
for quick even heat and top stove econ- 
omy. Reduces stirring, stops scorching. 


EXTRA-COOL, OVEN-PROOF 
HANDLES, with sure-grip feature. Posi- 
tive lock prevents handle twisting or 
turning in use. 


SCRATCH-RESISTANT FINISH... 
that’s easy to keep clean without scour- 
ing or polishing! 


SMOOTH SUN-RAY INTERIOR... 
with sides curved for easy stirring and 
cleaning...no rivets or other projections 
to catch dirt. 


SEAL-TIGHT LIDS that keep in food 
flavor, make possible either regular or 
waterless-type cooking. 


OVERSIZE BOTTOMS... flanged to 
get maximum heat from cooking unit 
and distribute heat evenly through sides. 


GUARANTEED FOREVER...against 
defects in materiol and workmanship. 




























3-QUART SAUCEPAN WITH COVER, 
Holds full three quarts. Code 
S3C. Packed 6 to a carton. 

Ship. Wt. 27 Ibs. list $4.95 





2-QUART SAUCEPAN WITH COVER. 
Handiest saucepan in the kitch- 
en. Code S2C. Packed 6 to a car- 
ton.Ship. Wt.21lbs. list $3.95 





9-INCH SKILLET WITH COVER... 
Code F9C. Packed 12 to a car- 
ton.Ship.Wt.55lbs. Jist $4.95 


against defects 
in material and 


workmanship 
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Selling DusT-STOP Replacement Filters is nice business. 


And it gets better and better each year. | aed apa oP aap teig mg 
Standard equipment in nearly two million home-heating tured in a new “Popular 


and air-conditioning units—each needing replacement of Science” short, produced by 
from two to six filters at least oncea year—DUST-STOPS have Jerry Pe 5 onscery 9 ~~ * ve a- 
become a fast-moving, highly profitable item for alert re- pune ob ann it ab pour teeal 
tailers. And, this is the peak selling season, the best) time to theatre. 
get into the business. 

Contact your DusT-SToP Distributor at once and get a 
stock of this fine nationally advertised product—DUST-STOP 
Air Filters. For his name and address, write Owens-Corning 
Fiberglas Corp., Dept. 934, Toledo 1, Ohio. 


In Canada, Fiberglas Canada Ltd., Toronto, Ontario. 


AIR FILTERS 


-a FIBERGLAS product 


*T. m. REG. U.S. PAT. OFF 


SAREE BERANE OM 


“PL? hon / Every owner of a filter-equipped warm-air furnace 
; KemiMe Ue needs two or more DUST-STOPS at least once a year. 
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WHEN YOU SELL 





Firestone )chn- 


TINTED SCREENING 


-- YOU'LL SELL IT FOR THE WHOLE HOUSE? 





Firestone’s amazing new screencloth actually 
makes multiple sales, bigger volume, higher profits 
for you. For when the home-owner needs one new 
screen, he probably needs all new screens. That's 
your cue to sell him a full set of screens made of 
Velon. 

Blended beauty. Velon screening is tinted to blend 
with the interior and exterior home color scheme. 
Easier on the eyes, too—lets in more light without 
glare. 


100% corrosion proof. Impervious to sun, rain. 





Resists impact up to six times more than metal 
screening of equal gauge without denting, bulg- 
ing or breaking. 


Easier to handle. Only one-fifth the weight of 
metal and correspondingly more manageable. Cuts 
readily with ordinary scissors, leaves no sharp 
ends. Handling and framing costs go down with 
Velon screening. 


Now available in standard widths and gauges. 
Stock Velon screens for utmost in customer satis- 
faction and bigger, better screening sales. 


FREE—Write Firestone, Akron, for your copy of full- 
color Velon booklet and samples of screening 


snow, salt-spray. Velon screens will never 
: iZ 
rust to leave ugly screen-bleed stains down , ’ 
the house-front. (z.) *TRADE MARK 


LISTEN TO THE VOICE OF FIRESTONE MONDAY EVENINGS OVER NBC 
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Let Charlie M‘Carthy help you 


MOW EM DOWN 


Use this new Bergen-McCarthy display to cash 
in on G-E’s greatest Bulbsnatching Campaign 


How’d you like to have Charlie McCarthy selling lamp 
bulbs for you? Well, here’s your chance! 


Right now the General Electric Lamp Department is 
mailing to dealers an eye-catching, full-color display 
featuring the irrepressible Charlie and his famous 
mouthpiece, Edgar Bergen. This gives you a direct 
point-of-sale tie-in with G-E’s greatest bulbsnatching 
campaign, now in America’s favorite magazines. 


General Electric is also mailing 
to dealers this gay lamp basket 
display, featuring “‘Charlie the 
Bulbsnatcher’. Whichever dis- 

lay you use, it will let folks 

now you're headquarters for 
the lamps that are constantly 
improved by G-E Lampresearch 
to Stay Brighter Longer: 


OCTOBER 10, 1946 





This full-color Bergen-McCarthy 
bulbsnatching ad appears in Life, 
Sept. 16; Collier's, Sept. 14; Satur- 
day Evening Post, Oct. 26. Note 
how the display ties in! 


The ads are full-page, natural color stoppers, present- 
ing some of Hollywood’s top comedy talent—Fred 
Allen, George Burns, Gracie Allen, Groucho Marx, as 
well as Bergen & McCarthy—in a mirthful series of 
bulbsnatching situations. While your customers are 
chuckling, they’re being reminded to buy G-E Lamps 
to fill those empty light sockets! 


Yes, your customers are pre-sold on G-E Lamps when 
they enter your store. But be sure to use that new 
Bergen-McCarthy display to clinch the sale. With 
Charlie’s help, you'll mow ’em down! 


| 






































BIRD & SON, inc., East Walpole, Mass. - 295 Fifth Ave., New York ~ 13-118 Merchandise Mart, Chicago 
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Here's the Modern Spot Overlay, one 
of 22 brand new patterns that are 
profit-packed with style superiority 
and eye-catching beauty. This one 
features a geometric inlaid effect on 
9-inch marbleized squares — ideal 
for modern kitchens. In background 
colors of Ivory with red and blue 
accents (6235), alsoGolden Tan with 
red, cream and black accents (6231 ). 





rmorlite designs and colors have the style authority that instantly sparks 
the homemaker’s urge to buy. That’s because every design, every color, 
is pre-tested for consumer preference by a jury of homemakers drawn from the 
income groups that make up the vast market for enamel surface floor coverings. 


That, plus the quality that is basic to every product bearing the Bird name, is 





why Armorlite rugs and yard goods pack a profit punch. And that’s why more 


he 


and more profit-minded dealers are featuring Armorlite in their floor covering 


departments. Bird & Son, inc., East Walpole, Mass. 


“For Style Superiority” 


BIRD ARMORLITE 


ENAMEL SURFACE RUGS AND YARD GOODS 


STAY BRIGHTER . LAST LONGER . CLEAN EASIER 
*Reg. U. S. Pat. Off. Est. 1795 
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Alert merchants know that the feminine taste can not be 
overlooked—even when it comes to padlocks. High security isn’t 


enough for Mrs. Housewife. She wants smart styling, too. 


To meet this demand, Eagle has created a trim, extruded brass 


padlock in appealing two-tone finish as illustrated. The result is EAGLE LOCK NO. 04867 

a combination of traditional Eagle security and looks to satisfy 1" x 1%", S-pin tumbler, extruded 
brass padiock. Case hardened, cadmi- 

your most exacting trade. It all adds up to more sales and um-plated steel shackle. 144 key 

changes. Can be master-keyed. 


profits for you. Order this timely seller from your jobber today. 
cs] 


_ Since EF3 
Fist Lochnaters S. THE EAGLE LOCK COMPANY 
subsidiary of BOWSER Ir 


Representative 


° 
QGuerica’s 
Cx . Nat [ 
Eagle Industries, Inc. t 


cy By Va General Sales Offices: 110 N. Franklin St., Chicago 6, Il. 
Sc ‘ 


Cabinet 
Locks 


Padiocks Wight Latches Stove Bolts 
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The Greatest Sales Story 
in the Oil-Burning 
Home Heater Field! 





MEANS A MAGIC CARPET OF PROF/T IN YOUR STORE! 


fer oil- FEATURES 
ry FLOOR LEVEL HEAT 
a to- Spreads a Magic Carpet of 
"pro Comfort over the floors. 
‘shown x ALL-DIRECTIONAL HEAT 
‘es Warms entire home, 
1 No cold corners. 






% HEAT-WAVE BLOWER 
Circulates 350 cv. ft. 
heated air per minute. 
* DOWN-FLQ, ACTION 
Waste ceiling heat 
re-circulated at floor level. 
% HORIZONTAL HEAT CHAMBER 
Largest of any heater, 
Low, close to floor. 


% FLAME-THROWER OIL BURNER 


% ; Throws a double- 
TO length U-shaped 
se, Golden Flame. 
4, 


Detroit 27, Mich. 
TINGHOUSE 
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X-acto Gift Sets they’ll want most 
for Christmas giving 


Because they’re the 3 Sets shown in our swell 
half-page ads in December issues of 

LIFE + LOOK + COLLIERS 

SATURDAY EVENING POST 


Because they’re perfectly priced to suit every giv- 
er’s budget and every getter’s yearnings. 


THE BIG SHOT — No. 85 X-acto Tool Chest. It’s got 
everything! The complete line of all-metal X-acto 
Knives (no more substitute plastics, remember’! ), 
scalpel-sharp blades, and scientifically designed 
hobby tools. Complete in wooden chest, to retail at 
$12.50. (Also No. 84 X-acto Tool Chest, at $7.50.) 








THE THREE MUSKETEERS — No. 83 De Luxe All- 
Metal Knife Chest. 3 X-acto Knives, with complete 
assortment of extra blades, in wooden chest, to re- 
tail at $5. (Also No, 82 X-acto Knife Chest, $3.50.) 





No. 80 X-acto WHITTLER’S SET — X-acto All-Metal 
Heavy-Duty knife, with assorted whittling blades, 
in wooden box, to retail at $2.00. 





Check up on your X-acto shelf. Stock up with these 
popular gift sets. Send for FREE displays and mats, 
and chalk up your biggest-yet holiday profit with 
X-acto. Singly and in sets, retailing at 25¢ to $12.50. 


ABER Fair-traded to protect your profits. 


; x-acto 


* KNIVES & TOOLS 


X-acto Crescent Products Co., Inc., 440 Fourth Ave., 
New York 16. In Canada: Handicraft Tools, Ltd., 
Hermant Bidg., Toronto. *Reg. U.S. Pat. Off. 














\J 


a 


Alfred Field & Co. 


| 

(Sole Distributors in the Hardware Field) i 
93 Chambers Street, New York 7, N.Y. t 
| 

Please send me complete information on X-acto J 
Knives and Tools. i 
| 

i 

NAME H 
| 

ADDRESS E 
| 

CITY & ZONE STATE : 
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‘‘Magic at Your Fingertips”’ 





Model No. 95 


$9.95 









The ALL-PURPOSE Cutting Tool! 


If YOU are not using this radically different ALL-PURPOSE 
Cutting Tool, then you’re working too hard. GENIE TOOL has 
been acclaimed by model builders from Coast to Coast as the 
right answer to building prize winners every time. Over 20 inter- 
changeable, precision made accessories are available. Don’t notch, 
carve, gouge and drill the hard way—- USE A GENIE TOOL! 


They ALL Use It! 


MODEL PLANE BUILDERS PHOTOGRAPHERS 
MODEL TRAIN BUILDERS HOME CRAFTSMEN 
MODEL SHIP BUILDERS CONVALESCENTS 
LEATHER CRAFTSMEN SCHOOLS 

CARVERS COMMERCIAL USERS 
(Wood & Linoleum) (Matting — Silk Screen Cutting) 





There’s a GENIE TOOL accessory for every use! 





JOBBERS...DEALERS...MODEL BUILDERS — WRITE DIRECTLY TO: 


INTER COASTAL COMPANY, INC., 649 S. OLIVE, LOS ANGELES 
National Sales Represéntatives for MODEL TOOLS, Burbank, Calif. 
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T. M. REG., PAT. PEND. 
| 
Just touch stainless steel cutlery or steel tools to the tools of any shape or size, heavy as well as light. j 
Magnagrip. wih seman mngendes grips ey: Magnagrip is guaranteed to hold its magnetism. 
keeps them instantly available until needed. Here’s Heavily plated and white enameled, it’s easy to 
a quick selling time and motion saver for kitchen, keep clean; adds to the beauty of any kitchen. 
home workshop, garage or factory — the only rack Packed 4 dozen in colorful display container, 
that securely holds knives, spatulas, scissors, cooking individually boxed, as illustrated, to retail 
forks, screw drivers, bits. wrenches — all sorts of at $2.95 each. 
i 
§ Write for information on our Special Deal, 
including handsome wood display-dispenser, free. | 
NATIONAL SALES REPRESENTATIVES: JOHN H. GRAHAM & CO., INC., 105 DUANE ST., NEW YORK 8, N. Y. | 
MANUFACTURED ONLY BY: R. E. PHELON COMPANY, 199 UNION STREET, SPRINGFIELD, MASSACHUSETTS 
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The Best is Always the Bargain 
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¥%& For nearly 60 years Perfection QUALITY has paid off 


dealers handsomely in profits, performance and popularity. 





- i 
The dealer’s reward is a constantly increasing demand for te 
Perfection, an ever-growing confidence in the man who sells it. ; 
That’s because Perfection is good, sound, lasting— ' , 4 
and requires few service calls. Sere oes eee | 
ge 4 
The consumer’s reward is long-lasting satisfaction in use—more for their e “ 
money out of every dollar spent on Perfection. | : : 
To them Perfection’s the best—and the best has proved the bargain. ' 
PERFECTION’S reward isthe | peas 


honor of being today the largest 
manufacturer in the 
world of oil-burning appliances 


for the home. 


Firelight” the world’s 
most famous Chill Chaser 
Perfection oil burning 
Portable Heater Model 750 





Medel 2205 “Ivanhoe” 
Console oil-burning 
Space Heater—with 
radio-type heat 
control dial 
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THE SOLEPLATE of the new General Mills Tru-Heat Iron expands 
and contracts during ironing—and that minute action makes 
and breaks the heating circuit. Thus, the very surface in contact 
with the fabric being ironed controls ironing temperature. This 
super-accurate control of ironing temperature means valuable pro- 
tection for even the most delicate of the modern types of fabrics. 
But that’s not all! The new scientifically shaped 4-Way, Full-Vue 
Soleplate covers more ironing at every stroke... the all around 
Button Bevel permits ironing under buttons with any part of the iron 
edge ... the unique Safety Side Rest ends tiresome lifting . . . the 
Tru-Heat Fabric Selector, marked with both fabric and actual tem- 


perature settings, makes it possible to iron every fabric at its own 


best temperature. These vital new features work together 
to make ironing—and selling—faster and easier! 


NOW BEING DISTRIBUTED IN: Minnesota, Nebraska, 

the Dakotas, Wisconsin, Iowa, Upper Michigan, Montana, 
Idaho, Wyoming, Utah, Colorado, New Mexico, and parts of 
Illinois and Indiana. Other states to follow soon! General Mills, Inc., 


Home Appliance Dept., Minneapolis 13, Minn. 
THE IRON SPONSORED BY Bett. Crocker 
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TRU-HEAT CONTROL reacts to minute changes heat regulators. It holds heat within narrower 
in temperature faster than ordinary types of iron limits than five other leading makes tested. 


The soleplate is part of the heat control ! 






















General Mills, Inc, 
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5 Popular Teme 
INDICATIVE OF THE QUALITY 
AND ATTRACTIVENESS OF THE 


PRISCILLA LINE 








New design 8-cup 
Percolator; burn-proof 
Thermoplax handle; 
quality evident in 
every detail. 


* 4-quart Sauce Pot; in- 
gs set cover and heavy 


ae _——— ee ie side handles; burn- 
a = VN proof knob; highly 
4 polished. 
Flavor-Seal Fryer; ex- 
tra thick; cover has 
steam vent; U-shaped 
groove in rim of pan . 5-quart Tea Kettle; 
“seals” the cover. 
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> Round Roaster for 
=e general use; heavy 
side handles and 
burn-proof knob; self 
basting with adjusta- 
ble vent for browning. 


NEVER PICKED OVER 


WS PICKED OUT 


This is the best recommendation any merchandise 
can have . . . to be PICKED OUT instead of being 
“picked over’. It is the true mark of quality and 
public acceptance ... spelling the difference be- 
tween profitable buying and unprofitable shopping. 
It’s the kind of distinction and recognition that makes 
PRISCILLA WARE the preferred line among dealers 
who place a premium on customer satisfaction . . . 


and enjoy the benefits of quick turnover. 


LEYSE ALUMINUM COMPANY, Kewaunee, Wis. 
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This illustration appears in The 
Saturday Evening Post, October 5, 
and TIME, November 4. 


Nation-Wide Promotion 


..- FOR “THERMOS” BRAND REPLACEMENT FILLERS 


*® You can expect big things from this 
special filler promotion. 

Here’s a product your customers need. 
It makes “out of service” vacuum bottles 
good again . . . restores the original effi- 
ciency of Thermos vacuum-insulation. 

Replacement fillers are a new idea to 
many of your customers. They don’t 
know vacuum bottles can be restored— 
that replacement fillers are available for 
all vacuum ware made by “Thermos.” 


And this promotion will remind all 
your trade to dig out those forgotten 
ottles, from attics, cellars, and store- 
rooms ... replace the fillers . . . put their 
Thermos brand vacuum bottles back into 
service again. 

Make the most of this selling oppor- 
tunity. Stock up on fillers, display your 
filler counter-card, and display the filler 
advertisement appearing in the POST 
and TIME. 


JERMDS sce 
REPLACEMENT FILLERS 


TRADE-MARK REG. U. S. PAT. OFF. 


Fit any vacuum bottle made by 
THE AMERICAN THERMOS BOTTLE COMPANY, NORWICH, CONN 
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WING to Savage, Stevens, Fox 
S ... the complete sales-and 


ee 





profit-building line of sporting 






arms for every shooter and every 
kind of shooting. 
When you standardize on this 








great line of rifles and shotguns 






you'll be able to supply your trade 






with exactly the arms they want 






for the kind of shooting they want 
to do. 


SAVAGE ARMS CORPORATION 
UTICA, N.Y. 
Operating Plants in Utica, N. ¥, 
and Chicopee Falls, Mass. 
* 
MANUFACTURER OF SPORTING ARMS, 
LAWN MOWERS AND ICE CREAM CABINETS ij 












i SAVAGE 
STEVENS eS... 4 


FOX 
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DO UGLAS 


Ainnsbiieas Boat 


The Perfect Boat for: 
FISHING e HUNTING e CAMPING 
YACHT AND POWER BOAT TENDERS 

GENERAL USE 


Rugged! Built from high tensile aluminum 
alloy — withstands greater abuse than any 
other material of similar weight. 
Lightweight! Easily handled by one man. 
Asa yacht tender, it’s simple to hoist aboard. 
Non-Sinkable! Flotation tanks keep it 
afloat—even when full of water. 

No Maintenance! It won't corrode—even 
in salt water. Good-bye to painting, scrap- 
ing, caulking. 

A Lifetime Boot! Built with aircraft ma- 
terials by Douglas, famed as the world’s 
largest builder of aircraft. 


Douglas Aircraft Co., Inc. 


(Dept. L-2) SANTA MONICA, CALIFORNIA 


eae . > A, Shes 
eR SENS. wae a 


The First All-purpose, All-aluminum Boat 


LENGTH — 10 FT. ** BEAM—4 FT. * DEPTH—17 IN. ** WEIGHT—70 LBS. ** CAPACITY — SEATS 5 COMFORTABLY (WILL CARRY 8 SAFELY) 
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ORDER NOW! ., 


Since its introduction less than six months ago, the demand for the Hurd Super-Caster — 
stimulated by consistent consumer advertising—has greatly exceeded all expectations. 
Christmas is sure to bring increased demand. If you want to cash in on this fast-selling 
item during the pre-holiday season, we urge you to ORDER NOW from your local jobber. 





», 


Patents Applied Fc.. The right to make specification changes is reserved, without obligation 





x ¥ 
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ething really 


ent som es Caster 
Hurd we ae rods: 


The above consumer advertisement will appear in 
December issues of four leading sports magazines. 
This will be supplemented by other attractive Christ- 
mas selling copy in Esquire, Fortune, Holiday, 
New Yorker, Harper’s Bazaar, Time and Newsweek. 


HURD LOCK & MANUFACTURING CO. SPORTING GOODS DIVISION 434 NEW CENTER BLDG. DETROIT 2, MICH. 
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It's a honey .. . this new 3-piece dis- 
play from Admiral. Life-size kiddies, 
printed in full color, are as cute as 
they can be. The album cabinet, which 
is part of the display, is substantially 
constructed ... strong enough to sup- 
port an actual table-model Admiral 
radio-phonograph. 


Two New 
Evye-Catching Displey 








, | 


be] aa P / E C E , { Here is another beautiful full color 


display for your window. Use it to 
identify your store as headquarters 
for Admiral radios, record players, 
combinations and portables. 


nivale ce et 
-_ 
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er 
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World's Largest Manufacturer of Radio-Phonographs with Automatic Record Changers 
. . . >. . . >. . > > _ >. . >. . . . >. > >. . CHICAGO 47, ILLINOIS 
GET COMPLETE DETAILS ABOUT THESE NEW DISPLAYS FROM YOUR DISTRIBUTOR 
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OMA ELECTRIC ROOM HEATER 


3 Durable Colors: Brown 
wrinkle, smooth Ivory and 
Taupe finishes. 





for NOMA is absolutely safe—for children, pets and invalids— 
parents, home owners and apartment dwellers— xy 
andy aga 


Check your own stock now against the outstanding selling features 
that make NOMA the leading heater in volume sales and customer 
satisfaction: Zuich- Dryer, foo 


CONVENIENCE — The DURABILITY — NOMA’s NOMA has no dust-catching 
NOMA heater is conven- spot-welded construction fans or moving parts, so it dries 
iently portable, plugs into provides lifetime dura- hair and personal a 


any outlet. bility. Nothing to wear wash items really 
out, lasts indefinitely without servicing to clean. Extra-length 
EFFICIENCY — Delivers maintain your reputation for quality sales. peach wd 
thorough comfort. Not just = For complete information and NOMA heater 


@ spot heater, NOMA car- ioe 
p Rage to to every core "ame of your nearest distributor, | around where you 


ner of the room — 100% efficient — all write or wire NOMA today. | want it. 
electricity is converted into useful heat. S p eci fications 
SAFETY — Baby-safe and Height 814’, Width, iis aad 220 
The heat’s in Volts, 1000 Watts, AC or DC, Weight 
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—_— SETS make extra Christmas Profits 


These are the sets that have made archery 
Big Time, from the stand point of retail 
sales. Beautifully packaged, complete, of 
truly astonishing quality and finished 
appearance, Ben Pearson archery sets 
MAKE sales! This Christmas, a prominent 
display of Ben Pearson archery sets — 
colorful, attention-compelling, dramatic 
— will make more money for you per 
square foot of floor space than any sports 
line in your store. Remember, Ben Pearson 
archery tackle is backed by the biggest 


30 





advertising and publicity campaign in the 
history of the sport — the biggest initial 


campaign in the history of any sport! 


BEN PER 





_— - —_ 
Order Ben Pearson archery sets from your jobber now. 
Get set for a Christmas Gift business in archery tackle, 


DOUBLE what you have ever known before! 
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Pal 


TRADE MARK 


QUALITY PLUS 


nitial 
hort ! 


Leading jobbers from coast to coast are now delivering the fine PAL Baby Walker 
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WISSING PROFITS: 


The way we look at it, everybody 
can be a loser. 


Particularly, the hardware dealer 
who isn’t capitalizing to the fullest 
extent on store traffic for related 
selling. 


Any counter or department will 
serve as an illustration. Let’s take 
cutlery. When a customer buys a 
knife, he’s buying an article that has 
to be kept sharp. He’s a natural 
prospect for an abrasive sale. But if 
there’s no visible reminder that he 
needs a knife sharpener, it’s only 


THERE’S A FREE COPY 
READY FOR YOU 


For exact abrasive items your custo 
mers buy most readily, use this prac- 
tical It’s the new 1946-47 
Hardware Catalog of Abrasive Prod- 
ucts by CARBORUNDUM. Full details 
of the world’s only complete line of 
abrasive products 


monual 


human nature to forget...the hard- 
ware dealer misses out on a profit! 


Multiply this by every counter, and 
department, and multiply the result 
by the scores of daily opportunities 
that occur at each one, and you'll 
readily see the profit-value of the 
CARBORUNDUM.-developed 
plan of related selling that hardware 
store Owners are now using. 


This plan is fully brought out in 
our important new booklet, “The 
Case of Missing Profits.” It’s a com- 
plete plan-with visualized displays 


that tie in neatly with regular hard- 
ware merchandise groupings. 


Each customer interest is matched 
with a compact display of special 
appeal abrasive items. Eliminates 
slow movers! Steps up turnover! 
Sweetens profit figures! 


Along with this dramatic booklet 
you'll have wide use for the buy- 
ing information in our brand new 
Hardware Catalog of Abrasives by 
CARBORUNDUM. A request gets 
you both. The Carborundum Com- 
pany, Niagara Falls, New York. 


PSS See Se eS ae ee eS aS ae a ee ee 


Name 


THE CARBORUNDUM COMPANY 
Merchandising Division, Niagara Falls, N. Y. 


Please mail, free of charge, your new Hardware Catalog of 
“ABRASIVES BY CARBORUNDUM” 





Firm Name 





Address - 








City and State 


CLIP AND PASTE ON PENNY POST CARD 


TRADE MARK 


“Carborundum” is a registered trademark which indicates manufacture by The Carborundum Company 
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Yes, this Coleman 


advertising now is building 
THROUGH-THE-YEARS 


sales for me 
! NOT gay 


If you, too, want a Coleman heating franchise—a franchise 
backed by continuous, market-building, national advertising— 
send today for the name of your nearest Coleman distributor. 
State which type of heating equipment you want to carry. 
Address: The Coleman Co., inc., Dept. HA-13, Wichita 1, Kans. 





Automatic Floor Furnaces Automatic Oil Automatic Oil 
(Gas, Oil or LP-Gas) Space Heaters Water Heaters 


“You bet! I’m glad to see Coleman in there again 
this year with strong national ads that sell the value 
of Coleman heating equipment. Of course I don’t need 
their advertising to sell everything I can get right now 
—but I know this easy selling won’t last much longer. 
And when things get tough, my Coleman franchise is 
going to be worth far more because of Coleman’s 
through-the-years advertising with the ‘biggest heat- 
ing story ever told.’ Their ads build my future market 
for heating equipment; and I know they’!I still be back- 
ing me in 1947-1960 and the hard-selling years beyond.”’ 


Coleman advertising today—like the Saturday Evening 
Post ad pictured above—is part of a long-range pro- 
gram to make sales easier tomorrow for the Coleman 
franchise dealer when he must again battle for his sales. 


America’s No. 1 Maker of Warm Air Heating Plants £ Col eman 
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YALE & TOWNE PRESENTS 


6 FAMOUS NUMBERS 


xz w? -® 


STARRING... NUMBER 040 


NEW ONE-ARM SPRINGLATCH 


The Most Remarkable Lock Invention In 40 ¥eu rs 


With a Great Supporting “’Cast’’ 
Of Famous Numbers — Completely Restyled 


Numbers 42 and 042... Extra Throw Gives Extra Protection 

Number 047 ........ .. Automatic Extra Throw Gives Extra Protec- 
tion 

Number 44 ........... . The Lock That Never Forgets 

Number 2 ............ The Streamlined Deadlock with the Big Bolt 
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1. This striking window display, 
dramatizing the attention-getting 
value of the new “One-Arm”™ 
Springlatch is made ready to bring 


new customers into your store. 








2. This handsome display card is 
set on your counter, ready to at- 
tract the attention of your cus- 
tomers and start sales moving. 








3. National advertising appears in 

the SATURDAY EVENING POST, 
announcing “One-Arm” Spring- 
latch...and urging both men 
and women in your community 
to shop at their local hardware 
store. 


4. Point of sale helps, like this ot- 
tractive, colorful new box and 
always usable merchandise en- 
velopes help the sale of these 

springlatches. 























THE YALE “MOVING MEN” SET THE STAGE 
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ACT Wl 
HERE’S THE SALES STORY OF THE MOST 


CONVENIENT SPRINGLATCH EVER MADE 


NEW, REVOLUTIONARY “‘ONE-ARM” SPRINGLATCH 
LEADS THE WAY TO MORE AND BIGGER SALES 


Remember the fuss and 
bother you've had at your 
own door when you have 
to use one hand to hold that 
springlatch open, the other 

lll ied dicated 3. Can be kept unlocked by push of button. 


? 4. Locked again by turn of knob. 


1. Can be opened with one hand. 





2. Locks automatically. 


easier now since Yale | 
Dwne makers of the 

YALE locks — invented LEADS “6 FAMOUS NUMBERS” LINE 
Arm” Springlatch! 

you can open a spring- 1. All More Convenient Than Ever 
d door with one hand 


it locks automatically 2. All Better-Looking Than Ever 
3. All Safer Than Ever 





These “6 Famous Numbers” . . . in modern dress... are auxiliary 
locks which have been recognized for years as the best-known 
lock numbers in the Industry. 


Modem styling, new manufacturing methods, new materials, new 
a operating principles, an unrivaled finish ... make them the most 
e's how it works. Once the key is turned, the . 
estat: Tas ain the ahead tp tm marketable night latches ever presented to the Trade. 
door knob. When you open the door, the 
e releases the latch to the locking position. 


Stop Button. If, however, you want the 
to remain unlocked, simply turn the knob 
push the convenient button. Want to lock 
in? A turn of the knob releases latch. The 
stop button, unlike old-fashioned slide 
, Never sticks, always operates easily. 


BETTER PROTECTION, TOO! 


case and strike, unlike ordinary night 
8s, are made of solid, rustless metal with 
lent impact strength and tensile strength 
ore than 40,000 Ibs. per square inch. 
ed collar permits cylinder to be flush with 
oor, it cannot be twisted off with a pipe 


~~ rt eee en ei eh einen a ea 





“Now | won't have to 
stand in the rain with 
bundles in my orms, 
trying to open my 
own door!” 


“This springlatch is so 
convenient that for the 
first time I'm going to 
get the extra-protec- 
tion springlatches 
“provide.” 


<P RRRN AR 


“Never thought a 
springlatch could be 
so good-looking! 
Guess I'll put one on 
my front door, too!" 


4 
‘ 
x 
3 


ae 


= 


EERE TESTE 


= 


“It proves thot the 
makers of YALE Locks 
are still leading the 
lock field.” 


A TRIBUTE... AND A PROMISE...TO OUR DEALERS 


nal advance in lock design in recent history . . . 
is another example of Yale & Towne’s policy: 


With “6 Famous Numbers,” Yale & Towne con- 
tinues a long tradition of invention and quality 


manufacture in locks and builders hardware. 
This tradition has proved successful through the 
years . . . owing, in no small part, to the enter- 
prise and imagination of the hardware deal- 
ers of America. 


The new “One-Arm” Springlatch . . . most sig- 


to provide the better, higher-quality products 
which mean bigger sales in your store. We 
pledge to continue this policy. 


The nation-wide “6 Famous Numbers” promotion 
is designed to support and supplement your sales 
effort. We invite you to take avantage of it. 


THE YALE & TOWNE MANUFACTURING COMPANY 


STAMFORD, CONN., U.S.A. 
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Full-page color ads like this, a new one every month, keep re 
minding our 32 MILLION quality-minded readers—men who 
are big buyers of tools and hardware—that the HARDWARE 
store is the QUALITY store in every neighborhood 


... Popular Mechanics Magazine 


YOUR HARDWARE DEALER 
Sells QUALITY Tools and 
Hardware, Buy from Him, 
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COLDWELL 


AND 


LPhitladcelohta 


ee ° oi, : e. ‘es two , “one. 4 
ta Lawn Mower History! 
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Now Manufactured by the Portable Products Corporation 


with modern revised trade marks! 


te A, 
an 


More and more of these estab- 
lished “Old-Name” Brands will 


soon be available. 


COLDWELL iawn Mower DIVISION  Newouren. NY. 


PORTABLE PRODUCTS CoS 2 © eee, 


; LAW WERS ELECTRICAL APPLIANCES PRECISI 
MANUFACTURERS OF: INDUSTRIAL iNStRUMANES CS RADIOS. s SAreTY 
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It Will Make a Hit 
with Your Customers! 


SIMONDS 


COLOR-TALKING PICTURE: 


“HACKSAWS 
AND HOW TO USE THEM’ 
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This remarkable film shows your hacksaw 
customers what actually happens in a hacksaw cut. And 
it enables them to show their workers how to choose and 

use the proper Hand or Power Hacksaw Blade for any 
type of cutting. This 16mm. Simonds film shows how to 
get top performance from the top Hacksaw Blades... 
Simonds “Red End” Blades... and helps you build up to 
top sales, too. To arrange a showing of this film to a 
group of your big industrial customers, simply get in 
touch with the nearest Simonds office listed here. 


SIMON 


SAW AND STE q BRANCH OFFICES: 1350 
Z Columbia Road, B 27 


E oO oy > 
FITCHBURG, MASS. : Mase 147 5. Genoa Se, Chi 
£ cago7,IlL; 41 . Eight 
Other Divisions of SIMONDS SAW AND STEELCO. St., Los Angeles 14, Calif.; 
228 First St., San Francisco 
5,Calif.; 311 S, W. First Ave., 
Port 4, Ore.; 31 W. 
Ave., Spokane 8, 
Wash. Canadian, Factory: 
595 St. Remi St., Montreal 
30, Que. 
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WE CAN 
FILL YOUR ORDERS 


Deliveries are reasonably good on 

all items illustrated; in many cases 

we can ship from stock, in others 

within 30 to 90 days. Specify 

Upson-Walton for good delivery, DIAMOND FRAME 
WIRE ROPE BLOCKS 


good service, good quality. Ask | 
your jobber. 


06 


HOIST HOOKS WIRE ROPE THIMBLES WIRE ROPE SNATCH BLOCKS 


Established 1871 


THE UPSON-WALTON COMPANY 


, _ — — —— 
Wauuacturers of Wire Rote, Wire Rote Httings, “/ackle Olocks 
." . 
MAIN OFFICES AND FACTORY: CLEVELAND 13, OHIO 


114 Broad Street 737 W. Van Buren St 241 Oliver Building 


New York 4 Chicago 7 Pittsburgh 22 


HARDWARE AGE 











NATIONALLY AD 
after month 

delivering pote 
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A FAST SELLING COMBINATION 
TO BRING CHRISTMAS TO YOUR 
TOOL DEPARTMENT ° Now your profit picture is 
complete — the Bruno Hole Cutter Kit provides you with 
two ‘‘EXTRAS”’ to boost your sales this Christmas — 
a colorful new plastic case by one éf Hollywood’s foremost 
designers and an attention-arresting, easily 
removable holiday wrap. 

Each convenient kit contains two models of Bruno Hole 
Cutter — No. 100 cuts holes %” to 1%” and No. 101 
cuts holes 1” to 22”. High speed steel blade makes clean, 
fast cuts in metal, wood, plastics and other materials. 

Bring customers into your store by featuring a display 
of these Bruno Hole Cutter gift kits in your window. 
Watch how it builds your store traffic. Keep Bruno Hole 
Cutter Kits easily visible on your counters — people 
everywhere recognize the quality and value of 
these famous cutting tools. 
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IMMEDIATE DELIVERy 
to ship all gif. ; 
October 15¢h, 





We gua 
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ng or write Dept, Wate 
+ Beverly Hills, California. - Srune 











Deal No 480 
. 0 contains 5; 

an GINS six N, 

_ + Kits Packed in g poe rs ong 

: o chipping weight — 6 Ibs itatees 

och Kit contain 

in tan — sone list PRICE 
. $4 

101 ond sells ~~ 38. Your £08 | 320 
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Stock the Braud 
that SELLS! 





SOOT & CARBON 
REMOVER 
40¢ RETAIL— 40% OFF TO YOU 


ONLY ONE SIZE TO CARRY! A FAST 
MOVING, EASY-TO-HANDLE PRODUCT 





$00 an RBON 
REM OVER 


Hardware, drug and department Our impressive radio campaign, 
stores have consistently made a newspaper ads, streetcar cards and 
fine profit on this steady-selling, outdoor advertising build cus- 
nationally advertised product! tomers for you! Free display cards, 
Works in furnaces, stoves or heat- stuffers, window streamers and 
ers burning coal, oil or wood. newspaper mats for the asking! 


ORDER FROM YOUR JOBBER OR 


Marine Electrolysis Eliminator Company 


617 DEARBORN STREET + SEATTLE 4, WASHINGTON 
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YOUR BEST BET 


TO HELP YOU SMASH ALL HOME 
PRODUCTS SALES RECORDS! 

























ST 
™ These 7 Great Companies q 
bring you Products of ACME 
WHITE LEAD & 
SHERWIN-WILLIAMS COLOR WORKS 


RESEARCH 
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Lowe Brothers 








THE 
JOHN LUCAS 
w. LAWRENCE LOWE BROTHERS g COMPANY INC. 
COMPANY so 








g COMPANY, INC. 


PITTSBURGH, PA. 


DAYTON, OHIO 










THE 
SHERWIN-WILLIAMS 


COMPANY 


CLEVELAND, OHIO 


KEE 


ROGERS PAINT 
PRODUCTS, INC. 


DETROIT, MICH. 

















CHICAGO, WL. 
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Now-—in addition to the tremendous natiof 
advertising campaigns behind each indivi 
ual “Product of Sherwin-Williams Researc 
—their combined stories are wrapped up # 
a single smashing advertising campaign. Bj 





- ASTAGGERING TOTAL OF 5 BILLION MESSAGE 7 


RFULJF HOME PRODUCTS ADVERTISING! 
pact \| Ptr tmar} 


“"d Garden. 
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New, safe, sure-kill, brush on DDT! 
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Pestrey DDT Contig ol kil 
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after it's applied. For ae Peetroy 
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APOMBINED CAMPAIGN! 


s nationlouble-pages in color! Additional circulation 
1 indivi@>f many more millions to give dealers who sell 
Nesearcl roducts of Sherwin-Williams Research the 
ed up #dvantages of the greatest consumer accep- 
aign. Baance these products have ever enjoyed. 


ACE: —This Gl and neat Spring! > 

















The simple goal of these seven great com- 
panies is this: Better products that sell 
faster and more easily to more-customers! 

Right down the line—from original re- 
search to actual sale—everything is pointed 
your way! You get products that are un- 
beatable . .. products created by the com- 


FASTEST-GROWING 


$35,000,000 DEALER 
PRODUCTS OF THEIR KIND! 


PROFITS IN 5 YEARS! 


bined scientific knowledge of vast labora- 
tories. You get merchandising know-how 
that’s absolutely tops—the sum of years of 
experience of not just one but these seven 
great companies. 

You get unparalleled advertising sup- 
port ... millions of dollars spent to make 
millions of people know about and want 
these wonder products of Sherwin-Williams 
Research. And, finally, you'll get new prod- 
ucts — sound, scientific, salable products 
that open up new markets, new sales oppor- 
tunities, new goldmines of profit for you. 

Yes, this is beyond a doubt the greatest 
thing that has ever happened in the home 
products field! Get into it! Phone, wire, or 
write now for complete facts to any of the 
companies listed below. 


MOST SENSATIONAL OF AMERICA’S NO. 1 
ALL DDT BUG KILLERS! WEED KILLER! 


ACME WHITE LEAD & COLOR Works, 


Detroit 


W. W. LAWRENCE & CO., INC. 
Pittsburgh " 
THE LOWE BROTHERS COMPANY 
Dayton . 
JOHN LUCAS & COMPANY, Inc 
Philadelphia bs 


THE MARTIN-SENOUR COMPANY 
Chicago 4 


ROGERS PAINT PRODUCTS, INC., 


Detroit 


THE SHERWIN-WILLIAMS co 
Cleveland “3 
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I know-a my job and I lik-a the Wheeling BAR-X- 
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LATH because it stands up to the trowel, can’t crush 
and saves-a my time and my plaster.” 

That’s what lots of good plasterers tell us. The four 
sets of solid rods welded in pairs right through the 
mesh provide “stiff beam” reinforcement that goes on 
easier and truer, takes the plaster better and minimizes 
Sagging. 

Stock Wheeling BAR-X-LATH. And look into the profit- 
able business so many dealers are getting with Wheeling Ex- 
panded Metal (heavy gauge). It has hundreds of uses. 
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WHEELING CORRUGATING COMPANY - WHEELING, W. VA. 


Atlanta - Boston - Buffalo - Chicago - Cleveland - Columbus - Detroit - Kansas City - Lovisville 
Minneapolis - New Orleans - New York - Philadelphia - Pittsburgh - Richmond - St. Louis 
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A SPECIAL MESSAGE TO DEALERS! Reprinted — se SL 

scements in which Du Pont tells 150,000 painters, rea veg: — rarer bora . 

paragon a the reasons why nylon-bristled brushes 9" — ae _ Sooremeeir xt 
i ese > 

i ith the huge demand for ™ ; ee 

hin pen ye a as your store headquarters in your community for long ng 

m ’ 


smooth-painting brushes with bristles of Du Pont nylon. 















THIS TEST BRUSH WAS USED 
IN 7 MONTHS, BY 7 MEN 


This nylon-bristied paintbrush, 
used in varied service over 7 months, 
shows little wear...is actually only % 
inch shorter than when new. Painters 
have found that nylon brushes last 
from 3 to 5 times as long as natural- 
bristie brushes. 














TYPICAL COMMENTS FROM THE PAINTERS WHO USED IT: 


yer used , Fg sob ” 

’ at) reat 1°" oot A 
poes ° cat more” « 

‘ 


h Ie 
« Best bres ip. 
_, does not arp qv o™ 


soon. See him early and reserve it now. The brush 
Ohie distributer, whe loaned = manufacturers still have four years of ‘“‘catching up” 





the test brush te these to do. Du Pont does not make paintbrushes. We 
supply the bristles to brush manufacturers. E. I. 
painters and gathered du Pont de Nemours & Co. (Inc.), Plastics Dept., 


The M.. Wilton Cor Toledo, Ohio their reports, writes: Room 2910, Arlington, N. J. 


‘We have sold many nylon-bristled brushes to dealers, 
painters, and factories, and have had nothing but en- 
thusiastic comments.”’ 

Mr. Schwanz] loaned the nylon-bristled paintbrush 
shown above to 7 different painters, between May 
and November, 1945, and kept a careful record of 
the work each painter did. The brush was used on 
both smooth and rough walls, on both inside and 
outside jobs. 

J Your dealer may have your nylon-bristled brush 
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stoPzIT = 


WATERPROOF 
PAINT 


Attractive COLORS 


STOPZIT WATERPROOF PAINT waterpréofs, protects, pre- 
serves, and beautifies porous masonry surfaces. 

STOPZIT WATERPROOF PAINT is easy to apply and can be 
used inside or outside, above or below grade. 

STOPZIT WATERPROOF PAINT puts an entirely new facing 
on the surface to which it is applied, sealing cracks and 
protecting the walls from moisture, dampness and seepage. 
STOPZIT WATERPROOF PAINT will not peel or chip and its 
hard, tough colorful finish may easily be cleaned with water. 
STOPZIT WATERPROOF PAINT cevers approximately 100 
square feet per gal. depending upon the porosity of the 
surface to which it is applied. 


$1.45 PER QUART $495 
5 GAL. $3.85 PER GAL. PER GAL. 
LIST PRICE 


STOPZIT IS GUARANTEED! 
YOUR CUSTOMERS, SATISFACTION IS ASSURED! 
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EVERCRETE CORP. ged 


Evercrete Sldg., New YORK 18, N.Y. IMMEDIATE DELIVERY 
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“Min ridl riding the trend... 
nol. nit bucking | ina 


“Almost half the actual and prospective home- 
owners interviewed in a recent survey said 

that they will buy asphalt shingles when 
they get new roofs. 













“I’m making this trend work for me by 
selling Barrett Shingles in the new-home 
construction market. Barrett Shingles are 
tops in quality, nationally advertised, and 
highly regarded by leading architects 

and builders as well as home-owners 
the kind of product that builds my 
customers’ confidence in me. 












‘‘What’s more, Barrett is a supplier I can 
count on through good times and bad - 
a great basic business that has prospered 

steadily since 1854 to become ‘the greatest 

j name in roofing.’ Barrett means stability 

. and that’s what I want most for my 
business in the years ahead.”’ 












THE BARRETT DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


2800 So. Sacramento Avenue Birmingham 
Chicago 23, Il! Alabama 























Feature these Barrett 
Extra-Profit Products 







Barrett Shingles and Sidings 
Barrett Roll Roofings 

Barrett Rock Wool Insulation 
Barrett Protective Paints 
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RENT 
AMERICAN SANDERS 
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The “Little American” floor sander brings you bigger profits 
from three sources: 





ne by ... Americans usually pay for themselves within the 


home yee first year from rental fees alone...from then on it's all 
S are clear money. 


, and 


= bal Floor finishing jobs require abrasives, floor finishes, 
i Yl ers wax and other supplies to complete the work. 
# AMERICAN rental sanders lead to increased sales of these items. 

Mle 
God: ... Your interest should continue after the 


RB / Go customer has purchased his supplies and rented 
ered the sander. You will want him to come back, satisfied with 





a yo his job and confident that you advised him rightly. By offering 
ility a sander that will do good work, an AMERICAN of course, your new 
r my customer will become a repeater... and he will tell others. 


Be sure of this 3-way profit by choosing AMERICAN floor 
sanders ...tamper-proof constructed and soundly built to do 


IN good work day in and day out. : | 

Send in coupon for latest descriptive literature and prices on 

AMERICAN’S finest rental sander today... no obligation. i 

igham , 

oe THE AMERICAN FLOOR SURFACING MACHINE-COMPANY a: 

523 So. St. Clair Street, Toledo 3, Ohio i 

ts a) 

lings 

ilation 


is 


FACING 
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end com Teet, Toledo 3, OUNE COMPany 
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A ; Price. 
Merican Floor ies 8 on the following 
er ‘ 


20 ob 
American ligation: 


Name 
Spinney Edger 
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At last... our new and bigger production 
facilities make this important announcement 
possible. Shipments of the long-awaited 
FRIG-I-TORS are on their way to your store 
—with more and more coming every day. 


The KROMEX FRIG-I-TOR is the 
most strikingly beautiful ice tub on the 
market. The gleaming, highly polished alumi- 
num body i de FRIG-I-TOR is Fiberglas 
insulated to keep ice cubes hours longer. . . 
keeps soups and other foods hot, too! And 
for customer-winning eye appeal, jewel-fin- 
ished ‘‘Lucite”’ highlights the FRIG-I-TOR 
in knob and basket handle. 








The FRIG-I-TOR arrives in time for a suc- 
cessful Christmas gift promotion! Display 
it prominently. . . profit teas the overwhelm- 


ing consumer demand built by “KROMEX”’ 
powerful national advertising in full color 
in The Saturday Evening Post, November, and 
the Ladies Home Journal, December. 


Watch for more and ever bigger news from 


the new KROMEX plant . . . soon! 





ENDURINGLY BEAUTIFUL 
Cleveland 3, Ohio 








HARDWARE AGE 




















EVERY HOME NEEDS foH/ 


— pinateemsaeneessonint 





\ 


. 


aes se 
y+ 


\ 


, 
3 





And these Mason aids will boost your sales still higher! 


® National Advertising in tested media — 


® Dealer mat service (One N. Y. depart- 
ment store sold 1800 units after one news- 
paper insertion.) 

© Self-selling packages—showing product 
in use. Every package a display piece! 


© Mason’s quality —— stands back 
of every Mason product. Your guarantee 
of good workmanship and lasting quality 
in the products you sell. 
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There’s a tremendous demand for these 
products—and we're filling orders 
immediately. “Get in on the gravy” while 
customer preferences are being estab- 
lished ! 


Write, wire or call for complete 
information on prices and merchandising 


aids! Today! 


L. E. MASON CO. 


BOSTON 36, MASSACHUSETTS 






































NEW FOLDING DRYING RACK 


Folds down to 3 inches—opens to 15 feet of hanging space 








180 inches of hanging space when open 













e 


Ideal for apartments, dormitories, nurseries, trailers, 
boats, hospitals — wherever laundry space is at a 
premium. ‘te 


® Compact and Convenient! ® Gives Large Drying Area! ® Ex- 
tends Out 28 Inches! ® Folds Back to 3 Inches! ® Has 12 Rods, 
15 Inches Long, giving a total of 180 Inches of hanging space! 
® Width Overall ...18 Inches! ® Height Overall... 15 Inches! } 


Retails at about $2. 














Packed 12 to carton. 
Shipping weight about 
25 lb. F.O.B. Park Falls, 
Wisconsin. 
q 
I 
Equipped with auxiliary hooks that fit over towel rods 
Equipped with metal eyes for hanging on in bathroom. Instantly hung up or taken down. 
walls or doors 
UTILITIBILT THREE-WAY DRYER 
rite to 





The STEPANIE R. REESE CO., 1125 West 28th St., Minneapolis 8, Minn. 
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the feature that gives consumer 





value to a metal table 
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ATAMOUS NAME 
is AMERICAN 
HOUSE WARES 





Products of Merit since (1878 
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Introducing lhe new, scientifically developed 
WALLACE STERLING 


POLISH 


... easier to promote 


















. . easier to sell 


... PROFITABLE! 











This new polish is so easy to use—and 


gives such superior results—that it 






makes ownership of silver more desir- 






able ... keeping silver clean and lustrous 






is no longer an arduous task! Your cus- 






tomers will find it has these advantages: 











Saves time and effort ... easier to use, 
cleans faster. 






nw 


Gets right down into engraved and or- 








nately carved surfaces .. . doesn't cake. 






No objectionable odor. 





_— 





Safe . . . non-inflammable, non-poison- 





ous. 













Non-irritating ... actually tends to 


soften, rather than dry the hands. 








/ 

NATIONALLY ADVERTISED! 
WALLACE STERLING SILVER POLISH is tied-in with the full- 
color. full-page Wallace Sterling Silver advertisements, appear- 
ing regularly in these magazines. whose women readers are 


—) 





Enhances patina, gives a higher lustre. 






Brightens other metals besides silver. 









very much interested in the proper care of their silver: 7 . 2 E 
PUBLICATION cenen enue Good for silverplate as well as sterling. 
LADIES’ HOME JOURNAL.............66. ‘ eee 4,110,361 

HOUSE BEAUTIFUL..... = ee 259,906 

COSMOPOLITAN Cheer erase ‘ ret ee 2.092.032 












VOGUE ia senens 205.065 ~ ° 
HARPER'S BAZAAR .... aE REI Rt RH oe , 198,036 Stock and display WALLACE STERLING 
MADEMOISELL| need errr y TT ee Te . , $26,326 ons . 

BRIDE'S MAGAZINE .............cccccceees vies 132,435 SILVER POLISH. The attractive counter 
SEVENTEEN —_— shee wwetaees ; 731,534 






display requires very little space. Order 





TOTAL... .cccccnes. 8,083,697 





through your Wallace representative or 





These readers wilti ask fer Wallace 7 : 
Sterling Silver Polish ... so display it! write direct to us. 


WALLACE SILVERSMITOS 


WALLINGFORD, CONN. 
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.+- the new Dalglish aluminum cooking pan. 


Another outstanding Dalglish-engineered product .. . the new all-aluminum 
Dalglish cooking pan. Like all Dalglish merchandise, this new product embodies 


many outstanding saleable features. 


@ Newly Designed “Sanitary” Handle. 


@ Unique Manufacturing Methods Produce 
Absolute ‘“‘Sanitary Bead’’ 


@ “Tight Rivets’ Assured Through 
Improved Production Methods. sd 


® New-Engineered Design Shifts Bearing ® 


Weight Away From Rivets. 


Better ‘“‘Heat Distribution’’ Through 
Vertical Wall Design (slightly angled for 
nesting). 

Attractive ‘“‘Sun-Burst”’ Inside Finish. 


“High Lustre’’ Finish on Outside Wall. 


NOW!... NEW "ONE DOZEN" PACK — Say a Dosen... Display a Dozen 


J. M. DALGLISH & COMPANY 


63 WEST FILLMORE AVENUE 
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THE ALL-AROUND UTILITY HANDLE 


Instantly 
grips or releases 
any cooking utensil - 
glass, metal 
or earthenware! 


Here’s a new item for an old need—a safe, sure WORKS WITHOUT 


way to lift any cooking dish or pot. Only one hand needed to make it 
grip or release. Can’t slip while hand grasps it; relaxed pressure de- SPRINGS OR LOCKS! 


taches it. Handsome design in nickel-plated, cold-rolled steel and solid, NO MORE POT CLOTHS! 

black plastic handle that has minimum heat conduction. Retails at 59c. F 

Packed 12 to box, 12 boxes to carton. A truly modern kitchen device NO MORE BURNS! 
NO MORE SPILLED FOODS! 


STEWART PRODUCTS & new vor is nv. 


in pee or the e o/f> WW P J cap hiflor 


THE NEW EASY WAY TO OPEN VACUUM JARS 10 toosew ice cuse teas 


As necessary as a can opener — 
as handy as a bottle opener! A GENTLE SQUEEZE 


A gentle squeeze, and off pops any “anchor’-type cap — off POPS THE CA Pp OFF 


comes any friction-type lid from paint, candy and many other 
cans —and ovt comes any stubbornly frozen ice cube tray! A WITHOUT BENDING IT 


child of six can do it! Caps and lids remain unbent, ready for 
vse again and again. What's more, the other end of the 
E Z LIFT uncaps bottles and cheese jars! Made of nickel-plated, 
cold-rolled steel. Retails at 25¢ to 29c. Individuaily carded 
(E Z No. 1, 3 doz. to box, 4 boxes to carton) or individually 
boxed (E Z No. 2, 2 doz. to display box, 12 boxes to master 


carton). 











TE now FOR PRICES AND CATALOG SHEETS 


writ —— OF THESE AND OTHER E Z LIFT PRODUCTS 
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RANGE 










Allen’s “PRINCESS” 
COAL OR WOOD 


Allen’s “Princess” Range with its “Seal-Tite” Porce- 
lain Enamel Oven-—can never rust! It is the perfect 
cooking oven. This Range includes many marvelous 
features that make it truly a joy to cook on. Very 
easy to clean—Fire easy to start. 


ALLEN *« MANUFACTURING CO., INC., NASHVILLE, TENNESSEE 
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canes the most powerful campaign ever 
put back of a cooking utensil starts in 
October for the Revere Ware Copper-Clad Stain- 
less Steel Pressure Cooker. Color advertising in 
eight of the leading national magazines, and 
Revere’s famous program “Exploring the Un- 
known,” every Sunday evening over the full 
Matual Broadcasting System, are going to tell 
American women about this new cooker whose 
revolutionary new features and extraordinary 
simplicity of operation make it the outstanding 
item in cooking utensils. 

Of course there will also be a complete 
promotion and merchandising program to help 
make this advertising work for you. 


Feature the Revere Ware Pressure Cooker — the only 
one made of stainless steel, copper-clad. 


REVERE COPPER AND BRASS INCORPORATED 
Rome Manutacturing Company Division, Rome, New York 
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VER since we introduced Revere Ware we have stressed its 
E “thick copper bottom.” And we notice now that utensils 
of all sorts are talking about “thick bottoms.” 

But there is a reason for the thickness of Revere Ware. For 
instance, the copper on a Revere saucepan is just about one and 
a half times as thick as the stainless steel. That’s because engi- 
neering studies show that there must be a definite relationship 
between the two metals to get the best results. Revere arrived at 
their ratio after tests showed which produced the best cooking results. 

In the midst of ever increasing 
pressure for business, remember that 
Revere Ware combines the best 
looking, best designed line with the 
highest quality and value. It builds 
profits and makes lasting customers 
because that right combination of 
stainless steel and copper brings the 
best results. 


REVERE COPPER AND BRASS INCORPORATED 
Rome Manufacturing Company Division, Rome, New York 








to Exploring the Unknown on the Mutual Network every Sunday evening, 9 to 9:30 p. m., EST. 



























BROADCASTS A WEEK * 


every week, for Old English Scratch Cover 
Polish on 2 big coast-to-coast radio networks. 


“OUR GAL SUNDAY” * 
qa —CBS Network 
¥ “JUST PLAIN BILL” 


—NBC Network 4 7 


~ 
= ’ 
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Ord English Scratch Cover 


Polish is in the ‘Main Bout’ class. 
To get your profitable cut be 
sure to have plenty on hand—and 
give this special item good 


display. It will do the rest. 


NEWSPAPER ADS A WEEK 
right through the fall for Old English Scratch 


Cover Polish in leading newspapers. 


HARDWARE AGE 














Fret Choe on every count with cooking- 


wise wives who know what they want—and 


find it in Estate Heatrola Ranges. 


Jou Choe with appliance men because 


Estate’s energetic promotion backed by a 
century of successful stove selling assures 


them a pre-sold market. 


a” 


*Fifty thousand direct re- 
py in the last ninety 
ays prove that ‘Estate 
Quality’’ and ‘‘Bar-B- 
Kewer” are proven Buy- 
Words. 


cy GAS tt 
LP (BOTTLED) GAS “4: ° 


ELECTRICITY 


ox 


THE ESTATE STOVE COMPANY - A DIVISION OF NOMA ELECTRIC CORPORATION 


FACTORY - HAMILTON, OHIO. 
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EXECUTIVE SALES OFFICES - 55 WEST 13th STREET, NEW YORK 11, NV. Y. 








One of a series of excerpts from the Hotpoint 
library of Planned Electrical Merchandising. 








RETAIL ADVERTISING is tailor-made for the job of targeti ur iance pros- 
rgeting yo" P 

pects. When housewives need a new appliance they know it, and start planning 

the purchase. That is the logical time to talk to such buyers about your line. 


—_— sm 


As an example, direct your range ad straight at the woman who needs a new stove. 
Focus attention on the Hotpoint Automatic Electric Range with a large illustration 
that shows her what it looks like. Tell her what it does to make her work easier. ..stress 
convenience features. End with an urge to action that will bring prospects into the store. 


To build a “selling” range ad, TARGET your prospects this way: 


1 Run a headline that says: “A new Hotpoint Automatic Electric Range 
Makes Your Cooking Job Easier.”’ Subbead says: ‘This Great New 
Range Cooks an Entire Meal for 8 People Automatically.” 


2 Spotlight an illustration showing smiling woman opening oven door 
to display a tempting oven meal. 


3 Use arrows to connect copy with features, such as: Timer Clock, Auto- 
matic Baking, Hi-Speed Broiler, Calrod* Cooking Units, etc. Explain 
clearly what each feature does to make her cooking easy, automatic 
and dependable. *Rog. 0. 8, Pat. Off. 


Use such an ad in your local papers —it will TARGET your range prospects 


Copr. 1946 Edison General Electric Appliance Co., Inc., Chicago 
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HOME APPLIANCES 
Dependability Assured by 40 Years Experience 
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IT CLEANS - IT MIXES - IT SERVES 


cl sella! 





| ewe Kleenspoon, the new, unique 


kitchen utensil that can be used as a 






















spatula, skimmer, turner, scraper and meas- 
uring spoon. A single spoon— Kleenspoon— 
that’s all housewives need for cleaning pots 
and pans, mixing a variety of dishes, flipping 
pancakes, straining vegetables. Yes, Kleen- 
spoon serves food graciously, too. Every 
woman that’s assigned to KP (kitchen po- 
lice) is a prospect for this handy, time-saving 
kitchen utensil. And because it’s priced 
right, the ladies buy. Retails for only 59 
(slightly higher on West Coast and Canada). 


Write for free sample, catalog 


sheet and price list today. 
4 ATTRACTIVE MODELS 


SR-1—Right-Hand Serving Spoon 
SR-2—Right-Hand Strainer 
SL-1—Left-Hand Serving Spoon 
SL-2—Left-Hand Strainer 


TO MILLIONS 
in GOOD HOUSE. 
KEEPING and 

5 BETTER HOMES 
AND GARDENS 


Fact6riet., $uc. 


Dept. AH, 225 Springdale Ave. 


PA1. PENDING YORK, PENNSYLVANIA, U.S. A. 
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Super STEMCO WARE 


FULL OF PROFITS FOR THE DEALER! 
REGULAR SHIPMENTS NOW BEING MADE. 
See our 16 to 18 gauge line complete. 

Set packing for all purposes. 


ucts of Steel Materials Corporation * Cincinnati, Ohio « Atlanta, Ga 


LEVY SONS 1107 Broadway, N. Y. 


SOLE NATIONAL DISTRIBUTORS for STEMCO 
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TRIPLE-ACTION 
CLEANER! 


it BEAT 
S and 
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HAMILTON BEACH 
| Y CUUlMM« Ci leaners 
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coming our 
dealers’ 
way, too! 


Tuis month, the ad on the left is tell- 
ing women across the nation that 
Hamilton Beach cleaners are on the 
way. 

They really are... 

Despite supplier strikes, labor and 
material shortages, and assorted re- 
conversion headaches . . . we recently 
shipped a substantial initial allotment 
of motor-driven-brush cleaners to our 
distributors. 

To be sure, the number we were 
able to deliver is a drop in the big 
bucket of total demand for Hamilton 
Beach cleaners. 

But it’s a good start—and with pro- 
duction gaining momentum with each 
passing day, your prospect of getting 
a satisfactory supply of cleaners is 
definitely improving. 

So bear with us a little longer. We 
promise you it wél] be worth it. 
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TO BIGGER HINGE PROFITS 
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FREE DISPLAYS 
Ideal for window or counter. Beautifully 
lithographed in full color. Two sizes, 
2014 x 2912 inches, and 7! x 12 inches. 
*Free to Stanley dealers. 
*Packed one large, 2 small displays in carton. 


Get the most out of this continuing 
campaign to help you sell 50% more 


hinges. Use the window and counter 


displays. Show your customers the 


many types of Stanley Hinges. In 
short, help yourself to a good share 
of the hinge profits that are being 
built up for you in the months and 


years to come. 
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TRY = SPRING LOCK WASHERS 


The lock nut may prevent the nut from slipping, but 
it can’t compensate for the wear or corrosion of the 
assembly parts or the stretching of the bolt. That's 
why you need a spring lock washer. Lock nuts with 
spring lock washers make an ideal combination— 
safeguard against loss of nut and provide protection 
against looseness with positive tension. 


Diamond G Spring Lock Washers—scientifically 
designed with CONTROLLED TENSION—assure un- 


GEORGE K. GARRETT CO., INC. 


1421 CHESTNUT STREET, PHILADELPHIA 2, PA. 
MANUFACTURERS OF 


DIAMON 


* FLAT WASHER ° 


‘ 


D > PRODUCT 


failing spring tension ... plus a thrust washer bear- 
ing. They permit full tightening of bolts and screws 
and safeguard against excessive vibration, shock 
and wear. 

Specify Diamond G's today! Samples on request. 
Write for your free copy of the latest data on the new 
ASA and SAE specifications on spring lock washers. 
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Handles molded 
of Lumorith*® o 
Celanese” 
plastic 





"HOME KIT 


WITH INTERCHANGEABLE PARTS 








“AUTO” KIT 


Write for our interesting 
dealer proposition on 
these profitable, desira- 
ble ‘‘Home’’ Kits... 
ond on the other Hal- 
lowell Speed Tool Kits: 
the Socket Wrench,"' 
the ‘‘Socket Screw'’ ond 
the “‘Auto’’ Kits. 


NAA 
bd i 





JENKINTOWN, PENNA. BOX | 736 | BRANCHES: BOSTON 
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The Hallowell Home" Kit is something everyone will want 

. . because it contains tools that few people have in 
their homes. And, it is such a neat, compact little Kit, that 
it can be kept in any convenient place . . . away from 
the regular supply of tools. It’s the ‘big idea"’ for a Christ- 


mas gift surprise! i. 


The ‘‘Home"' Kit is small . . . only 4%” long. Its hollow 
Celanese* plastic handle holds seveh interchangeable 
tools necessary for small home repair jobs: a Gimlet, Ta- 
pered Reamer, Tack Lifter, Phillips screw driver bit, 4” 
and instrument size Flat bits, and a Bottle Cap Opener. 
The desired tool is selected from the handle, inserted in 
the locking bit chuck, and then put to work. Tools are of 
high-grade alloy steel, carefully machined . . . making 
a product up to Standard Pressed Steel specifications in 


every way. 


*Reg. U. S. Pat. Off. Kits: Patents Pending 


* CHICAGO ~+ DETROIT + INDIANAPOLIS * ST. LOUIS + SAN FRANCISCO 
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THE MAN wHo DEN 


. ATKINS SAWS ~~ ‘ 


The man who knows saws—the man to whom nothing but an Atkins 
“Silver Steel” Saw is good enough—is a valuable partner in your 
business. He knows out of long experience that no other saw cuts so 
keenly —holds un edge so well —needs so little filing. He's the man 
who insists on Atkins and his recommendation is enough to swing 
sales toward the dealer who sells the Atkins line. 


Depend on it—this “partner” is good assurance of a bright future. If 
you can't take care of all his saw needs right now, he'll wait if he 
possibly can, until you can supply him. And to help you supply him, 
we are doing everything possible to step up saw shipments to the 
many dealers who consider Atkins their first line. 


¢ 


E. C. ATKINS AND COMPANY 
Home Office and Factory: 410 S$. Ilinois S$t., Indianapolis 9, Indiana 

Branch Factory: Portiand, Oregon 

Branch Offices: 


Atianta + Chicage 


°* Memphis 


aoe (DEALER'S » PAR? 


New Orleans «+ New York « 
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MILLERS FALLS 
TOOLS 





One thing in common— 


QUALITY! 


MILLERS FALLS 
COMPANY 


GREENFiIE LD 
MASSACHUSETTS 
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RELATED 


SELLING MAKES PAINT CUSTOMERS BUY SANDPAPER 
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NORTON ABRASIVi 


BENCH STONES || 


OR REAL CRAFTSMEN 





. SELL TOOL CUSTOMERS 


nae STONES with this 
“RELATED SELLING” DISPLAY 


Bench stones are an extra sale for the asking, when timed with a 





tool purchase, and the 598 Display sets the tool counter to make 





every tool sale a ''related" bench-stone sale. 


The 598 Display was planned to deliver the "happiest'’ combina- 
tion of dealer and customer benefits. To the dealer it offers a 
small, profitable investment in a self-merchandised, tool-counter 
item of high quality and brand prestige that attracts, convinces 
and sells tocol customers. To the tool customer, it offers a three- 
way choice of abrasive and price, plus the value-for-your-money 


assurance of the Norton Abrasives brand. 


To build extra tool counter sales, ask your jobber to include 


a 598 Bench Stone Assortment with your next order. 


A\ BEHR-MANNING - TROY, N.Y. 


(DIVISION OF NORTON COMPANY) 
QUALITY COATED ABRASIVES SINCE 1872 
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‘ith a 

make 

bina- 

ers a 

unter Aslip here could mean broken glass and a 
nasty cut... “‘wobble worries” that slow 

inces down production when ordinary screws 
are used. But the Wobble Worries go 

hree- out when CORBIN-PHILLIPS Screws 
go in, because the Phillips recessed head 

oney grips the power-driven bit in a four- 


“PILOT HOLES ELIMINATED 
slude ON MANY JOBS” 


- +. a8 explained in “ASSEMBLY SAV- 
INGS WITH PHILLIPS SCREWS”, 

a Report prepared by an independent re- 

search organization in the plants of the 
Heywood-Wakefield Company. This 

pioneer user substantiates every claim of 

better workmanship, faster assemblies, 

lower manufacturing costs through the 

y use of PHILLIPS SCREWS. May we 

. Vs show you a copy and discuss it with you? 


SPT-3 


572 
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/ Are always on the lookout for ways to increase 


“Wobble Worries” Go Out 


when Corbin-Phillips Screws Go In... 






| Your Industrial Buyers 


output without cutting quality. They are reading 
this advertisement in leading trade papers. You 
can profit by featuring Corbin Screws to this ° 
interested audience. 


point steel grip that prevents wobble 
and side slip. Operators do more — and 
like doing more — when CORBIN- 
PHILLIPS Screws are used. 

CORBIN uniformity is another of the 
good reasons why it pays to specify 
CORBIN-PHILLIPS Screws. 



















DIVISION 
CORBIN SCREW, DiNtse 


NEW BRITAIN ° CONNECTICUT 


New York ° 





New Britcin 
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HOW a Wyrterace* Steel Tape. Your cus- 
tomer will take it every time. Show him how 
easy to read the jet black markings on the white 
background are—in the brightest glare or in 
hardly any light at all. You can assure him that 
WyTEFACE Steel Tapes are easy to keep clean, are 
rust-resisting and hard to kink. Ask your jobber 


about WyTeFAce Steel Tape and Steel Tape Rules. 


*Trade Mark. Wrrerace Steel Tapes and Tape Rules are pro- 
tected by U. S. Pat. 2,089,209. 


Drafting, 
Reproduction 
Surveying 
Equipment 

and Material;, 
Slide Rules, 
Measuring Tapes. 


KEUFFEL & ESSER CO. 


NEW YORK + HOBOKEN, N. J. 
CHICAGO * ST.LOUIS * DETROIT * SAN FRANCISCO 
LOS ANGELES * MONTREAL 


78 


TIP-TOP}| WYTEFACE 
POCKET STEEL TAPES 


For carpenters, mechanics, engineers, doc- 
tors; for sewing and ee or ‘office 
use. 44-inch width. Inh 
plated case, small and light enough for 
me agg or handbag. Pull out the tape—it 
ks. Press the button—the tape springs 

back. Made in 36 and 72-inch lengths. 
tReg. U. 8. Pat. Off. 
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A new merchandising unit to take 
care of the constantly increasing 
demand from customers who do 
their own home installations. 


It pays BIG, BIG PROFITS 
to feature this new 


*Tnim - i - Yourself” display 


ww Features 8 easy-to-install 
consumer shapes. 


- 
an 
— 
4 


a eeaaa= 


%& No special tools or me- 
chanical skill necessary. 


Fills a vital need in all home 
modernizing, repairs, im- 
provements, alterations. 





Full-color counter dis- 
play. Also literature 
showing ‘applications. 


Get full information from your regular 
hardware distributor. Prompt deliver 


Exclusively with 


Tantei 
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NAIL 
Wale eeivic 
HAMMERS 


No other hammer 
can offer as much 


real value as a 


Cheney 




















POWER TOOL 
ACCESSORIES 


<i 


382 
380 
431 


430 

#370—'%" Hardened 3-jaw Chuck to fit /2”-24 Spindle. 
Other threading to specification. 

#373—'” Hardened 3-jaw Chuck to fit /2”-24 Spindle. 
Other threading to specification. 

#380—'2” Chuck with No. 2 Morse Taper Arbor. 

#381—'2” Chuck with Arbor to fit ’2” or 9¢” Spindle 

#382—'” Chuck with Collars and Arbor to fit 2” 
or %” Spindle. 

#383—Arbor to fit ¥2” or ¥” Spindle, with Collars. 

#384—'2” Chuck with 2” Straight Arbor. 

#407—No. 2 Morse Taper Arbor with Collars and Nut. 

#408—No. 1 Morse Taper Arbor with Collars and Nut. 

#410—Rigid Coupling for connecting two 1” Shafts. 

#411—Electric Drill Arbor for holding Grinding or Pol- 
ishing Wheel. 

# 430--Plumb Bobs—Round, Perfectly Balanced, Nickel 
Plated. 4 oz. or 8 oz. 

#431—Plumb Bobs—Hexagon, Perfectly Balanced, Nickel 
Plated, Se~ew Cap. 8 oz. or 12 oz. 


ORDER FROM YOUR JOBBER 


SERVING THE TRADE FOR 30 YEARS WITH QUALITY 
AUTOMATIC SCREW MACHINE PRODUCTS AND 
POWER TOOL ACCESSORIES 


BROWN-MCLAREN MFc. Co. 
HAMBURG, MICHIGAN 


MAKERS OF SCREW MACHINE PRODUCTS AND 
TOOLS OF QUALITY 
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Ne. _ Stainless Steel Blade, Mirror Polish, 
Two Prong Fork; Sharpening Steel. Catalin Wwory 
To Retail at 
it 
Ff 
j $ 
lie 


Handles. 





_ Hand Forged Stainless Stee 


Ground Sharp, 
Steel; 


Handles. 


No. 7008 
Made in Sweden, 

Polish, Hardened Sharpening 
ver Ferrules. Stag Catalin 


at $15.00. 


Your jobber has th 





ATTRACTIVELY 
Knurled sharpen! 
jated Staé Handles 
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DO YOU KNOW WHY MOST 
METAL WORKERS Gag WISS SNIPS? 


WiSS 
INCLUDES: 
Aviation Snips 


Scroll-Pivoter St ps af a 
“Straight Cutting Snips & 
Combination Snips 

Pinking Shears 

Straight Trimmers 

Bent Trimmers 

Industrial Scissors 

Grass Shears 

Hedge Shears ~ Ca 
Fyeting Sh ; a 


RAAARES — by 


id ’ bi ae 
b, Wists sees. CO., REWARK 7, NEW JERSEY 
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HUNTING AND-SPORTS KNIVES 
AVAILABLE NOW IN 


22 POPULAR STYLES AND SIZES 


MADE OF GENUINE SWEDISH 
INLAID CHARCOAL ALLOY STEEL 


®HAND FORGED .. . FINEST INLAID CUTLERY STEEL 

© INDIVIDUALLY HAND-HONED RAZOR SHARP CUTTING EDGES 
© REINFORCED BOLSTER . . . HANDLE CAN'T COME LOOSE 

* SUPERIOR CURLY-GRAIN BIRCHROOT OR BIRCHWOOD HANDLES 
© HIGHLY POLISHED PLATED METAL FITTINGS 

© MADE BY LEADING SWEDISH CUTLERY CRAFTSMEN 

* GENUINE LEATHER SHEATHES INCLUDED WITH EACH KNIFE 


ALSO 
KNIFE FOR SPLITTING KINDLING: 
BUTCHER KNIFE; 
MORA SCISSORS. 


"stay. SHARP LONGER 


” Bushman Patented Blade — 
An ideal blade for all around use and 
the most popular style for cutting dry wood and 
small timber. 1 cuts and rakes at the same time . . . 
won't bind. o 
Soil Nordic Raker Blade— 
Designed especially for cutting green 
sappy weed as well as dry material. 
iS shor ta teeth rake faster and completely elimi- 
nate sawdust clogging in the teeth. 


This is the first time in years that we've been able to build 
a huge enough stockpile to supply the demand for these famous 


Bushman Saws. So, we say with confidence, “UNLIMITED QUANTI-. 


TIES Order as Many as You Wish, RIGHT NOW!" The Bushman 
Non-Adjustable Saw has a deep frame of tubular steel construction 
and permits sawing either small or large timbers and trees. Two 
styles, choose either the Patented Blade for general use, or the 
Nordic Raker Blade for cutting green, tocky wood. 


Write to your Jobber, or, 
Send for 


Bushman Saw 
Descriptive Folder. 


GENSCO TOOL DIVISION 


GENERAL STEEL WAREHOUSE CO., inc. 


1830 N. KOSTNER AVENUE 
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° CHICAGO 39, ILLINOIS 
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3 Keys to Bigger Sales: 


1. Full Profits— There are no loss leaders in 
the Lowell line to “waste” your customers. 
You get full profit on each sprayer or duster 
you sell. LOWELL’S high quality leads to 
repeat sales. 

2. Selective Distribution — Lowell sprayers and 
dusters are sold only by a few carefully selected 
distributors. A larger market, less competition. 


3. Complete Quality Line — You won't lose cus- 
tomers if you sell Lowell sprayers and dusters. DEPT. 51, 589 EAST ILLINOIS STREET 


The Lowell line is complete and compact for CHICAGO 11, ILLINOIS 
fast turnover and low inventory. There is a 


Lowell Sprayer and Duster for every need. if Lh 
RLD'S LARGEST MANUFACTURER OF SPRAYERS AND DUSTERS EXCLUSIVELY  / } Ds © 























nko rR » Added Profits from 


Cash 


Registers “ 
i ' 4 o 


The Fast-Selling Floor-Supporting Device 


Perma-Jack popularity has spread rapidly all over the 
country as more and more jobbers and retailers take it on. 
Because of the need everywhere for an easy, low-cost, 
cat Sied “_ mee adjustable permanent support for sagging floors in homes, 
Serve ACME Square farm and commercial buildings, your cash register gets a 
{ bo real workout when you display Perma-Jack in your store. 
Your customers see it, it's what they need—they buy! It 

means ready profitable extra sales for you. 
Lita Aqustment It’s the quality beam-bolsterer, modernly engineered—a 
= , Timken thrust roller bearing means easy turning up to 
full capacity, heavy support pins give 200% extra bearing 
strength, big safety margin in load capacity. Glossy gray 
anti-rust enamel makes Perma-Jack a neat permanent 

rt, easily installed 


special TMREN 


Long lack Kendie 











Order Perma-Jacks from your supplier today— 
or write us for details of the whole 


profit-making story. 


AG us tment 
sw 
cs i — 
ede and ot ‘, rd 
Ye en sy ttn 
; Carton 234" 54" 60" 
n Wt. 41 Pounds 
Sees eae a em we 


Weary 516 Steel 
Bottom Pate 2 A A se a ee en SS ee 


ae The Quality Adjustable Steel Jack-and-Post for Levelin Sagging Floors 
Modern Engineering Assures Quality Product of PERMA JACK Corporation, 12500 Berea Road, Cleveland 11, Ohio 


in Every Detail diary of Republic Industr Inc 














7 HARDWARE AGE. 








vice 


. on. 
cost, 
mes, 
ts a 
lore. 


| to 
ring 
jray 
rent 








GOVERNMENT OWN 





















PAINTS AND ENAMELS 


ful maintenance paint for many purposes) 


(A use 


Olive Drab, loom 
\\ other colors . AMEL \ 
A oRvING LUSTRELESS EN g.30 per perl 
quick .50 per 
ive Drab 
pepe colors Gallon 
0 per SP 
AL Enamels — 
spect s—Lacquers— 


int: \ ns ) 
Ail Olive Drab Torr catity 500 ool? 
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Although this material has been previously offered 
to priority claimants, 10 per cent of the merchandise 
has been reserved to fulfill any further needs of pri- 
ority claimants including VETERANS OF WORLD 
WAR II who are invited to contact the Regional 
Office serving their area. 


EXPORTERS: Most surplus property is available to 
the ex market. Merchandise in short supply is 
withheld from export and if such items appear in this 
advertisement, they will be so identified by an asterisk. 


War Asser 


Offices located at: Atlanta - Birmingham 
Boston - Charlotte - Chicago - Cincinnati ~ 
Cleveland + Dallas - Denver - Detroit - Fort “> 
Worth - Helena - Houston - Jacksonville 
Kansas City, Mo. - Little Rock + Los Angeles 
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LACQUERS - VARNISHES 
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ED SURPLUS PROPERTY 


ERE’S your chance to obtain large 

quantities of protective coatings... 
NOW DECLARED SURPLUS 
manufactured to meet rigid Government 
specifications. Certain types and kinds 
now in surplus may be in short supply 
commercially (due to lack of raw mate- 
rial). However, you will find many of 
these in our inventory and available im- 
mediately. Your. nearest War Assets 
Regional Office can quickly give you 
complete information regarding the bar- 
gain prices, locations, quantities, types 
and colors available. Special inter- 
regional service will provide you with 
similar informauon from other Regions. 


NOTE: In addition to paints and enamels for general use, avail- 









pits Mp, able stocks include many special purpose finishes. 


NISTRATION 


Lovisville - Minneapolis - Nashville - New 
Orleans + New York + Oklahoma City 
Omcha + Philadelphia + Portland, Ore. 
Richmond «+ St. Lovis + Salt Lake City + San 
Antonio -@an Francisco + Seattle - Spokane 


S, 
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“Forget your fancy words! Just tell our customers we think they're swell to be so 
patient and understanding.” 


No quarrel with Joe on that idea! We do think you 

have been most considerate . . . all during the war years 

iz & D ¢ eg A L and ever since, too... and we want you to know we 
appreciate it. Some one of these days, of course, pro- 

“TA e duction headaches will be much less serious. That's 
: pael[l WIA when your orders for FEDERAL Practical HOUSE- 
WARES will be handled on a more current basis... 


and new, profitable products for your trade will be 


t+ o U 4 & WA <a E gs introduced. In the meantime, we follow an impartial 


shipping policy to assure your present orders equitable 
service. 


- FEDERAL TOOL CORPORATION, 400 N. LEAVITT ST., CHICAGO 12, ILLINOIS 


wiaviae| . SEA f . DENVER . DETROIT 


4 ¥ YORK . ; . 
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Never before has ea been a product that home owners 
could use to spray on infested areas to PREVENT and 
KILLTERMITES. Nowthey canobtainFidel-X Termite Kill. 
Heretofore special exterminators had to be called upon 


to do this job. 


POTENCY aaatataaa ae . YOUR 
> YEARS : OPPORTUNITY 
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TERMITE KILL 


Fidelity Systems, Inc., Manufacturing Chemists, 27 Washington St., Newark, N. J. 


ink you Any one can spray or paint If your store is located 
ar years the liquid on infested wood- ' . near an infested erea 
aie hee en parts or earth. The liquid you can increase your 
: crystallizes and these crys- dollar sales by merchan- 
a tals give off a gas that kills dising this new product. 4b 
cd termites. We guarantee the = Counter displays, leaf- i" 
lOUSE- potency of Fidel-X for 5 Yi Wh lets, window signs and FG 
usiS ... ie 
a e yuo. : mats for local advertis- fF 
es Prevents wood rot and = ing available. My 
ee fungus growth. Kills ants. amnatids licen diabedibin if 
juita € Quarts $2.39—'2 Gal. pocket and folders available ; 
$4.50—Gal. $8.00 BS 
”) Ask your wholesaler or jobber, or write us for prices and discounts i 
i 
| 
a 
t 
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AND SOME ARE BROWN. 
Complete As Above 






COTS COME ASSORTED. SOME ARE WHITE 


BRAND NEW, Ist QUALITY 


Piay TENT 
etc 


Genuine United States Navy surplus! Brand new, Ist quolity, 
pocked in original Gov't containers! Built to exacting military specifications 

. cot has tough, solid hardwood frames and strong, heavyweight, White 
canves double-sewn cover . . . legs are rigidly braced with galvanized 
rust-proof, heavy gouge metal supports. Cot measures approx. 27°x77", 
sleeps @ six-footer with room te spore! The durably woven fine-mesh 
Bobinett quite bar net has taped seams, and 15" deep cloth apron all 
cround bottom . . . may be tucked under mattress or sleeper for extra pre- 
tection against insects, etc. . . . dark green color, it measures approx. 
27''277''242" high overall. Included ore four 30° wood corner poles 
























$425 Any Quantity 





ALSO NEW COTS WITHOUT THE TENT — NOW $3.40 ANY QUANTITY 


fer holding bar net (they fit inte holes drilled in cot end supports.) Shipping 
wt. approx. 31 Ibs. Order this outstanding fast-seller today .. . they're 
in stock for immediate delivery! 





OF 4 OR MORE AS THESE COME 4 COTS TO A BUNDLE 





TARPAULINS 


U. S. NAVY SURPLUS 


NEW TARPAULINS 


WITH ROPES 
Fire Resistant, Waterproof and Mildew proof 
and All with Ropes and Gromets 


9' x 15' TARPAULINS s¢2o,, 


WEIGHS 20 LBS, 


HEAVY TARPS 


Roped on Two Sides and Gromets all around 
Very Sturdy and Reinforced with Canvas Webbing 


16'x28/2" Heavy Tarps Roped on Two Sides .................... 27.36 
16'x30" Heavy Tarps Roped on Two Sides .................... 28.80 
16x33" Heavy Tarps Roped on Two Sides .................... 31.68 
16'x36" Heavy Tarps Roped on Two Sides .................... 34.56 
16'x37" Heavy Tarps Roped on Two Sides .................... 35.52 
16'x1422" Heavy Tarps Roped on Two Sides..................... 136.80 
13'x46" Heavy Tarps Roped on All Four Sides.................... 35.88 
13°x54' Heavy Tarps Roped on All Four Sides .................. 42.12 
13x67" Heavy Tarps Roped on All Four Sides .................. 52.26 
Se NE wes 600 owed ba hada etek eA Ona bus dou +k EeoR 52.44 


TENTS 


PYRAMIDAL TENTS $% "700 
YRA 

Complete with Ropes & Hood 27 
Set of Poles & Pins for Above Ea. $3.00 


17 x 20 
WALL TENTS 


New Complete with Ropes ‘49° 


12° High & 5°9" Side Walls 
Set of Poles & Pins for 
Above Tent Ea. $4.00 
U. S. SURPLUS - NEW 


5a" Assorted Both Sisal and Treated Jute 
in Lengths from 50° to 120° 


2¥’2e FT. 








All prices F.O.B. our warehouse at Burbank, Calif. 








TERMS: 2% ten days or thirty days net. To accounts well rated 








INTERNATIONAL ENTERPRISES 


956 SOUTH MAIN STREET ° 


LOS ANGELES 15, CALIFORNIA ° 


MUtual 5108 


HARDWARE AGE 
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“Ample space for packages” — “always everywhere prefer Androck baskets. Pro- 
carry level”—“retain shape under heavy duction and deliveries are being rushed 


loads”—three good reasons why cyclists as fast as possible. 


THE WASHBURN COMPANY 


WORCESTER 8, MASSACHUSETTS @ ROCKFORD, ILLINOIS 


No. 642—Large size, 18” x 13” x 
6”. Short clamps to handle bar 
and upright braces to front hub. 
Fastens easily to any bicycle. 











No. 1642—Large size, 18” x 13” A NDROCK 


x 6”. Long clamps to handle bar. 
Upright braces with four adjust- RB ° f ? Rashels 


ing holes carry load to front axle. 


OVER 60 YEARS OF MERCHANDISING EXPERIENCE 
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“IT built my reputation 
on Columbia bicycles!” 


. ae a 





“Yes Sir, ever since I started delivering COLUMBIAS 
seventy Christmases ago, my reputation has been 
improving. Three generations of bicyclists can’t 
be wrong. So this year I'm taking no chances... 
it's a COLUMBIA for everybody because everybody 


wants a COLUMBIA!” 


Santa is right, of course. COLUMBIAS and 
COLUMBIA-BUILT bicycles always lead the field 
in style, design and performance. The coming 
market for bicycles that bear this grand old name 
is tremendous. It’s packed with profits—contin- 
ued profits—for you. Get your share of this busi- 
ness. Look to COLUMBIAS and COLUMBIA-BUILT 


bicycles for increasingly profitable business! 


THE WESTFIELD 
MANUFACTURING COMPANY 
WESTFIELD, MASS. 


SINCE 1877... AMERICA’S FIRST BICYCLE 

















UNION Cleaning Rod” 


No luck hunting for Union Gun Imple- 
ments the last four years! So you’ve a back- 
log there of over-due SALES as soon as we can 


ship sporting goods in adequate quantities. 


Your sportsmen-customers know UNION Quality 
from “way back”. Now they’re looking forward 
to a still finer line of UN1on Cleaning Rods and 
Brushes, with quality and utility at a new high. 
We'll have them for you—along with new-feature 


items in UNION 


Roller and Ice Skates 
Fishing Tackle, Chisels and 
Screwdrivers, Hack Saw 
Frames, Gun Implements 


HARDWARE COMPANY 


ws FUE aw Ew 
TORRINGTON. CONN. 


NEW YORM OFFICE ! 4AMBERS ‘* 


HARDWARE AGE 
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Wire Orders for | } 
THE {3 


PEDAL-CAR * 


for Big Christmas Profits 
Time Is Short! 
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2S ° ° 
i? Our Capacity Doubled for the Final .Rush! 
w New Factory Enables Us to Fill 
ts Watch for Your Orders Promptly —So Far! 


BUT—if the rush gets much greater, it will be a 


Announcement of case of first come, first served. Be sure! Be 
e FIRST! Jobbers: Wire your orders NOW! 
— Billy Boy | we seit ONLY TO JOBBERS! 
roduct mn the OAKLAND ENGINEERING CO., INC. : 
November Issue! 800 - 100th AVE., OAKLAND 3, CALIF. — 
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Research in the famous Wear-Ever test kitchen proved 
ALL foods can be cooked deliciously at one pressure. The 
result is this amazingly simple control. 
No mechanism—nothing to break or get out of order— 
nothing to watch. No need to determine correct cooking 
wessure for each kind of food. Just a_cheerie, audible, 
hisst-hieet of steam that’s a constant reminder things are 


cooking and will sgon be done. 


\ 
\ 


Wear-Ever Pressure 
Cooker popularity 


Women who once use a Wear-Ever Pressure Cooker 
are enthusiastic—recommend- Wear-Ever’s simplicity to 
their friends. It’s an important selling feature that 
shouldn’t be overlooked. The Aluminum Cooking Utensil 
Co., 3210 Wear-Ever Building, New Kensington, Pa. 


BACKED BY FULL-COLOR ADVERTISING EVERY 
MONTH IN 9 LEADING NATIONAL MAGAZINES 


HARDWARE AGE 





YOU'RE 


NOT WHISTLING IN 
» 


THE DARK 4 e 
e 
rN 


A eJ 


WITH THE 


here is another outstanding 
product by the makers of the 
most complete line of glass 


p cooking ware in the world. 


ring meal Another of 


e widely advertised item ae oe 


OUR RECIPE 
a dl BOOKLET 
rom McKee Glass Com 


Jeannette, Pennsy! 
vania. Quality Glassware 


years 


McKEE GLASS COMPANY 
LOOK FOR AND INSIST ON 
JEANNETTE, PA. 


By McKEE, .JEANNETTE, PA. 
QUALITY GLASSWARE SINCE 1853 


As advertised in Ladies’ Home Journal, November, 1946. 
OCTOBER 10, 1946 





With these 6 popular new Features 





< benecttes 
offer you a real chance 
to make money 
on Housekeeping Gloves 








Sure you have 
the bese, 
OXCo Mea 


boughr 
because 


ns 3-way 


Leadership, 
OxXCo Means 
Leadership in 
Craftsmanship 
dey, finest Materials 
€ design. 
and yp 7 ; 


@ More customers, plenty who won’t bother with 
ordinary rubber gloves—more repeat sales, 
because women like Ebonettes: there’s your 
basis for really making money. For look at these 
features: (1) easy-on 
© Made tO sel] easy-off, nodrag,they’re 
right Price, alj Ge the satinized inside; (2) Features for you, 
Co short fingers fit every| s55_.. 
hand to tips, no floppy 
ends; (3) curved fingers 
and (4) roomier palm 
for comfort; (5) as- 
tonishing new non- 
slip finish that holds 
tight; and (6) they’re 
made of tough-wear- | Only three sizes to 
ing milled neoprene, stock, small, medium, 
not Jatex—and there’s | !ts¢ — fit all hands. 
a big difference. Na- Full profit, fair traded. 
tionally advertised, Attractive . display 
; ’ carton. 

growing popularity 

everywhere. Stock and 
display Ebonettes — it 
pays! Order from your 
Jobber. 




















The Pioneer Rubber Company 


OX FIBRE BRUSH co. INC. | 306 Tiffin Road, Willard, Ohio, U.S.A. Los Angeles 


HARDWARE AGE 
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AMERICA’S 


No. 1 BUG 
KILLER! 


PILING UP PROFITS, COAST TO COAST! 


Fi RS ON THE MARKET! Got 
a big head start which 


competition has never overcome! 





T IN SELLING FEATURES! 
FIRS Exclusive formula — 
handy push-button valve. Special 
economy features! 


‘ FIney & em we 
ee OF YEAR-ROUND NA- 
TIONAL MAGAZINE ADVERTISING! 





FOR YEAR-ROUND PROFITS— ORDER AND DISPLAY 


Wagik Misr 


FULL PROFIT ON EVERY SALE-NO EMPTIES TO HANDLE! 


FOR SPECIAL 
MOTH CONTROL 


Completely New! Different! 
Makes other moth-killing 
methods old-fashioned. No 
pumping, blowing or vacuum- 
ing. Just break tip off bulbs and 
spray clothes and closets. Kills 
on contact ... moths, larvae! 
Retails for 79¢. 


KNAPP-MONARCH CO. 


ST. LOUIS 16, MO. 


Also Mfrs. of SM~Electrical Appliances, Knapp 
Shovers, Jack Frost Fans, Therm-A-Jugs, 


95 























BIGGER PROFITS 


A MESSAGE TO MYERS DEALERS. 

Every square inch of your floor, wall and window areas is 
valuabie space that can be made to produce more sales for you, 
if well utilized under proved modern merchandising practice. 
Our sales organization has completed tests of the most effective 
methods to increase your profits from the sale of Myers Water 
Systems, Pumps and accessories. We are ready to help you with 
suggestions for improved window and indoor display — everything 
from better counter-top arrangement to complete departmental units 
and working plans for new counter, platform and wall selling 
displays. 

Be sure to discuss this important subject with the man who calls 
on you for Myers. He will have some very interesting information 
for you. 


THE F. E. MYERS & BRO. CO. 
Dept. F-28, Ashland, Ohio 


: { | Lm 91 
ay ORs LOE 


Water Systems ® Pumps @® Sprayers @® Hay Unloading Tools 


6 HARDWARE AGE 
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Sherman has created these new Con- 
venience Packages of Brass Lawn Hose 
Fittings, to help you beat the merchandise 
shortage! 


These Convenience Packages contain the most popular, 
fastest selling Hose Nozzles and Fittings in the Sherman 
line. They have been carefully selected and expertly com- 
bined to give you a basic stock of Hose Fittings in a 
single, factory packed shipping container. 


You can get fast, dependable delivery of all required 
hose fittings, by ordering Convenience Packages — be- 
cause we're concentrating production on the items shown, 
and packing them by assembly line methods — because 
your wholesaler can fill your order without unpacking 
and repacking the goods. 


Make sure of getting the Hose Goods you'll need this 
coming season. Order Sherman Convenience Packages 
from your wholesaler NOW! 


.». Sherman 


8.4% t te Creek, 
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for Industry 


The western territory served by Union Pacific is rich in count- 
less raw materials required by industry; has power and other 
necessary facilities; has a high type of native-born labor. 
Here lies the opportunity for industry to build and expand. 


Among the principal industrial tracts owned or served by Union 
Pacific are those located in, or near by, the following cities: 


Omaha, Neb. Ogden, Utah 
Council Bluffs, Iowa Portland, Oregon 
St. Joseph, Mo. Seattle, Wash. 
Kansas City, Mo.-Kans. Tacoma, Wash. 
(Fairfax District) Spokane, Wash. 
Denver, Colo. Los Angeles, Cal. 
Salt Lake City, Utah Long Beach, Cal. 


As the map shows, all these cities are located on the main 
lines of the Union Pacific Railroad. 


UNION 
PACIFIC 











The circles on the map indicate 500-mile distribution areas. 
In normal times, Union Pacific operates a fast, merchandise 
freight (L.C.L.) service within these short-haul areas, with 
door-to-door pick up and delivery service. 


These industrial properties are improved and occupied by 
many diversified manufacturing and commercial enterprises, 


Necessary utilities are available and each tract is served by 
adequate industrial trackage. Whenever required, additional 
trackage can be provided. 


You are cordially invited to write W. H. HULSIZER, Gen- 
eral Manager of Properties, Union Pacific Railroad, Omaha 2, 
Nebraska, regarding industrial districts in territory served 
by Union Pacific. 


be Specific - 
say Union Pacific 





UNION PACIFIC RAILROAD 
The Sthategic Middle Bout 


HARDWARE AGE 





We're setting our sights for a bigger season! 





ur “bag” of materials to make into 
( Cyclone “Red Tag” Hardware Prod- 
ucts has not been as heavy as we'd like, 
But we'll keep firing away at top produc- 
tion... aiming for the time when we can 
supply you with all the Cyclone Products 
you need. 

Cyclone Hardware Cloth, Screen Cloth, 
Lawn Fence and Burner Baskets have al- 
ways had an enviable reputation for giving 
their users long, hard service. And that’s 
a reputation we're going to keep. 

You can be sure that Cyclone will never 
increase output at the expense of quality. 
Whenever your distributor can supply you 
with U-S-S Cyclone Products, you'll find 
them top-quality as always: a combina- 
tion of the best materials plus expert, 
painstaking production methods, 
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U-S-§ CYCLONE -zea7o7° HARDWARE PRODUCTS 


CYCLONE FENCE DIVISION 


(AMERICAN STEEL & WIRE COMPANY) 
Waukegan, Ill. - Branches in principal cities 
United States Steel Export Company, New York 


UNITED STATES STEEL 
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PROFITS 
for 
HARDWARE STORES 


In the Big Fall-Winter Sale 


of Vhee-Veie 


Tire-Trac is the fast-selling, year-round 

auto NECESSory* 

fishermen, outdoorsmen, and all other 

motorists. Lends itself to dramatic 
counter and window display . . 

makes fast, easy sales for hard- 

ware and sporting goods dealers. 

Cash in on the bad-weather— 

fall-winter—line up with 

TIRE-TRAC today! 


TRACTION INSURANCE 


for All-Weather Driving Conditions 
... Winter and Summer 


Tire-Trac helps keep cars rolling the year around. It forms an effec- 
tive bond between tires and slippery roads. Its sturdy, patented 
KASS traction plates form a runway of steel that holds firmly in mud, 
sand or snow ruts. 


Whenever Wheels S-L-I-P...Tire-Tracs GRIP! 


Gives gripping. power to spinning 
wheels. Does not damage tire. Tire- 
Trac is available in lightweight and 
heavy-duty models—for cars, trucks, 


buses 


% Small, compact . . . folded unit fits into glove compartment. 


% Ingenious Bumper Pick-Up Cable— 


“© et 


2. Retrieves Tire-Trac as car pulls onto 


1. Used to drop Tire-Trac in posi- 
tion in front of spinning wheel... 


saves soiling of hands and clothes. 


firm ground... until convenient for driver 


to pick up. 


Attractive Discount for Hardware, Sporting Goods Dealers 


Every Tire-Trac is. guaranteed by Morton Mfg. Co., 
fabricators of nationally known metal products for over 


40 years. 
Counter and window display cards, and special selling 
aids are available. Ask your jobber for full information, 


or write direct to: 


MORTON 
MANUFACTURING COMPANY 
Automotive Division 
612 N. Michigan Ave., Chicago 11, Ill. 


*Trade-mark registration applied for Copyright 1946, Morton Mfg. Co, 
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Here’s a full line you can sell 
to a ready market—at mark- 
ups from 30 to 50 per cent, 
depending on the size. 
New Improved CERES AN* 
2% CERESAN* 
SEMESAN* 
SEMESAN JR.* 


SEMESAN BEL* 
ARASAN* 


Turf Fungicides 
TERSAN* 
Special SEMESAN* 
*Trade Marks 


Two Ways Du Pont Helps You Sell Them 


NATIONAL ADVERTISING— 

More than 30,000,000 advertisements in farm papers from 
coast to coast remind farmers to use Du Pont Seed Treat- 
ments. Agricultural authorities recommend them. It’s free 
promotion to help you throughout the year, whether you’re 
selling Du Pont products to growers for home use — in 
treated, premium seed —or through a seed-treating service 


FREE SALES AIDS— 


Du Pont’s new streamers 
and folders will help clinch 
sales right at your coun- 
ter. For your supply, write 
direct to Du Pont today. 


E. |. du Pont de Nemours & Co. (Inc.) 


Semesan Division, Wilmington 98, Delaware 


SEE YOUR JOBBER FOR | 


DU PONT SEED TREATMENTS 


BETTER THINGS FOR BETTER LIVING 
-« THROUGH CHEMISTRY 


HARDWARE AGE 
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Yes, more and more Pincor Lawn Mowing Equip- 
ment is being produced, yet not enough to com- 
plete every order. As Pincor Dealers receive 
their shipments, however, they are glad they 
waited and point out to their customers these 
up-to-the-minute Pincor features: compact mod- 
ern design; all steel welded construction; hand 
adjustable cutting height from !/2 to 2!/2 inches; 
removable, exchangeable cutting unit; sealed-in 
lubrication; built-in. sharpener; fine cutting per- 
formance and easy operation. Point for point 
Pincor is far ahead of the field. 


Critical shortages have prevented us from reach- 
ing our production goal, but present conditions 
indicate a more plentiful material supply in the 
manths ahead, with enough Pincor Mowers and 
Electric Hedge Trimmers to fill the reasonable re- 
quirements of our dealers. (Pincor Products, as 
you know, are sold Direct to Dealers.) Anticipate 
your needs and order now for 1947. Cash in 
on the continued consumer demand for better 
mowers. 


Write today for descriptive literature 
and the Pincor Direct-to-Dealer Policy. 


POWER PLANT 
MODEL BLA-6N 
Combination 500 Watt, 
115 Volt, 60 Cycle A.C., 
and 6 Volt 100 Watt D.C. 

$130 F.O.B. Chicago. 


PINCOR 


Model P-20 


Power Mower 


PINCOR 
Model P-17 
Hedge Trimmer 


PINCOR 
Model A-16 
Hand Mower 
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a Balanced 
ROPE 


MUST HAVE 
ALL FIVE... 


WATERPROOFING 
ENDURANCE 
FLEXIBILITY 

APPEARANCE 


QUAL emphasis upon all five vital qualities makes 

Columbian Tape-Marked Pure Manila Rope a balanced rope! 

In a good rope none of these qualities should predominate, 
for the accenting of one quality is at the cost of the others. 
STRENGTH .. . The test for breaking strain alone does not make 
quality! The minimum point established by the United States Bureau 
of Standards is one which Columbian Manila Rope has considered a 
minimum for years. Our standards were so high we had to make no 
change to meet government requirements. But strength alone is not 
enough. COLUMBIAN Balanced Manila ROPE has equal emphasis 
on all five! 


COLUMBIAN ROPE COMPANY 
400-70 Genesee St., Auburn, “The Cordage City,” N. Y. 


y 


LEST ,,.°., PURE MANILA ROPE 


HARDWARE AGE 











THE KNOWN VALUE EIGHT STAR LINE 








* 1 TRUE TEMPER HAMMERS: Dynamic Nail 
and Ripper — America's finest tools. Exclusive 
patented design merits universal preference for 
balance, power and incomparable value. 





SPER, 


* 2 TRUE TEMPER HATCHETS: Patented Dy- 
namic Design. True Temper quality and workman- 
ship plus power centered balance places the Tommy 
Axe, Tomahawk, and Dynamic Hatchet years ahead 
in sales appeal, utility and value. 


*& 3 TRUE TEMPER AXES: The Perfect and 
Flint Edge—Precision production on most modern 
equipment. Their balance, utility and value have 
won for them universal user preference. 


Ra nee 


* 4 TRUE TEMPER SHOVELS: Solid Shank 
and Dynamic Forged Socket—Perfect balance and 
double strength in relation to weight is obtained by 
taper forging blades, shanks and sockets in one 
piece from a bar of high content manganese steel. 
Their utility and value are unequaled. 


pn ere 


* 5 TRUE TEMPER STEEL GOODS: Industry 
leaders for over 100 years. The latest major improve- 
ment which greatly increases utility and value is “‘Fire 
Hardened” handles.‘ Fire hardening” produces the 
best to use, and the most protective handle finish. 
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* G& TRUE TEMPER RODS AND BAITS: The 
Rod of Champions—The Lure of Experts—Fishermen 
declare that even our competitive rods are the equal 
of “others’ Bests” in action, quality and finish. 
Available only from True Temper Distributors. 


* 7 TRUE TEMPER HEDGE AND PRUNING 
SHEARS: A complete new line produced in a new 
factory with all new modern equipment. Sets a new 
high in design, quality and value. 


Gimiguyn-ayis 


* 8 ‘TRUE TEMPER SCYTHES: Weed and Grass 

Tools—A complete line of quality tools produced in 

the only completely modern factory by modern TRUE TEMPER 
methods on modern equipment. Result, increased FLINT EDGE AXES 
values and better qualities. 


Distributed by Selected Hardware Jobbers 
in every State. 


THE AMERICAN FORK AND HOE COMPANY « Cleveland 15, Ohio 


TRuE TEmPeEeR PrRooucrs 


Fine Tools + Fishing Keds + Crolfy Shafts 
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. - - worthwhile compensation for your 


continued patience with overdue deliveries 
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MILCOR Pick-Up Cart. Easy to handle. Scientifically 

balanced, so that the weight of the load rests on the 
wheels — not on the arms of the user. Looks like quality 
— and is quality — all the way through. Proves that it 
is, on such jobs as hauling dirt, fertilizer, ashes, leaves, 
rakings, garden clippings, wood, etc. 


MILCOR LockJoint Stove 


Pipe. Provides a 3-way guar- 
anty of quick, easy, safe assembly : 
Locking device locks easily by 
hand, Forms tight seam that can’t 
pull apart. Non-slip end lock 
prevents up-and-down movement 
of lock. wemal ety crimp 
assures snug fit, to eliminate 
danger and unpleasant odor of 
leakage. 


“Triumph” MILCOR 

Airtite Heater. The 
wood-burning heater that 
gives your customers more 
value per dollar, through 
important features like 
these: Double-seam con- 
struction adds strength. 
Patented stove pipe collar 
holds stove pipe securely. 
Corrugated sides multiply 
heat radiation. Curved top 
adds attractive appearance. 


MILCOR Portable Bake Oven. Gives you more to 

show, more to talk about: Beautiful Milcor Blue finish 
that is easy to keep clean. Flame-Spreader that distributes 
the heat evenly, quickly. Double horizontal windows that 
allow full view of baking operations. Heat-reflecting lining. 
Other features. Single-burner and two-burner models. 


Today, demand for popular MILCOR 
Sheet Metal Products far exceeds supply 


We'd certainly like to pro- 
vide the “Johnny-on-the- 
spot” delivery service for 
which you in the hardware 
field have always been able 
to count on us in the past. 
But, we just can’t under 
present circumstances: 
Home owners’ demands for 
Milcor Sheet Metal Products 
far exceed our production. 
(It is assuring, though, to 
know that Milcor products 
still have all their pre-war 


customer appeal.) 

Shortages of the top-grade 
metals used in Milcor Sheet 
Metal Products are still 
serious. 

However, we are doing 
our best to meet your re- 
quirements with the least 
possible delay under condi- 
tions current at the time of 
your order. 

Keep carrying Milcor 
Sheet Metal Products in your 
want book. 


MiLCOR,. STEEL COMPANY 


ee ee 


BALTIMORE 24. MARYLAN 


CINCINNAT 


KANSAS CITY 8, M 


WISCONSIN 
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IMMEDIATE DELIVERY 
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ALLOY STEEL LOAD BINDERS 
DROP FORGED and HEAT TREATED 


LeBus “Bulldog” Load Binders are drop forged of high quality alloy steel and are 
heat-treated for additional strength. Outstanding are the forged ball - and - socket 
swivels, which cannot be pulled apart regardless of the load placed on the birder. 

Available in two sizes . . . Type C for heavy hauling; Type L for extreme heavy 
duty in oil fields, logging and other industries where load binders are subjected to 
severe strain on bad roads. Both types are fully guaranteed against failure in services 
for which they are designed. ‘ 

Sold only through recognized jobbers, with liberal discounts applying. Attractive 
sales literature for jobbers and dealers furnished free of charge. 

Write today for additional information. Remember, these load binders are avail- 
able for immediate delivery. 


LEBUS ROTARY TOOL WORKS 


P. O. BOX 2352 PHONE LD 5 “ LONGVIEW, TEXAS 


* Territories are open for distribution 
of LeBus Load Binders. Inquire 
about our attractive Sales Plan. 
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Watch the Ly De Laval line. 


Fo almost 70 years De Laval has been one 
of the best known, most highly respected 
names in the farm and dairy field. First in 1878 
with the continuous flow centrifugal cream 
separator . . . later with the famous line of 
De Laval Milkers . . . the De Laval Line is 
now undergoing further growth and expansion. 

Recently announced is the De Laval Speed- 
way Milking Truck and very soon another 
major product will proudly wear the De Laval 
nameplate. 

From time to time, as materials and condi- } 
tions permit, further new products will join the 
De Laval Line. You may be sure that all of The world-famous De Laval 
them . . . expertly engineered, built with ee ee eee ae 
De Laval craftsmanship and quality, and fer oll herds fees one to ons 
thoroughly tested and approved .. . will have thousand or more cows. 
the same appeal to farmers everywhere as long 
enjoyed by De Laval Separators and Milkers. 


De Laval World’s Standard Series 

Separators are the closest skim- 

ming and most efficient farm-size 
separators built. 


De Laval Speedway . oy ee ae ot es 
NG MILKER 


De Laval Junior Series Milking Truck — a Q : Le 
Separators provide must for the modern . st a De Laval quality milking at 


De Laval quality at low Fast Milking Program. 7 lower price. Complete out- 


price for the smaller fits or single or double units 
herd owner. for use on any pipe line. 
E ed 


' 


If you are a forward-looking, progressive merchant and we are not 

already adequately represented in your trade area, it wili pay you to 

keep your eye on the growing De Laval Line. The De Laval Line is 

big news today. Watch for further developments. . 
FFICE 


» Mine Vows Soon 


THE DE LAVAL SEPARATOR COMPANY 
awe Tenn | CHICAGO ¢ SAN FRANCISCO 19 


BROADWAY 61 BEALE ST 
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RAE oe IMC SR 
EEE SSE Latics : 


POULTRY AND FARM SEED BEDS 


BUILDINGS 


Look at the pictures on this page . . . they prove that Vimlite can be a 
steady, year-‘round business in your store. There are so many uses for 
Vimlite, that nearly everybody is a potential customer. 

Vimlite is the ideal glazing for chicken houses, cold frames, green- 
houses, porches, storm sash, office and factory partitions, stockroom 
walls. Vimlite is used for special store and window displays, decorative 
screens, stage scenery, photographic backgrounds, window shades, table 
mats, portable enclosures, playhouses, summer furniture. 








NATIONAL ADVERTISING HELPS YOU SELL VIMLITE 


The story of Vimlite is reaching your customers daily in Celanese news- 
paper, magazine and radio advertising. Be sure that you keep a stock 
of Vimlite on hand at all times. Your jobber will supply you with folders 
containing Vimlite samples. Keep them on your counter and mail them 
out to your customers—then watch your Vimlite sales jump! 


VIMLITE is a Gelanese’ PLASTIC 


, 











OFFICE AND FACTORY PARTITIONS. _ 


—— 
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« SPECIAL ENCLOSURES 
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OLLERS 


aqvebigusiotéin is Electric Fencing! ‘ 
Here are increased sales and steady | 
profits for you. Electro-Line’s exclusive 
features, designed for customer appeal, 
engineered for rugged use © weather- 
proof motor turret * heavy gauge steel } 
cabinet © precision built motor mech- } 
anism © unique customer warranty 

including free repair of controller dam- | 













aged by lightning . . . Leading jobbers 
offer you five models—each-model has | 
its definite place and use—and all five 

Electro-Line models are available for ship- f 
ment now...Write us today for your free t 
copy of the 1946 Electric Fencing Manual. } 
ELECTRO-LINE PRODUCTS CORP. +; 


120 North Broadway e Milwaukee 2, Wi in, U.S.A. 


7. i i. i i = An 4. —— * —— 
—_—— EE 7 as 7 ee —_— ¥ ~~ wie 






Five Models — 
including com 
bination Hi-line 
ond battery 
controller. 





























ne 
OLD “Hi’s” DOING A SELLING JoB FoR YOU! 


y 
aod omMPAN 
& ° sppoTsoN © FISHING since 1812 


























Be KIN \ 
Cc AND EVERY 
HOR Ze Rp EVERY FISHERMAN 
FO 
FISHING cat RK . 
new YO catalogs 
yuTICA 2: ; +4 pave any 3 
near ¥' sherman - old Hi doesn mealies bu ee ait. 
woe from you. ane to sell a hing prob 
glad to hear {FO oy anythin eisn and £16 local tackle 
jlad to +stSs ,on ; ocal 1 
or pr} Pg informatio® — herman through Pith your 
plenty © e £18 Kee] in touch M— Ss soon 
Ss Li 
e 
= bu 
Yours for sport: 
OLD HI 
i Old Hi—as a result of H-I’s national consumer advertising —has 
received and answered (see above) thousands of letters from your 
customers. He gives them the answers to their fishing problems and 
directs them to you — his tackle dealer. So Old Hi—and H-I—are always Brar 
on the job to build more business and greater profits for YOU! ids 






HORROCKS-IBBOTSON COMPANY + UTICA, NEW YORK 
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a4 in American Brand kope. 

! 4 : 

° / 

id, / 
MN ccc ¥ 

e 1612 i) Wa eu Alay Y 
Complete confidence in “AMERICAN BRAND” ROPE always is justi- 
fied. American Manufacturing Company buys the best fibre obtainable, 
then carefully grades it to high factory standards to control quality 
right from the start. The blending of uniform strength, flexibility and 
long life into the finished product is done to manufacturing specifica- 

“le tions that maintain this quality every step of the way. The complete line 

2c of “AMERICAN BRAND” CORDAGE for Marine, Agricultural, 

5on Fishing and Industrial uses, is distributed nationally through leading 

as wholesalers and dealers. 

the 

; #@ A a aa 

merican Drand 


CORDAGE 


ROPE - TWINE * OAKUM * PACKING 
A Complete Line from One Source of Supply 





AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. 


Branch Factories: $T. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. - DELAWARE RIVER JUTE MILLS, PHILADELPHIA 48, PA. 
Scies Offices: BALTIMORE * BOSTON * CHICAGO * HOUSTON * NEW ORLEANS * PHILADELPHIA 
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Fence that is easy to install .. . fence 
that will stay erect and serviceable year 
after year ... that’s what your farmer- 


customer wants when he decides to buy 
farm fence. 

Sell him tried-and-proved Bethlehem 
Fence. It's made of sturdy wire which 
has been well coated with zinc for pro- 
tection against corrosion. Bethlehem 
Fence goes up quickly, and its cut-stay, 
hinge-joint construction keeps it erect, 
even on rolling or hilly ground. When 
used with Bethlehem steel fence posts, 
it makes an even neater appearance, 
and is more quickly installed. 

Bethlehem Fence is made in a design 
for every farm requirement—for horses, 
cattle, sheep, hogs, etc. Place your order 
now with your jobber. And also get in 
a stock of the other Bethlehem prod- 
ucts for the farm. They're listed below. 


BETHLEHEM | | 
FENCE 


BETHLEMEN 
STEEL 
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OTHER BETHLEHEM PRODUCTS FOR FARM USE 


Available in Limited Quantities | 
FENCE POSTS BARBED WIRE NAILS AND STAPLES SILVER STAR BALE TIES sy 
x PIPE GALVANIZED SHEETS FOR ROOFING AND SIDING BOLTS AND NUTS f 
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IT'S EASIER TO CUT GRASS 
WITH A RAYFLEX BLADE! 


@ RAYFLEX—the never dulling tempered 
blade that sells on a money-back guar- 
antee! 

RAYFLEX BLADES render wire, stones and 
other obstructions harmless to the reel. 
Benefit from the constant national ad- 


- vertising that tells your customers about 
the superiority of RAYFLEX BLADES. 


With every order of 3 dozen blades, 


FLEX BLADE WORKS 


340 \ W. 70TH ST. aoa. bts 
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EVER BEEN 'FLOORED' STANDARD THE COUNTRY OVER 
BY sal SETUP? saliien 












Here's the line of tank heaters stockmen want. 
Thousands sold every year because this heater 
has everything y for efficient, trouble-free 
performance. This nationally advertised line of 
oil burning tank heaters is in big demand. Now 
is the time to cash in. 


Efficient! Economral O@ Burning! 
“A FAVORITE WITH STOCKMEN EVERYWHERE” 


Standard the country over! The favorite water 
tank heater for stockmen everywhere, because they 
provide the greatest possible heat radiation below 
the water line. All the heat is applied to the 
r floor of the water tank— 
oo where it should be. All 
he steel or cast iron con- 
struction. No bolts or ; 
packing. All connections gO scene 23 
are welded solid to the ge 
heater. Burns all kinds of 
fuel oil. Used also for 
brooder stove, hot dip 
tanks, space heater, feed 
cooker, ete. 

































R: Every fl 






















MODEL 
CS-5 


SELF - SINKING 





















4 


FINEST LINE OF 
TANK HEATERS 






every purpo 
Retailing from 












| Order Now! Cash in at 
| the peak season! Write 
for descriptive literature 
and prices. 
] 
| 


The answer to any floor maintenance problem is a 
HOLT! Until you have put a HOLT floor machine to 
work in your rental business, you don’t know how prof- 
itable —_ operations can be. HOLT built-in-quality, 
superb engineering and construction, guarantee | 
you trouble-free operation. No floor machine offers | Calurts 

so many advantages, so many _ ed improvements | THAT SELL! 
— exclusive features that pay o when your HOLTis | REVOLVING HOOD—Placed at top of smoke stack. Gives 
on the job. There is a HOLT floor machine forevery | bower drokt condisdens. 

purpose. Investigate today! Write for FREE catalog. WEATHER SHIELD—Keeps out rain and snow, prevents 

























excess draft. 


SIPHON FEED—lInsures uniform feed, and steady fire in 


heater. 






















Two outstanding machines in the Holt 
line: (ef) the versatile, fast cutting 
Streamliner floor sanding machine. 
(Right) The Silent President; absolutely 
quiet, always dependable. A great main- 
tenance machine with many uses. 







DETACHABLE 6-QUART FUEL TANK—May be taken to 
barrel for filling. 


FUEL DRIPPER—Controls flow of vil. 
















FLAME SPREADER—Serves as smoke burner and heat in- 
tensifier. 


ASBESTOS, WICK—No burners to get out of order. 
















MANUFACTURERS OF 


@ Duz-All Tractor Loader 
@ Steam Cleaner 

@ Electric Tank Heaters 
7 

e 






Cultivator Shields 
General Farm Equipment 


Holt Mfg. Co., 651-681 20th St., Oakland 12, Calif. HA-73 | | CSELIING 
PLEASE SEND ME | r 
Complete information oboe Holt Floor Machines and Sper MANUFACTURING 


HOLT MANUFACTURING CO. 22S) sm nan eo, con, 


NAME: ........- ‘ “ sb thacaikdpedapaagicelashapsonce 
NEWARK, N. J. - OAKLAND, CALIF. N 
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Your profit averages better than 50% on cost and the market for Gem 
Dandy Electric Butter Churn is constantly increasing. 


9 
The women folks on millions of electrified farms want Gem Dandy 
Electric Churn because it eliminates drudgery, churns in about 15 
minutes and makes 15% more butter than is produced by old- 
i * fashioned methods. 
cy Gh Our big national advertising campaign is reaching over 3 million 
prosperous farm and rural homes every month with dominating 


space in Farm Journal and The Progressive Farmer 





Gem Dandy Electric Churn is a high quality, guaranteed prod- 
uct. Slow-speed, long-life motor, sanitary aluminum shaft and 
adjustable aluminum dasher. 

Gem Dandy Electric Churn sells on sight. Order from your dis- 
tributor today. Ask him for consumer folders, reprints of national 
advertisements, advertising mat service. Figure your profits from 
the prices listed below. 


Deluxe Mode! Retail Price - $18.19 Standard Model Retail Price - $15.04 
Recommended Dealer's Cost $11.83 Recommended Dealer's Cost $10.03 


ALABAMA MANUFACTURING CO. Birmingham 3, Ala. 





Gem Dandy Electric Churns are adjustab. 
to fit any crock or jar up to 6 gals. Gem 
Dandy Duraglass milk jar [illustrated] 
made especially for use with Gem Dandy 
Electric Churn, is sold separately. 3-gal. 
retails for about $1.75. 5-gal. about $2.25. 
Order from your distributor. 
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Features 
Hellers's famous 
moisture-retaining 
Groove. 


Cut Yourself a 
BIG SLICE of BUSINESS with this 


“Hostess” Cake Cover 


and other famous “Hostess"-ware Promotic 


There's a real luxury to serving cakes, etc., that 
calls for a resplendent setting. Small wonder that 
Hostess'’ Cake Covers, with their rich appearance 
and low price sold to hundreds of thousands of home- 
conscious housewives 
It's this same desire to serve refreshments graciously, 
smartly, that has sold carloads of Heller's 20 dif- 
ferent ‘‘Hostess'’ promotions in sparkling aluminum 
or chromium 
Heller's low promotional prices mean big volume 
and quick sales 
ORDER FROM YOUR REGULAR JOBBER. If you 
don't know which jobber handles the Heller line, 
write fo us. 
JOBBERS! => TERRITORIES STILL OPEN. 
RITE AT ONCE. 


Other HELLER “Hostess” Promotions 


2% a< ry 
i-<y (ea) 
&| g » Sa rer 


BUN WARMER 


Ts asad 


Hilt! Uae EW YORK: 236 FIFTH AVE. sc 00 some 


ow HELLER COMPANY, inc. “ieiuce sonoma” WHITE PLAINS, NEW YORK 


BUFFET TRAY 


iCE VAULT 





7el/ her how fo /& 


USC THEI... 


The toilet top tray will 

catch her eye. While she’s 

buying it, show her the 

bathtub mat to match. 

Result . . . you make two sales with only one 
effort. 

Homemakers like the popular matching colors 
of these two Rubbermaid items. The bathtub 
mat has suction cups on the bottom to prevent 
slipping and falling in the tub. The toilet top 
tray keeps toilet articles and bottles in order, 
avoids glass breakage. 

Here are other sales points . .. Rubbermaid 
Houseware is made of a high-grade synthetic 
rubber that outlives natural rubber 4 to 5 times. 
It has greater resistance to soap, grease and 
oils, heat, and hot water than ordinary rubber. 

Your customers are seeing the eye-catching 
national advertising that features the Rubber- 
maid Houseware line. Women know Rubber- 
maid products, know they are the best in rubber 
houseware. It’s a profitable line for you to carry. 


Crubbemaid © 


HOUS EWARE 


THE WOOSTER RUBBER COMPANY 


WOOSTER OHIO 
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— How has the SmitHzway STOKER 
Earned a Place of Leadership i just /3 Short Months ? 




















NEVER BEFORE IN STOKER HISTORY has a new product captured so much 
dealer and consumer interest in so short a period of time. 


In the 13 months since the SMITHway Stoker was announced, look at what has hap- 
pened: 


1—Leading distributors throughout the country are now proud to feature “America’s 
Outstanding Stoker” among their lines of world-famed products. 


2—The nation’s foremost dealers are displaying and selling the SMITHway Stoker. 
They have found it a profitable product to feature and sell. 





3—Millions upon millions of potential customers are seeing dominant, colorful 


° 
Slashes Service Calls SMITHway Stoker advertisements in such outstanding publications as BETTER HOMES 
AND GARDENS, THE POST, and AMERICAN HOME. They are asking for and buying 


and Costs SMITHway Stokers in unprecedented numbers. 


Get the complete story on the SMITHway Stoker franchise. Find out why it is the 
“hottest” in the industry. See why 24 Exclusive Features make the SMITHway Stoker the 


standout product in its field. 





A. o.Quitn Corporation 
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Housewives 
want 


Clothesline 





Every bride needs a hamper 


| (or two) for her new home. Many a wife would wel- 
come one...to replace her present hamper which 
SELL THEM | shows its years of faithful service. 


KORDITE CLOTHESLINE : | Whitney Hampers will delight any one of these 


ih akers. Smart design and careful workman- 
THE NEW PLASTIC WONDER! ee ne 7 - 
ship have eye appeal and wear appeal. The colors of 
Clever customers, these women! They know 
what they want...and they get it! For in- : other bathroom fixtures can be repeated in the lovely, 


stance—clean clothes ...clean clotheslines— P 
Every housewife wants them. And that’s one durable top of the Whitney Hamper your customer 


reason why Koropire sales are so terrific! bs : | selects. For these handsome hampers are finished in 
Kororte CLotHestine’s smooth, white, plastic “ 

surface wipes gleaming clean in a jiffy. Every. a | the U.S. Government Standard Bathroom colors. 

thing goes with a quick swish of a damp cloth is Whitney Hampers are always easy to sell. 


—no dirt-catching grooves, pits or crevices. ; ae 
Tell your customers about cleanliness... National advertising for 


plus Kororrt 's five-times-longer wear .. - plus f ‘ | many years has made 
less sag, less stretch” —and you have a trio of bd 
sales clinchers that are “buy-lines” to women eo “Whitney” a quality buy- 
all over America. Ba! 7 
Fair traded, soundly merchandised, attrac- ie’ Ree 7. word for thousands of 
tively packaged, interestingly displayed, priced . - oe women. The fact tag on 
to increase your unit sale, $2.95 for 100 feet— Ne ey 
Korpite CLoTHesLine means quick, easy, ; ” ae : every hamper tells both 
profitable sales for you. Sell Kornire and you i re clerk and customer why 


sell the finest—from Pole to Pole the World’s w 
Best Clothesline! Four 50-foot hanks form one ee Whitney Hampers will 


continuous 200-foot length. mi ° . 
RETAIL PRICE—SO Feet...$1.49—100 Feet...$2.95 a give long and satisfac- 


Korosre CORPORATION 


Victor, New York ; 
ee eS See SE Pe ar ae f 
— mihi ee 


KORDITE CORPORATION 
Victor, New York; Dept. HA Preferred 


Please send me, free, complete information and in the Past... 
descriptive material telling the Kordite story. 
Preferred 


in the Future 


tory service. 





A | ee —- wad 
Buyer's Name ................. 


Street and No. 





City and State 
Our Distributor is..... 


iat ae aac F. A. WHITNEY CARRIAGE COMPANY «© Since 1858 + LEOMINSTER, MASS. 
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satisfac- 


Over one hundred million Mastro clothespins have 
been sold during the short time this pin has been 
on the market. 


HOW MUCH OF THIS BUSINESS DID YOU GET? 


And now, with an intensive national advertising 
campaign behind it, Mastro’s sales will be even 
more sensational. 


HOW MUCH OF THIS NEW BUSINESS 
WILL YOU GET? 


Carry Mastro clothespins and put them where your 


customers can see them. They will bring you profit 
and satisfaction. Ask your jobber or write to Mastro. 











@ so. 1011— 


10%” Chicken Fryer 


No. 1065— 


5 qt. Dutch Oven 


TWO “NATURALS” 


for Special Promotion 


HIS Buckeye Aluminum 5 quart Dutch Oven 

and the roomy Chicken Fryer lend themselves 
ideally to all types of gift promotions—birthdays, 
showers, weddings, anniversaries, etc. 
They are smart and practical looking in brightly 
polished, 10 gauge virgin rolled sheet aluminum. 
Attractive, high-heat resistant handles and knobs 
are especially designed for comfortable, easy 
handling. Both pieces have snug-fitting covers 
with patented steam vent, making them ideal for 
healthful “waterless” cooking. 


CHICAGO SALES OFFICE 
MERCHANDISE MART 


The Dutch Oven is used on top of range as a 
roaster or a whole meal cooker, and in the oven 
as an open or covered roaster. The 105” fryer 
is perfect for “waterless” cooking of the 
not-so-young fowl, making it tender and 
delicious. Useful also for all kinds of braising 
and frying. 

Promote them as a combination or sell individu- 
ally and you'll get repeat sales for other match- 
ing pieces because homemakers will want to build 
complete sets of Buckeye “waterless” cookware. 





The BUCKEYE 
ALUMINUM C2. 


oH!IO 





WOOSTER, 
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a book... 














abowl... 


Oven 


and a mixing spoon... 





GOMETHING'S COOKING! Your best provements, time and temperature controls, | 

. . . . . i 
recipe for a busy and profitable cook- greater cooking ease, innovations and. de- | 
ing and appliance trade becomes your all- _velopments to delight the girl with the book, fi 


time favorite when you’ve seasoned it with the bowl, and the mixing spoon. And fpr 
the well-known and time-honored L& H the L&H merchant there is an eye-appealing 


eestor ns 


line. More than 70 years ago, appliance line, plus a powerful promotion program, 
merchants with a hankering for a strong, designed to lead the way into the kitchens | 





well-balanced diet of sales and profits, of mostevery prospect in your trading areas. 
began sampling the real sales flavor of L&H 


It’s simple to mix yourself a nice dish of | l 





cooking and heating equipment —and L&H profits. A letterhead, a pen and a post- 






found it to their liking. age stamp are sufficient to bring you the | 






Today, there’s a new tastiness — added im- complete story of this long-established line. 
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— THE SHERIDAN ELECTRIC KEROGAS 
ELECTRIC RANGE WATER HEATER OIL RANGE 








A. J. LINDEMANN & HOVERSON CO. 
MILWAUKEE 7, WISCONSIN 













Maoetacturers of ELECTRIC RANGES + ELECTRIC WATER BEATERS © OL BARGES > wicas 





PORTABLE OTERS - Git HEATERS = 
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ALL-STEEL KITCHEN 


STEP STOOL 


@ There are sure-fire sales for deal- 
ers who stock this modern utility \ 
stool. Constructed entirely of steel, ‘ smever had so much 


functionally perfect, this stool is de- ; 
signed to fit beautifully into the most demand for Plastic Wood 


modern kitchen or dinette. Guarantee before!” 
yourself more customer satisfaction (A Leading Midwest Jobber) 
and greater profits with the 


Keenco All-Steel Kitchen Step Stool. 8 ; 
4 Advertising Campaign 
( Ye dl as: Bi 4 : ALL | 
© STEP STOOL ; Continues this FALL 


@ JUNIOR CHAIR 149 ADVERTISEMENTS 


@ HANDY STOOL 
e STOOL WITH © plus BOOKLETS, DISPLAYS 


FOOT REST build bigger sales for you! 
° 


STOCK UP 
DISPLAY... FEATURE 
| P.S. Don’t forget to stock up 
A Product of the Keen Mfg. Co. Inc e| PLASTIC WOOD SOLVENT, e 


Vineland, N. J. 
too, for extra sales volume/ 


race 


T.M. Reg. U.S. Pot. Off. 





BOYLE-MIDWAY INC., 22 E. 40th St., New York 16, N.Y. 
5235 W. 65th St., Chicago 38, Ill. ¢ 4820 E. 50th St., Los Angeles 11, Cal. 





Everybodys PLASTIC WOOD 


810 ARCH STREET 
Rg IO egy, l,l 
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AWere's Your 
NUMBER ONE 


earn “he N EW 


SANITARY LINCOLN laminczed Steel 
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EVERY WOMAN'S HEARTS’ DESIRE 
“BeautyCan wt... 
ST in... 


2D because it’s... 
Z ace 


Streamlined to match the modern kitchen. 


: Perfect for bathroom and nursery. 
, Available in Red, White, Green, Ivory and Blue. 
aa * Zuality because it’s... 


Sturdily built throughout of 


; i ee 4 
Y Wee ARMCO ALUMINIZED STEEL. 
Y 3 t Salt Spray Tests by ARMCO prove 








Aluminized Steel has 5 to 10 times more 
“A i corrosion resistance than Galvanized Steel. 
*y : anpaesy Enhanced by all-aluminum polished cover. 
Infra red baked enamel finish. 





ae 
* : ZAIR ” . Utllity because... 
Cau %y LINCOLN FAIR TRADED AT se 
: No-stoop toe pedal saves energy. 
of / $ 95 Easily removed insert pail averts spillage. 
oO ALUMINIZED STEEL / , Sanitary rolled edges of inside and outside units 


j jare self-sealing to prevent refuse from falling be- 
tween can and insert. 


“A PERFECT COMBINATION || : | | 
j Slightly higher Full overhang lid stops odor from permeating 
pera west of the Rockies. the house. 


PERFECT PRODUCT 











‘ For the Facts and Figures Call, Write or Wire « « « 


INCOLN METAL PRODUCTS CORPORATION 


3 136 CLIFTON PLACE, BROOKLYN 5, N. Y. 


16, N.Y. 
jes 11, Cal. 





Export Division: BLOCK INTERNATIONAL CORP., 101 W. 31st St., New York City 1, N. Y. CABLE ADDRESS: “BLOCKTRADE" 


OCTOBER 10, 1946 121 




















on. % - 
P os =. 


ES + TRANSMISSION , 
; TOWERS + Olt te, 
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finest quality 


m PAINT q : 


Practically unlimited are the uses for Cres-Lite SyNCHROME 
TANK SHEETS - SW Aluminum Paint. Have 4 supply with you om every job! 
ITCHBG/ Cres-Lite > uick-drying, sy 
CHIN oil paint, © é i y pu 325 me 
E igment. We > se 
RY « MOTOR HOUSI quantity and high 4U f 
i SYNCH 


THETIC RESIN used in 





ae > One coat of SY NCHROME c y covers most surfaces \ ; 
: SIGNS «+ PIPES with a chrome-like finish s asse s resistance } j 

-s to heat, ssture, fumes, jet é . gion. NM. LICENS 
Its high hiding power and durability \ E 
protective coating f i 
For complet 


ne iis ask Y “arg f \ 
«A Guide to Using r write us BOILERS’ = 


‘ 


a copy: 
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fl _ The plastic that’s 


selling itself to 


permanent screen success 


Happy customers are the best salesmen for Saran screen. They’ve seen this Dow 
plastic in action. They're sold on it—and they’re telling their neighbors about it! 

Some have used Saran screen for only one season, some have used it for several. 
But all have learned to appreciate Saran’s natural beauty—its own color that never 
needs painting. They know, too, that painted surfaces around the house are safe 
from stain because Saran won’t rust or corrode. And Saran is so easy to keep 
clean—simply wipe dirt away. 

Furthermore, users derive extra satisfaction from Saran screen because it 
gives lasting service. Its strength and elasticity eliminate dents and bulges. Yet 
screen from Saran is light and flexible—easy to install. 

You can readily see why Saran screen sells itself. And you'll quickly realize 


that the screen success of Saran means more sales—bigger profits for you. 
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PLASTICS 


STYRON + ETWOCEL + ETHOCEL SHEETING + SARAN * SARAN FILM 
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& PRINCE — 
recessed head DRIVER 


FITS ANY SIZE 
or STYLE 


REED & PRINCE 
recessed head SCREW 























i Yeu will 


have calls for 


WIS DRIVER 










FROM MANUFACTURERS , . . who use 
at ebbscrehine the Reed & Prince recessed head driver for 
Recessed ond Slotted greater speed and economy on the assembly line! 


kang sila a tee Fa REPAIR AND SERVICE MEN . .. in the radio, 






































 . Also ao is electrical and other fields requiring product service, 

Liechine Screw Nuts Wing Nuts who find the Reed & Prince driver a necessity for 

j Rivets and Burrs Rods repair work. 

} Screw Drivers and Bits ° “" ww 
Specialties HOME OWNERS... . and woodworking “hobbyists”, 





who take pride in the appearance of their workmanship 
around the home. 






a 


a\ 


AER ere f z 


VED ey be etre ite af 


&/ 


TTR : 





The Reed & Prince recessed head Be ready to take care of the 







| driver insures faster, better work,— demand for this sturdy driver! 
| avoids surface scratches — improves Stay “A HEAD of the Times” with 
finished appearance. Drivers avail- the Reed & Prince recessed head 
able in several convenient lengths, combination. Write today for com- 






bits forany make of powerdriveunit. _ plete dealer information. 
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Cutaway view of Corbin Extruded Metal Padlock 
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Pyramid of Cheops at Giza, Egypt. This 
enduring structure 482 feet high Has a 
base covering an area of 13 acres. Built 
about 3720 B.C... . after 5600 years is 
still wearing well. 





_— SOLID Brass CORBIN Extruded Brass Padlock 

can’t point to 5600 years of operation, but it exceeds 
the pyramid in solidity! It is made from solid blocks of 
extruded brass, shaped under the heaviest hydraulic pres- 
sure. That’s why you can sell and your customers buy the 


toughest, strongest of longer-life, non-corrosive padlocks. * 


Corbin reputation and merchandising policies are just as sound 
and solid as Corbin products. Set yourself up as Corbin headquarters 


in your neighborhood and get the plus in profits Leadership provides! 


*All-brass interior pin tumbler mechanism includes “Spool Pins,” 
a Corbin “first” in protection. RAP-proof, stainless steel, “Roller 
Bolt.’ ‘ 


CORBIN CABINET LOCK DIVISION 


THE AMERICAN HARDWARE CORPORATION 


NEW BRITAIN, CONNECTICUT 


“Safety first... and last... when Corbinlocked’’ 
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TOP @ LINE 


Tors APPLIANCES 





_ILLBRONZE 


METALLIC PAINTS and POWDERS 


For all purposes — especially Outdoor use. 
NO. 655 Outstanding durability. Will not wash off! 
NO. 42 Quick Drying high gloss, decorative finish! 


NO. 800  Hi-Heat Resistant. Safe up to 800° F. Will not 
peel or crack! 


a> GOLD PAINT state 
CHROME FINISH 


“GOLDEN LUSTRE” Brand is the only well-covering Leaf-Like HEADY wixeD aLominum PA 
Gold Finish, ready mixed—ready for use! Unsurpassed for __ Mit Preet. must Proot weather 
performance—highest pre-war materials! 


cu? BRONZE POWDER AND PASTES 


Famous for quality! Again available in all standard colors, 
including Aluminum, Pale and Rich Gold, Copper, Silver, Special 
Alloy Shades. They have built-up an impressive reputation. 


ILLINOIS sy ce), PA: POWDER CO., INC. p 
Dept. HA, 201 5 $. Clark St., Chicago 16, Hl. 
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fe ultimate in eye and sales 
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ESTO was perfected by the 

Seeeeme men who designed the "Auto- 

Seemmatic Spout” diverter fitting and 

© the-“Auto-Spray” automatic hose 

and sink spray now in general use 

by the plumbing industry. The 

PRESTO is perfectly suited for new 

work, as well as for replacing old 
style or plastic shower heads 
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to a minimum. Four years of re- 
search has produced not only the 


PLUM EING BRASS GOODS 
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SHOT SHELLS 


a 
TRAPS AND TARGETS 


CARTRIDGES 


ers... are swell shot shell sales builders. West- 
ern Cartridge Company, East Alton, Illinois, 


Division of Olin Industries, Inc. 


pert ...will enable you to 


simplify your stock, and at the same time, 
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MEN ASG, YYeeuli Ss UWO iamous Drands . 
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Mother Nature provides the perfect principle that explains Kay-Tite Guaran- 
teed Waterproofing The oil secreted by a duck’s glands forms a protective 


film over the feathers and skin that effectively locks out water! 


Kay-Tite Guaranteed Waterproofing works on the same idea! As easy as pie 
to apply to all masonry surfaces, Kay-Tite locks water out by thoroughly sealing 
the inner and outer pores of masonry, providing a protective, watertight coating. 
By reading a simple instruction manual (9 minutes reading time) you can 
easily become a qualified expert on industrial and home waterproofing prob- 
lems. Then, set up a Kay-Tite Waterproofing Department in your store. Kay- 
Tite is easy to display, easier to sell. You can depend on Kay-Tite Guaranteed 
Waterproofing for substantial volume and sound net profit, for it is fair- 


trade priced. KAY-TITE COMPANY, WEST ORANGE, N. J. 
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hike Water off a Duck's Gack 








Cut out and fill in the coupon below for the profitable Kay-Tite Waterproofing 


$20.88 Deal. Set up a Waterproofing Department. It will be the best 50 second 


investment you ever made. 





KAY-TITE Company, West Orange, N. J. 
Send us the $20.88 Kay-Tite Deal : 
6 cans White—6 cons Grey. My cost ha 
$20.88. Totol Selling Price $34.80— 

Shipping Cost Prepaid. 


NAME 
ADDRESS 
city 
JOBBER'S NAME WV 











STATE 
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In a typical six weeks period, the H. C. Wienecke 





Hardware Co., Glencoe, Hl., sold two gross of 
Sor Sheds ...as against two dozen of the 


next fastest-selling brand. 















All over the country progressive merchandisers are amazed at the high volume and quick turnover of 






SILVER-SHEETS—the newest and neatest answer to the housewife’s oldest and messiest problem: 






polishing silver. Sales outstrip competition so far that some dealers simplify inventory by making 


SILVER-SHEETS the only silver polish they stock. SILVER-SHEETS 24-package carton is colorful, 






self-selling, self-dispensing—requiring little more push than a prominent counter position. This product 






gives you generous profit. 


THE MUNISING PAPER COMPANY 


135 SO. LA SALLE ST.—CHICAGO 3, ILL. 















TELESCOPING 
ADJUSTABLE 


°BAR 


PATENT PENDING 
@ Chromium or Cadmium Plated Bars of 7/8 Diameter 
@ Spongy Rubber Caps that Leave No Marks 
Available in Two Sizes: 
® 24 inch length that opens to 42 inches 


® 42 inch length that opens to 72 inches 


It took ROP-LOC to think of and make this wonder clothes closet bar— 
perfectly permanent ... yet easily moved. Easily installed —two steel 
tubes are used, one telescoping into the other. Self locking — easily 
tightened by turning the bar as the threaded end takes up the slack. 

















SLIDE a TO WANTED LENG 
AUTOMATICALLY LOCKS 
e 
INSERT BETWEEN 
WALLS WHERE DESIRED 




















Also: This same type bar is available as a shower curtain bar in 42 inch 
closed length that opens up to 72 inches-~-and 47 inch closed length 
that opens up to 84 inches. 


Write TODAY for full particulars on this and other ROP-LOC Items to... 


ROP-LOC PRODUCTS CO. 


1401 WEST 9th STREET * CLEVELAND 13, OHIO 
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TURN ROD TO MAKE 
BAR PERFECTLY RIGIQ 










ot KITCHENWARE is AVAILABLE NOW! 


se 


' #101 10'% inch 
Frying Pan 
#160 — 11% inch : as 
Griddle a 


re 
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@ All items available for immediate delivery. 
One cover fits all pots and pans. 
Extra long, cool-to-touch plastic handles. 
Newly designed spout for easy, safe pouring. 


All items are extra heavy cast aluminum 


made by permanent mold process. 


High finish. 


#120 — 10% inch #130 — 6 quart 
Chicken Fryer Sauce Pot 


HOUSEWARES DIVISION 














LAST LONGER! 


Longer truck life means 
less repair and less re- 
placement—results in 
lower hand truck operat- 
ing costs. Every one of the 
39 types and 60 sizes of 
American Hand Trucks is 
made of pressed steel. 
American Hand Trucks 
last longer—cost less to 
operate. Write today for a 
copy of the American 
Hand Truck Catalog. 


Dealer franchises available. 
Write for information. 


BE SURE YOUR TRUCKS 
ARE AMERICAN... 
THE RED HAND TRUCKS 





T Premier Porcelain-Enam- 
eled Pans with coppered 

i d for water, medi- 
cine, milk or mash. Best- 
Selling Poultry Waterer and 
Feeder! Available in two 
sizes, 13% and 17% inch di- 
ameter. 


Trumbull T-100 Electric 
Water Warmer. An im- 


| mersion-type heater that is 


safe to use — automatically 
maintains about 50° tempera- 
ture in open pans and vessels. 


Premier FV-3 All Brass 

Float Valve, Automatic- 
ally provides a continuous 
flow of water at all times — 
Positively Guaranteed! 


EVERY 
A PROSPECcY 


No. 29— Premier automatic Elec- 
tric Fountain Heater—Works with 
any type waterer—never overheats 
—fully automatic. Put under flock 
fountains helps boost egg production. 


Full dealer discounts allewed on all these items. 


The Cinerican Lilley Company | The NATIONAL IDEAL COMPANY 


2306 JUNIATA STREET © PHILADELPHIA 29, PA. TOLEDO 4, OHIO 
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“LET ME HAVE 2 BAGS THIS 

TIME, VIGORO'S GREAT FOR 
EVERY GROWING THING!" 











Every gardener will 
want one of these three- 
in-one tools —it hoes; it 
digs; it cultivates. Fur- 
nished with a hard steel 
blade, spot welded to the 
shank and a hoe-length 
handle. 


U.S. Pat. No. 2,040,751 


VIGORO customers buy and buy! | 


More and more people are learning that 
Vigoro, complete, balanced plant food, sup- 
plies the necessary food elements growin 
things need for best plant growth and re- 


Both the %” steel shank and its ferrule are 
nickel plated. The sturdy blade and the handle 
end are painted a striking red. Packed one 
production. And so they feed lawns, flowers, dozen to a carton — shipping weight: one dozen 
vegetables, trees, and shrubs Vigoro regu- 26 \bs. Just the tool to liven up sales in your 
larly. garden tool department 

Vigoro sales are growing by leaps and 
bounds every season, every year. It is “the 
world’s best-known plant food.” So display 
Vigoro prominently and reap even bigwer 
cash rewards from the increased Vigoro 
sales you'll make. 


A PRODUCT OF SWIFT & COMPANY 


The ATLAS-ANSONIA Co. #5 


468 STILES LANE, NORTH HAVEN, CONN. 
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TOMORROW'S BUSINESS? 


Tomorrow’s business stays secure for 
lines sold through the 26 hardware 
wholesalers united in this 1] year-old 
organization. 1.250salesmen keep up 
contacts! LIBERTY facilities and serv- 
ice are on the increase! Is it any 
wonder LIBERTY’S annual purchas- 
ing power has hit $120,000,000 (one 





It's a wise manufacturer who thinks 
beyond today’s fat order file, know- 
ing his competitors’ are just as fat— 
and that the payoff is TOMORROW! 
He’s the manufacturer who is lining 
up with LIBERTY DISTRIBUTORS, 
now, cashing in on the persistent 
effort to keep the distribution roads 





open to 80,000 retail dealers across 
the U. S.. in Mexico, Alaska and 
Hawaii—who buy through LIBERTY. 


hundred twenty million) and is still 
climbing? Get your samples to head- 
quarters, now! 


Liberty 


Histribulors 


WM|GGG_|EG.YG\ 
SSS SVAVVye 
MQ’ GAGNWv 


THE BLUE RIBBON 


Albany Hdwe. & Iron Co, Huey & Philp Hdwe. Co. 


Albany |, New 
Altison-Erwin 


Charlotte |, N. 
High Point, N. C. 
Goldsboro, N. C. 
: Isaac Walker Hardware Co. 
Greenville, S. C. 


Amarille Hdwe. Co. 


Asheville, N. C. 


Amarillo, Texas 


Beck & Gregg Hdwe. Co. 
Atlanta |, Georgia 


York Dalles, Texas 
Co. Fort Worth, Texas 
c Houston, Texes 


Hunt & Mottet Co. 


Tacoma, Wash. 


Peoria, Illinois 


Kelley-How-Thomson Co. 
Duluth 1, Minn. 
St. Poul, Minn. 
Billings, Mont. 


Corpus Christi Hdwe. Co. Momsen Dunnegan Ryan Co. 


~ Corpus Christi, Texas 
Harper & Mcintire Co. 


Ottumwa, lowe 


Cedar Rapids, lowe 
Hoffman Hardware Co. 
Los Angeles 12, Calif. 


El Paso, Texes 

Phoenix, Arizona 
Morley Brothers 

Saginaw, Michigan 

Detroit, Michigan 

Grand Rapids, Michigan 
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GROUP OF AMERICA 


Morley-Murphy Co. 
Green Bay, Wisconsin 
Milwaukee, Wisconsin 
Wausau, Wisconsin 
Northwest Hdwe. & Steel Co. 
Portland 10, Oregon 
Orgill Bros. & Co. 
Memphis 2, Tenn. 
Jackson, Miss. 


Rice & Miller Co. 


Bangor, Maine 


Richmond Hardware Co. 
Richmond 19, Va. 


Supplee-Biddle Company 
507 to 519 Commerce Street 
Philadelphia 5, Pa. 
Providence, R. |. 


The Emery-Waterhouse Co. 
Portland 6, Maine 

The Salt Lake Hdwe. Co. 
Salt Lake City 9, Uteh 
Boise, Idaho 
Grand Junction, Colo. 

The Thomson-Diggs Co. 
Sacramento, Calif. 

The Tracy-Wells Co. 
Columbus 15, Ohio 
Cleveland, Ohio 

Van Deren Hardware Co. 
Lexington, Kentucky 

J. A. Williams Co. 
Pittsburgh, Pa. 

Wyeth Compan 
y (formerly Syets odwe & Mfg. Co.) 
St. Joseph, Missouri 


















Step up your 


FILE SALES! 


FREE MAT SERVICE 
ELEN EI ne NNN 










tivating, isn’t it? 
easy, too . 


It’s comparatively 
- - because most hardware 
store patrons have uses for files and 
only need persistent reminding. 
Besides providing you with file mer- 
chandise of the highest quality and 
value, Nicholson does a real job in help- 
ing you sell it: (1) through widespread 
national and industrial advertising that 
never lets up; (2) through sales-train- 
ing helps of various kinds; and (3) 
through ready-made ads you can use in 








various ways—in your local newspaper 
advertising, in dodgers, catalogs, mail- 
ing pieces, etc. 

Why not start using this free Nichol- 
son mat service? Four success-proved 
ads are reproduced here (many others 
available). Include them, one at a time, 
in your larger advertising spaces, or run 














F : mey by buying th 

ILES, a fast-turnover item, represent d that lasts lon ne brand — are exceptio 
about 14% of the average hardware repay their slightly. higher 2, nn i se They’ oe 
store's hand-tool business. Worth cul- FILES times over. NICHOLSON shoo you on scores of repair and 























= ,. 
world’s most famous 






S around your 
hop. 

































See Our Assortment! 
FOR EVERY 


FILE PURPOSE 


e Even Sulu belles (who file 
down their teeth to = 
“oretty”) agree that wor 
samuel NICHOLSON 
FILES are “really sumpin’. 
And we've got ’em—single 
cut, double cut, triangular, 
and practically all other kinds 
popularly needed around the 
house, shop or farm. 


There’s more value in good 












































































on 
them as individual ads with your store files. Tell us to make yours 
name and address underneath. Simply NICHOLSON. 
write us for the ones you want—or all 
of them. Order by number. 
NICHOLSON FILE CO., 25 Acorn $t., Providence 1, R. |. a 
In Canada. Port Hope, Ont 
FILES for the SHOP, § - 
& d we've | 
the fi] 
FARM Of HO ! need SAW FILFe you : 
2 hing, for y 
Files for roug 7 
Ah ge eee cor ning ei 1. 
for all-round fix-up WOr* - sa 
we've all kinds, and we rhe 
always help you — as 
ight file for the job. “ne” 
rig to buy the best. We CHI 
i ys Ni 
recommend NICHOLSON a 
FILES—for proper stipe Cheat 
d balance, for long life, world’s ; brand 
sone for absolute uniformity You'll ot °P-quality files, 
anc Teel rfect files in , surprised how jj 
oo rere asthe Nichokgn [te tle they cost, it. Jo 
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AMERICAN CHAIN 


AMERICAN Weldless Chains are 
made by automatic processes that 
insure strength. Most wire type 
weldless chains are made by form- 
ing a secure knot in a length of wire. 
Flat link chain (American, Safety, 
Sash, etc.) is made by stamping 
blanks from strip stock, folding and 
inserting them to form a continuous 
chain. 

Shown here are some of the more 
popular patterns of AMERICAN 
Weldless Chain. These and other 
types of weldless chain are made 
by AMERICAN in a wide range of 
sizes and a selection of finishes. 


> SLANE. . - enemies 


American Chain Division makes all types of electric welded and fire 
welded chain — all types of weldless chain made of formed wire 
or stampings — a complete line of chain fittings, attachments 


and assemblies — repair links — cotter pins — hooks. 


York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 
AMERICAN CHAIN & CABLE 


J In Business for Your Safety 
HARDWARE AGE 
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ee Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale 








HE 1947 housewares show pic- 

ture is literally a panorama of 

great confusion—a _ situation 
which is not good for either the pro- 
ducer or distributor of these lines. 
There is too much “feuding” going 
on, and it is high time that some adult 
thinking took place to clarify the 
housewares exhibit status. 

As it now stands the sponsors of 
the former Chicago and New York 
shows are combining at Philadelphia 
April 27 to May 2. Mrs. Flo English, 
who formerly ran the New York 
show, is again running an indepen- 
dent exhibit at Atlantic City, Jan. 5, 
which is the same week as the Chi- 
cago Market promoted by the 





TH well organized campaign to 

obtain the repeal of Regulation W 
has been mentioned in these pages 
quite frequently in recent months. 
Various banking groups and large 
scale installment selling operators are 
collecting petitions to submit to 
Congress asking that this control 
measure be removed. They are trad- 
ing heavily on the plea that returning 
service men and women need and 
should have liberal credit considera- 
tion beyond the limits permissible 
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Housewares Shows Confusion 
Should Be Cleared Up:— 


Merchandise Mart and the Furniture 
Mart of that city. In addition, it is 
reported that one, or more, Chicago 
loop hotels has been approached with 
the idea of running still another show 
during the Chicago Market in Janu 
ary. 

All of this adds up to just one 
word—CONFUSION. 

While it may be highly desirable 
to have both an eastern and a mid- 
western housewares show each year 
it is obviously a waste of time, money 
and effort to have two eastern shows 
three months and 60 miles apart, 
with one of them possibly running 
in competition with a Chicago effort. 


* * 





* 


Banking Groups Are Fighting 
For Regulation W Repeal:— 


under Regulation W. (See the arti- 
cle “Regulation’ W Was Never 
Needed—It Produced No Tangible 
Result” which may be found upon 
page 240 of this issue.) 

As yet, no veteran’s organization 
has given this appeal much support, 
if any. If some veteran groups be- 
come interested we believe the control 
law will be repealed. 

An overwhelming majority opinion 
among our wholesale and retail hard- 
ware readers indicates that hardware 


There should be, and is, a better way. 

The industry is not well served by 
this muddle. All of these shows can- 
not be satisfactorily successful on a 
permanent basis. An intelligent com- 
promise agreement by all involved 
factions would be in the best in- 
terests of the housewares industry. 
A barrage of pressure from buyers 
might encourage the now warring 
factors to get together and work out 
a solution equitable to them but 
primarily a co-ordinated program 
which will really serve the needs of 
the manufacturer and distributor of 
housewares—a line of major import- 
ance to wholesale and retail hardware 
firms. 


distributors consider Regulation W 
both sound and desirable. Out of 
several hundred replies to a recent 
study only three wanted repeal. All 
of the rest were most emphatic about 
their desire to continue installment 
selling control to avoid an early 
repetition of the too familiar pre-war 
orgy of uneconomic installment sell- 
ing for many hardware store lines, 
especially various major appliances. 

If hardware wholesalers and re- 
tailers are as keenly interested in 
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maintaining Regulation W as their 
letters indicate, we strongly urge that 
they do something about it—that they 


let their Congressmen know—but 
fast. Those who seek repeal of this 


control measure have been actively 


* * * 


fighting for many months with little 
or no apparent opposition. If you 
want this law continued GET BUSY! 


National Hardware Show in N. Y. 
Likely to Be an Annual Event:— 


E consider the recent National 

Hardware Show (Sept. 12 to 21 
at Grand Central Palace, New York 
City) a success and welcome the news 
that it will play a return engagement 
in 1947 and likely become a regular 
annual event. The management 
advises that approximately 90 per 
cent of this year’s exhibitors have 
already indicated their intentions to 
participate next year. That of course 
is the acid test. The 1946 show was 
heavily oversold at opening time 
with a sizable waiting list of would-be 
exhibitors who could not be accom- 
modated. 

Attendance was good practically 
all of the time with a reported 40,000 
visitors all interested in some phase 
of distribution of hardware store 
products. Official registration ap- 


proximated 20,000, more than 8,000 
of whom had applied in advance for 
admission credentials. Buyers came 
from all parts of the United States 
and Canada, plus a surprisingly large 
number from South American, Euro- 
pean and other countries. There were 
several from South Africa and Aus- 
tralia. 

During the show we talked with all 
exhibitors and a great many buyers. 
Their comments, both favorable and 
unfavorable, closely paralleled such 
comments as are normally heard at 
trade shows, reminding us again that 
no matter what you do, or don’t do, 
you can’t please everybody. 

Majority opinion that we en- 
countered recognized that, as this 
was a maiden effort for a national 
hardware show, it was natural that 


* * * 


some weaknesses would be present 
that could be corrected in subsequent 
exhibits. The chief complaint of 
buyers, almost a bromide in recent 
years, was premised on the inability 
of most exhibitors to promise much 
or prompt deliveries on the goods 
shown. There was also considerable 
disappointment manifested because 
of the marked absence of many blue 
chip, bellwether manufacturers of 
basic hardware store merchandise. 

Dates for the 1947 exhibit have not 
been announced as yet, but we 
strongly urge the management to 
make every effort to have its next 
exposition either the week before or 
the week after the annual October 
manufacturers’-wholesalers’ conven- 
tions usually held in Atlantic City, 
N. J. 


A Letter From a Distributor 
To His Source of Supply:— 


ROM several manufacturing 

friends we have received the text 
of a very interesting letter which 
some unnamed (and to us unknown) 
Pennsylvania wholesaler is sending to 
his sources of supply. It deals with 
future price uncertainty and reads 
as follows: 


“We are advised by certain of 
our suppliers to the effect that they 
cannot quote firm prices for 
advance delivery of material we 
order and that the price of same 
will be the price prevailing at the 
time of delivery. 

“While we appreciate the diffi- 
culties of the position of those 
suppliers, and are completely 
confident that there is no intention 
of taking advantage of market 
conditions, we also have similar 


problems and it must be under- 
stood that if such an open price 
policy is to prevail, we, conversely, 
must have the right to refuse 
delivery or return the merchandise 
for full credit if, from our stand- 
point and judgment, the price at 
the time of delivery is too high for 
us to use. 

“We are sending this letter to all 
our suppliers, both those who have 
advised us of such an open price 
policy and those who have not, so 
that all may be advised of the 
position it is necessary for us to 
take on all orders now or in the 
future outstanding which are or 
may be subject to such an open 


price policy.” 


Such a letter is very disturbing. 
It could be inspired by someone who 


zealously wishes OPA continued. It 
could also be an effort to force pro- 
ducers to guarantee prices despite 
possible wage increases, etc. As we 
do not know who wrote the letter we 
are only able to appraise its import 
and intent by what we consider the 
ostensible meaning of the text. 

Somehow this letter strikes us as 
especially eloquent testimony that 
OPA should be scrapped so that open 
and free competition could again be 
the cardinal factor in prices, services 
and values. We have extreme confi- 
dence in our basic American competi- 
tive system to really curb inflationary 
trends for the long haul. Obviously, 
the end of OPA will skyrocket some 
prices—but only until such time as 
the immutable law of supply and 
demand resumes its normal place in 
our economic life. 
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| HE best laid plans in 


any business will fail without proper 
supervision. This truth is emphasized 
in this fifth chapter of the series on 
“Putting a Profit Into Builders’ 
Hardware.” 

All that has previously been 
pointed out in the preceding chap- 
ters, must necessarily function 
through the guidance, organizing 
ability, judgment and understanding 
of its head man to whom I am ad- 
dressing this message. 

Certainly, you must first have the 
vision of the sales potentialities out- 
lined in Chapter 1. Any business 
that does not know its goal lacks 
vision. Such a business usually ends 
up going nowhere because it does 
not know where it is going. 


Sales Potential 


So first I say to you—set your 
goal on sales. No builders’ hardware 
department anywhere gets all of the 
business. It wouldn’t be a healthy 
situation if it did. Competition is 
still the life of trade. 

In setting this goal be realistic. 
Recognize your limitations and guide 
yourself accordingly. Ambition is a 
wonderful thing only when it is tem- 
pered with judgment. Recently, I 
had occasion to discuss with an am- 
bitious young man the subject of his 
going into the builders’ hardware 
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By ADON H. BROWNELL 


Part 5 


The Manager of the Builders’ Hardware Department 


business on his own. He knew his 
builders’ hardware, he had good 
connections and he certainly was 
ambitious. 

His idea of territory protection 
was the most ambitious point of all 
his thinking. During the discussion, 
the question of his finances came 
up. They were limited. I pointed 
out to him how impossible it would 
be for him to serve such a large 
territory with such limited finances 
and then suggested a small territory 
arrangement, one of ample size for 
him to properly serve within the 
reasonable limits that his organiza- 
tion and money would permit. 

If you as departrhent manager will 
grasp this truth you will be well 
on your way to making a success 
of your business. As long as you 
cannot take all of the business and 
are content to serve your share you 
will be more ready to get that busi- 
ness which is profitable to you. 


You Must Say “No” 


Yes, I know any ambitious man, 
salesman at heart, hates to say “no” 
to an order but there are times when 
“no” is the proper answer. There is 
never a better time to say “no” than 
when the order does not carry an 
adequate profit. 

Also remember this, as a rule, 
the farther the job is away from your 
normal service range the more it is 












going to cost you to serve it. So 
be realistic Mr. Department Manager 
and do not run “hog wild” to get 
all the possible business. It’s a futile 
chase at best. 


Gross Profit 


As department manager, you! 
second objective should be to see 
that proper gross profit is main- 
tained. As explained in Chapter 1, 
there are occasions for taking some 
close margin business but there must 
be a valid reason for doing it. Too 
much close margin business has been 
the ruination of more builders’ hard- 
ware businesses than it ever has 


helped. 


Turnover 


Your third step is also an im- 
portant part of your management 
duty—to maintain proper turnover 
of merchandise. 

Beware of those slick, large volume 
deals. Buying in carload lots sounds 
big—but is it if your turnover does 
not warrant it? Watch your stock 
records jealously and quickly elim- 
inate dead stock. Even if you take 
a loss, take it quickly when goods 
do not move for it will cost you far 
less than holding on to it for too long 
a time. 

Keep your stock clean and rotating 
in proper order and much of the 


HARDWARE AGE 













A Sequel to “Taking the Mystery § Ou 










rstery | Out of Builders’ Hardware” 


it. So 
anager 
to get 
a futile 


your 
to see 
main- 
ter 1, 
some 
> must 
. Too 
s been 
hard- 


r has 








ee wl int nN a en a le a 


The manager of the department is the 








man upon whom all the responsibility 
for the conduct and success of that 
department falls. This chapter gives 
sound advice to the manager and tells 
him how to handle his department so 


cause for hidden losses will be re- 
moved. 


Operating Expense 

As department manager you are 
quite properly charged with main- 
taining an operating expense in line 
with your earnings. It is your busi- 
ness and your obligation to your 
employer to see to it that that op- 
erating expense is kept in line with 
your earnings in order to have a 
profit left over for the business. 

You should as carefully guard 
these operating expenses as you 
would if it were your own business. 
After all, it is your business to make 
a profit for your employer. 

Cheerfully accept a fair charge 
against your department on its over- 
head. Watch your expenditures to 
keep them in line with the budget 
outlined in Chapter 2. 

On the subject of salaries and com- 
missions comes your greatest test of 
leadership. Employees in your de- 
partment too often may have been 
encouraged to expect more salary 
than the department affords. This is 
as bad as under-paying employees. 
It calls for tact on your part to keep 
those under you happy and con- 
tented and, on the whole, it can be 
done when properly handled. 

In the plan worked out in Chap- 
ter 3, which in the proposed budget 
calls for sales commission by your 
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that it will be an asset to his firm 


ADON H. BROWNELL z 


outside salesman, as well as your- 
self, you face your greatest test as 
manager. 

Real leadership that creates con- 
fidence and whole-hearted team work 
by your fellow workers is best 
proven right here. 


Always Be Sure 


It is natural to look to one’s own 
pocketbook. If you make a sale on 
which’ you are paid a commission 
be very sure that you are justly en- 
titled to that commission. Bend over 
backwards to be sure you are not 
taking away a sale that might belong 


‘to your outside salesman. 


It would be my suggestion that, as 
far as possible, architects’ and con- 
tractors’ offices be clearly allocated 
so that there can be no feeling of 
unfairness by your outside man on 
sales you make. It would be far 
better for you, in the long run, in 
any questionable sale to split com- 
missions rather than have your man 
or men feel you had stolen commis- 
sions belonging to them because you 
were the boss. 
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In positions I have held as man- 
ager, I have seen many salesmen 
make more money than I did. It did 
not bother me either because if all 
my men made more money I would 
too. The men who do not make more 
are the ones who hold you back, not 
those who do. 

Encouragement, guidance and 
cheerful helpfulness on your part are 
the best indications that you are a 
leader worth following. Always re- 
member that those under you 
naturally are inclined to reflect the 
boss’s attitude. 7 

Be a leader with a personality that 
is good for those under you to fol- 
low. 

Travel Expense 

You will note under travel ex- 
pense in the proposed budget is an 
allowance for you to spend in fac- 
tory visits, etc. Use it—for that kind 
of thing pays dividends. 

It may not be necessary for you 
to visit your sources of supply every 
year. It is highly desirable, however, 
that you do so periodically even 
when you are located long distances 
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from the factories that supply you 
with merchandise. 


Profit Sharing 

As manager you have a solemn 
duty to perform in costing sales. 
Cost them honestly. Reflect the actual 
cost and profit even though a mis- 
take has been made and certain jobs 
show a loss instead of a profit. 

While a deliberate attempt to 
falsify figures might save you early 
embarrassment or even pay you un- 
earned commission, a juggling of 
figures is something that no honor- 
able man would stoop to and it is 
something that is bound to be found 
out at inventory time by any wide 
awake accountant. 

Teach those under you to feel free 
to come to you for guidance and 
help even when serious mistakes 
have occurred, as they occasionally 
do in the best managed of busi- 
nesses. It’s so much easier to help 
your fellow workers when you have 
their confidence and esteem. Mis- 
takes which are recognized early can 
be handled with less loss and more 
satisfaction to your customers. 


Department Mechanics 


All that was written in Chapter 4 
on the physical set-up of your de- 
partment immediately concerns you, 
Mr. Department Manager, as the 
leader of that department. 

This chapter is not intended as a 
re-hash of previous chapters but 
rather to emphasize the most im- 
portant items for which you as de- 
partment manager should watch out. 

It will be well to read Chapter 51 
of the book “Taking the Mystery 
Out of Builders’ Hardware” as many 
of the suggestions made therein will 
be helpful to you. 

From arrangement and care of 
your sample room, to the costing 
and pricing of the merchandise as 
mentioned, your responsibility is em- 
phasized. These, as well as the 
mechanics of the department men- 
tioned in Chapter 4, are an im- 
portant part of your duties. 


Rewards of 
A Department Manager 
As your business increases and 
profits are made, you may confi- 
dently look forward to an additional 
sales force and be able to relinquish 
your own selling efforts to others. 
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While a business of $100,000 re- 
quires part time selling on your part, 
your goal should include developing 
sales to a point where your personal 
efforts can be devoted entirely to 
management and sales help to all 
the sales force in your department. 
When this time arrives, you need 
only go out on the larger work 
where the prestige of your position 
and your sales knowledge will help 
your salesman on some particular job 
in which he receives full commission. 

Your increased earnings thereby 
will be reflected in additional profits 
coming to the department in form 
of a share of net earnings of the 
department, plus increased salary by 


reason of increased sales reflected 
by that portion of the assigned bud- 
get. 

Opportunity to demonstrate your 
ability to produce profits for your 
company puts you in a favorable 
position when future larger oppor- 
tunities arise. The contacts you make 
at the conventions and factory visits 
all add to the charm such a posi- 
tion offers you. 

Responsibility goes with leader- 
ship. By the results your depart- 
ment produces shall your own suc- 
cess develop. 

In the final chapter of this series 
we will discuss sales technique in 
the sale of builders’ hardware. 





The Round Table 


By WILBUR J. BRONS 


N bringing together under one cover 
all the pertinent facts about fed- 

eral lending agencies, the National 
Tax Equality Association has per- 
formed a long-needed service. The 
association’s study, The High Road to 
Socialized Credit, portrays better than 
any treatise we have yet seen the 
methods by which governmental credit 
corporations can and do dominate 
their fields. 

The strange thing about federal 
lending and federal guarantees of pri- 
vate lending is that so few people are 
concerned about them. Yet all fed- 
eral lending operations are subsidized 
by the Treasury in one way or an- 
other. This may be done through ad- 
vances of large public sums at low 
rates of interest or by certain tax ex- 
emptions, or both. And every taxpayer, 
individual or corporate, pays a share 
of these subsidies. 


Tue cost to the taxpaying public of 
providing funds for the federal agencies 
treated in the NTEA study runs about 
$126,000,000 a year. The loss to the 
Treasury by reason of the tax exemp- 
tions enjoyed by government credit cor- 
porations and private institutions hav- 
ing access to cheap federal money runs 
somewhere between $130,000,000 and 
$150,000,000 a year. 

That the subsidized credit market 
is no mere stripling is indicated by 
the NTEA’s figures. Agricultural 
lending agencies alone have dispensed 
enough federal credit thus far to have 
had nearly $6,000,000,000 in loans 
outstanding at the end of the 1944- 
1945 fiscal year. A round dozen of 
non-agricultural agencies had more 


than $13,000,000,000 of loans out- 
standing in the same period, bringing 
the total of subsidized loans to some 
$19,000,000,000. 

Federal credit agencies now hold 
approximately one-third of all out- 
standing farm mortgage loans in the 
country. They hold about the same 
proportion of shorter term non-real 
estate farm loans. 

Most federal credit agencies were 
created to meet a real or fancied 
emergency. With few exceptions, 
they have resisted every effort to wind 
up their affairs when the “emergency” 
has passed. The report of the Byrd 
committee on non-essential government 
expenditures took particular note of 
the Reconstruction Finance Corpora- 
tion and the Commodity Credit Cor- 
poration in this connection. The mag- 
nitude of these agencies, said the 
Byrd report, “is now so great as to 
rival government. proper.......,.they 
exercise power and influence even 
greater than do (the regular) depart- 
ments and establishments.” 


Tue government corporation control 
act of 1945 now requires federal cor- 
porations to operate under business- 
type budgets approved by Congress. 
The same legislation forces commercial 
type audits made by the comptroller 
general. But nothing has yet been done 
to eliminate the subsidies which give 
these agencies a tremendous advantage 
over private enterprise in the same com- 
petitive fields. And it is a safe bet that 
nothing will be done until the public 
generally understands the extent to 
which it is supplying free or cheap cap- 
ital to these giant corporations. 
—Chicago Journal of Commerce 
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This gift window used 
in 1945 by the Refior 
Hardware, Ottawa. IIL. 
had a distinct holiday 
flavor. It contained a 
special, wall-like dis- 
play fixture which was 
three shelves high and 
had a colorful trim of 
decorative paper. The 
parchment-like sign at 
the left gave a final 
touch to this display. 








ma dbl AM! ' 
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Coogan-Sherman Hardware, Malden, 
Mass., drew old and young to this 
window. Gifts for youngsters were 
below while as the eyes traveled 
higher they saw gifts for adults. 


F. J. Pekoc, Jr.. of Cleveland, 
Ohio, used price cards with 
this attractively built-up 
display. Both merchandise 
and display urits combined 
to give the window a true 
Christmas spirit. The gifts 
ranged from 35 cents up to 
$5 and they caught the eye. 
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Stuffed toys floating 
in the air and upon a 
“fireplace,’’ together 
with furniture for the 
youngsters combined to 
make a fine Christmas 
display for B. C. Knodle 
& Son of De Kalb, Ill. 
Pictures on the back- 
ground gave an added 
touch to this window. 





Gifts for the adult were stressed 
in this attractive display of the 
Schlitt Hardware Co., Bloomington, 
Ill. Simulated evergreen branches 
and Christmas bells were a Yule- 
tide motif used in this as well 
as in other windows of this store. 





Tools were given an impressive showing in 
this unusual window of the Refior Hardware 
in Ottawa, IIL, last year. Fixtures were of 
a decidedly distinctive type and the back- 
ground, depicting carol singers in an old 
English setting, gave the final note to it. 
Incidentally, it stimulated sales of tools. 
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Largely electrical, this 
window showed some out- 
of-season merchandise 
as a bid for sales of 
some none - too - plentiful 
lines in the stocks of 
Fruehauf Hardware, Lake- 
wood, Cleveland, Ohio. The 
Santa Claus was much in 
Svidence and suggested 
the holiday gift value 
of the items featured. 


Items for all ages, for better 
ing and for utility were in 
window of Otto Herrmann, Inc., 
dale, N. Y., shown at the right. 
banners, holiday trimmings and the 
fireplace provided the caimosphere. 





Excepting the Mickey 
Mouse invitation, Zina. 
Goodell Corp. of Salem. 
Mass., depended upon a 
simple- open-back dis- 
play of toys on three 
levels to convey its 
story to the children. 
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This well-balanced. built-up window 
display of the F. J. Pekoc, Jr., store 
in Cleveland, Ohio, featured smaller 
items in a wide range of prices. In 
it were included religious goods, 
novelties and holiday decorations 
which were featured in the center. 
Well decorated, it showed an excel- 
lent assortment of Christmas gift 
items adapted to all tastes and to 
a great many types of pocketbooks. 


Corkum Hardware, Newtonville, Mass., 
catered to the holiday interest of 
both boys and girls with this win- 
dow at the left. Crepe paper with 
a Christmas bell centerpiece were 
used for decoration. Bulky items, 
such as high chairs and juvenile 
furniture sets, were used in dis- 
playing stuffed toys and _ dolls. 
Jack Frost’s onslaughts added to 
the window's holiday appearance. 


Simple, yet dignified, this semi- 
enclosed back display of glass- 
ware and dinnerware made use of 
holiday trimming and _ attractive 
merchandise at different levels 
to tell a pleasant story at the 
Christmas season. Black & Co. of 
Danville, Ill, used this  effec- 
tive setting which also permit- 
ted a view of inside displays. 


< 
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Haller’s Hardware of De Kalb, 
Ill., used a large tree in we 
center of a backless window 
to heighten the Christmas ef- 
fect. Merchandise around the 
tree gave the appearance of a 
typical December 25 morning. 


The Fruehauf Hardware Co., Lakewood, Ohio, 
made good use of manufacturers’ display 
material. Tinsel floor covering and the 
Santa Claus cutout added a holiday tone. 


Henry A. Beacham & Co., De Kalb, IIL., 
featured pottery, cutlery, glassware 
and leather goods in this Yuletide 
window. Overhead lighting was of 
decided assistance in _ attracting 
peoples’ attention on the sidewalk. 


pa 


The Tepper Hardware. Urbana. Ill, had a fine 
toy window last year which is shown at the 
right. Gifts for people of all ages were 
also there. The wall sign told the story. 
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Here’s another example of the use 
of Christmas trees in windows. In 
this window.. Thos Conron Hardware 
Co., Danville, Ill, used a silvered 
tree wrapped with cotton “snow.” It 
caught the eyes of all passers-by. 


Here's another display of the Thos. Conron 
Hardware Co., Merchandise was shown at dif- 
ferent levels against a background of red 
and white with wreaths and silver leaves. 


This well-lighted and simple display was pas 


featured by B. C. Knodle & Sons of De Kalb, 
IL, and stressed toys. Crepe paper back- 
ground and tinseled top lent atmosphere. 





Coggan-Sherman Hardware, Maldon, Mass., intrigued 
the family with hard-to-get items, aids to comfort and 
gifts for children. Decorations added atmosphere 
without detracting from the featured merchandise. 
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Decorative wallpaper having 
a Christmas motif was used 
to good advantage by Harry 
Debo & Son, Peru. Ill. Paper 
was used all the way around 
the top ledge of the store 
and provided a real holiday 
atmosphere. Large toys were 
displayed against the paper 
and attracted the children. 


Santa and his reindeer 
caught the eye at the 
Oconomowoc, Wis., store 
of the Babcock Hard- 
ware Co. last Yuletide. 
Made over plywood cut- 
outs in two sections, 
the reindeer were cov- 
. ered with white paper., 
Twisted red ribbons of 
paper made the harness. 
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Weber & Furman, Rockford, IIL, 
ebtained an excellent Yule- 
tide effect by decorating 
its drop fixtures with red 
twisted strings with silver 
stars attached to them. A 
number of large red bells 
were also suspended in rows 
from the ceiling throughout 
the main floor of the store. 


Below—Black & Co., Danville, Ill., 
used a number of white Christmas 
tree cutouts which were attached 
to the center pillars. Red leaves 
pnd green roping attached to the 
trees provided a color contrast. 





Thos. Conron Hardware Co., also of 
Danville, used white framed lamp 
decorations containing imitation 
red candles on the store pillars. 
Wreaths provided an added touch. 
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Christmas shoppers are always looking for 
candles, wreaths and decorative pieces dur- 
ing the pre-holiday period. Last year the 
Jordan Hardware Co., Ottawa, Ill, made it 
easy for these shoppers by featuring this 
special, centrally-located display on which 
was a profusion of items of this type. It 
was located in the main stream of store 
traffic and attracted many who desired to 
purchase this type of holiday merchandise. 


The Tepper. Hardware Co., Urbana, 
Il, called attention to pottery 
and glassware with an attractive 
cut-out sign which read, “Gifts 
That Please.” Illumination back 
of the sign made it visible from 
every section and aided traffic. 


itt Displays 


A bit of Christmas paper was used 
to good effect in converting this 
glass shelf unit at Hubert’s Hard- 


ware, Newtonville, Mass., into a gift 
nook. Given over to a varied line 
of items, including some religious 
goods, it caught the patron’s eyes. 
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Zina, Goodell Corp. of 
Salem, Mass., displayed 
toys like this last 
Christmas depending 
on a head of Santa 
and a Yuletide ban- 
ner for the holiday 
atmosphere. Almost 
everything was in 
the open where the 
children saw them. 


Inside the 5tore 


Decorations are in demand at the 
Yuletide season so Harry Debo & 
Son, Peru, Ill, featured a center 
table with these items which at- 
tracted all entering the store. 


Nail bin and wrap- 
ping counter became 
a Chrstmas display 
unit during holiday 
season at Hubert’s 
Hardware in Newton- 
ville, Mass., by the 
simple process of 
placing a homemade 
step-up unit atop 
the table. Holiday 
Paper created the 
chimney and icicle 
effect. Bulky items 
were placed on top. 
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Used Last Year They 





Using its year around 
advertising style the 
Zina, Goodell Corp. of 
Salem. Mass., stressed 
tools as gifts for a 
Merry Christmas. The ad 
measured three columns 
wide and 22 in. high. 





PHONE SALEM 


Visit oar Tool Department for the answer 
to your Gift probler. for the Mén. 


MILL SUPPLIES 
780 


LUFKIN PRECISION TOOLS FOR CHRISTMAS 


Micrometers, Inside and Outside Calipers, Inside and 
Outside Protractors, Squares, Rule Clamps, Gages: 
Radius, Drill, Screw Pitch, Center Thickness, Planer 
and Depth. 
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Walter K. Smith of West Bend. 
Wis.. made excellent use of 
type and type alone in this 
extremely well designed ad 
which was a real attention 
getter. Everything in it is 
designed to catch the eye. 
In original form it was two 
columns wide by 8 in. high. 








“THe MOST 


COMPLETE nagpwart 
STORE NORTH OF BOSTON” 





9-55 MUNROE STREET 








USEFUL 


lFTS 


ARE FOUND AT SMITH’S 


FOR MOTHER AND DAD 
SISTER AND BROTHER 














26 SOUTH CENTRE ST. 
Phone 1101 


BEGINNING FRIDAY, DECEMBER |¢ 
OPEN EVERY EVENING “TIL wT MAS 








TOYLAND 
IS OPEN 


F end jam packed with 
! Thrilling Games 





On the same page as classified 
ads, where it was sure to catch 
attention, was this ad featured 
by Whipple's of Merchantville, 
N. J. Plenty of illustrations 
were used and brand names and 
prices were given. It measured 
three columns wide, 18 in. high. 


Exciting Toys 
Loveable Dolls 


BRING vee KIDDIES 


WALTER K. SMITH 
HARDWARE 


115 oo Male St. WEST BEND, WIS 


GIFT GIVING 






































@ ELECTRIC CORDS , 3 
rrived! 
@ | complete with, Pinas +++ 69¢ Just A ; 
\ Hs Ba lal 50¢ up HANNES ee } 
NORTHLAND LAMINA’ 
F SHLIGHTS K ~ 
¢ loca ae SKIIS |! 
Yost Tse wide Battery ... OO¢ $ 
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0 @ COAL HODS | rose u 
FOR THOSE WHO 
WD | rrtcck stetat tots . 89c ABLE TO FUBCRASE CLOTHES R 
R COOKIE WE HAVE PLENTY or 
‘ ee CLOTHES PINS 
Natural pe = H 
15: ~— |f 
0 @ HEAVY BARRELS M 
Pf | dendie Rides ......---- $3.95 —|e 
FIRE KING OVEN 
£ © &Piece ASH TRAY SET ROASTERS 
Crystal Glass ....++-+++** $1.25 | Durable nes $1.25 




















AT NORTH SHORE HARBWARE STORE 
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A wide ‘waalety of gift items, iid of the 


utility type. 
the North Shore Hardware Co., Lynn, 


were featured in this ad of 
Mass. It 


measured three columns wide by 12 in. high. 
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AGE 





Adaptable for 1946 


TOYS 


Glider Skafes . $1.20 
Blocks . . . 98c 
Tommy Guns . $2.50 


LACK’S 





HARDWARE 


31-37 NM. HATE s 


PHONE 911 





















Reproduced in actual size, this 
ad of Black & Co. of Danville, 
Ill., was compact and featured 
three specific juvenile items. 






<a G.M.WILLIAMS CO: 
Asi naire boa neers 
meee wat come FURNISHINGS -§PORTING Go0Ds 





“Yes, We Have No Bananas.” 


p i f mer- 
ter of fact we haven't much in the way o! 
chondoe a would customarily find in our stock. 


items, 
have had a store full of @ great many iter 
eet ae not the type, the quality, or price, 
which you would expect to find here. 
i lon 
ithout so many things for such « 
‘on — Ny grea as well as ourselves, will bs pre 
better off by waiting just a little while longer. 
Disappointed? That is not half as bad as being disillu- 
sioned and dissatisfied. 
f 
i dvertised and acceptable preducts o' 
pees rd em available we “< _ ose - 
hope te serve our friends and custo , 
vil be guided ry this adits and wait for the things which 
will give us all a feeling of great satisfaction. 
What we have is good. SHOP EARLY. We will not be 
open any evenings and will be closed all day Christmas 
Eve, Monday the 24th. 


THE G. M. WILLIAMS CO. 


THE OLD FASHION UP-TO-DATE HARDWARE STORE 


C. REID HUDGINS, 
President } and General Manager 
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. Patterned just like the one 
Seed over there with More types anq 


emooth running Wheeig **PeCted to one 
an 


4 all the thle fine 14 inch 
decorations only 29C 


FAC 












Friday 2:30 lo 4:30 
Saturday 2:30 te § 7:30 to 8:30 
FREE GIFTS 
For little children with their Parents 

ee 


“reying ‘0 Bohn's 
mckagee. Of COUrSe ‘6 can't revual 


25c 









Dooke for all anos 
Clasehe,  Myster 


Adventure. 
7. Fairy Tales 
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eee 


Many styles 27d patterse 
from Tables and chair 


oe trom oat ele 
BOOKS rr 





BOXING GLOVES 
Good quality leather. Vari. 


erg eS TPCT ELL. 


mere aca ett STUFFED ANIMALS 


Minds 904 sizes that you ever 


a 
Prods Boar ae” "2.99 


BLACKBOARD 
Converts into a com. 
Diete desk wih « 
Mae emooth working 
sertace and chang. 


adie charta 
‘3.39 
At Bohn’s Large DESK SETS 
T ] ae the young stedent who wants 
oyland icin ease ig ee 
Entire Floor pall out board 1.50 
NOV. 23 AND Noy. a 


10 choose 


of sizes, from 
$4.95 





Toys were the big things in this ad of the 
Bohn Hardware Co., Woodstock, Ill. The slogan 
at the top gave parents a pre-holiday tip. 


It measured three columns wide, 14 


A touch of humor, a bit of Philosophy and 
a brief summary of last year’s merchandise 
situation made up this institutional ad of 
The G. M. Williams Co., New London, Conn., on 
the left. It measured three columns by 9 in. 


in. high. 




































Holiday Advertising 
For Hardware Stores 











YOU'LL LIKE TO 
GIVE 


AND LOVE TO 


sg oh sont 12.98 
a2 am eo — $4.75 
eran mo” $1.80 


$125 





SANTA'S 
Headquarters 


a7 


GIFTS 





Chrvetmas « here and pee want to remember cveryame 
pow are bor wath thomghtfal apprepriste -omembrecees 


The Christmas Store 


Thee stove  prepered te help row with your (Christmas 
shopping. Our big stock of Christmas ond seasonal 
morchandice le so arranged te save you the thine and 
eben! you might ordmarily speed im trying to decsde wher 
| te give and where te get it 
1 You just visit this store and view the stock of Christmas 
Hil merchamdioe and we are cure you will find the moct 
| apprepriote gifts fer every memmber of (he lemuby ead af 
2 price you will nd mast pleasing Aad the: will belp 
make your owe Christmas merrier 


eineman Hardware Co. 


heme Oe ‘70 Pine Se 




















Schlitt Hardware Co., Bloomington, 
IIL, stressed both children's toys 
and gifts of utility in this well- 
balanced ad which was three col- 
umns in width by 18 in. in height. 
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Reineman Hardware Co., Burlington, 
Wis., reached for the business of 
the entire family in this institutional 
ad. Santa Claus was at the top 
while the copy below him stressed 
stock and service. As it appeared in 
the paper, the ad was three columns 
wide by 9 in. high. 
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CONRON’S 


TOYS 
GAMES 


Yes, you'll find the toy department at 
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Thos. Conron Hardware Co., Danville, 
Ill.. featured toys to the limit 
in this Santa Claus-topped ad. In 
original form, this measured three 
columns wide and was 18 in. high. 
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Men were attracted 





backgro 
of blue sky which had 
gold stars on it and 
the figure of Santa 
provided an attractive 
holiday touch. 


The Riverside Hardware Co. does it 


Make Your Store Shout “Merry Christmas!” 


during the pre- holiday season and 
it's a big aid in building sales 


r |. 

HE hardware store that 
is gay and bright, with friendly 
salespeople, stocks clean and orderly, 
and everything priced, neatly though 
not obtrusively, is the one that is 
going to get the holiday trade. This 
is the opinion of Ray Bell, store 
manager and buyer of toys, sport- 
ing goods and housewares, for the 
Riverside Hardware Co., Riverside, 
Cal. “Make your practical merchan- 
dise look gifty, and have a big stock 
of quality toys, and people will make 
your pre-holiday cash registers ring 
merrily,” he says. 

“From the opening of the Christ- 
mas season in mid-November until 
New Year’s the entire basement is 
given over to toys and sporting 
goods. Displayed there, the young- 
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sters are not under the feet of adults 
seeking to purchase tablewares, tools 
and housewares, all of which are 
shown in a holiday setting on the 
main floor. Cords of red and green 


criss-cross the ceiling on both floors, 


and from them hang strings of tinsel. 
On every pillar are red wreaths with 
silver letters in the center saying 
‘Merry Christmas.’ As one descends 
the stairway he is met by a show- 
case and tall wall case of quality 
dolls. Everything else is on tables 
and open cabinets, subject to close 
inspection. On one side is the com- 
partively small amount of metal 
wheel goods we are able to obtain 
and on the other, juvenile furniture. 
Practically everything, with the ex- 
ception of one table of mixed pull 
toys, is of the substantial variety, 








and everything is plainly marked, so 
that people to a large degree serve 
themselves. 

“We advocate lay-away purchases 
early in the season. We _ secure 
twenty-five per cent down payment, 
which generally insures payment of 
the balance. All these items are 
placed in a big storeroom, with a 
card showing the date and amount 
of payment.” F 

The tablewares section occupies 
the right side of the main floor. 
“Glassware is an especially good 
seller as Christmas gifts,” says Miss 
Courtney, buyer of table and house- 
wares. “Home bars are a feature of 
many modern homes, and there are 
so many attractive glasses and de- 
canters, while every hostess appre- 
ciates the crystal bowls and vases, 
which we show on blue glass shelves, 
set off with holly and poinsettias. 
Complete sets of china in the medium 
grades account for the largest vol- 
ume of sales. 


“We find that books fit in nicely 
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with table and houseware lines— Work.” At one side was a lifesize 
especially instructive books, such as cut of Santa, pointing to the sign. 
“Vegetable Garden Book, ‘Garden The window was arranged in a 
Encyclopedia, ‘Famous Recipes,’ series of steps, permitting the show- 
and ‘Home Canning.’ A number of ing of almost every variety of tool, 
popular price books, mostly serials, as well as several tool chests. Wood- 
for boys and girls also are in de- working lools were given prominence 
mand. All of these are shown in a on the top step. None but workable, 
single bookcase in the housewares quality tools were shown, and each 
section. People in search of house bore a card giving the name and 
or tablewares as gifts for a hostess price. 

frequently want to take something “The tablewares window was 
to the children as well, and these equally attractive. The background 
books solve the problem at a nominal was white with branches af pine 
powdered with snow laid flat against 
the wall. In the corner was a big 
Christmas tree with lights and orna- 
ments and near it a fireplace with 
stockings hung from the mantel. The 
table was completely set with cups, 
plates and saucers as well as stem- 
ware. The centerpiece was a mirror 
plateau heaped with silvered pine 
cones. Many items of pottery were 
shown, as well as silver flatware, and i 


price.” 

“Holiday newspaper advertising 
should be mostly illustrations, with 
plenty of white space to set it off,” 
says Mr. Bell. “For example, our 
Toytown Opening ad had simply 
the words “Toy Town Open’ and the 
cut of a little bear, but it gave the 
information for which early shop- 
pers were looking—and they flocked 
in accordingly.” 

“We featured a fine window de- 
voted entirely to tools, which brought 
to a halt hundreds of passers-by, thirty we offer a radio program 
especially the men. Many women, ‘Gems of Yesterday’—old time, favo- 
who through work in defense plants, rite ballads, with several brief inter- 
or having acquired the use of tools ludes. In these we call attention to 
through four years of manless house- BASEMENT a single items of toy, tableware, tools 
holds, were attracted to the display. | ——__—s B apBSIDE or housewares especially appro- 
The background was of sky blue, RDWARE co. priate for a Christmas gift. Many 
studded with gold stars, and extend- lines of merchandise are still far 


ing entirely across the top was a pay iin, oo + ‘aaa from plentiful, so we urge the pub- 


strip card on which was printed customers what they had awaited. lic to shop early in the season and 
‘Santa’s Workshop for Year Around init early in the day.” 


tall red and green candles. 
“Each Sunday morning at nine- 
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A set dinner table, incidental pieces and Yuletide decorations caught the eye. 
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This big display helped make almost $1200 in tool assortment sales. It was 
designed to play up the large set with streamers leading to it—and it did. 


Christmas T ool A ssortment 
Builds Holiday V olume 


Every Y ear 


Displays in windows and store bring 
new patrons to Otto Herrmann, Inc. and 
help turn fans into steady customers 


i in 1933, Joe 


Clundt of Otto Herrmann, Inc., 
Glendale, Long Island, N. Y., got 
the idea of giving holiday tool sales 
al ittle extra push, by making up 
assortments for youngsters, new 
homeowners and homeworkshop 
fans. Twenty-three special kits 
priced from a low of $2.49, for 


juvenile fans, to $24.98, for home- 


workshop fans, were sold that year. 

Every year since that time Christ- 
mas tool kit sales have been a fea- 
ture of the store’s holiday merchan- 
dising plans. Last year the tally was 
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84 kits, having a total retail value 
of $1,153.15 and ranging in price 
from $5 for juvenile outfits to $72.50 
for adult fans. While the lower 
priced kits have competitively priced 
tools the higher priced units include 
both competitive and highest quality 
numbers. An interesting result of 
the plan is that many people pur- 
chasing one of the suggested assort- 
ments will also buy addtional tools, 
often $5 worth or more. 

Figures for 1943, 1944 and 1945 
are particularly interesting for they 
emphasize what can be done with 
such an idea. Eighty-eight sets ac- 
counted for sales of $787.71 in 1943. 





“Buy at the Store That Confidence Built’! 
Established 1920 











Tools—The Sensible Gift 
—For Practical People 

oer Cuall; 
LBs GN poomng | 
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(SORRY—NO STAKES YET AVAILABLE) 


WINTER NECESSITIES 
"ICE AWAY” fics 100525 
40 ». Metal Container with Cover. $175 





DONT WAIT — Deliveries May Be Difficult Again This Year 
BE SAFE—ORDER TODAY 


OTTO HERRMANN 


67-29 MYRTLE AVE., GLENDALE, Li.” 


PHONE HEgeman 3-1400 — PROMPT DELIVERY 





STORE HOURS: “T=...” SA.M6P.M. "Se? SA MOP 


This advertisement tied in with 
the window and interior displays. 
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These four featured sets, with chests and price information in evidence, were 
shown on tilted panels. The tools were placed on decorative Christmas paper. 


Volume jumped to $1202.54 for 
133 combinations in 1944 and de- 
clined but $50 in 1945, although 84 
kits was the total for that year. 
Frank W. Wolf, who installed last 
year’s displays and made up the as- 
sortments, had four sets featured in 





Gift Certificates 
Popular 


Issued last Christmas by North Shore 
Hardware Co., Lynn, Mass., to customers 
seeking gifts on which no definite deliv- 
ery date could be named, gift certifi- 
cates, like the one shown at the right, 
made a hit with donors and recipients 
These certificates were lilhographed on 
bond style paper and provided that, if 
delivery was not possible within 90 days, 
the company would make a refund to 
the donor. It’s a good plan to use for 

either scarce or available lines 


the window, and the same groups 
in an attractive spotlighted showing 
inside the store. Window signs read: 
“$4.95 Just the Thing for Junior. 
Get him started with this set”; 


“$9.90. This complete set of tools 
with chest”; “$14.85 tools are fun 
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for Dad and son”; and “$39.60. A 
Gift for Him 40 piece tool chest at 
$39.60.” 

The store display of tool kits was 
on a table, bearing descriptive signe, 
but was on the inner half of the 
unit. The front half was devoted to 
bond and tool boxes 

As to the displays and_ their 
effect on store traffic and sales, Mr. 
Wolf states, “Each year we see a 
lot of people, from other neighbor- 
hoods who visit their friends in our 
district just before Christmas, and 
make a special point of coming to 
see our Christmas displays and to 
buy. This window included enough 
Christmas decorations to ‘pretty it 
up,’ without detracting from the mer- 
chandise. Primarily a tool window 
suggesting Chrismas gifts, it included 
a fire extinguisher and a leveling in- 
strument. as a bid for extra sales.” 
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Built-Up Display 
Stopped ‘Em 


Charles J. Yumont, Inc., Jamaica Plain, 
Mass., moved into new quarters within 
the past 12 months. The firm used this 
interesting display in a semi-open back 
window during the 1945 Yuletide season. 
Although a wide variety of playthings 
was shown in this display, it was an 
easy matter for the prospects and cus- 
tomers to see every item in this collec- 
tion of juvenile gifts. Decorative ef- 
fects were interspersed on the sidewall 
with items of varied types and sizes 
which helped add to the Christmas at- 
mosphere. A maximum quantity of 
merchandise was on display and both 
the floor and sidewall were used. Holi- 
day festoons between window and dis- 
play room helped complete the picture. 
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Sioux City, lowa, featured alternate rows of Neon-illuminated bells and stars on wires 
which were covered with evergreen throughout the 10 blocks of the main retail district. 


How Communities Celebrate Christmas 


A series of brief close-ups on how 
the holiday season was observed in 
various sections and how the local 
merchants derived a profit from it 


go Christmas season 


with its gay decorations and its spirit of 
giving and sharing brings big crowds 
of people into almost every type of 
retail store seeking gifts to buy. 
Hardware dealers in many towns 
and cities usually co-operate with 
other merchants in putting on suit- 
able and attractive Christmas plays 
and parades, in arranging for street 
decorations, carol singing, com- 
munity singing and children’s Christ- 
mas parties—all things which help 
to make a glorious Yuletide. Such 
promotions are vital to every com- 
munity and often can best be put 
on by a group of merchants, rather 
than by one individual. Christmas 
Means a sharing of gifts and good 
will, and Christmas retail promotion, 
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means a sharing of planning and 
work among merchants. 

Here are some community cele- 
brations which were put on by 
various towns,and cities throughout 
the nation during the past year, 
showing that since the war ended, 
colorful, bright, gay Christmas cele- 
brations have come back again to de- 
light people of all ages. 

* * = 


Free Christmas Plays 
Merchants of Belleville, Kan., 


put on an effective and colorful 
Christmas celebration last year. Free 
picture shows for the enjoyment of 
shoppers the last three Saturdays be- 
fore Christmas were arranged by the 
Belleville Chamber of Commerce at 
the Blair Theater and were very 
popular. The theater was open from 
10:30 a.m. to 5:30 p.m. each Satur- 


day and free popcorn was given to 
all who asked for it. Town and 
rural families came downtown in 
droves for such attractions. 

Other features of the Belleville 
program included a special show the 
last Saturday before Christmas, a 
Santa Claus Parade and a free dance 
at the American Legion Hall. There 
was excellent street lighting, includ- 
ing a Santa Claus scene on the top 
of the courthouse in the “city 
square” which wag very distinctive 
and elicited much praise from many 
spectators. : 


* * * 


Plenty of Decorations 


Sioux City, lowa, merchants used 
practically the same lighting plan in 
1945 that they last used in 1941, but 
it was excellent and was very beauti- 
ful to see. The streets were decorated 
not for promotional purposes, bus 
more to tie in with the holiday spirn. 

Lights were hung throughout the 
10 blocks in the main retail area 
and the wires covered with the tra- 
ditional evergreen. There were six 
strings to a block and on these 
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strings were placed two large bells 
with a star in the center. These lat- 
ter designs were Neon illuminated. 
The decorations were hung two 
weeks before Thanksgiving and were 
not taken down uniil after New 
Year’s. The total cost was $3500 and 
was covered by donations. 


Courthouse Square Program 


Bloomington, IIl., merchants staged 
a big Christmas program at the 
“courthouse square” last Christmas. 
The square was brilliantly lighted 
and decorated. A Christmas enter- 
tainment act with community sing- 
ing was featured and Santa Claus 
was present to talk to the kiddies 
and distribute candy. More than 
10,000 children and their parents 
came downtown to see the show 
and to remain to look at the well 
decorated Christmas windows and 
to visit and buy in the stores. Lights 
at the square were kept on most of 
the evening during the holiday sea- 
son and were very attractive. 


7. o . 


Trailer Houses Santa 


Santa Claus had his headquarters 
in a woodsy trailer house at Fremont, 
Neb., during the 1945 Christmas sea- 
son, and from this spot he talked to 
numerous children and took their 
letters asking him to bring them 
specific gifts. 

Retailers also sponsored a Christ- 
mas play and entertainment for 


school children of Fremont and the 
trading area, put on by the Midland 
College Players and free to children. 
Street decorations of spruce rupings 
covered eight blocks. There was also 
adequate street lighting with colored 
bulbs. 
” * . 
Bridge Decorations 

Waterloo, Iowa, merchants spent a 
large share of their Christmas 
Decoration money on some beautiful 
Neon Yuletide lighting on the big 
Fourth Street Bridge. Other street 
lighting was also used, but attention 
centered on two beautiful pieces on 
each end of the bridge. Because of 
the heavy traffic over the bridge, 
thousands saw these distinctive 


decorations. 
* * 7. 


North Dakota Celebration 


An annual visit of Santa Claus is 
featured by the merchants of Devil’s 
Lake, N. D. After several weeks of 
radio and newspaper publicity, Santa 
arrives by a special train, usually 
an engine and coach furnished by 
the Great Northern Railway. The 
train is made up at the roundhouse 
where Santa boards it and rides into 
the station where he is met by a 
crowd of children and parents. 

From the station Santa is driven 
to the Memorial Building in a dec- 
orated automobile, where a com- 
mittee of the merchants’ division 
distributes bags of oranges, candy 
and fruit to the children. Santa 
























Courthouso Square in Bloomington, IL, was brilliantly illuminated and 
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decorated. Entertainment was provided and Santa Claus distributed candy. 








stands in a roped-off enclosure in the 
center of the auditorium and talks 
with the children. A mail box is 
provided for the youngsters who 
wish to mail letters to Santa. This 
promotion is very successful, say 
merchants, creates much good will 
and pleases more than 3000 children 
who view the affair. The business 
men also conduct Christmas home 
lighting contests from time to time. 


aa * * 


Escorting Santa 


When Santa arrives in Columbus, 
South Carolina each year he is es- 
corted by a large parade in which 
merchants offer handsome tokens to 
those with the best floats and cos- 
tumes. This feature naturally re- 
sults in a fine attractive parade and 
swells the attendance of the crowds. 


too. 
* * a 


The Christmas City 


In addition to a regular street 
lighting program and an annual 
Santa Claus parade, merchants of 
Pawtucket, R. I., have a large elec- 
trically lighted sign, high on one of 
the business buildings, with copy 
reading “Pawtucket . . . the Christ- 
mas City.” 


* * * 


Soldiers Not Forgotten 


Convalescent soldiers were not 
forgotten last year by the merchants 
of Anniston, Ala., in their Christ- 
mas program. The merchants bought 
10 portable radios for the sick sol- 
diers at Regional Hospital, Fort 
McClellan, and they were gratefully 
received. Many other towns and 
cities can also help make soldiers 
happy in hospitals by similar gifts 
if they plan for it. 

Other parts of the Anniston 
Christmas celebration in cluded 
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Cutouts of Santa Claus on light 
poles attracted many in Sheldon, 
Ill. The cutouts were illuminated 
at night and made a gala showing. 


Rete ah 


stringing of Christmas lights, artis- 
tic decoration of whiteway posts 
with mountain laurel, Santa Claus 
parade, residential outdoor lighting 
contest, Christmas music festival and 
carol singing. 
* . * 
Music in the Air 

Merchants at Sharon, Pa., find 
that they get more for their Christ- 
mas promotion dollars by having a 
“Music in the Air” program than by 
staging their former Santa Claus 
Parade. Under the Sharon setup, the 
Chamber of Commerce has _pur- 
chased a complete amplification sys- 
tem, including a microphone and 
record player over which Christmas 
carols and other music is played at 
intervals during the holidays and 
announcements made. Attractive 
street decorations round out the 
Sharon program. 
* 


* . 








Santa Claus on Lamppost 


That historical figure, Santa 
Claus, was put up on lampposts ir 
5-ft. figures one year.—the Rapid 
City, S. D., and the kiddies liked it 
very much. In addition, they placed 
5-ft. spruce trees every 50 ft. on the 
street and decorated them. This, 
Plus a Christmas parade, candy and 
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carol singing gave Rapid City 
youngsters a fine Chris.mas and 
brought big crowds to the downtown 
shopping district. 
* 


Santa as a Billboard 


Merchants at Sheldon, Iil., have 
put cutouts of Santa Claus on near- 
by light poles in the business district 
for several years and have illumi- 
nated these cutouts at night. The 
effect is a very striking, lifelike ap- 
pearance. Even during the daytime 
the cutouts of Santa in white and red 
stand out clearly and call attention 
to the Christmas season. 

7 * o 


Biggest Santa Claus 


Memphis, Tenn., merchants say 
that they have the world’s largest 
Santa Claus, a huge papier-mache 
figure and that attracts thousands of 
children in the annual Christmas 
parade. A. public address system 
makes it possible for Santa and the 
children to carry on a two-way con- 
versation which adds considerably to 
the ill:sion. 


The parade one year consisted of 
27 elaborate e‘ectrically-lighted floats 


and an equal number of bands from . 


nearby towns and cilies. The floats 
depicted stories about favorite fairy 
creations and tales from toyland and 
were peopled by schoul children in 
gay costume. They were built on the 
chassis of old street cars so as to 
make electric power available from 
overhead wires. There was no adver- 
tising in any part of the parade. 
These large annual Christmas events 
have made Memphis residents very 
parade-conscious. 


7 ” + 


Electric Christmas Candle 


A 25-ft. high, electrically-lighted 
Chrismas candle is used by mer- 
chants of Beaver Dam, Wis., each 
Christmas with good effect. The 
candle, placed on the library lawn 
adjacent the main downtown sec- 
tion, always attracts the attention of 
many people. Street lighting and 
festoon trimming is also used by 
the merchants at Beaver Dam each 
year at the holiday season. 








Front Location Aids 


ISHING supplies and other sport- 
ing goods supply get prominent dis- 
play up front at the Buteyn Hardware, 
Waupun, Wis., and this type of display 
brings additional sales, according to 
L. A. Buteyn, who with his brother, A. 
P. Buteyn, owns the store. 
Sportsmen are usually in a hurry to 
buy, and they are quick to see the sport- 














Sporting Goods’ Sales 


ing goods department, says Mr. Buteyn. 
Much of the fishing supply stock is kept 
under glass in a counter case and in 
wall cases, but the prospect can still 
inspect it and tell what he wants. 

The firm has been very active in spon- 
soring the work of the Waupun Conser- 
vation Club in this area. Many sports- 
men belong to the club. 


Anglers can’t miss this display near the entrance of the store. 
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Wheeled goods and juvenile furniture are neatly arranged in floor displays 
while the smaller items are shown on shelves surrounding the department. 


Toy and Wheeled Goods Department 
Poys Off the Year ‘Round 


| ee of regarding 
toys and wheeled goods as strictly 
seasonal items, the Clifford Hard- 
ware Co., Ashtabula, Ohio, has 
permanently devoted its second floor 
to these lines. 

“Our wheel goods and toy depart- 
ment has made us one of the best 
known hardware stores in this area,” 
Walter Flint, store manager, points 


out. “The chances are that when 
parents want to buy their children 
tricycles, bicycles, or even simple 
toys, we will be considered first.” 


‘ 
Department 10 Years Old 


The 37-year-old store has operated 
the second floor toy and wheeled 
goods department for ten years, 
largely because Mr. Flint believes 
that there is always a market for 
if properly handled. 


these _ lines, 


“Toys and wheeled goods are prof- 
itable to handle and create a con- 
stant repeat market,” Mr. Flint says. 
“We find that the space required to 
properly merchandise these items 
more than pays for itself.” 

At the left rear of the Clifford 
store, a stairway leads up into the 
toy department. The wall at the base 
of the steps is blazoned with a huge, 
colorful sign which reads, “Upstairs 
Toyland.” Listed below are bicycles, 


shooflies, scooters, wagons, toy 


Ten per cent of entire inventory 
of Clifford Hardware Co. is carried 
in this department on second floor 
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FOR DUCK SHOOTING . . . 
NO BETTER SHOT SHELLS 
THAN REMINGTON “EXPRESS” 


Thousands of American duck hunters 
have learned to count on Remington 
Express shot shells for a finer bag at day’s 
end. For when game flies high and fast 
...and ordinary ammunition falls short 
of the mark ... Remington Express has 
the greater reach and added “knock 
down” power shooters need. 

Remington Express shells—in their 
famous green corrugated bodies—with- 
stand rough handling. They can be ex- 
posed in a wet duck blind or boat and 
lose none of their efficiency. They’re Wet- 
proof! And they haveexclusive Kleanbore 
priming that will not cause rust or corro- 
sion in the gun barrel. 


©)HIT'R MISS 


The wild goose has about 12,000 muscles, 
10,000 of which control the action of its 
feathers. 





A rat is said to do at least one dollar’s 
worth of damage a year on the farm and 
twice that much in the city. The total an- 
nual damage is estimated at $200,000,000. 


The eggs of the great horned owl might 
well be termed the first ‘‘cold storage” 
eggs. These birds usually nest in mid- 
winter but successfully keep their eggs 
warm in sub-zero weather. 

The African black porcupine does not use 
the same method of attack as that em- 
ployed by his North American cousin. 
He charges his enemies by running at 
them backwards. 


—_ CO 
Express, Wetproof, Kleanbore and Sportsman are 

















Remington Express is the shell to sell! 





Reg. U. S. Pat. Off. by Remington Arms Company, 
Inc., Bridgeport 2, Conn. 
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As autumn leaves fall... more 
hunters than ever before will take 
to the field with the open season. 
And you can anticipate a large vol- 
ume of business in shooting sports 
equipment. 

Are you letting business come as 
it may...or...are you going out 
after it? 

Will you rake in your share of the 
harvest? 

Even in these times of limited 
stocks, it’s sound merchandising to 
let the community know that you’re 
on your toes. Give your front win- 
dow a good hunting display. Pro- 
vide lots of outdoor atmosphere... 
stuffed game, leaves, corn stalks, 








hunting clothes, shooting equip- 
ment. 

Build interest in the opening of 
the hunting season by mentioning 
it in your local advertising! Make 
your store the hunters’ headquar- 
ters by selling hunting licenses if 
your state permits; by being able to 
answer questions about opening 
dates, current game laws, bag 
limits and places to hunt. 

And have the right merchandise 
on display, remembering that ‘‘IF 
IT’S REMINGTON-IT’S RIGHT!”’ 








MORE THAN 500,000 








REMINGTON AUTOLOADERS SOLD-T0-DATE 


Sportsman A—3-shot autoloader, 12, 16 and 20 gauges 


Model 11-A—5-shot autoloader, 12, 16 and 20 gauges 




































































BRIDGEPORT, CONN., Oct. 10 
1946. The Remington Sportsman and 
Model 11 are America’s most eg od 
autoloading shotguns! But what has 
made them sell so fast? 

Much of the credit must go to Rem- 
ington dealers. Despite their sales ap- 

al, these guns wouldn’t have sold un- 
ess customers saw them . . . unless 
dealers gave them the display and dem- 
onstration they deserved. Remington’s 
heavy advertising support of these guns 
has helped to bring customers to your 





store; but in the final analysis it has 
been the retail merchants who have 
made the sales. 

Present quantities of the Remi n 
Sportsman and the Model 11 are lim- 
ited, although guns are coming through 
and we’re doing everything possible to 
step up production. Dealers are asked 
to bear in mind that there is a shortage 
of raw materials... and Remington will 
not sacrifice quality of materials or 
workmanship. Remington Arms Com- 
pany, Inc., Bridgeport 2, Conn. 
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This colorful sign, located at the foot of the stairway leading to the 
second floor, directs customers to the wheeled goods and toy section. 


autos, baby cabs, and a long list 
of popular toys. The sign shows two 
cubs playing with huge ABC clocks, 
in a colorful display. 

About 10 per cent of the Clifford 
store’s $15,000 normal inventory is 
usually carried in wheeled goods and 
toys, rising as high as 45 per cent 
at the Christmas season. Customers 
arriving upstairs find a neatly ar- 
ranged toy department completely 
enclosed with shelving for small toy 
items, and divided into wheeled 
goods displays on the floor. Included 
are baby buggies, bicycles, tricycles, 
pull-toys, wagons, backed up with a 
full line of juvenile furniture. Mr. 
Flint carries uniformly top grades 
of wheeled goods, to foster a reputa- 
tion for durable handsome bicycles, 
tricycles, etc. The same is true of 
infant wheeled goods, including 
walkers, exercisers, and baby fur- 
niture. “We've attempted to keep 
prices down as much as possible,” 
he explains, “although tricycles 
which normally sold at from $10 to 
$18 during pre-war days are now 
up to $26.” 

Before the war, Clifford Hardware 
Co. bought its wheeled geods and 
toy lines in $2000 amounts—suffi- 
cient to build up a worth-while 
quota with manufacturers. Even 
during the worst stages of the war, 
the store was able to keep enough 
stock on hand to answer most calls. 
Therefore, one display window in 
the store showed scarce wheeled 
goods all through the war, and al- 
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though, of course, it was necessary 
to switch some parents from steel 
wheeled goods to wooden varieties, 
the Clifford department functioned 
efficiently. 

“We make wheeled goods and 
toys profitable enough to maintain 
an entire floor for them simply 
through good promotion,” Mr. Flint 
says, “We have found that it is not 
difficult to sell active, outdoor toys, 
providing we can contact enough 


potential buyers. The sign indicating 
our Toyland on the first floor is 
usually enough to get interested 
parents up to the second floor. 

Newspaper advertising, surprising- 
ly, is simply the continuous use of 
space on the classified pages of 
the Ashtabula newspaper. Spaces on 
these pages are regularly used by all 
departments in the hardware store. 
“Our experience has been that a 
6-inch ad inserted in the classified 
section, with a cut of the merchan- 
dise under promotion, attracts more 
attention than anything we have un- 
covered,” Mr. Flint says. “For ex- 
ample, we once advertised a new line 
of bicycles with a 10 square inch 
display ad in the front section of 
the paper. This brought in two calls. 
A little later, we used six inches of 
space in one column of the classified 
section, with a cut of the same 
bicycle, which brought in 25 cus- 
tomers. Therefore, we use both dis- 
play ads and simple classified ads 
regularly, covering all lines of mer- 
chandise in the store and depend 
upon this to produce results. We 
feature our toy lines at least twice 
a month, with a cut of a particular 
item whenever possible. Undoubted- 
ly, the classified section attracts 
attention, and such ads invariably 
bring us good results.” 








Modern Display in “Gay Nineties” Setting 


A three-dimensional “mug” display in the shape of a Victorian barber's shelf. 
is a new window display piece offered by the Personna Blade Co., 599 Madison 
Ave., New York City. The shelf is complete with curleycues, “gilded” knobs and 
recessed shelves on which six die-cut shaving mugs are set. Each mug bears the 
face and name of a famous personality—Bing Crosby. Gary Cooper, Burgess 
Meredith, William Bendix, Don Ameche and Fred Allen. The str the 
middle of the sheli, recds, “America’s Most Famous Mugs Use ‘Personna’ for 
Faster Smoother Shaves.” Frame is in deep gray. gold and black and the mugs 


are lithographed in eight colors. 
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FOR BRILLIANT SALES and BRILLIANT COLOR RECORDS 


The CHROME PAINT Made with 


a Patented Stabilizer! 
A STABILIZED PRODUCT 


Chromatone is made with a patented stabilizer that not only 
guarantees greater package stability but increases reflective 
power due to a higher percentage of top surface leafing. A 
synthetic type varnish vehicle is used along with the proper 
amount of the finest mesh pigment to give the utmost in 
hiding and coverage. 


READY-MIXED 


This protective, rust and heat resistant coating is packaged 
in one container, ready-mixed, ready to use. There is no 
necessity for tedious stirring-in of special ingredients from 
other. containers. May be used with brush or spray gun on 
metal, wood, glass or other hard surfaces, indoors or outdoors. 


FULL BRILLIANCE 


Chromatone assures a high gloss finish, the nearest approach 
to natural chrome, sets in 20 minutes and dries in 2 to 4 hours 
without leaving brush marks or laps. Extensive tests have 
shown beyond any doubt that Chromatone retains its brilliance 
over long periods of time and under all weather or atmospheric 
conditions. 


A MULTI-PURPOSE PAINT 


May be used to re-finish any hard surface. Ideal for home, 
automotive, farm, ranch, institutional and general industrial 
uses. Available in convenient sizes for every need. 


TESTS SHOW SUPERIORITY 


Chromatone has been tested in all kinds of weather, under 

Tops IN QUALITY all atmospheric conditions. The illustration shows aluminum 

paint flow-outs on an iron test panel which was exposed to 

FAST SALES iN all the elements for two years, only a portion of silver chrome’s 

PROFIT MARG useful life. Samples numbered 2 and 4 were compounded with 

ASSURED ett the patented stabilizer, 1 and 3 without. The literal camera lens 
promPt 0 








VERIES proves the greater light reflectivity of the stabilized coating. 


Write today for additional information and 
distributor price schedule on this volume sales item. 


LUMATONE CORPORATION 


ANDE V A AVENUE. LOS ANGELES 23, CALIFORNIA 
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#10 Combination Oil 
Stone, Individually Boxed 


#16 Round Axe Stone 
Individually Boxed 


MP21 With thousands of 
small hand grinders in home workshops 
in t use, Si ds Abrasive Util- 
ity Kits will be in big demand for 

Christmas. 





#53 Home and Garden 
Stone, Individually Boxed 


£10 Combination Oi! 
Individually Boxed 


JOBBERS IN PRINCIPAL CITIES 
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SIMONDS ABRASIVE CO. 


is a Division of 


Other affiliated companies: 
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these PRACTICAL GIFTS 


Give added impetus to your Christmas selling with 
these fast-moving, profit-making Simonds Abrasive 
items. Inexpensive and practical, they make popu- 
lar, useful gifts for the housewife, home craftsman 
and hobbyist. Sharpening stones for cutlery and 
gardening implements, oil stones for keeping the 
craftsman’s tools in top cutting condition, pocket 
stones for ice skates, various assortments of Simonds 
Abrasive versatile Mounted Wheels and Points in 
neat, compact Utility Kits for home workshop use 
. -. these are but a few of the Simonds Abrasive 
specialties to boost your Christmas sales through 
practical gift appeal. Display them attractively .. . 
spot them prominently. Prepare now to cash in on 
the popular demand for these self-selling, top qual- 
ity hardware specialties. 

Send for your copy of the Simonds Abrasive Hard- 
ware Catalog. Use this coupon today. 


SIMMONDS ABRASIVE COMPANY 
TACONY & FRALEY STREETS, PHILADELPHIA 37, PA. . 


SIMONDS 


ABRASIVE CoO. 
Le 
x eReR eee S&H HAR SE 
» Simonds Abrasive Company 


* Tacony & Fraley Streets 
Philadelphia 37, Pa. 
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Display Boosts Volume 50 Per Cent 
In the Space of Three Years 










Prominent displays of dinnerware, 
glassware and gifts pyramid sales 
steadily for Markesan Hardware Co. 







A WELL arranged, dis- 
tinctive gift, glassware and dinner- 
ware department has registered a 50 
per cent gain in volume during the 
past three years for the Markesan 
Hardware Co., Markesan, Wis. 

Clarence Mielke, owner, and his 
staff, have a gift department in this 
store, in a town of 3,000 population, 
which is equal to many such depart- 
ments in much larger citics. Custom- 
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ers from near and far come to this Y 
store to buy, because they like the tu 
variety of merchandise shown, the Pé 
way it is displayed and the prices SF 
and service. ys 
Department at Front 
A considerable section of the front 
of the store, including center aisle 
A well-lighted front wall area has been given over to the display of lamps, and right and mah wall epece, ip given 
mirrors and pictures which, the management finds, are extremely fast sellers. to the showing of the above men- 
tioned. items. Glassware and dinner- 
ware, including some pottery, gets 
two large center aisle counters for 
a showing of available merchandise. T 
Items such as mixing bowls are dis- hi 
played on the lower levels of these tic 
tables. A 
Each center counter has glass step- 
up display arrangements which per- 
mit much merchandise to be shown 
to the customers and prospects. Mr. 
Mielke and his assistants say that 
this mass showing of these items 
plays an important part in the fine 
sales that are achieved on the line, 
for all incoming store traffic must 
pass these center aisle displays. 
Lighting Plays Its Part 7 
Fluorescent lighting for the entire ™ 
store, too, plays its part in making th 
the merchandise visible to customers In 
at all times and attracting attention 
Figurines, vases and other decorative pieces are shown to it. 
on narrow glass shelves against a light wall background. . Dinnerware pr ices range upwar d D. 
or 
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Everyone wants 
the Dazey family 
for Christmas 














































red, dis- 
dinner- 
red a 50 
ring the . 
gy o s 
larkesan That's why it’s Profitable 
is. 
upton to put these famous Kitchen Helps 
: 7A P ‘ 
7a in Your Store’s Gift Parade 
Custom- . 
to this You'll be amazed at the way these Dazey products 
like the turn over during the holiday season. Their colorful The Dazey Triple Ice Crusher—Just the gift for 
wn, the packages quickly attract gift buyers. They'll be No. 1 men ...and women snap it up when they see its spar- 
- prices spot on your store’s gift parade. Don’t wait! Order kling gift carton. It turns over quickly in white en- 
your supply of these famous Dazey products now. amel at $5.95 or chrome and enamel at $7.95. 
e front 
r aisle 
$s given 
> men- 
linner- 
7, gets 
rs for 
indise. The Super Juicer—Here’s a colorful gift item to The Dazey DeLuxe Can Opener—Famous for 
e dis- highlight your displays. The beautifully colored plas- 20 years, and in its attractive metal foil carton, it'll 
these tic of the Super Juicer catches the gift buyer's eye. be a bigger hit than ever as a gift item. In white en- 
And it’s easy to sell at $3.25. amel and chrome trim it sells for $3.25. In cadmium 
: po finish popularly priced at $2.25. Senior model $1.79. 
T- 
shown . 
, Mr. 
that 
items 
» fine dpe 
line, 7 i 
a DAZEY 
Products (les 
! * The Dazey Churn—New. Streamlined. House- wr 
ntire wives will welcome its quicker churning action and . > 
king the new type 4-leaf clover jar that’s easier to clean. atin ily 
a In one and two gallon sizes. 
tio 
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DAZEY CORPORATION - ST. LOUIS 7, MO. Above prices FAIR TRADED in every state. 
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A large section in the front of the Markesan store, including wall space 
and island tables, is devoted to showing gifts. dinnerware and glassware. 


to $25, while gift items start at 25 
cents and, in some instances, go to 
$10. 

When it comes to the gift items, 
the store stock is divided into vari- 
ous wall display areas. For example, 
one wall area has a fine showing of 
figurines and other decorative pieces, 


including distinctive glass vases. 
These are shown on narrow glass 
shelves against a light wall back 
ground and stand out very clearly. 
The area has a narrow, modern ledge 
trim, with some vases displayed 
above the ledge line. The women 
interested in vases, figurines or other 


decorative pieces is almost certain 
to find something she likes in the 
large stock this store carries. 


Items Sell Well 


Another front wall area is given 
over to a splendid showing of pic- 
tures, boudoir lamps and mirrors. 
These are items which the store man- 
agement finds sell well. They are 
stocked in considerable variety so 
that the customer has a good choice. 
The section is kept well lighted at all 
times, and very few women pass it 
without stopping to linger over some 
of the items. 

A third wall section is devoted to 
the showing of wall plaques, 
fluorescent lamps and other similar 
items. Plaques are items which sell 
quite well in this area. The Markesan 
store carries a sizable stock of these 
items. 

The firm’s two display windows 
face a sidewalk area where there is 
a great deal of circulation, and full 
advantage is taken of this fact: 
through excellent gift and other dis- 
plays from time to time. 


The Voice .of Business 


HE National Chamber again took 

to the air Oct. 5 over the coast-to- 
coast network of the American Broad- 
casting Company. The Voice of Busi- 
ness will be heard at 7 p. m., EST, 
each Saturday for 13 weeks. 

Designed to attract as large an au- 
dience as possible the series will be 
highly dramatized with music, sound 
effects and a professional cast. Pro- 
duction will be by Albert Leitch, the 
Chamber’s new radio director, former 
Washington correspondent for Colum- 
bia Broadcasting System and Ameri- 
can Broadcasting Company. 

There will be no controversy with 
any organization or interest. But em- 
phasis will be placed on these truths, 
truths which have been somewhat ob- 
scured of late: 


Obscured Truths 


1. That the profit motive is Ameri- 
can to the core. 

2. That there are two roads open: 
an economy with private enterprise 
and a profit system with each man 
progressing according to his ability 
and enterprise, or the creation of a 
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totalitarian state. There can be no 
compromise. 

3. That free American business has 
been the largest contributor to social 
and other advancements which have 
made the American way the best of 
any system in the world. 

4. That production, and more pro- 











duction is the only answer to an ever- 
better American standard of living. 

The presentation will be vivid, but 
the handling of basic truths will be 
simple and direct. Broadcasts will be 
timed to cover subjects that are in the 
news. 


First of the Series 


For instance, the first of the series, 
coming the day before the opening 
of National Fire Prevention Week, ob- 
served by chambers. of commerce 
throughout the nation, will deal with 
the country’s outrageous loss through 
fire. It will seek to awaken the pub- 
lic to the need for intensified fire 
prevention measures. The broadcast 
will be from Washington, with a 
switch to Atlanta, the 1945 contest 
winner, for brief statements from a 
chamber official and an Atlanta busi- 
nessman. 

Succeeding broadcasts will switch to 
other cities wherever possible, tying 
in programs of trade associations and 
local chambers with the national pro- 


gram. 
—Business Action 
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n ever- COLEDI \ bigger, better, greater thrills 
ving. 
id, but PRODUCT and value than ever before! 
vill be 
wall be Compare! This set has MORE of Everything: 
in the : eee a 

A Post-War Triumph @ MORE COLOR—Painted and baked platforms 

and wheels in 3 colors—blue, red and yellow. 

i at a Pre-War Price! @ MORE PARTS—Has 79 major parts, 23°, more than 
ening average of other sets in same price range. 
a . © MORE VALUE — it’s the only $4.00 retail set with gears, 
| with 3” wheels and discs, supplied in 3 sizes. 
rough 
. pub- © MORE FUN—Instruction book with photos of items that can actually 
1 fire be made with one set. 
idcast 
ith a @ MORE OFF-THE-COUNTER SALES—Big 12” x 18” box printed in 4 brilliant 
—_ colors acts as your silent salesman. 


busi- 


ich to 


tying THE BIGGEST VALUE IN THE CONSTRUCTION SET FIELD! 


; and 


pro- Order today -- for heavy Christmas and all-year round toy sales. MO 46-1015 


on ' SCHWARTZ ASSOCIATES + 1194 Broadway, New York 1, N.Y. 
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x * * THE DISABLED WORKER x x x 





a SURVEY OF 300 EMPLOYERS* 


ABSENTEEISM 








BETTER ~ 49.8 of the 
handicapped were absent 
less frequently than 
the ablebod ied. 


SAME ~ 43.4% of the 
handicapped were absent 
as frequently as the 
ablebodied. 


WORSE - 7.2% of the 
hand icapoed were absent 
more frequently than 

the ablebodied. 
























BETTER ~- 58.5% of the 
handicapped stayed on 
their jobs longer than 
the ablebod ied. 


SAME ~ 30.8% of the 
handicapped stayed on 
their jobs as long as 
the ablebodied. 


WORSE - 10.7% of the 
handicapped did not 
stay on their jobs as 
long as the abdlebodied. 

















UNITED STATES EWPLOYMENT SERVICE 
VETERANS EMPLOYMENT SERVICE 








“N 
ATIONAL Employ 


the Handicapped Week,” Octo- 
ber 6 to 12 this year, more than 
ever before should hold deep 
significance to all. For now, just 
one year after the close of the 
most destructive war that ever beset 
mankind, there are over 2,000,000 
veterans who, because they literally 
gave of themselves so that we could 
live our American way, find them- 
selves in the group known as phys- 
ically handicapped. That number 


may seem large at first glance. Many 
think of handicapped only as ampu- 
tees or those with distinct and visible 
symptoms. These are by no means 
the only ones. Included also must be 
those with not so visible wounds, 
with malaria, deafness and the like. 
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“Based on a study of 63,382 disabled workers by the Department 2f Labor. 
Bureau of Labor Statistics—Monthly Labor Review. 


Hire the Handicapped Veteran! 


EFFICIENCY 





BETTER ~ 7.6% of the han- 
dicapped were more effi- 
client than the able- 
bodied. 


SAME - 87.0% of the 
handicapped were as 
efficient as the able- 
bod ied. 








WORSE - 5.0% of the han- 
dicapped were less effi- 
cient than the ablebodied. 




















BETTER - Si.1% of the 
handicapped had fewer 
accidents than the 

ablebodied. 


SAME - 37.7% of the 
handicapped had as 
many accidents as the 
ablebod ied. 


WORSE - 11.2% of the 
handicapped had sore 
accidents than the able- 
bodied. 













Fhe United States Employment Service has 











the names of 225,000 physically handi- 
capped veterans, representing 8000 different 
occupations. These men deserve employment 


These men have endured hard- 
ships beyond description. Now they 
have returned to their homes—to 
the civilian life that centered all their 
dreams from the snowdrifts of the 
Bulge and Kiska to the steaming 
jungles of Burma and New Guinea. 
They have returned minus something 
with which they left—but with the 
same hopes and desires of all of us. 
They want, most of all, the oppor- 
tunity to live the American way. 
That means first of all a job—not a 
pittance—not a pension—but the op- 
portunity for work, useful work, 
work of which they are capable, 





work which will give them a decent 
standard of living. They want to feel 
that they are just as much a part of 
the community as any of us, that they 
are contributing to its productivity 
and welfare just as we are. They 
have earned that right! 

On the other hand, they seek no 
pity. They, less than any of us, are not 
looking for charity. They want jobs 
where they can be of value to their 
employers. Here is the keynote of 
the entire program. No employer is 
running a welfare organization—he’s 
running a business. He must have 


(Continued on page 1:8) 
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Hardware Dealers Hail Choice of 
DUROCHER, Brooklyn Dodgers’ Manager, 


‘Sto Sell CHIMNEY SWEEP 


VPA 


‘. ) 
ee 


“WATCH ME SELL CHIMNEY SWEEP,”’ says Durocher 


Hardware dealers everywhere are saying — Leo 
Durocher is a “natural” to sell Chimney Sweep. 
And they're saying it with orders. Better hurry 
your own order for Chimney Sweep along right 
now. Leo’s own new program, “The Sports Ques- 
tion Box,” starts coast-to-coast Sunday, October 
13th, 1:15-1:30 PM, EST, over 147 radio stations, 
of the American Broadcasting Co. With millions 
listening to Durocher and all these extra Chimney 
Sweep radio programs, more folks than ever will 


Tie in with the great new Durocher Show! 


Order Chimney Sweep’s 1896 Deal Now! 


1 doz. 3-lb. cans 
2 doz. 12-o0z. cans 
Retail value 
You pay only 
Your profit 


F ¥ E E with deal: Colorful counter cards, hand 
circulars, customer order cards for mail- 
ing enclosures, and newspaper mats. 
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Orders for America’s No. 1 Soot 
Destroyer pour in because of fiery 
Leo Durocher’s New Radio Program 
——“‘The Sports Question Box.” Starts 


STOCK a 


B> October 13th, 1:15-1:30 PM, 
EST, over 147 ABC Radio Sta- 
tions, Coast-to-Coast. 


Destroyer 
4 
Tt movenn ON 
Faces mots oad cannes / 


Yes, 147 ABC Stations, PLUS hard-hitting 
local programs on these additional powerful 
radio stations. WBBM and WGN, Chicago. 
WLW, Cincinnati. WCCO and WTCN, Minne- 
apolis. WISN, Milwaukee. WWJ, WXYZ and 
CKLW, Detroit.- WHAM, Rochester. WGAR, 
Pontiac. KJR, Seattle. 


want Chimney Sweep to help prevent chimney 
fires; help prevent coal gas explosions, and get 
more heat, cleaner heat, from less fuel. 

Play Ball! You’re Part of The Team! 
When Brooklyn's famous, fiery manager sends 
customers in for Chithney Sweep, catch those 
customers with Chimney Sweep counter displays. 
Cash in — feature and advertise Chimney Sweep. 
See the way your sales and profits jump. Order 
Chimney Sweep. Order plenty and order now! 


Here’s How “‘The Sports Question Box’’ 


Lures Listeners for Leo and Chimney Sweep! 
Listeners send in questions — any questions on any sport — fishing, hunt- 
ing, basebail, football, golf, etc. And Durocher answers ‘em. For every 
question used, Chimney Sweep pays $5 to the sender. And the question 
Leo judges the best of the day brings the sender $50. 


G. N. COUGHLAN CO. ° 


WEST ORANGE, N. J. 


List Price Your Price Retall 
Size Per Case PerCase Per Case *Price 


48-oz. Standard 1 doz. $12.00 $7.20 $1.00 ea. 
A-1 12-02. Trial 2 doz. 6.96 4.18 -29 ea. 
c 6 Ibs. Economy 1, doz. 11.34 6.80 1.89 ea. 
*FAIR TRADE PRICE PROTECTED 














Mone than 20 years 


ago, when giftwares or any other 
merchandise appealing to women 
was rare in a hardware store, the 
Vivrous Hardware Co. of Seguin, 
Texas, opened a modern gift shop 
and devoted a separate building to 
it, connected to the regular store 
only by two doors—one at the front 
and one at the rear of the shop. 
Arthur Vivroux, head of the com- 
pany, was enthusiastic about the pos- 
sibilities of his new shop then—and 
he is even more enthusiastic today. 


What the Shop Does 


Summarizing the value of a giit 
shop in connection with the modern 
hardware store, he finds his shop ac- 
complished these things more than 
20 years ago and is doing the same 
things today: 
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Gift Shop Does $30,000 Busines 


l1—Induces women to come to the 
store to buy gifts and gifts lead them 


to other store merchandise, espe- 


cially appliances. 

2—It adds substantially to the 
over-all net profit of the store in its 
own right, aside from aiding the 
sale of a lot of other merchandise. 

3—Serves as a “magnet” display 
attraction for the entire establish- 
ment, especially at night. The gifts 
under light make the shop one of 
the most attractive spots in the entire 
town, and this focuses attention upen 
the whole store as well as the gift 
department. 

The Vivroux gift department has 
“gone over” consistently since it was 
established by the use of these basic 
policies throughout the years: 


Basic Policies 
1—Employment of women in the 
department who know gifts, are in- 












terested in the merchandise and its 
history and who know something 
about home decoration and the prob- 
lems of the average housewife in 
decorating hei home. 

2—Bearing down heavily on gilts 
for brides, through personal solici- 
tation and personal service to the 
honorees. 

3—Keeping the departmen: fresh 
and attractive at all times through 
frequent shifting of merchandise 
from one table or section of the shop 
to another, so that the customer, 
even though she comes to the store 
often, always is confronted with 
something new and interesting the 
moment she enters the shop. 

4—Training the sales force of the 
gift department to suggest major ap- 
pliances and other merchandise car- 
ried in the main store which they 
think will especially interest specific 
customers of the gift shop. 
5—Using gift shop items to 
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Gifts of various types are featured up front in wall cases and on island tabla the sam: 
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island tabla i The same treatment is accorded glassware. Pictures are shown above wall shelves. 


“spark plug” advertisements of gen- 
eral store items appealing to 
women. 


Gifts to Brides 


One of the most effective merchan- 
dising programs utilized by the gift 
shop and one which has been pro- 
ducing business for many years, is 
the shop’s special service to brides 
and their friends. When Mrs. Clar- 
ence Aubel, manager of the gift de- 
partment, or any of the other women 
of the shop, learn of a forthcoming 
wedding, Mrs. Aubel contacts the 
bride or her mother and suggests 
that the bride come to the store and 
select her pattern of crystal, silver, 


china, or kitchenware and register 


in the shop’s “Bride’s Book.” 

When the prospective bride comes 
to the shop, Mrs. Aubel shows her 
the selection of crystal, silver and 
china and aids her in deciding what 
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Six to Seven Turnovers Annually 


Vivroux Hardware Co. employs women, 
stresses bridal gifts, trains sales 
force and uses frequent advertising - 





to designate. She then enters the 
bride’s name in the “Bride’s Book,” 
with her address and the patterns 
selected. 

She assures the future bride that 
there will be no duplications among 
gifts selected by her friends at the 
store. If the prospective bride de- 


sires it, Mrs. Aubel will set aside a 
special table in the shop with the 
girl’s name on it and will place all 
gift purchases made in the store for 
her on her special table. The table 
service is optional. 
After the girl has selected a spe- 
cific pattern of crystal or china, for 
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They Cut Longer 


Between Sharpenings 


IN THE WOODS 


at work 


Fa 


COLLINS 


AXES and HATCHETS 


The Collins Company, Collinsville, Conn 








example, Mrs. Aubel instructs the 
prospective bride’s mother or the 
young lady herself to let her friends 
know in what store the pattern has 
been selected and to inform the 
saleswoman, when shopping for gifts 
for this particular bride, to give the 
bride’s name. 

Thus the shop is able to guard 
against duplications of items in the 
pattern selected and can be certain 
that all items purchased for this 
bride conform in. design to her 
choice. 

If a bride wants to have a set of 
eight in china, the shop watches the 
record and sees that no friend pur- 
chases any item that will run any 
particular unit of the set over the 
standard eight the bride designated. 

“She already has eight dinner- 
plates,” Mrs. Aubel will say, “but she 
has only three saucers,” or four 
salad dishes or whatever the case 
may be. Thus, the shop performs a 
service to both the bride and her 
friends. 


Accurate Check Kept 


It is possible to keep an accurate 
check on all purchases by entering 
each purchase for a specific bride in 
her section of the Bride’s Book, and 
the saleswoman always refers to this 
record before finally closing the sale 
of any article to be given to a bride 
who has designated the store as her 
gift center. 

This record of all gifts to the 
bride enables the shop to steer all 
friends in buying, not only to pre- 
vent duplications or overbuying of a 
specific pattern selected by the bride, 
but in the purchase of odd or un- 
matched articles as well. 

“I think Ill buy her an egg- 
beater for her kitchen shower,” one 
matron may say. 

Mrs. Aubel checks the bride’s list. 


“She already has an egg-beater,” she 


| may say, “but nobody has bought 


her a toaster,” or a frying pan or 
whatever the short item may be. 

The shop usually keeps all gifts for 
a bridal shower in the store and de- 
livers them at the designated time, 
either wrapped or unwrapped, as the 
recipient prefers. Names of all 
donors are attached to each article 
by the store itself. 

Mr. Vivroux declares that this pro- 
gram has done more than anything 
else to establish the store’s gift shop 


firmly in the minds of local women, 
not only in the sale of gifts for 
brides but for general gifts and pur- 
chases for their own use. 

The Vivroux gift shop is under 
an all-women management, which 
covers buying as well as selling. 
“Women know best how to sell gifts 
and knick-knacks to women,” Mr. 
Vivroux declares, “and if they’re go- 
ing to sell the lines, they ought to 
buy it in the first place.” 

The shop does an annual volume 
of upwards of $30,000. But just as 
important as the profit, as Mr. 
Vivroux sees it, is the value of the 
shop in bringing more women into 
the store. It is a simple matter, 
after shopping in the gift depart- 
ment, to walk through one of the 
convenient doors to the main store 
and look around. 

A factor that has kept the gift 
department interesting even to cus- 
tomers who come to the store often 
is Mrs. Aubel’s policy of constantly 
shifting display units and assort- 
ments of merchandise from one sec- 
tion of the store to the other. 

“This practice not only makes the 
shop more interesting to regular cus- 
tomers,” Mrs. Aubel points out, “but 
it helps a lot in moving slow-moving 
items. We have found certain arti- 
cles which simply wouldn’t sell ona 
certain table with what we consid- “ 
ered related items. Then whan we 
would shift the items to another part 
of the shop and display them with 
articles not as closely related as those 
with which they were first shown, 
they sell promptly. 

“We've no explanation for that. 
All we know is that repeatedly we 
have found it does move slow-mov- 
ing items.” 

The gift shop is lighted well into 
the night, so that persons driving 
around town see it and may be at- 
tracted to specific items on display 
or the shop in general. 

The gift shop stock turns over at 
present from six to seven times 4 
year, and war-time items are com- 
paratively scarce in the stock. Most 
of the merchandise on hand to«lay 
is in the regular lines carried by the 
department for many years, but that 
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ALUMINUM PAINT a asl 
. * Krome 
Of rterior « Heat-Resisting « Rust-Preg \ > For Interiors og “se Sup 


W Sheffield has the ONE aluminum paint — that does the 
complete job — and it’s Super-Krome. Ready mixed — 
it flows on satin smooth — and every can is uniform and 
of the highest quality! 


4 lin “B 
iti 
. 
, a. : 
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Wherever an Aluminum Paint is Required . . . Ask for Suger-Krome/ 





RED HOT 


The taitor-made aluminum paint — guaranteed best by 
all tests to withstand over 1000 degrees of heat! Use it 
freely on all surfaces where extreme heat is required — 
and be assured of a brilliant, smooth and shiny surface 
that will last! Stoves, furnaces, heating pipes, radiators 
are all made attractive with just one coat of RED HOT! 
Ready mixed . . . ready to use — 
Write TODAY for further particulars and a 
catalog of the 40 other Sheffield Fast Sellers Dept. E. 


ONE OF THE WORLD'S LARGEST 
MANUFACTURERS OF ALUMINUM PAINTS 


CLEVELAND 6, OHIO 
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WALDEN 





WORCESTER 


MICROJUSTABLE 
WRENCH 


Designed and 
Engineered by 


STEVENS-WALDEN, unc. 


Drop Forged, Heat 
treated. STRONG 
WHERE STRENGTH 
IS NEEDED 


Adjusts snugly to any size nut by 
quick acting thumb screw. Ma- 
chined with Micrometer precision, 
Bright plated and highly polished 
This wrench is a prime necessity in 
every machine shop and garage. 
Made in seven sizes from a vest 
pocket size of 4 inches in length 
to the 18 inch large size. 

Send for Folder WALDEN 

WORCESTER 

Sear: 





does not mean that Mrs. Aubel is not 
on the lookout for new and novel 
articles to augment her stock. She 
does go in for new lines, but they 
must be of a quality to conform 
to her policy of carrying good mer- 
chandise and must fit in with her 
merchandising program. 

Mr. Vivroux has found that by 
running newspaper advertisements, 


laid out in department store style, 
in which items from the gift shop are 


. featured, he is able to attract women 


to the entire store much more suc- 
cessfully than merely by the use of 
straight hardware store copy. Ac- 
cordingly, the gift shop comes in for 
a conspicuous part of nearly every 
advertisement published by the 
company. 








Features Hardware Age in Store Ad 





6 70 a ae @ 





THAYER’S 


HARDWARE 
At Thayer's, although hardware items art hard te 
eck you will find the thangs you need fer home fa- 
tures, for shop or workbench If it’s at all eveilable, 
as ot Thayer's 


PAINTS 


At Thayer's the paints and enamels you need for any 


APPLIANCES 


Only the finest brands are found st Thayer's Ap 

phances thet grve years of trouble-free, efficsemt service. 

As they appear on the market, see tham at Thayer's. 
Stowers heaters, rocbos, mangies, toaster, atc. 








Thank you Thayer's! We told the hardware trade how Joe Thayer of Sioux City. 
Iowa, uses showmanship to put his store and merchandise across to customers. 
The story appeared in the June 20 issue of HARDWARE AGE and takes a bow in 
a Thayer ad in the Sioux City Journal. It's a case of your customers will never 
know unless you tell them about yourself. 


STEVENS WALDEN, INC. 
468 SHREWSBURY STREET 
WORCESTER, MASSACHUSETTS 
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KEEP WARM ! 
SAVE FUEL Y 


A pliable, plastic 
weatherstripping, 
easily, quickly ap- 
plied to windows, 
doors, baseboards. 
Stops expensive 
heat leaks. 

Just press into 
place. Mortite does 
not shrink or 
crack. Keeps out 
dust and dirt. 
Roll covers about 
80 ft. enough for 
5 windows. 


Higher west of Rockies 
and Canada 





AT HARDWARE, PAINT, DEPT. ' 
STORES AND LUMBERYARDS 
Ask for Mortite Booklet! 


J. W. MORTELL CO. 
Kankakee, Illinois 


TIE IN WITH MORTITE AD- 
VERTISING. WRITE FOR 
CIRCULAR SHOWING FREE 
MATS & COUNTER DISPLAY 


AVAILABLE TO DEALERS IT’S THE ANSWER TO THE COAL SHORTAGE! MORTITE, 


IMMEDIATE NOW IN ITS FOURTH SUCCESSFUL YEAR, IS ACCEPTED AS THE 
DELIVERY! BEST WEATHERSTRIPPING AND THE EASIEST FOR HOME 
« OWNERS TO APPLY THEMSELVES. 


iC WR eastited | BE SURE TO STOCK THIS BEST SELLER. BE READY FOR THE 
= HEAVY DEMAND! ORDER THROUGH YOUR JOBBER TODAY! 


TAPE 
*Saturday Evening Post, American Home, Popular Mechanics, House Beautiful, Better 
Homes & Gardens, Parents’ Magazine, Time, House & Garden, Popular Science, etc. 


J. W. MORTELL CO., 508 Burch Street KANKAKEE, ILLINOIS 
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Winter Sports Goods, Kitchen Equipment 
Good Bets for Early November Windows 


oO Oo 


KITCHEN EQUIPMENT 
WINDOW 

MERCHANDISE: Kitchen 
sinks, cabinets, wall and base 
types, kitchen stools, colored 
bow! sets. 

BACKGROUND: Cabinets 
should be supported by frame- 
work. Open spaces not cov- 
ered by cabinet filled in with 
corrugated material in light 
green color. Install window 
in center over sink. 


o 0 


NTER SPORTS 
fQuiPMENT 


YOuR 
KITCHEN 
NOW 


Brand 
STEEL 
CABINETS 


WINTER 
SPORTING GOODS 
WINDOW 


MERCHANDISE: Skis. snow 
shoes, ski boots, ski parkas, 
ski bindings, ice skates, wool 
shirts, pack baskets. wool 
socks, rule books, gloves. ski 
wax, ski caps. ski jackets, 
vacuum bottles, rubber pucks, 
hockey sticks, etc. 

BACKGROUND: Center pan- 
el of white corrugated mate- 
rial or painted wa!lboard. 
Side panels of dark blue ma- 
terial. Cut-out letters of dark 
blue material. 


o 
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BETTER TAKE ALONG 
A COUPLE OF SPARES... 
THEY'LL STAY FRESH 


















HERE'S THE WAY 
TO STEP-UP 
FLASHLIGHT 
BATTERY SALES 












Put the Ray-O-Vac Leakproof package display 
oO on your counter to tie up with Ray-O-Vac's hard- 
hitting national advertising. 











Suggest the purchase of a couple “spares.” 
2) Sealed-in-steel, they stay fresh, to work when 


your customers need them. 











Stress the Ray-O-Vac Leakproof guarantee— 
(3) “new flashlight FREE if this battery damages 
yours.” Ray-O-Vac is the only flashlight battery 
with this guarantee. 


GIVE YOUR CUSTOMERS THE BEST 
—THEY’LL COME BACK FOR MORE 

















RAY-O-VAC COMPANY- MADISON 3, WIS. 
RAY-O-VAC (CANADA) LIMITED—WINNIPEG, MANITOBA 


OTHER FACTORIES AT CLINTON, MASS. LANCASTER, O., SIOUX CITY, 1A a ee ee ee ce Pee ee ek 2 oe 
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Little Things Count 


LMOST every person is familiar 
with the expression “it’s the 
little things that count,” and 

this statement could have originated 
from the story about the importance 
of the missing horseshoe nail which 
lost a battle. In the hardware busi- 
ness, little things do count with the 
customer, due to the fact that so much 
of the business with customers has to 
do with little things. 


Check Merchandise 


Be sure to check merchandise to 
see that it is complete when it is sold. 
A little thing like a missing screw in 
a pair of butts or other hardware can 
cause a customer much inconvenience 
and boost his temperature to the 
point where he is in a frame of mind 
to do bodily harm to someone. All of 
this can be avoided if the salesmen 
are careful to see that merchandise 
is complete when it is sold. 

Little things are important even 
when large items are sold. A little 
thing like a missing instruction sheet 
on a stove can result in improper op- 
eration or installation on the part of 
the customer and result in incon- 
veniences and dissatisfaction. It is 
most important that a new appliance 
operate satisfactorily from the start 
if the customer is to be completely 
happy with it. 


Wrap Packages Properly 


Improper wrapping of packages 
causes the customer to think uncom- 
plimentary things about the store 
and its salesmen. When you wrap up 
merchandise be sure that it will stay 
wrapped. If you have trouble with 
certain types of merchandise, ask 
other more experienced employees 
how they wrap them. You will get 
some good points from them and 
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will be able to work out a method of 
wrapping the item that will be satis- 
factory. Always ask the customer 
who is carrying several small pack- 
ages if you can wrap them together 
with the item you are selling him. 
This makes it easier to carry the pur- 
chases and customers will appreciate 
this thoughtfulness on your part. 
Keep your promises or do not 
make them. It is easy to tell a cus- 
tomer you will do some work or 
have merchandise delivered at such 


a time and quite another thing 
keeping these promises in the small 
business. This is a little thing but it 
is extremely important to the cus- 
tomer, especially if the doing of other 
work is related to receiving merchan- 
dise from your store at a certain 
time. In larger organizations, where 
functions can be set up on a unit 
basis, this is not such a problem. 

Little things are important in the 
hardware business so give them the 
attention they deserve. 








Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you are. 
Each question correctly answered is worth 20 points. A grade of 
100 is excellent; 80 is good; 60 is fair; 40 is poor, and 20 is very 
poor. The correct answers to these questions will be found on page 


277. 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


1—A customer wants to start a new lawn this fall. His lot is 
60 ft. by 120 ft. and house and garage cover 950 sq. ft. Seed will 
cover 250 sq. ft. to the pound. How much seed will the customer 


need? 


2—Cotton rope for clothesline costs a dealer 60 cents per |b. 
in coils. Line runs 50, ft. to the pound. Dealer sells the rope at 2 
cents per foot. Figure margin in per cent of the selling price. 


3—Salesman Jones made an error in figuring a sale which re- 
sulted in a loss to the company of $8.50. The owner explained to 
him that this lose was equivalent to the profits on a certain volume 
of business stating that the company’s profits were about 5 cents 
out of every dollar of sales or 5 per cent of sales. Can you figure 
the volume of business needed to make up the loss? 


4—What size steel trap would you suggest for (a) muskrat; (b) 
skunk; (c) mink; (d) woodchuck? 


5—A rental floor polisher produced $80 in rentals the first year 
it was in use. The machine represented an investment of approxi- 
mately $20. Figure the return on this investment. 

(Continued on page 277) 
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‘ie month the whole- 


sale hardware distributors will hold 
their annual convention at Atlantic 
City. It is therefore natural and fit- 
ting that at this time they should be 
holding first place in the Dean’s 
thoughts. 

In the New York Times of Septem- 
ber 15th I note an interesting article 
headed “Jobbers in Britain See Place 
Assured.” It is an interview with 
William Thomas Cave, secretary of 
the Association of British Whole- 
salers, sent here with a mission to 
study dry goods wholesaling. 


An Interesting Comment 


Mr. Cave says, “Despite existence 
of a Socialist government which 
might hold no brief for middlemen 
in business, British wholesalers look 
to the future with full confidence in 
the belief that their distributive 
function is essential to the economy 
of the Empire.” . . . The majority 
of wholesalers in Great Britain have 
changed their practice of handling 
almost unlimited numbers of lines 
and have concentrated on a limited 
number for greater efficiency and 
coverage. The preference there, as in 
the United States, is for branded 
lines although the proportion of 
branded lines to unbranded lines is 
much less than in this country. 

“Wholesalers in Great Britain 
must also contend with the trend of 
retailers and chains to buy direct 
from manufacturers, but they have 
noticed a direct reversal of the man- 
ufacturer’s pre-war tendency to sell 
directly! . . . The wholesaler will con- 
tinue strong because he provides the 
power to buy in buik which main- 
tains the fullest possible production 
of commodities.” 

No doubt all of the above is true 
and such publicity helps the whole- 
saler’s position—I congratulate Mr. 
Cave on getting this publicity! But 
I am wondering how much publicity 
our hardware wholesalers will get in 
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The Dean’s Page 


By SAUNDERS NORVELL 





SAUNDERS NORVELL 


the daily press of the country at 
their coming convention. In the light 
of past performance, the publicity 
committee of the wholesalers does not 
seem to have done a very good job. 
Just having their resolutions and 
speeches appear in the trade press is 
like the fellow who remarked after 
a good sermon that it was too bad 
it was only heard by the “already 
saved.” 


Much Too Modest 


To my mind, the hardware whole- 
saler of this country is modest almost 
to the extent of self effacement. 

Who has seen any strong appre- 
ciative article in the daily press of 
what the American wholesaler did 
to serve his country in the war? The 
papers have been full of the “mir- 
acles of production” performed by 
the American manufacturers. In the 
daily press the Dean has not seen a 
word about what the wholesalers did. 
Nor has he seen any outstanding ar- 
ticles giving the facts in appreciation 





of the wholesalers written by re- 
tailers. 

Now, as Alfred Smith used to say, 
let us look at the record. 

At Pearl Harbor thousands of 
manufacturers shut down supplying 
wholesalers and retailers and went 
after Government business. It was 
patriotic and it was profitable. Enor- 
mous orders, no selling expense, no 
bad debts—I don’t blame them. Once 
I coined the phrase in the heading 
of an article in Harpware AcE— 
“Profitless—Prosperity.” Now I will 
coin another—“Profitable—Patriot- 
ism.” Thousands of these manufac- 
turers made plenty of profits. But 
they did a great job and have re- 
ceived their reward in cash and 


glory. 
Where Were Wholesalers? 


But where was the wholesaler in 
the war time picture? The largest 
and best known manufacturers went 
after Government business first. A 
lot of smaller manufacturers were 
slower. Dealing mostly with these 
larger manufacturers, the wholesaler 
was suddenly cut off from his main 
source of supply. He had to scour 
the country for his supplies. Now 
please get this important fact from 
the record. The Government selling 
manufacturers and their employees 
with their great production had to 
eat and the wholesalers and retail- 
ers supplied by them had to supply 
the tools, farming equipment, etc., to 
produce the food, clothing and hous- 
ing of the factory war workers. 
Where did these supplies come 
from? The answer is simple. At 
first, and when most needed, from 
the millions of dollars of stocks car- 
ried by wholesalers and retailers. 
These stocks were doled out carefully. 
A great jeb in distribution was done. 
The increased sales of wholesalers 
and retailers speak for their effi- 
ciency. 

Suppose there had been no RES- 
ERVOIR OF HARDWARE! 

As manufacturers shut off civilian 
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BACKING ME UP IS 





= CATCHING WOMEN Ty POLAROIDS CHRISTMAS AD 
IS GOING TOBE MY BIGAIM “i - PAIGN IN THE SATURDAY 
THEYRE ALWAYS LOOKING FOR A GIFT }\ EVENING POST. 


. LA 
4) FOR MEN THATS DIFFERENT. THE JOURNAL AND ESQUIRE. THIS 


ME TO MAKE V SALES. AND 


7). B=. USING POLAROIDS NEWSPAPER 
“AQ S\y 1 Fons MATS TO SELL THE GIFT 
St SS Ng Le IDEA ON MY OWN. 








ORDER YOUR CHRISTMAS SUPPLY of Polaroid” Day-Driv- 
ing Visors from your wholesaler today. Ask him for 
extra Christmas wrappers so you can slip them over 
any Polaroid Visor boxes you have in stock now. Or, 
write direct to Zinn & McNab, 29 Brookline Ave., 
Boston 15, Massachusetts, or to W. C. Hitt Co., 1147 
So. Broadway, Los Angeles 15, California. 
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BUT THIS YEAR ITS GOING // ATTRACTIVE CHRISTMAS WRAPPERS 
TO BE DIFFERENT / THIS COMBINATION IS A SALES NATURAL 


POLAROID VISOR IS A WONDERFUL___4# KIND OF NATIONAL ADVERTISING 
A, ANSWER TO THEIR PROBLEM. / 4% CERTAINLY PAVES THE WAY FOR 


IM 








if? Blea a a Z ies c: 
Now...your chance to ‘ i fe i fa 
1Get a biqger chunk of the ~\ 2" S 
\ Christmas Gift Business / 4 
/ gi % A 
2G Pg : ~ ———— s 
IVE FINALLY FOUND A NEW HERES THE PITCH: 
WAY TO CASH IN ON 7 POLAROID DAY-DRIVING VISORS \/ TO.CET THE MOST OUT OF Th 
CHRISTMAS BUYING. WE \f ARE UNISUALIY GOOD GIFTS FOR DPS I COULD MAKE PLENTY OF 
FELLOWS NEVER GOT OUR /\ MEN. S0...POLAROID HAS DRESSED HT Boyes AND VISORS...PLUS THIS EYE- 


CATCHING POLAROID XMAS 
WINDOW STICKER. 









YES SIR/ POLAROID 
DAY-DRIVING VISORS ARE SURE 
GOING TO HELP ME PLAY 
SANTA-CLAUS TO 
THIS CHRISTMAS | - 
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business retailers were forced to turn 
to wholesalers. After all, the record 
shows under the circumstances the 
wholesalers took pretty good care of 
them. 

Hundreds of manufacturers patri- 
otically advertised “We are selling 
only to the Government—We will be 
back as soon as the war is over.” I 
never saw a single wholesaler’s ad- 
vertisement of that kind. 

The wholesalers supplied retailers 
to their last nail and their last shovel. 
How many retailers will—when the 
flood of new goods is turned loose— 
forget how the wholesalers sweated 
blood supplying them through the 
war years. 

I must admit I have, at times, 
found conventions tiresome affairs. I 
never really heard a poor speech by 
a wholesaler or retailer. Almost al- 
ways they had some new twist even 
to old facts. But I found most Gov- 
ernment or expert speakers very, 
very boring. Their speeches naturally 


are “canned” and lack enthusiasm 


or spontaneity. Almost all they have 
to say has been said in the press day 
after day. 


The wholesaler is naturally, or 


should be, interested in the prosper- 


ity of our small towns. What is he 
doing about it? There’s a wealth 
of small town information at Yellow 
Springs, Ohio, Community Service, 
Inc. A speaker on the subject of the 
development of small towns both cul- 
turally and commercially could eas- 
ily be had. 

Then there’s the problem of state 
development — especially in our 
smaller states. E. L. Moulton of Al- 
buquerque, N. M., has wriften a 
book on the subject. It is recognized 
as a “standard” on the subject. He 


is the president of Charles Ilfeld Co. 


and sells a lot of hardware. Mr. 
Moulton no doubt could broaden the 
views of many of us on the problem 
of state development. 

One of the best articles I have 


read was by G. H. Eberhard of San- 


Francisco. His size-up of the pres- 
ent situation was clear and _prac- 
tical. His suggestions were good. 

Anyhow, I do hope someone will 
get up at the convention and tell 
what the American hardware whole- 
saler did to help win the war and 
also that what he has to say gets into 
the daily press with the right kind 
of headlines—at least as good as 
those of our British friends. 





Hire the Handicapped Veteran! 


(Continued from page 174) 


employees who will be at work with- 
out interruption, who will be con- 
scientious, who can do adequately the 
job at hand. 

Employers have every right to ask, 
“What kind of individual is this 
handicapped veteran? How does he 
compare with the ablebodied 
worker”? 


He is the same as any ordinary in- 
dividual—with the addition of cer- 
tain valuable qualities. He may have 
gone through a process of rehabili- 
tation. In many cases he may have 
been trained in some important skill. 
He has learned not only to surmount 
his handicap, but to make the best 
possible use of his abilities. He has 
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KEY MACHINES 
KEY BLANKS 
NIGHT LATCHES 
ROTARY BOLT LOCKS 
KEILSON INQUIRER 


(DOOR LOOKOUTS) 


AND ALLIED ITEMS FORMERLY 
MANUFACTURED BY 


FRANCIS KEIL & SON, INC. PX. 


3. Fully Guaranteed: 
® All Underwood controllers gvaran- 


SELL UNDERWOOD 


“Proved Gest by Comparison” 


CENTRAL EQUIPMENT CORPORATION + TOLEDO 3, OHIO 


KEIL LOCK CO., INC. 


CHARLESTOWN, NEW HAMPSHIRE 


2. Priced Right: 
© Retail 


Write for 
dealer proposition. 














® Barbed wire fence nof necessary! 


of Underwood contro!- 
ters will meet all competition in- 
mail ordert 









ELECTRIC FENCE CONTROLLERS 


Will Satisfy Your Customers... 


1. Low Cost of Operation: col defect ond gre covered by 
@ Electrical A.C. consumption runs **Manufacturers Product Liability 


Insurance."” 
4. Finest Quality: 
ials, 
* Cede ted Sc re te 
(a) oa = one 
— - (b) peer eg w= bere 


te tenant P war 








5. det Qertvaiartbeapeces 
© Underwood offers 4 different styles 

and prices to meet olf consumer 
requirements! 
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Now! Drzslo COOKERS 


REG. U.S. PAT. OFF. 


FOR SAFE’ CANNING AS WELL AS HI-SPEED COOKING 







Now, the justly famous PRESTO Cookers are more 
than ever before—“America's Best Kitchen Help- 












ers.” For with the new exclusive Indicator- Weight— 
PRESTO Cookers may be used for safe canning as 
well as hi-speed cooking. 






















P ‘ *The U. S. Department of Agriculture recom- 
N E W e - xe i usive. mends pressure canning as the ONLY safe 


e e thod fi 1 -acid foods. 
Indicator-Weight! ee 
dearly indicates 5, 10 and 15 ds pres Three -giant factories, working to full capacity, 








sure for canning and cooking foods, assuring night and day, are producing thousands of | 
best results. PRESTO Cookers every day. Shipments are being 
No jiggling . . . No listening ... No loss constantly increased. 





of food juices due to escaping steam. 


Only Dreslo COOKERS have the 
famous HOMEC Seal 


Dreslo o> ..) 1. To form the seal... 2. The handles are 
: por: 3  - the cover is placed brought together, 


COOKER on the Cooker. making a pressure- 
(Model ‘40') tight seal. 


CAST from special extra- 
Dreslo COOKER... 


durable finest quality 
Simalloy. Holds 3 pint 
THE GREATEST NAME IN PRESSURE COOKING AND CANNING 
Over and over again in her favorite magazines 
. . . in dominating newspapers . . + the American 
homemaker sees and reads colorful, attractive, 
sales-impelling PRESTO COOKER advertisements. 
Millions of messages call attention, again and 
again, to the cooking wonders which a PRESTO 






































COOKER 
(Model ‘60’) performs . . . help make PRESTO COOKERS the 
PRESSED from finest most talked about, most wanted home appliance 






prownadiyre tyr in the nation . . . help YOU sell! 
jars for canning. Dealers are urged to take fullest advantage of 






the national advertising for PRESTO COOKERS. 
Store and window display materials, literature 
for distribution and complete newspaper mats 
are available FREE on request. 







MADE BY THE WORLD’S LARGEST MANUFACTURERS 
OF PRESSURE COOKERS AND CANNERS 









Copyright 1946 N.P.C.Co. 








NATIONAL PRESSURE COOKER COMPANY 
GENERAL OFFICES AND FACTORY: EAU CLAIRE, WIS. 
Branch Factories: Menomonie, Wis.; Los Angeles, Calif.; Wallaceburg, Ont., Canada 
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A most attractive line of boxes 
for a wide variety of household 
uses, for fishing tackle—flies, 
spoons and lures—for use by 


service mechanics and others. 


Transparent, showing contents 
—all plastic, even the hinges. 
Impervious to water, alcohol, 
acids, and alkalies. Light and 
hard—easily polished. 


In three handy sizes: (A) 8%” x 
4%" x 1%", 18-, 12- or 1- compart- 
ment; (B) 7” x 3%" x 16", 9- or 
l- compartment; and (C) 44” x 
2%” x1",6-, 4- or l- compartment. 


Furnished in clear or white. 


And how they sell! Ask for 
folder A-l and prices. 
PLASTICS DIVISION 


The VLCHEK TOOL Co. 


3001 .EAST 87th STREET CLEVELAND 4, OHIO 








returned to civilian life with a new 
consciousness of many previously un- 
suspected qualities, with a new will- 
ingness to cooperate and with a new 
sense of responsibility toward his 
country and his fellow citizens. In a 
recent study of 300 employers and 
63,382 handicapped workers by the 
Department of Labor, it was found 
that the handicapped worker is as 
good as or better than the average 
able bodied worker. The statistics 
are shown on page 174. 

It is easy to see from the fore- 
going that the handicapped veteran 
will be as good an employee if not 
a better one than the average able 
bodied worker. He can be of in- 


estimable value to many employers 


faced with the present labor market 
shortage. In order to assist em- 
ployers in the hiring of these quali- 
fied veterans, the United States Em- 
ployment Service is prepared and 
eager to serve by making job an- 
alyses and worker appraisals; and 
finally by selective placement—find- 
ing “The right vet for the job and 
the right job for the vet.” The 
nationwide system of USES has 225,. 
000 well qualified, even though phys- 
ically handicapped, veterans in its 
files, representing over 8000 different 
occupations. Employers can _ hire 
handicapped veterans by simply 
telephoning the United States Em- 
ployment Service. Hire the handi- 
capped! It’s good business! 





Stormy Weather Display 
Boosts Rock Salt Sales 


MASS display of 10 and 100 Ib. 
bags of rock salt featuring two-to- 
a-customer sales created a fast turn- 
over for the Gramatan Hardware & De- 


| partment Store, 176 Gramatan Ave., Mt. 


Vernon, N. Y. 

Stacking the bags in a neat pile, add- 
ing a few snow showels and using the 
posters prepared by the manufacturer 


| proved to be an effective way of attract- 
| ing the customer’s attention and remind- 


ing him of the need of rock salt for the 
removal of snow and ice from drive- 


ways, sidewalks and steps of porches. 

One of the posters used recommended 
the purchase of two of the 10-lb. bags— 
one for the home and one for the car. 
The bag stored in the car could be 
used whenever icy pavements prevented 
proper traction. Thrown under the 
wheels when they are stuck on snow or 
ice, the rock salt provides traction and 
enables the car to pull out without spin- 
ning its wheels. The 100-Ib. bags were 
sold to homes, hospitals, hotels, schools 
and similar institutions. 


wo reece 


This rock salt display in the Gramatan Hardware & Department Store, Mt. 
Vernon. N. Y., attracted the customer's attention and created fast turn-over, with 
a high repeat business through the winter. 
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These Ideas Aided 
Retail Stores 


The Perry, Okla., Chamber of Com- 
merce has a very active committee 
named the “Lifting the Face of Main 
Street Committee” and this group will 
help any merchant plan any remodeling 
job he may have in mind. The com- 
mittee already has been responsible for 
many small and large remodeling jobs 
on local stores and numerous installa- 
tions of neons and brighter windows. 
Merchants say more trade is being at- 
tracted to local stores because of such 


improvements, 


* # * 





Sales Training and 
Courtesy Week 


The Retail Division of the Charles 
City, Ia., Chamber of Commerce, recent- 
ly conducted a merchandising institute 
for the benefit of all merchants and 
salespeople in Charles City. This was 
a two-day institute and covered such 
items as salesmanship, advertising, dis 
play, purchasing. inventories and record 
keeping. Following the institute the 
merchants staged a Charles City Courte- 
sy Week. The purpose of Courtesy 
Week was to stimulate courtesy on the 
part of people who meet the public. 
Awards of $25, $15 and $10 were given 
to the three most courteous salespeople 
who were selected by professional shop- 


pers. 
a * * 


Children’s Day 

A well attended Children’s Day was 
held at Charles City, Iowa, this year 
and paid for by the local merchants. 
Features of the event included a big 
pet parade which attracted many en- 
trants, also bicycle coasting, and, of 
course, there was plenty of ice cream and 
refreshments for the youngsters. They 
came from near and far to take part 
in the activities while Mom and Pop 
took time out to shop at the local stores. 


* oe @ 


Entertain Four H Girls 


Business men of Pawhuska, Okla., 
through their Chamber of Commerce ar- 
range for an annual Osage County 
Spring Livestock Show as well as a 
county-wide 4 H Girls Spring Show. 
Cash prizes for the girls’ show totaled 
$360, plus a $100 war bond, plus $250 
merchandise awards. Hundreds of farm 
folks came to Pawhuska for these 
events, Participants in the 4 H show 
and their parents were guests this year 
at the Chamber of Commerce banquet 
held during the show. A band concert 
in the lobby of the Duncan Hotel pre- 
ceded the banquet. 
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POULTRY 
NETTING 


When your customers again buy by 
choice, it will be to your advantage 
to handle products that meet their 
standards of quality. 


In poultry netting, this means, bright 
trim rolls that unroll flat like a rug 

no buckle, no curl . . . special rust- 
resisting wire, galvanized before 
weaving for better appearance ... 
uniform, strong mesh that stands up 
under hard use . . . and confidence in 
the company that manufactures it. 


Keystone Poultry Netting gives you 
all these advantages — advantages 
that mean more sales . . . when selling 
counts! 





KEYSTONE STUCCO NETTING has equal 
use advantages — equal customer acceptance. 


KEYSTONE STEEL & WIRE CO. 
PEORIA 7, ILLINOIS 


By the Makers of 
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N.C.H.A. Board of Governors—Left to right, rear row: W. H. H 


sas City. Mo. John J. Soeffing, A, Soeffing & Co., Philadelphia, Pa; W. E. Peterson, Shapleigh Hardware 


Rich 


ds & Conover Hdwe. Co., Kan- 





Co., St. Louis, Mo.; John H. Freeman, Detroit, Mich.; Dan O’H. Dickinson, Standard Hardware Co., Pensa- 
cola, Fia.; C. H. Johnson, C. H. Johnson Co., Denver. Colo.: B. C. Pinkerton, Berkley-Pinkerton Co., Water- 
loo, lowa. Front row: John RB. Schoemer, executive-secretary-treasurer; W. R. Hoffmaster, Kennedy Hdwe. 


Co., Wheeling. W. Va.; Alfred L. Schiller, Louisville, Ky: Fred O. Rhea, Keith-Simmons 
ville, Tenn.; W. C. Carleton, Carleton Hdwe. Supply Co.. Seattle, Wash. 


members are included in this group. 


Hdwe. Co., Nash- 
Retiring, new and continuing 


Convention of Builders’ Hardware 
Groups Was Largest Ever Held 


‘Te joint convention of 


the National Contract Hardware Asso 
ciation and the American Society of 
Architectural Hardware Consultants, 
held in the Palmer House, Chicago, IIl., 
from Sept. 3rd to 6th, was the largest 
ever held by the two groups. The regis- 
tration of members and guests was 
1235. 

Throughout the program, speakers 
expressed optimism for the prospects 
of increased production and distribn- 
tion of builders’ hardware items in the 
coming year and a brighter future for 
the industry. 

In the address given by the newly 
elected president of the N. C. H. A., 
Robert L. Dohrmann, Palace Hardware 
Co., San Francisco, Cal., on Sept. 3rd, 
he called for greater emphasis on the 
merchandising of builders’ hardware 
and a sound training program for men 
interested in a position of the industry. 

“The first point that strikes me as 
a function of the National Contract 
Hardware Association is that it is a 
group that was formed of builders’ 
hardware and contract hardware men 
throughout the country whose object is 
to sell better quality hardware to do a 
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better job,” said Mr. Dohrman. “Now. 
most of the talk has been in the past 
upon the nature of the hardware to be 
applied, on the technique of manufac- 
ture, the technique of applying the 
hardware, selecting the correct mer- 
chandise for the correct function. Now, 
when we look at it, the one thing we’ve 
got to start with is the fact that it is 
merchandise. I believe that too litéle 
emphasis has been placed upon mer- 
chandising, and too much emphasis on 
the technique. I don’t believe that we 
should, by any means, reduce our efforts 
to learn more about the functions of 
builders’ hardware and its application. 
But, we definitely should not take all 
our time for this, we should certainly 
spend more time, far more time, than 
we have on the basic principles of mer- 
chandising.” 


Perpetual Inventory 


“What is perpetual inventory? What 
is the most prevalent method of invep- 
tory which is used by the major portion 
of distributors? What about credit? 
What about establishing a sound credit 
policy? If we can establish a sound 
one it will be a matter of practice for 


the entire building industry. Why not 
go on record and tell the building in- 
dustry what our policy is? Have every 
member subscribe to it. Eliminate pres- 
sure being brought to bear because of 
difference in credit policy. The manu- 
facturer has a sound credit policy and 
rigidly maintains it. Why should not 
we? Why shouldn’t we realize that we 
have a large, and relative to other mer- 
chandisers, a very high investment in 4 
slow turning item, namely, hardware. | 
have looked up my figures on this over 
the past ten years, and I have found 
that the average builder’s hardware 
turnover of inventory is anywhere from 
one to two and one-half per year, which, 
frankly, is terrible compared with other 
industries including miscellaneous hard- 
ware. Why don’t we sit down and study 
and learn the facts so that this turn- 
over figure will be increased to four 
and five times? If we did only this the 
net profits on our operation would in- 
crease amazingly. And. mind you, this 
net profit would not increase by raising 
our selling prices ten cents. The turn- 
over of your average credit account is 
amazingly slow on contract hardware. 
We all know and recognize that because 
it is finish hardware it does go on the 
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SELL THEM... 


NEOCETA 


“The Fascinating Story of Neoceta”—an 
intensely interesting booklet—is yours for 
the asking. Write for your free copy. 
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\ SPREADS PAINT READILY 
y DOESN'T MAT OR FINGER 


\ KEEPS (TS STIFFNESS IN 
PAINTS CONTAINING WATER 
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* job the very last, but, too often, and 
particularly in highly competitive peri- 
ods, the hardware payment is put into 
the final payment. We have made sur- 
veys and found, for example, that our 
money will be outstanding anywhere 
from three, four, and sometimes five 
months with well financed contractors. 
I do not think this is the contractor’s 
fault, I think this is our fault. If we 
had a sound universal policy there 
would be no question but that the con- 
tractor would follow. May I just point 
out here that in normal times forty-five 
to sixty days is what you allow your 


miscellaneous accounts to be outstand- 
‘ ” 


ing. 


Reports for Past Year 


John R. Schoemer, executive secre- 
tary-treasurer of A. S. A. H. C. and 
managing director of N. C. H. A., gave 
his report on Sept. 3rd, before an open 


meeting of the N. C. H. A. He ex- 
pressed his opinion that there are indi- 
cations that increased production and 
shipments of builders’ hardware will 
materialize in 1947 and reviewed the 
progress made by the Association dur- 
ing the past year. 

“The past vear has produced some 
silver linings for all of us,” Mr. Schoe- 
mer said. “Despite new vociferous de- 
mands for written commitments, our 
suppliers are gradually adopting sales 
policies which feature cooperation with 
their distributor accounts. Everyone, 
whether he be buyer or seller, is well 
aware that it is economic suicide for 
builders’ hardware distribution to con- 
tinue to follow the same path so famil- 
iar to us in years past.” 

“The inexorable law of supply and 
demand must regulate our net profits. 
Were we to continue to distribute 
scarce products at ruinous prices in a 
rising market the end for many of us 


would be not far off. It was the Asso 
ciation which quickly recognized the 
role it must play; developed an over. 
all program of organizing its strength; 
and used its influence to bring produce. 
ers and distributors into closer har. 
mony.” 

Mr. Schoemer also pointed out the 
membership in the National Contract 
Hardware Association had increased 36 
per cent in the past year. 


Correspondence Course 


In the secretary’s report before the 
general meeting of the A. S. A. H. C, 
on Sept. 4th, Mr. Schoemer told of 
its proposed correspondence training 
course which had been outlined by 
Meade Johnson, The Yale & Towne 
Mfg. Co., and himself in cooperation 
with the International Correspondence 
School for the purpose of providing an 
educational program which will expand 


A.S.A.H.C. Board of Governors—Left to right, seated: Daniel C. Hay. Beverly Hills, Cal; Howard MacCar- 
Cor: 


thy. Jr.. MacCarthy Hardware Co., Baltimore, Md.; S. O. Hooghkirk, 


bin Cabinet Lock Co., Columbus, 


Ohio; Carl D. Himes, Carl D. Himes, Inc., Dayton, Ohio; John H. Freeman, Detroit, Mich: Lawrence B. 
Stuart. California Hardware Co., Los Angeles, Cal; John R. Schoemer. executive secretary-treasurer: J. R. 
Raymer. Raymer, Hdwe. Co., St. Paul, Minn.; reporter: R. N. Kuist. The Stanley Works, Seattle, Wash.; 
W. N. Browning, Mirs. Rep., Portland. Ore.; K. H. Bullard, Bullard & Tweedy. Boston. Mass.; J. N. Tweedy. 
Bullard & Tweedy. Boston, Mass; C. A. Ranger, The Ray! Co., Detroit, Mich.; Elmer T. Hebert. New York, 
N. Y.; Linus H. Northrop, Brown Hardware Corp.. Roselle Park, N. J.: BR. H. Griffin. Railey-Milam. Inc., 
Miami, Fia.; H. N. Campbell, Jr.. McKinney Mig. Co., Pittsburgh. Pa. Standing: T. J. Finan, Ratz Bros. 
Hdwe. Co., St. Louis, Mo; R. H. Gedatus, Raymer Hdwe. Co., St. Paul, Minn. C. R. Herr. Herr & Co., Inc., 
Lancaster, Pa.; J. Bryer Duff, Sargent & Co., New Haven, Conn. F. C. Schlitt, Schlitt Hdwe. Co.. Spring- 
field, Ill.; O. L. Meister, Fort Pitt Hdwe. Co., Pittsburgh, Pa. George P. Merrill, The Stanley Works, New 
Britain. Conn. This group includes retiring. new and continuing members. 
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G-E “Heralder” with luminous hands and dots 


Great New G-E Feature Select-A-Larm 





For the newest angle on any alarm clock, General self-starting electric clocks. In a recent survey 
f 


Electric offers a great new feature . . . volume control! G-E was first choice by more than 2 to | over the 


It’s a swell selling feature! Your customers get an next-most-popular brand. 


electric alarm clock that they can adjust to their taste! 
From sweet-and-low to extra loud, they can pick the 
right volume for pleasant waking. 


3. The advertising sells YOUR customers! 
People will read about the Select-A-Larm feature 
in Look, Liberty, Collier’s, and Cosmopolitan. 

3 more reasons why the “‘Heralder”’ with They'll hear about it on that sparkling radio 

Select-A-Larm will sell FAST! show, “The G-E House Party,” over the full CBS 


network. 
1. The “Time” is right! 
G-E clocks are accurate. Electrically checked and 
regulated by your Power Company to correspond 
with official Arlington time. 








Available now! 

And the faster you get your share of these great new 
G-E Alarm Clocks, the sooner your sales will start to 
soar. Ask your wholesaler about the “Heralder”’ with 
2. The make is G-E! Select-A-Larm! Appliance and Merchandise Depart- 


Most people look to G-E for dependable, accurate. | ment, General Electric Company, Bridgeport 2, Conn. 


General Elecitic Clocks ie) a0 2 V.UA ICR 38104 U: 800 


The Clocks Most People Want Most! 
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From heater to fan in 29 seconds 
.-. Simply remove heater housing 






Here at last is a room-conditioning 
appliance that does either job— 
HEATING or CooLING—at a 
moment’s notice. Smartly de- 
signed ... priced low for volume 
sales. ..Surf Season-Arr spells 
p-r-o-f-i-t-s ail year ’round! 

Full-scale production of 
SEASON-AIR still is being held 
back by material shortages. But 
keep in touch with your jobber 
and make sure you'll be first in 
your neighborhood to show—and 
SELL—this great new profit- 
maker when deliveries begin. G-M 
Laboratories Inc., 4296 N. Knox 
Ave., Chicago 41, Ill. 


iz 
& BEAUTY... Handsomecrackle finish e 


4 “a 
i Gleaming heater grille Modern-de- % 
% sign fan blades e Separate fan guard. #% 
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es STABILITY ... Sturdy all-metal con- & 
a3 struction e 744-inch baseeFinest 
materials and workmanship. 


@ UTILITY... For summer, powerful 
10-inch fan with air displacement of & 
500 cu. ft. per minutee For winter, # 
2 1320-watt forced air heater. : 
be, SILENCE... Incredibly quiet—nearest & 
: thing to noiseless you've ever seen % 
in a motor-driven appliance. es 














| ECONOMY... Heater and fan COM. © 
BINED for one low price. fi 


























the number of trade experts in the 
industry. Hope was expressed for a 
complete builders’ hardware corre- 
spondence course early in 1947. 


Specifications for Hospitals 


Knox Bryson, of the Veterans’ Ad- 
ministration, Washington, D. C., ad- 
dressed the Association on the recent 
changes in Builders’ Hardware Specifi- 


cations for Veterans’ Administration 
Hospitals. 
Mr. Bryson said, in part, “The 


method of scheduling the hardware has 
been changed from that of setting out 
the schedule in the specification to that 
of marking on the drawing the hard- 
ware requirements for each door. This 
is done by a symbol such as “HW 5-E.” 
The HW signifies that this is the hard- 
ware symbol. The figure 5 denotes the 
hardware set. The letter “E” denotes 
the key set. At the present time we 


| have 121 hardware sets, denoting 121 


different requiements.” 

“When a person makes a takeoff for 
estimating he simply counts the number 
of each set shown on the drawings then 
prices each set and he has his estimate. 
This saves many hours of time for the 


| estimator and it aids the field superin- 


tendent to the extent that he can very 


| quickly see what is required for each 


| in the types of hardware. 


opening.” 

“We have also made many changes 
Previously 
when we did not have a Federal Speci- 
fication Type to denote the hardware 
desired, we wrote a long descriptive 
specification to cover the item. Now we 
specify a manufacturer’s number. Just 
as soon as the new Federal Specifica- 
tions Catalog is issued, all numbers in 
our specifications will be changed to 
the Federal number.” 

“We have discontinued the use of 
fixed knobs. Cast Bronze pulls and 
Cast Bronze push plates are now speci- 
fied in lieu of fixed knobs. No spanner 
head screws are now required for Vet- 
erans’ Administration hardware. Stand- 
ardized locks are now specified. Bit 
key locks have been omitted except for 
psychiatric stations and sections. There 
are other changes but time will not 
allow us to enumerate them all.” 

“I will grant you that everything we 
wanted to change was not approved, 


| but great progress has definitely been 


achieved. The ice has been broken and 
it was broken by you—by this organi- 
zation.” 

It was announced that the 1947 con- 
vention would be held at the Palmer 
House, Sept. 8, 9, 10 and 11. A build- 
ers’ hardware exposition is planned 
again for next year. 

On Thursday, Sept. Sth, the mem- 
bers of the N. C. H. A. voted on the 





suggested revisions for the Associa- 
tion’s constitution and by-laws and the 
motion was carried unanimously. 

Officers and directors of the two or- 
ganizations elected at Chicago are as 
follows: 


NATIONAL ConTRACT HARDWARE 
ASSOCIATION 


Orricers: President, Robert L. Dohr- 
mann, Palace Hardware Co., San Fran- 
cisco, Calif; Ist Vice-President, John 
J. Soeffing, Adolph Soefing & (Co. 
Philadelphia, Pa; 2nd Vice-President. 
Joseph S. Hunt, Hardware & Supply 
Co., Akron, Ohio; Managing Director. 
John R. Schoemer, 420 Madison Ave., 
New York 17, N. Y. 

Regional Directors—N. C. H. A. 

Frank C. Dow, King & Dexter Co., 
Portland, Me.; Charles Thomas, N. T. 
Bushnell Co., New Haven, Conn; 
Grover A. Clicquenoi, Henry Lester 
Hdwe., Inc., Rochester, N.. Y.; Arthur 
J. Schelly, C. Y. Schelly & Bros., Allen- 
town, Pa.; E. A. Willer, J. B. Kendall 
Co., Washington, D. C.; Fred O. Rhea, 
Keith-Simmon Hdwe. Co., Nashville, 
Tenn.; W. R. Hoffmaster, The Ken- 
nedy Hdwe. Co., Wheeling, W. Va.; R. 
A. Culp, Stambaugh Thompson Co., 
Youngstown, Ohio; Alfred L. Schiller, 
Louisville, Ky.; C. A. Ranger, The Rayl 
Co., Detroit, Mich.; Kenneth Schuham, 
Schuham Hdwe. Co., Chicago, Ill; S. 
A. Ulvick, Farwell, Ozman, Kirk & Co., 
St. Paul, Minn.; B. C. Pinkerton, Berk- 
ley-Pinkerton Co., Waterloo, Ia.; J. 0. 
Martin, Melcher-Schene Hdwe. & Lum- 
ber Co., St. Louis, Mo.; Henry A. Gross, 
Stauffer Eshleman & Co., New Orleans, 
La.; Steve Gage, Gage & Finch, Inc., 
Austin, Tex.; C. H. Johnson, C. H. 
Johnson & Co., Denver, Col.; C. A. 
Saint, Bakersfield Sandstone Brick Co., 
Bakersfield, Calif.; W. C. Carleton, 
Carleton Hdwe. Supply Co., Seattle, 
Wash. 


AMERICAN SOCIETY OF ARCHITECTURAL 
HarpwarRE CONSULTANTS 


Orricers: President, Lawrence B. 
Stuart, California Hdwe. Co., Los 
Angeles, Calif.; lst Vice-president, Or- 
ville L. Meister, Fort Pitt Hdwe. Co., 
Pittsburgh, Pa.; 2nd Vice-President, 
George P. Merrill, The Stanley Works, 
New Britain, Conn. 

Executive Secretary-Treasurer, John 
R. Schoemer, 420 Madison Avenue, 
New York 17, N. Y. 


Regional Directors—N. C. H. A. 


John N. Tweedy, Bullard & Tweedy. 
Boston, Mass.; Elmer T. Herbert, New 
York, N. Y.; Henry S. Strattman, 
Sargent & Co., Penn Yan, N. Y.; C. R. 
Herr, Herr & Co., Lancaster, Pa.; Rol- 
and L. Cavalier, McCarthy Hdwe. Co., 
Baltimore, Md.; Ronald H. Griffin, 
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Railey-Milam, Inc., Miami, Fla.; How- | 
ard N. Campbell, Jr., McKinney Mfg. | 
Co., Pittsburgh, Pa.; Stanley O. Hoogh- | 
kirk, Corbin Cab. Lock Co., Columbus, 


he two or- 
go are as 


1DWARE 
Schlitt, Schlitt Hdwe. Co., Blooming- | 
| ton, MI.; Roland H. Gedatus, Raymer 
a ae Hdwe. Co., St. Paul, Minn.; Luther E. 
leat, John Nelson, L. E. Nelson & Son, Omaha 
g & ©, | Neb.; Ed. P. Leathers, Murray R. 
. Womble Co., Tulsa, Okla.; Lange W. 
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TO BOOST TRAP SALES 





Ohio; Thomas E. Driver, Central Ky. | 
Sup. Co., Lexington, Ky.; William M. | 


Dietrich, Schaberg-Dietrich Hdwe. Co., 
East Lansing, Mich.; Franklin C 


| Allen, Woodware, Wight & Co., Ltd., 
| New Orleans, La.; George F. Scheid, 


Peden Iron & Steel Co., Houston, Tex.: 
Leslie W. Neves, Hassco, Inc., Denver, 


| Colo.; Daniel C. Hay, Beverly Hills, | 
Calif.; W. S. Wetherbee, Diamond | 
| Match Co., Sacramento, Calif.; R. N. 

| Kuist, The Stanley Works, Seattle, | 


Wash. 


| (Further details of the ASAHC Conven- 
| tion will appear in the October 24 issue.) | 


War Drops Retail 
Sales Expenses 


HE ratios to sales in a number of | 
retail lines dropped during the war | 


to their lowest levels since the 1920's 
and there is a possibility that some of 


| this decline may become permanent, | 
| according to the Department of Com. | 
merce. High sales volumes coupled | 
| with voluntary and enforced reductions | 
in certain services such as credit and | 
| delivery contributed to the unusual 
expense ratio retailers achieved during | 
the war, Robert H. Johnson points out | 
in an article in the September issue of | 
the Survey of Current Business, official | 


publication of the Commerce Depart- | *“ ; ; ‘ : 
| mixed with an inactive carrier. 


ment. 


It is by no means inevitable that all | 


| or with the kind of food the rats have 


retail stores will resume former stand- 


ICTOR (Red Squill) Rat Killer 
—a product of the Animal Trap 
Company of America, manufacturers 
of rodent traps—provides guaran- 
teed toxicity. 
Competent authorities have long 


| recognized Red Squill as an ideal rat 


control compound because it is deadly 
to rats but harmless to humans, 
poultry or domestic animals. Victor 


Rat Killer is all Red Squill. It is not 


Victor Rat Killer is ready for use 


Seattle, ards of service, the article states. Dur- | been eating or with whatever food 
This advertisement will be read by your ing the past four years, for example, is handy. ¢ 
TECTURAL customers. It is one of a series that will retailers as well as consumers have | Farmers, poultrymen, extermina- 
rs pa ow de = ates, — tn learned that excessive use of credit, de- tors, warehouse operators, flour mill 
»ublica : a 3 
a. f an ats caltion, Plated toy tho Acdenal wees — returned goods privileges | superintendents, restaurant owners, 
a. Los Trap Company of America, this advertising pt ti ee cat om impairing the | health officers and householders— 
Jent, Or- can be yours—yours for the merchandising. Fe . notions of retail stores. anyone bothered with rats needs 
, In your territory, farmers, farm boys and aced with a shortage of experienced | Vi Rat Kill It kill 
lwe. Co. ; ; ? lerk . ictor Rat Killer. It kills rats... 
i" : professional trappers a:e being urged to clerks and salespeople during the war, it’s safe to use! 
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Avenue, 
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trap for profit. Be prepared when they come 
in asking for Victors—the trap that trappers 
know. Display Victor Traps in your windows 
—they’re sure to boost your sales. 


ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PA. 


many stores adopted limited clerk-ser- 
vice policies. Should self-selection and 


self-service be retained in those stores | 
F AMERI 

other stores and departments now offer- | AR, The Sees OF - 
ing full service, the long-run tendencies | 
towards higher expense ratios may be | 


which have adopted them, and spread to 


Packed 1 dozen 2-ounce cans in display carton. 
Order from your jobber today. 


LITITZ, PA. 


P retarded. it to sell 
lye y: It pays to sell Opportunities for permanent reduc- or 
ert, New tions in distribution costs are of interest 


VICTOR 


the TRAPS that trappers know 
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not only to the consumer but also to 
retailers who may face increasing com- 


petition and lower gross margins in the 


postwar years. 


VICTOR 


the name that people know | 
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Used Phonograph Records} Aix 


Lloyd T. Smith Hardware Co. regularly 
stocks 1000 of them, finds that they 
are profitable and attract many new 
customers who become regular patrons 


Mia of sporting goods, 


| paint and tools, etc., and in fact 


every department in the store have 


| benefited from a novel extra feature 
| of the Lloyd T. Smith Hardware Co., 
| University City, Mo.—a department 
| which regularly stocks 1000 used 


phonograph records. 


How It Started 
Lloyd T. Smith, owner of the 


| store, developed the idea when he 
| noted the constant crowd of young 
| customers being attracted to a near- 
| by radio store by its phonograph 
| record department. With new rec- 
| ords difficult to obtain, however, and 


with very little space in which to 


set up the standard stock bins re- 


Used records 
are kept in 
s ix differ- 
ent sections 
of the store 
and attract 
customers at 
all times. 


quired for record merchandising, it 
was impossible to merchandise 
ponograph records on the same 
basis. 


Plenty of Records 


Keeping the idea in mird, how- 
ever, Mr. Smith contacted George 
Marshall, St. Louis “juke box” op- 
erator, who has phonographs on lo- 
cation in nearby tavens, country 
stores and drug stores. When Mr. 
Smith suggested to the coin machine 
operator that the hardware store 
would be an ideal point at which 
to sell off used phonograph records 
after they have lost their first flush 
of popularity on the machine, Mr. 
Marshall proved highly enthusiastic. 
As a matter of fact, he had been 
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simply throwing away hundreds of 
such records after a brief week or 
two weeks play in the coin-operated 
phonographs. 


Stocks 1000 Used Records 


Under this plan, as a result, the 
University City hardware store is 
able to maintain a stock of close to 
1000 used records at all times, for 
which it pays the juke box operator 
8 cents per record. They are placed 
on display in six separate points 
around the store, with large signs 
reading: “1000 Used Records— 
Take Your Choice” identifying 
them. New “hits of the week” rec- 
ords are sold for 25 cents, while 
most of the remaining stock is re- 
tailed at 15 cents a record. Although | 
the ensuing profit is nothing to be 
sniffed at, it is actually the larger 
volume of store traffic brought 
about which is the chief value of the 
undertaking, Mr. Smith says. 


Appeal to All | 
News of the phonograph record 








stock caught on so rapidly that it | 


has been necessary to set up a record 





"Jones, you'd better fix it— 
You've got a pair of work gloves!" ] Y [i 1 
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player on a central counter in the 
store, where customers can play this 
and that record as they desire. The 
records are shown in stacks, and cus- 
tomers, ranging all the way from 
junior high school “jitterbugs” to 
serious-minded adults, must rum- 
mage through them to find what they 
want. The number of customers buy- 
ing records now amounts to around 
15 to 20 per day. 
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BOSS Walloper—Oil field work favorite 
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OK, Jones, fix it! 


Everyone knows rough work is easier when Boss Work 
Gloves provide protection. Critical material shortages keep 
Boss Gloves from gushing forth like oil from a well. How- 
ever, we’re pumping a steady stream to Boss distributors, 


and that means a fair share for you. 


WORK GLOVES 


57 YEARS OF HAND PROTECTION 








THE BOSS MANUFACTURING COMPANY ¢ KEWANEE, ILL. 
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Conde Wholesale-Retail Divs. Separated; 
W. W. Conde Becomes General Manager 


Simultaneously with the ad- 
vancement of W. W. Conde II 
to the position of vice-president 


| 
| 


| 


Ww. W. CONDE 


and general manager of the 
Conde Hardware Co., wholesale- 
retail hardware firm of Water- 
town, N. Y., H. W. Conde, presi- 
dent, has announced the separa- 
tion of those divisions of the 
business. 

Approximately in the middle 
of November, the retail division 
will be conducted from its new | 
location, now being modernized, | 
at 4 Public Square, Watertown, | 
where 10,000 square feet of re- 
tail selling space is available. 
The retail store will be known 
as Conde’s. 


Since the middle of February, 
the wholesale business has been | 
operating in its new location at | 
200-222 Mill St., Watertown, in | 
a new one-story warehouse of | 
40,000 square feet. Both divi- | 
sions formerly had been located | 
at 29 Public Square since 1880. 

W. W. Conde, the new vice- 
president and general manager, 
is the third generation of he 
Conde family to become active 
in the management of the busi- 
ness which was founded by his 
grandfather, W. W. Conde, in 








1878. The new general manager 
entered the firm in 1938 and prior 
to his serving with the armed 
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forces had been secretary. Dur- 
ing the war, Mr. Conde was a 
first lieutenant in the Quarter- 
master Corps on active duty 
overseas and was separated from 





the service with the rank of 
captain. | 

His father, H. W. Conde, in | 
the business since 1906, is presi- | 
dent of the firm. H. J. Yoder, | 
active in the management of the | 
business since 1922 has asked to | 
be relieved of active duty in the | 
firm’s affairs though continuing | 
as vice-president of the W. W. | 
Conde Hdwe Co. E. J. Turner, | 


H. W. CONDE 


with the firm since 1903, is trea- 
surer and G. H. Baker, recently 
appointed sales manager, was 
formerly with du Pont for 20 
years. 


REMINGTON PROMOTES 
CURT W. RONEY 


Curt W. Roney has been 
named assistant arms sales man- 
ager of Remington Arms Co., 
Inc., with headquarters at the 
Bridgeport, Conn. plant. Mr. 
Roney succeeds James E. Dickey, | 
Jr., who was recently appointed | 
Remington sales manager for the | 
Little Rock, Ark. district. 

Mr. Roney entered the employ 
of Remington in 1935 as a staff | 
member in the advertising de- | 





CURT W. RONEY 


partment. He was soon trans- 
ferred to the sales division and 
represented the firm in northern 
Indiana for seven years. During 
the war he served in various 
supervisory capacities 
ernment-owned, Remington-oper- 
ated Denver Ordnance Plant and 
at Remington’s arms factory at 
Ilion, N. Y. 


PAUL BUNYAN BAIT CO. 
HAS NEW SALES MGR. 
V. J. Duggan has been named 

general sales manager of 

Paul Bunyan Bait Co., Minne- 

apolis, Minn., by Charles F. 
Murphy, president. 

Mr. Duggan has had more than 
20 years’ experience in the mer- 
chandising and selling fields. Be- 
fore entering the Navy in 1942. 


Vv. J. DUGGAN 


in gov- 


; ROLLS RAZOR APPOINTS 
| J. M. SEMAR SALES MGR.; 
ON MARKET AGAIN 


In preparation for an all-out 
sales effort on the English-made 
Rolls Razor which is returning 
to the American market, John 
M. Semar has been appointed 
sales manager. Mr. Semar was 
formerly vice-president in charge 
of sales of O. E. Linck Co., Ine. 

The Rolls Razor has been off 
the domestic civilian market since 
January, 1942, when the com- 








| 


the | 


| 


JOHN M. SEMAR 


pany announced that all its im- 
ports to America would be allo- 


| cated to members of the U. S. 





armed forces. 

Photographs of long queues of 
G.I.’s lining up in front of the 
Rolls establishment on Regent 
Street, London, for razors, indi- 
cate that the “Rolls habit” in 
World War II is comparable to 
the vogue for wrist-watches that 
U. S. soldiers and sailors brought 
home after World War I, be- 
lieves Robert G. Brown, presi- 
dent and general manager. 


RALEIGH JOBBERS GET 
NEW BUYER 


Charles E. Linker has joined 
the purchasing staff of the Caro- 
lina Hardware Co., wholesale 
hardware firm of Raleigh, N. C. 
Mr. Linker was formerly the 
buyer for the Allison-Erwin Co., 
of Charlotte, N. C. 
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40,000 Attend National Hardware Show; 
Space of 1947 90 P. C. Sold Out 


National Hardware Show 
closed its doors, Saturday, Sept. 
21, after having played to an 
audience of more than 40,000 
during its six-day run at Grand 
Central Palace, New York City. 
Exhibitors totaled over 350 with 
active interest shown in the many 
lines of display though delivery 
dates in instances were un- 
certain. 

Buyers were present from all 
over the United States as well 
as from numerous foreign coun- 
tries. Wednesday was the big 
day when 20,000 buyers passed 





through the doors. All came on 
invitation. 

According to Frank M. Yeager, 
show director, the greatest testi- 
monial to this show is that when 
the doors closed on Saturday, 
the National Hardware Show to 
be held in the Fall of 1947 was 
90 per cent sold out. Mr. Yeager 
stated that many inquiries were 
received from manufacturers 
who were not able to attend this 
first show and that many of the 
exhibitors doubled their space. 
Next year the show will go to 
four floors. 








WILLIAM M. STUART 
MADE PRESIDENT OF 
MARTIN-SENOUR CO. 


William Moore Stuart, vice- 
president and general manager 
since 1934 of the Martin-Senour 
Co., Chicago, manufacturer of 
paints and varnishes, has been 
named president of the company. 

The new office crowns a 25- 
year career in the paint industry 
for Mr. Stuart and follows by a 
few months the announcement 
of Martin-Senour’s “Nu-Hue” 
Color System which he pioneered. 
The system provides custom-mix 
paints in a range of 1,000 tints, 
tones and shades from six basic 
colors. 





W. M. STUART 


1946 

















All of Mr. Stuart’s quarter- 


century of service in the paint 


industry has been with the Sher- 
win-Williams organization. He 
began as a marine paint salesman 
in the Norfolk office of the com- 


“pany shortly after World War IL. 


His progress with Sherwin-Wil- 
liams included a period as sales- 
man in the company’s Baltimore 
store, country territory salesman 
out of Roanoke, Va., manager of 
dealer sales for Sherwin-Williams 
in Cleveland, and Sherwin-Wil- 
liams sales manager in Chicago. 

In 1932 Mr. Stuart was made 
vice-president in charge of sales 
of the Martin-Senour Co., after 
its acquisition by Sherwin-Wil- 
liams. He was named vice-presi- 
dent and general manager of the 
affiliate in 1934, 

After World War I in which 
he served in the Quartermaster 
Corps Mr. Stuart was associated 
with the U. S. Shipping Board 
before joining Sherwin-Williams. 

Mr. Stuart is a golfer, shoot- 
ing in the 70’s, and a baseball 
and football fan. 





GOODRICH APPOINTS 
DENVER MANAGER 


J. R. Thompson, with The B. 
F. Goodrich Co., Akron, Ohio, 
since 1930, has been named Den- 
ver, Col., district manager, In- 
dustrial Products Sales Div. He 
assumed his new assignment 
Sept. 15. 


Mr. Thompson was a major in 
the U. S. Ordance Dept. He 
joined the Industrial Products 
Sales division in 1933, covering 
textile mills in the southeast, 
with headquarters in Atlanta. 
Mr. Thompson succeeds John 
Gulledge who has been acting 
district manager in Denver and 
will now be assigned other duties 
in the Industrial Products divi- 
sion. 


J. D. CONLEY NEW V.P. 
OF COROAIRE HEATER 


A. W. Conley, executive vice- 
president and general manager 





of the Coroaire Heater Corp., 
Cleveland 15, Ohio, has an- 
nounced the appointment of John 
D. Conley as vice-president. 








JOHN D. CONLEY 


Mr. Conley has been a director 
and assistant secretary of Coro- 








aire since its organization. He 
will supervise the engineering 
and service departments. 

At one time Mr. Conley was | 
plant superintendent of the But- 
ler Mfg. Co., and has had many | 
years of experience in both pro- | 
duction and sales. 





DOOR CHIME FIRM 
CHANGES NAME 

The A. E. Rittenhouse Co., 

Inc., is the new name of the 

Rittenhouse Company, Inc. The 

name of the Honeoye Falls, N. Y. 





firm, makers of door chimes, was 
changed in July. 








WALTER F. BORGES 

SALES MANAGER OF 

WROUGHT WASHER 
The Wrought Washer Mfg. 
Co., 2218 S. Bay St., Milwaukee 
7, Wisc., has appointed Walter F. 
Borges as sales manager, to suc- 
























WALTER F. BORGES 


ceed the late William F. Disch 
Mr. Borges will also be in charge 
of advertising. He has been as- 
sociated with the company for 12 
years in various sales capacities. 

Lawson Adams has been elect- 
ed secretary and a director of the 
firm. Mr. Adams has been with 
the company for five years. He 
had previously practiced law for 
15 years in Milwaukee. 





PREVORE ELECTRIC 

BUYS NEW PLANT 
Prevore Electric Mfg. Corp., 
manufacturers of electric table 
broilers, roasters, hot plates and 


| other appliances, whose factory is 


presently located at 122-18 St., 
Brooklyn, N. Y., has purchased a 
two story brick building, at 899- 
907 Fulton St., corner of Clinton 
Ave., Brooklyn, N. Y. 

The building consists of 5 
stores on the ground floor plus a 
loft on the upper floor. The en- 
tire building will be improved. 

New equipment and manufac- 
turing methods will be installed. 
Production will be increased on 
present items and new items that 


will be added. 





201 











DILLMAN PROMOTED TO 
N.Y. DIST. SALES MGR. 
OF REMINGTON ARMS 
Ray B. Dillman, since 1933 

manager of the Trade Analysis 

Section of Remington Arms Co., 


R. B. DILLMAN 





Inc., 
manager of the New York dis- | 
trict, with headquarters in the 
Empire State Bldg., New York 
City. 

Mr. Dillman succeeds James H. 
Dunbar, Jr., who resigned to ac- 
cept a position as assistant sales | 
manager, Semesan Div., E. I. Du | 
Pont de Nemours & Co. 

Mr. Dillman joined the Du | 
Pont organization in 1929 and | 
came with Remington in 1933. | 
He organized Remington's Trade 


has been appointed sales | 


Analysis Section and inaugu- 
rated a number of systems for 
the collection of market data and 
other pertinent sales information. 


JOHN H. GRAHAM CO. 
WORLD SALES REP., 
HAYES SPRAY GUN 
John H. Graham & Co., Inc., 
105 Duane St., New York 7, 
manufacturers direct representa- 
tives, have been appointed sole 
sales representatives for the 
United States and all other parts 
of the world for the Hayes Spray 
Gun Co., Pasadena, Calif., manu- 
facturers of a complete line of 
garden hose sprayers and garden 
specialty items. 
The entire line will be mer- 
chandised through regular whole- 
sale hardware channels, 


B. B. BRADLEY RETURNS 
TO PLYMOUTH CORDAGE 
AS SALES MANAGER 


Bartlett B. Bradley has re- 
turned to the sales organization 
of the Plymouth Cordage Co., 
Plymouth, Mass., as general sales 
manager. Mr. Bradley is the son 


| of the company’s credit manager, 


Harry B. Bradley. 


When Mr. Bradley joined the 
sales force of Plymouth Cordage 
he served for nearly ten years as 
representative on the Pacific 
Coast. He returned East in 1940 
when he was named manager of 
the Eastern sales district. 








With the outbreak of the war 
Mr. Bradley was commissioned a 
lieutenant in the U. S. Navy and 
served for two years in the Sup- 
ply division in Washington. He 
was later recommissioned in the 
line and served in various Pa- 
cific campaigns. 


STARRETT CO. APPOINTS 
HASKINS CHICAGO MGR. 


The L. S. Starrett Co., Athol, 
Mass., has appointed Walter W. 
Haskins as manager of the Chi- 
cago branch to succeed the late 
Albert W. Smith. 

Mr. Haskins has broad experi- 
ence in the manufacture and 





application of precision measur- | 
ing tools, dial indicator gages, 

hacksaws and band saws, having | 
served in many capacities in the | 
L. S. Starrett Co. factory as well 
as sales representative in the | 
New York branch and, more re- 
cently, in the Cleveland territory. 


WM. A. DISCH OPENS 
MFRS. AGENCY 


William A. Disch has left 
Butler Bros., Chicago wholesale 
house where he was buyer of 
paints, tires and auto accessories, 
and has entered business as a 
manufacturers’ agent, as the Bill 
Disch Co., at 43 E. Ohio St., 
Chicago 11. Mr. Disch is inter- 
ested in communicating with 
manufacturers who have paint 
and sundry items to offer in the 





Chicago area. 


NEW ENGLAND MANAGER 
FOR MOTOROLA NAMED 


Allan G. Williams was recently 
appointed regional manager for 
the New England area of Galvin 
Mfg. Corp., makers of Motorola 


ALLAN G. WILLIAMS 


Home and Car Radios and Mo- 
torola Gasoline Car Heaters. Mr. 
Williams joined the sales depart- 
ment of the Galvin organization 
in 1935. 


After two and a half years of 
foreign service in the Army Air 
Forces, Mr. Williams was hon- 
orably discharged in November, 
1945, and returned to Galvin. 

His headquarters are at 376 
Lexington Ave., Auburndale, 
Mass. 








FRANKLIN HARDWARE & SUPPLY HOLDS FALL CONVENTION: One of the sessions of the recent fall convention 
of the Franklin Hardware & Supply Co., 918-928 N. Delaware Ave., Philadelphia, Pa., dealer-owned wholesale house. 
An all-day gathering, the company designated it as its first annual post-war fall convention. Luncheon was served to more 
than 150, including dealer-members and their sales clerks and members of the company’s staff. Officers are: Charles 
F. Parvis, Philadelphia, president; Charles P. Reinboth, Fox Chase, Pa., vice-president; George R. Park, Wayne, Pa., trea- 
surer; Harry D. Kaiser, Philadelphia, executive committee member, and F. Leon Herron, secretary and general manager. 
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J. B. WILLIAMS, JR. WITH 
EXECUTIVE SALES OF 
YALE & TOWNE 


The appointment of J. Bryan 
Williams, Jr., who served as 
Chief of Operations Section for 
General Eisenhower and succeed- 
ing Scpreme Allied Commanders 
of tue Mediterranean Theatre of 
Operations, as a member of the 
executive sales staff of the Stam- 
ford Division of The Yale & 
Towne Mfg. Co., has been an- 
nounced by Mark A. Miller, as- 
sistant general manager. 

Mr. Williams, a native of Sa- 
vannah, Ga., was head of his own 
consulting and construction engi- 
neering company for eight years 
before he was called to active 
duty in 1941 as a captain in the 
Army. After six months in charge 
of building army air bases, he 
was sent to the Command and 
General Staff College and then to 
the special course conducted by | 
General Marshall for Army-Navy 
Task Force Officers. 

In 1943, he was sent overseas 
and appointed to the General 
Staff Corps. He served as Chief 
of Operations Section in Allied 
Force Headquarters of the Medi- 
terranean Theatre of Operations 
under General Eisenhower, and 
the Supreme Allied Commands 
who succeeded him, General Sir 
Maitland Wilson, General Devers 
and General Sir Harold Alex- 


ander. He held the rank of 
Colonel. 
Mr. Williams was decorated by 





| Carribbean Sea 





J. B. WILLIAMS, JR. 


| United States, England, France, 
Italy, Greece, Czechoslovakia and 
the Bey of Tunis for his part in 
| the Allied campaigns in North | 
Africa, Sicily, Corsica, Greece, | 
Italy and Southern France, and | 
| in submarine patrol work in the | 
and Pacific 


Ocean. 

He joined the Yale & Towne | 
Mfg. Co. and in January spent | 
the ensuing months visiting the | 


| various divisions of the company. 


SALES APPOINTMENT BY 
PENNSYLVANIA RUBBER 


L. Bert Redding has been ap- 
pointed to the sales staff of the 
Athletic Goods Dept. of Pennsyl- 
vania Rubber Co. Mr. Redding | 


will represent the company in 
Missouri, Kansas, Oklahoma, Ar- 
| kansas, Colorado, Nebraska, and 
Texas. 

Mr. Redding, a native of Kan- 
sas City, Mo., is well known in 
Kansas City athletics circles, hav- 
ing played football, basketball, 
and baseball there with a num- 
ber of championship teams for 
many years. 


MASBACK ISSUES 
TOY CATALOG 


Masback, Inc., wholesale hard- 
ware house, 330 Hudson St., New 
York 13, has mailed to its cata- 
log subscribers and retail toy ac- 
counts, a new 66-page toy cata- 
log. Every conceivable kind of 
game and toy is shown and 
described, as well as a number of 
Christmas decorations and orna- 
| ments. 

TRACY MFG. CO. NAMES 

SOUTHERN SALES MGR. 

James W. Derr has been ap- 
pointed southern sales manager 
for Tracy Manufacturing Co., 


stainless steel cabinet sink top | 
| manufacturer of Pittsburgh. 

Mr. Derr has his headquarters | 
in Atlanta, Ga., and will handle | 
| the marketing of Tracy stainless 
| steel kitchen sinks in the south- 


eastern and southwestern states. 
He was formerly regional sales | 
manager in the same territory | 
for the American Central Mfg. 
Co. 

































CASCO PRODUCTS CORP. NEW. YORK REPRESENTATIVES gathered at Bridge- 


port, Conn., recently, for their first post war sales seminar. 


Seen listening to A. O. 


Samuels, at extreme right, vice-president and general manager of the company, who is 
explaining the merits of the new line of heating pads and the portable power tool kit are 


members of the Jack Marcus Co., the S. 
Devine Sales Co. Left to right they are: Jack Marcus, Johnny Martin, 
Jack McGinty, W. H. Doherty, Jack Bratton, Frank Devine, Al Meyers and Red Olsen. 
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E. Armstrong Co., the 


Martin Co., and the Playter- 
George Playter, 








F. M. ROBERTSON 


F. M. ROBERTSON HEADS 
TANGLEFOOT DIVISION 


R. Y. Cutler, president of the 
Tanglefoot Co., Grand Rapids, 
Mich., has announced the ap- 
pointment of F. M. Robertson as 
sales manager of its Difuso-Di- 
fusolier (Insecticide) division. 
Mr. Robertson was previously 
the Tanglefoot Chicago division 
| manager. 

Before joining Tanglefoot, Mr. 
with Kellogg 
| Foods and later with General 





| Robertson was 


| Mills. 

| Mr. Cutler stated that Difu- 
solier production was going on 4 
triple shift basis, Sept. 16. 





FORM AGENCY 
IN BOSTON 


The agency firm of Bullard & 
Tweedy was recently organized 
as manufacturers’ representatives, 
with offices in the Little Bldg., 80 
Boylston St., Boston 16, Mass., 
and a branch office in the Indus- 
trial Trust Bldg., Providence, 
R. I. It covers the New England 
states. 

Partners are Kenneth H. Bul- 
lard, a manufacturers’ represen- 
tative since 1933, and John N. 
Tweedy, who was the representa- 
tive of the Stamford Div. of the 
Yale & Towne Mfg. Co. in the 
Boston territory, from 1938 to 
January, 1946. Upon resigning 
that position he established him- 
self as a manufacturers’ repre- 
sentative in Boston. 


| 
| BULLARD & TWEEDY 


G. D. BOYLE IS DIST. MGR. 
FOR TAPPAN STOVE 


Gordon D. Boyle, sales repre- 
sentative of the Tappan Stove 
Co., Mansfield, Ohio, has been 
named a district manager. Mr. 
Boyle, who has been with Tappan 
since 1935, will be in charge of 
sales in Kentucky, Tennessee, 
southern West Virginia and 








southwestern Kentucky. 


HARDWARE AGE 




























IN 


HEADS 
ISION 


it of the 
Rapids, 
the ap- 
ertson as 
ifuso-Di- 
division. 
reviously 
division 


oot, Mr. 
Kellogg 
General 


it Difu- 
ng on a 
6. 


ONE OF THE OUTSTANDING DEVELOPMENTS of al lie VE 









OCTOBER 10, 1946 205 


IN CYLINDER LOCKS 


Russwin “TE N- STRIKE” Cylinder Lock Line 


The one-size “Ten - Strike’ Mortise Cylinder 
Lock — plus a few interchangeable parts — 
takes care of practically all lock functions. 
Think what this will do to save inventory, 
increase turnover and profits! 




















j. STANDARDIZED CASE—25 lock functions available in 
one size case. Over 800 different combinations. 





y 9 CASE 1S SMOOTH — no bosses or projections mean 
better fit, easier mortising. 






3. HUBS, LATCH BOLTS and DEAD BOLTS are forged 
bronze; all interior working parts are extruded or 
wrought metal to withstand abuse and assure long service. 




















ar a 
7. ALL LOCKS are available with anti-friction (% 
throw) or plain (%;" throw) latch bolt. Dealer can 
change lock to either type. 

































ee 
4. ARMORED FACE protects against tampering. By og a 
changing the face plate, dealer can adapt the lock to — : ete , 
various functions and can change the finish. Rabbeted es a 
front can be supplied. mats ot ben" . a 
— a, —s ras & , a 
a eee 8. DEAD BOLT LOCKS are available with either %” or 
—_ ——— 1” throw. By stocking both lengths of dead bolts and 
on ee turn piece hub, dealer can change easily from standard 
—— ———— to long throw. 
— a SS 
= SS ef 
BOP 
wast 
5. re rinst Lock with REVERSIBLE anti-friction Latch Se =, 





° 1 . AD 
PLATE. - Bw = “Tock ‘adaptable aap cone 9. FAMOUS = meeoune ADJUSTABLE BALL BEARING hoa 


door bevel. TUMBLER CYLINDER. Adjustable for dogrs from 1%” 
2%” thick. 


6. BALANCED KNOB ACTION — same’ spring tension in J@©). wo wines—Standard: 1”x8” front for 1% 
either direction gives lock perfectly balanced knob action. doors, 2%” backset (available in special 2%” backset). 


Case is the same for all types of lock functions. 
R SINCE 1839 IN 








backset (available in special 2%” backset) otherwise 
identical with Standard series. 


dealers always have the edge 


Russell & Erwin Division, 
The American Hardware Corp., 
New Britain, Conn. 





Heavy Duty: 14” x 8” front for 1%” and up doors, 2%” 
DISTINCTIVE HARDWARE 














The Kansas City Merchandise Mart 


Kansas City Merchandise Mart to Be Opened 
Formally With a Market Week, Oct. 20 to 26 


The Kansas City Merchandise 
Mart, a project started a year 
ago with the purchase of a sub- 
stantially reconstructed building 
at 22nd and Grand, in Kansas 
City, Mo., is now fully occupied | 
and attracting many buyers to its 
shows. | 

Sponsored by the Advertising & | 
Sales Executives Club of Kansas | 
City, the Merchandise Mart now 
has the products of 350 American 
manufacturers represented by 40 
exhibitors. 

Murrel Crump, advertising 
manager of the Locke Stove Co., 
is first vice-president and a direc- | 
tor. Mr. Crump is a former | 
president of the Advertising & 
Sales Executive Club of Kansas 
City. Others associated with the 
hardware trade on the directo- | 
rate of the Mrchandise Mart are | 
Bert J. Clark, of the Bert J. | 
Clark Co., manufacturers’ agent, | 
Kansas City, and Glen C. Speak- | 
man, general sales manager of 
the Butler Mfg. Co., Kansas City. | 

While the new Mart has been 
well occupied and doing busi- 
ness since May 1, a formal open- | 
ing of the project has been de- 
ferred until complete sample lines 
could be assembled and all de- 
tails of operation perfected. It 
will formally open on Oct. 20 
with a Market Week from Oct. 
20 to 26, to which all merchan- 
dise buyers are invited. - 

The building offers six floors 
of glassed-in showrooms, equip- 
ped with modern fluorescent 
lighting and acoustical ceilings. 
According to Homer E. Ander- 
son, managing director, almost 
every category of merchandise 


| ers from at least ten states west 





may be seen in the new Mart, 
including apparel and acces- | 
sories as well as a full range of | 
hard lines. 

“The entire development an- | 
swers a pressing need for corre- | 


206 


lation and concentration of Kan- 
sas City’s buying sources for the 
benefit of both Midwest sales 
representation and the Midwest 
buyer,” Mr. Anderson said, “and 
the Mart, as a show-room center, 
serves the buying needs of retail- 


of the Mississippi who look to 
Kansas City as one of its princi- 





pal sources of supply.” 


BOMBER PILOT JOINS 
TED DINGER AGENCY 


Ted Dinger, manufacturers’ | 
representative, 1005 Peoples East | 
End Bldg. 6000 Penn Ave., | 
Pittsburgh 6, has added Don | 
Oleson, who recently came out of 
the Army, to his staff, to spend 


all of his time selling automo- 
tive parts, supplies, tools and 
accessories in Western Pennsyl- 
vania, Eastern Ohio, West Vir- 
ginia and parts of Maryland and 
Virginia. 

Mr. Oleson had 23 missions 
over enemy territory as a B-24 
pilot. 


NORMAN LIBRETT FORMS 
MANUFACTURERS 
AGENCY 


Norman Librett has announced 
that he has established himself 
as a manufacturers’ agent call- 
ing on the hardware trade with 
offices and warehouse at 409 
Main St., New Rochelle, N. Y. 
Mr. Librett’s organization of four 
salesmen will cover a territory 
comprising Westchester County, 
Long Island, New Jersey, Con- 
necticut and New England. 
Three are employed in the ware- 
house. 

At present Mr. Librett handles 
a complete line of cordage, tar- 
paulins for trucks, and other 
cordage items for the hardware 
trade. He represents the Colum- 
bian Rope Co., “Snap-Tite” hose 
couplings and also the Lifeguard 
Division, Columbian Rope Co. 

Prior to establishing his own 
manufacturers’ agency, Mr. 
Librett was a salesman for the 


| Hoffman Roberts Cordage Co. 


for 10 years, traveling the terri- 
tory his organization now covers. 
He began his business career in 
the retail hardware field in New 
Rochelle, remaining in the re- 
tail business there for 11 years. 





A. W. GUENTHER NAMED 
SALES MANAGER OF 
IVER JOHNSON’S 

A. W. Guenther who has just 
succeeded the late Frank L 
Clark, for many years sales 
manager of Iver Johnson’s Arms 
& Cycle Works, Fitchburg, Mass., 
originally came with this long 
established firm in 1913 and 
worked in various departments 
of the organization. He made 
a connection with another con- 
cern in the middle west in 1921 
but in 1925 again joined the 
company as Mr. Clark’s assistant. 

While his duties in the past 
have prevented wide personal 
contact with his good friends in 
the trade, he nevertheless has 
through the years established and 
maintained friendly relations 
through correspondence’ with 
many. 


WEST COAST MFG. CO. 
TO MAKE ‘GRIDD-GRILL’ 


West Coast Mfg. Co. 4707 
S. E. 17th, Portland, Ore., has 
acquired the rights to the manu- 
facture of “Gridd-Grill,” cast 
aluminum griddle, from the Har- 
max Co., Multnomah, Ore. 

West Coast Mfg. Co. plans to 
utilize streamlined die-casting fa- 
cilities in its recently-constructed 
Portland plant in the production 
of the “Gridd-Grill. 

The company will continue to 
manufacture its present line of 
lawn sprinklers, power tool ac- 
cessories, aluminum towel racks, 
and other metal items. 
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HONOR E. D. “DEKE” JONES, MRS. JONES GOLDEN WEDDING ANNIVERSARY. 
A surprise party in honor of their golden wedding anniversary was given to E. C. “Deke” 
Jones, manager, trade sales, The Yele & Towne Mfg. Co., Stamford, Conn., division, and 
Mrs. Jones, in Stamford on Sept. 21, although the anniversary actually fell on Sept. 23. 
Mr. Jones, who joined the company in 1911 as a salesman, has visited every important 
hardware store in the country during his travels for the company. Among the gifts Mr. 
and Mrs. Jones received was a set of gold-edged dinner plates with hand painted centers. 

Above are shown Yale & Towne executives and their wives at the party. Left to right. 


front row: Mrs. Philip A. Snyder; Miss Margaret F. Hickey, incharge of sales 


service for 


Yale & Towne; John P. Dunphy, divisional sales manager; Mrs. William R. Hoyt; Mrs. 
Edward D. Jones, “Deke” Jones and Mrs. Mark A. Miller. Rear row: J. Frank Boxwell, 
manager, builders’ hardware sales; Philip A. Snyder, manager, specialty sales; William R. 
Hoyt, general manager; Mark A. Miller, assistant general manager; Mrs. Weed, and Clar- 


ence 


eed, manager, price bureau. 
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K » MURDOCK BUZZERS and 
tue PUSH BUTTONS SELL FAST! 


BUZZER' : Wt . Quality Products Priced Right for Easy Sales! 


Hardware dealers everywhere report fast sales on these special- 
ties. These sure-fire money-makers are made by the Wm. J. Mur- 
dock Co., for 50 years a leader in communications equipment. 
x . MURDOCK'S Tone-Right Buzzer attracts favorable attention be- 
List Price >» - couse of its modern louver-design. Buzzer produces a pleasing, 
$1.00 each uniform tone and is guaranteed for years of trouble-free service. 
No. 46 Choice of colors in attractive moulded cases. Operates on 6 to 
8 volts, A.C. only. 3/2" x 1%" x 1%" deep. This no-contact 
buzzer is fully insulated. 


These Two Push Buttons Ring Your Profit Bell.. 


Display Them On Your Counter for Self-Service Sales! 


MURDOCK Push Buttons are time-tested products. Smart, com- 
. pact appecrance ... smooth working, positive contacts .. . all 
List metal parts rustproef and insulated. Available in attractive 
$.30 each moulded cases. 
No. 10 
No. 10 — 15%" x 1%" x %s" high. Name plate model No. 11 has 
removable metal escutcheon, 3's" x 1%" x Ye" high. 


WHOLESALERS: Write Today for Trade Discount 


WM. J. MURDOCK CO. 234 Carter St. Chelsea 50, Mass. 


deLuxe aft Rox Retails for only 
of BURPEE FLOWER SEEDS | ests You 60c 


A SPECIAL SELECTION 
12 Color Packets OF FAVORITE FLOWERS 
All 12 full-size color packets, 2 in each of the 6 com- 


partments, show their regular selling prices, ranging 
from 10c to 25 — they total $2.20. A big gift value. 


Your Customers Buy a $2.20 Gift for $1.00 


This beautiful, bright red gift box (9 15/16 x 10, in.), decorated 
with a lovely Kodachrome garden scene, is so eye-appealing that it 
will sell itself. The perfect Christmas gift, it is also appropriate for 
Valentine's Day, Easter, Mothers’ Day and Fathers’ Day—ideal for 
birthdays and bridge prizes. All 12 packets have natural color pictures 
of the flowers they will produce—enough for a,whole garden! They 
are truly "The Hit Parade of Favorite Flowers.” 


Burpee is the best known, most advertised brand of seeds. Leaaing 
magazines and newspapers have published many articles and news of 
Burpee seeds. The famous slogan “‘Burpee Seeds Grow”’ is a by-word 
among gardeners everywhere. 


a die . Send Purchase Order or Coupon Today! 


W. Atlee Burpee Co. (If you live west of Ohio, 
Philadelphia 32, Pa. OR Clinton, lowa write to Clinton, lowa) 





Shipped Prepaid 


TERMS—60 days net, or less 2% cash di 
10 days from date of invoice te these with established ana or 


3% discount when cash eccompanies the order. 


Christmas Gift Sensation 


The demand for flower seeds is greater than ever—more than 
half of all American families have gardens. Cash in on the 
trend for garden gifts with this unique selection of fine flower 
seeds—the Christmas gift sensation of the year! Write for 
further information. 


Colorful Display Rack, FREE with Every Order 


W. Atlee BurpeeCo. |) 





Send prepaid doz. de Luxe Gift Boxes of Burpee Seeds 
at $7.20 per doz. 


Shipment in early October or date preferred 


Firm Name Enclosed is $....... P 


Address 
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Champion... 
Outboard Motor. 






Here is what our new owners are saying . 
motor I ever saw,” “Sweet and Powerful,” “Starts beautifully,” 
“Has power to spare,” “Trolls perfectly 
“Thrills us with its 
” “Absolutely dependable.” 

That’s why we say there are Profits 
Ahead for the dealer selling the new 
it’s truly America’s Great 


The enthusiastic and unsolicited response of the American 
sportsmen and fishermen to the New Blue Ribbon Champion 
they know a great motor when they see one... 
there are big profits ahead for the Blue Ribbon Champion dealer. 


.. “It’s the finest 








THE DELUXE SINGLE 
4.2 HORSE POWER 










©. B. C. CERTIFIED 

















Champion corries 











Minneapol! 








Every Blue Ribbon 
this Seal of Quolity 


Full reverse steering . 
Pull-O-Matic instant starter. . . 
Simplified panel control. 


* OUTBOARD MOTORS co. 


is 13, Minnesota 












of Ad. Kastor. 


Alfred B. Kastor 


Oct. 1 was the 70th anniver- 
sary of the founding of the 
Camillus Cutlery Co., New York, 
and the 40th anniversary of the 
entry of Alfred B. Kastor, into 
the business. The business was 
established in 1876, as a small 
wholesale hardware house on 
Canal St., New York City, by 
Adolph Kastor. Mr. Kastor 
bought some pocket knife sam- 
ples in 1883, from a representa- 
tive of a German manufacturer, 
who was on his way home. With 
these samples he made his first 
cutlery sales trip, the beginning 
of an extensive importing busi- 
ness. Tariff changes of the 1890's 
and a keen appreciation of the 
improving manufacturing possi- 
bilities in America caused Mr. 
Kastor to buy the Camillus Cut- 
lery Co., Camillus, N. Y., in 
1902. 
| Prior to his acquisition of the 
Camillus organization Mr. Kastor 
(brought his brothers Nathan, 
August and Sigmund to this 
country, later changing his firm 
{name to Adolph Kastor & Bros. 
The company continued to sell 
|under the Kastor name until 
June 1, 1945, when the name of 
the manufacturing division, 
Camillus Cutlery Co., tooks its 
place. The manufacturing plant 
first operated as a pocket knife 
factory in 1894. 

Alfred B. Kastor, oldest son 
of Adolph, entered the business 




















Oct. 1, 1906 and became a part- 


Camillus Cutlery Founded 70 Years Ago; 










Robert N. Kastor, left, sales manager and treasurer, and Alfred B. 
Kastor, chairman of the board, Camillus Cutlery Co., 
Camillus knives on the occasion of the 70th anniversary of the found- 
ing of the business. The picture, on the wall, is that of Adolph Kastor, 
father of Robert N. and Alfred B. Kastor, and founder of the business 






40 Years in Business 


ner in 1912. Adolph Kastor re- 
tired in 1927 turning manage- 
ment over to Alfred that year. 
Today Alfred B. Kastor is chair- 
man of the board. Robert N. 
Kastor, second son of the 
founder, and present sales man- 
ager and treasurer, entered the 
business in 1913. 

During World War I the com- 
pany cut away for foreign sources 
of supply and began manufac- 
turing knives for the Allies 
and in World War II, prior to 
this country’s entry into the 
conflict, the company executed 
large orders for pocket knives 
for Engineer and Signal Corps 
turing knives for the allies. 
Army-Navy “E” on Aug. 17, 
1943, said to be the first awarded 
in the pocket knife industry. 
This was followed by three ad- 
ditional awards for continued 
excellence. When the fighting 
had stopped 12,000,000 pocket 
knives and over 2,000,000 fight- 
ing knives had been supplied to 
the armed forces. 





TEXAS FIRM DOING 
NO RETAILING 


The San Antonio Machine & 
Supply Co., Waco, Texas, re 
ports that it does no retail busi- 
ness. It was erroneously stated 
in a brief news story in these 
columns of the March 28 issue 
that part of the firm’s business 





was done at wholesale. 
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GOODYEAR DIST. MGR. 
WITH FIRM 25 YEARS 


L. J. Holroyd, Goodyear Tire & 
Rubber Co., district manager in 
Des Moines for the last 12 years, 


L. J. HOLROYD 


last month completed 25 years 
with the company. 

Mr. Holroyd began his Good- 
year career as a salesman at 
Omaha, in 1921, and after exten- 
sive service in the sales field was 
made store manager at Kansas 
City in 1932. He was promoted 
to his present position two years 
later. 


VET WANTS CATALOGS 
FOR NEW STORE 


A. A. LeRiche who plans to 
open his new retail hardware and 
auto supply store at 6109 Horton 
PL, St. Louis, Mo., on or about 
Feb. 1, 1947, has advised that he 
is anxious to secure manufactur- 








ers and wholesalers catalogs and 
price lists to aid in determining 
lines for his initial stock. Mr. 
LeRiche is a discharged Navy 
veteran. He plans to sell in ad- 
dition to general hardware lines, 
major appliances, automotive sup- 
plies and sporting goods. 





SEEKS HDWE. BLDG. 
EQUIPMENT LINES 


Charles N. Harrison, 45 Pop- 
|ham Road, Scarsdale, N. Y., 
| newly engaged in business as a 
| manufacturers’ representative, is 
| seeking hardware, building equip- 
|ment and automotive lines for 
| representation in New York 
| State and New England. Mr. 
Harrison was formerly industrial 
sales representative for three 
years for the Willson Products 
Co., Reading, Pa., and previous 
to that represented P. Hermant, 
Ltd., Toronto, Canada. A grad- 
uate of McGill University, he 
has been engaged in general 
sales and sales executive capac- 
ities for 10 years for products 
handled through key wholesalers 
and dealers of hardware, indus- 
trial supplies and automotive 
equipment. 


ELECTRICAL SUPPLY 
FIRM BUYS BUILDING 


The U. S. Electrical Supply 
Co., wholesale distributors of 
electrical supplies, has purchased 
buildings at 55 Warren St., and 
55 Murray St., which extend 
‘from block to block, in New 
York City. After extensive alter- 
ations, the firm will occupy the 
entire building. The firm carries 
a full line of electrical appliances 
and housewares. 











NEW OFFICIAL FAMILY OF MOORE CORP., Joliet, Ill., 
manufacturer of gas heaters, combination ranges, gas ranges 
and coal heaters. Seated, Bernard J. Hank, president, chair- 
man of the board and pe age standing, left to right, Or- 
pliant 
Stuckey, chief engineer; Harry T. Worthington, vice-presi- 
dent and general manager, and John M. Foxx, vice-president. 


ville E. Oecsterle, 


general 
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superintendent; W. 


























years young 
























» There is no substitute for experience—for the 



















knowledge that can be gained only through years 





of successful operation. But accumulation of the 













knowledge is not the important point. What 











} 
| 
counts is how it is put to use. When seventy 
| 











years of experience becomes the spring- 










board for a new, vigorous manufacturing 

















and marketing program... when it be- 











comes the forge on which is hammered 










out greater perfection of product, 











lower costs and a forceful sales pro- 









gram, then, you are—not seventy 






years old—but seventy years 








young. Camillus Cutlery Com- 







pany, New York 17, N. Y. 















70 years ago, October Ist, 1876 
Adolph Kastor founded the business 


that is now Camillus Cutlery Company 


ee 
CAMILLUS 


HAS THE EDGE 
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1946 OFFICERS OF THE PENNSYLVANIA WHOLESALE HARD- 
WARE & SUPPLY ASSOCIATION. Left to right: Denton L. Wright, 
P. A. & S. Small Co., York, first vice-president; H. C. Hopkins, Reilly 
Bros. & Raub, Lancaster, chairman, executive committee; C. E. Maloy, 
Jr.. H. C. Pratzman Co., Altoona, president; Samuel B. Smith, Steinman 
Hardware Co., Lancaster, secretary; C. E. Moyer, C. Dreisbach’s Sons, 
Lewisburg, second vice-president, and James G. Krause, Geo. Krause 
Hardware Co., Lebanon, Pa., assistant treasurer. 


Pennsylvania Wholesalers Meet in New York 


Business conditions and the | Roberts Hardware Co., Utica, 
price structure were the chief |N. Y.. secretary; William W. 
topics of the semi-annual meet- | Conde, W. W. Conde Hardware 


shear manufacured by Steele & 
Lounsberry, Oswego, N. Y. Mr. 
VanDerbeck, who has been a 
manufacturers’ representative 
since 1928, is handling the line 
for the New York metropolitan 
area. During the war, he was 
connected with the War Dept. 


WILLIAM B. LEBHERZ 
HEADS COUNTY CED 


William B. Lebherz, vice-presi- 
dent of the Everedy Co., and a 
director of the Ox Fibre Brush 
Co., both of Frederick, Md., has 
been appointed Frederick Coun- 
ty, Md., chairman of the Commit- 
tee for Economic Development. 

Long active in community af- 
fairs, Mr. Lebherz helped make 
Frederick County’s wartime CED 
program outstanding nationally. 


vice- 
of the 
Com- 


Valley Association, and 
president and director 
Frederick Chamber of 
merce. 


“Since the termination of ac- 
tivities by its Field Development 
Committee earlier this year, CED 
has engaged in an intensified pro- 
gram of responsible research de- 
signed to encourage national eco- 
nomic policies which will lead to 
the maintenance of high levels of 
production, distribution and em- 
ployment in this country,” Mr. 
Lebherz said. 


C. M. TAYLOR EXEC. V.P. 
OF LINCOLN ELECTRIC 


C. M. Taylor has been elected 
executive vice-president of the 
Lincoln Electric Co., manufac- 
turer of electric motors and weld- 
ers, 13010 Coit Rd., Cleveland. 


Mr. Taylor has been with the 


| firm since 1916. He advanced to 


He is a director of the Monocacy | assistant superintendent and then 


| superintendent and in 1928, he 


was appointed vice-president in 
charge of sales and has served on 


| the board of directors since 1927. 


ing of the Pennsylvania Whole- | Co., Watertown, N. Y., treasurer; 
sale Hardware & Supply Associa- 
tion, held Sept. 19 and 20, at 
the Hotel Astor, New York City, 
with C. E. Maloy, Jr., H. C. 
Prutzman Co., Altoona, Pa., pre- 
siding at all sessions and at the 
banquet Thursday evening. It 
was the consensus of opinion, of 
those present, that prices would 
be lower in the coming year. 
Guests of the New York State 
Association of Hardware Job- 
bers, meeting with the Pennsyl- 
vania association were: 


Co., Watertown, N. Y., presi- 
dent; Robert Rose, Barker, Rose 
& Kimball, Inc, Elmira, N. Y., 
vice-president; James Sherman, 


Tom 
Bradley, Jr., Bradley Hardware | 


Harold W. Conde, W. W. Conde 
Hardware Co., Watertown, N. Y., 
C. G. Ralph, Burhans & Black, 
Inc., Syracuse, N. Y. and A. L. 
Darby, Jr., J. M. Warren & Co., 
Troy, N. Y. 

The banquet, Thursday night 
was attended by 157 members 
and guests. David W. Perry, 
Harrisburg, Pa., special deputy 
attorney general of the Common- 
wealth of Pennsylvania, told a 
number of humorous _ stores, 
followed by remarks in a more 
serious vein. He warned against 
| the spread of Communism, in 
| this country and outlined some 
| of the resources of the State of 


| 
| Pennsylvania. 




















RENUZIT INAUGURATES 
CONSUMER SERVICE 


Renuzit Home Products Co., 
1724 Chestnut St., Philadelphia 
3, makers of Renuzit French Dry 
Cleaner and other home products, 
has inaugurated a new consumer 
service, which will provide infor- 


MRS. RUTH CLARKE 


‘is Ruth Clarke, 


mation, advice and counsel on all 
matters concerned with clothing, 
fabrics and home furnishings and 
their cleaning. 

It will answer inquiries 
ceived by the company, and will 
arrange for meetings with wo- 
men’s organizations, where these 
subjects will be discussed in de- 
tail. 

Heading the new department 
whose _back- 
ground is closely allied with this 
type of work. At one time, she 
was associated with Lord and 
Taylor, of New York, and for the 
past 12 years, operated her own 
business, called “Clinic For 


re- 





| Clothes.” 


| NAMED PRUNING SHEAR 


REPRESENTATIVE 


Frank H. B. VanDerbeck, man- 
ufacturers’ representative with 
offices at 246 Fifth Ave., New 
York City, has been named sales 
representative for a new pruning 











OWNERSHIP OF THE COMPTON SHEAR CO., 314 Cam- 
den St., Newark, N. J., passed into new hands with the sign- 
ing of papers by Max G. Hammerschlag, former co-partner 
in the Compton Shear Co. Watching Mr. Hammerschlag afhx 
his signature, recently, were, from left to right, Charles B. 
Guild, vice-president in charge of sales of the new owners, 
the Payne Cutlery Corp., of Brooklyn and Newark; Arthur L. 
Myers, former Compton co-owner, and Rogers N. Farr, presi- 
dent of Payne Cutlery Corp. 

With the acquisition of this new subsidiary, Payne Cutlery 
Corp. claims to be the world’s next-to-largest manufacturer 
of quality industrial shearers, household and office scissors 
and manicure cutlery. 

Under its new ownership the Compton firm will continue 
to operate under its old name. The plant facilities will be 
completely modernized and greatly expanded. An aggressive 
policy of merchandising and trade advertising has been an- 
nounced, to be inaugurated at once. As soon as raw mate- 
rial availability permits, consumer advertising will be started. 

Compton's patented U-set screw adjustment feature, which 
enables the user to set the cutting edges of shears for maxi- 
mum efficiency, will be extended at once to most of its indus- 
trial shears and scissors, the company reports. jor items 
in the Compton line include metal-working snips; shears 
and allied cutting implements for the garment trades; office 
and household scissors; surgical and dental snips and scissors; 
manicure scissors; florists scissors; rubber and glass shears. 
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NEW! Shockproof - wear resistant - resilient 


gat ~~ Floor Matting 


CUSTOM FITTED TO YOUR SPECIFICATIONS 


THOUSANDS of these 
Rubber Link door mats 
NOW IN USE! 


Smartly styled white diamond mat— 
size 16" x 24". It’s acknowledged the 
best-wearing, best-looking, fastest-sell- 
ing mat in America. For a lifetime of 


service they can’t be 
beat. a8 


Weighs 6 lbs.,—%" EACH 
thick. F.O.B. Akron. 


; WHOLESALERS! Your inquiry for this 
Personnel directors will be as interested in L-CO . BIG PROFIT MAKER is invited. Write 


rubber link matting as maintenance men. It is the for quantity quotation . . . and full 
FIRST genuinely efficient floor matting to make its specifications. Many choice territories 
appearance. Wherever people work on their feet . . still open. 
in factories, restaurants, garages, machine shops, 

stores ...everywhere...anywhere...L-CO mats pro- 

vide dry lifetime, virtually indestructible, skidproof 

and shock-absorbing underfooting. By actual test, 

workers are able to stand on their feet longer with 

noticeably less fatigue. Breakage of falling objects 

measureably reduced. Formerly available only in small 

mat sizes, NOW L-CO rubber link matting can be pur- 

chased by the square foot . . . in amy size to suit YOUR 

SPECIAL REQUIREMENTS! $1.50 per sq. foot, F.O.B. 

Akron, Ohio. Weight 2% Ibs. per sq. foot. DISTRIB- 

UTORS ATTENTION! Generous profit-making discounts. 

Write, wire or phone for details. 


Fence 156% 


the LOEWENTHAL COMPANY 


188 W. RANDOLPH ST. - CHICAGO 1, ILL. - FACTORY—AKRON, OHIO 
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STILL 





fully tested, 
rate first choice with many 


new “Klipper” is available. 


terials available to us. 


papers. 


of better days ahead. 


When customers become “s 
er “Klipper” will still be th 


ST 


The demand for the “Klipper” is still greater 
than the supply, although we are producing as 
fast as we can with the limited supply of ma- 
































CHOICE 


WITH THOUSANDS OF 
POWER MOWER USERS 


re engineered, precision-built, care- 
time proved for 


performance 


and value — the Cooper “Klipper” continues to 


thousands af Power 


Mower users who are willing to wait until their 


Distribution is being 
made as rapidly and equitably as possible 
and full production is booked thru most of 1947. 
When additional orders can be accepted, deal- 
ers will be notified in all the leading business 
We deeply appreciate the patience of 
our many dealers and are happy in the thought 


hoppers” the Coop- 
e popular choice. 








COOPER MANUFACTURING CO. 


409-411 SOUTH Fi 


MARSHALLTOWN 
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HARDWARE BRIEFS 








ARKANSAS 


The Arkansas Hardware & 
Furniture Co. has opened for 
business at 407 Center St., Little 
Rock, Ark. Ben Costin is the 
manager. 


CALIFORNIA 


Lomita Hardware is the firm 
name under which Glenn C. 
Keith and Gordon Arrasmith 
have published a certificate that 
they are conducting business at 
24814 Narbonne Ave., Lomita, 
Cal. 





Boulevard Hardware is the 
firm name under which Morris 
H. Levitt has published a cer- 
tificate that he is conducting 
business at 1371 Westwood Blvd., 
Los Angeles. 





Point Loma Hardware is the 
firm name under which Cyril P. 
Sikes, E. Garrick O’Bryan, Jr., 
and Carrol A. Korstad have pub- 
lished a certificate that they are 
conducting. business at 2904 
Canon St., San Diego, Cal. 





FLORIDA 


D. D. and D. B. Gibson who 
have been operating a Western 
Auto Supply Associate Store at 
Dade City, Fla., for the past six 
years, have severed their connec- 
tions with the Western Auto Sup- 
ply Co. and will operate under 
the name of Gibson & Gibson, 


merchandising auto parts, house- 





hold appliances and general 
hardware and tools. 
NEW YORK 


Carl R. Ballard’s hardware 
store, in Mexico, N. Y., has been 
sold to the Circle Supply Co., 
Oswego, N. Y. The firm was 
established by Carl Ballard’s 
father, the late L. G. Ballard, 
in 1871, and has continued un- 
interruptedly for 75 years at the 
present location on Main St. 
Carl Ballard went to work in the 
store for his father when he was 
16, and upon his father’s death 
in 1912, became sole proprietor. 





F. M. Kemp has sold the hard- 
ware business at Macedon, N. Y., 
|known since the death of his 
|father as the Fred C. Kemp 
| Estate. The new firm, the Mace- 
don Hardware Co., will be under 
|the management of Almon D. 
Bristol and Howard D. Spangler, 
both of Palmyra, N. Y. 








George M. Smith has_ pur- 
chased the hardware business of 
T. H. Hoxie, Sherburne, N. Y., 
ahd will continue it under the 
name of the George M. Smith 
Hardware. 


NORTH DAKOTA 


H. A. Slominski has purchased 
the hardware business of H. H. 





Hewitt, in Minto, N. D. 




























THE FLYING BRUSH MAN—Langdon C. Kellogg, presi- 
dent of the Kellogg Brush Mfg. Co., Westfield, Mass., be- 
lieves that today’s tempo of business calls for speed in making 
business contacts. A fully licensed pilot, he makes regular 


use of his Stinson four-seater 


on business trips throughout 


the country, working in a few pleasure trips on the side. Mr. 
Kellogg is shown here at the Barnes Westfield airport upon 
his return from a business trip to Chicago and Green Bay, 


Wisc. 
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TEXAS 


The Cleveland Hardware and 
Lumber Co., Cleveland, Texas, 
was formally opened here Sept. 
19 in a new 50 by 100 foot 
building with 5,000 square feet 
of space, the largest commercial 
space in the town. The owners 
are Horace Grogan, of Conroe, 
and J. G. Grogan, of Tomball. 
Two veterans, Tom Holland and 
R. C. Peebles, are associated with 
them in the business. 





The Marshall Hardware and 
Supply Co., Marshall, Texas, has 
completed an extensive renova- 
tion program that included the 
rearrangement of the store’s in- 
terior and changing of the color 
scheme. Charles Blalock is 
owner. 


The C. W. Brown Hardware 
and Furniture Co., Houston, 
Texas, has just moved into a 
new and modern $15,000 building 





at 110 N. Sooner St., in the 
Pasadena community center. 





The Nueces Hardware Co., 
Corpus Christi, has been char- 
tered with a capital stock of 
$6,000. Incorporators are Frank- 
lin, Fred and Robert Flato. 





The Dumas Hardware Co. has 
been chartered at San Antonio 
with $10,000 capitalization, In- 
corporators are A. G. Dumas, 
S. C. Swearingen and A. M. 
Dullnig. 


VIRGINIA 


The Southern Hardware and 
Building Supply Co., Inc, a 
$50,000 corporation, has been 
chartered for the purpose of 
dealing in hardware and build- 
ing supplies. Officers are J. E. 
Poole, president; Sara Poole, 
vice-president, and Frank H. 
Mimms, secretary-treasurer. 











STANLEY TO ENTERTAIN 
EMPLOYEES, PUBLIC 
AT OPEN HOUSE 
Open house is being held the 
week of Oct. 7 for the employees 
of the Stanley Works, for the 
purpose of informing them all 
about their company, its prod- 


ucts and its plants and to see} 
one complete floor of one of its | 


two new buildings which have 
been under construction during 
the past year. 

The public has also been in- 
vited Friday, Oct. 11, from 7 to 
10 p.m., and Saturday, from 
10 a.m. to 2 p.m. 

The new building which will 
have an exhibit of its products 
and its many activities for the | 
benefit of its employees, is on | 
Myrtle and Curtis Sts., in New| 
Britain. 

NOMA EXHIBITS NEW 

CHRISTMAS LIGHT 


At a special pre-view for more 
than 100 business publication, 
magazine and newspaper repre- 
sentatives at the Waldorf-Astoria 
Hotel, New York City, Sept. 25, 
Noma Electric Corp., 55 W. 13th 
St., New York 11, exhibited its 
new action candle-like ornament. 
Known as the “Christmas in Sep- 
tember Party,” the guests en- 
joyed Christmas turkey and all 
the trimmings, after which the 
new “Bubble-Lite” Christmas tree 
ornaments were unveiled. 

The new item, the “Bubble- 








candle-shaped three-inch glass 
tube set in a two-toned trans- 
lucent plastic base, each in 
colors. Heat from the small low- 
wattage bulb, concealed in the 
base, causes the colored liquids 
illuminated tubes to 


in the 


bubble. 


Joseph H. Ward, executive 
vice-president of the company, 
said the new ornaments are now 
in production in the company’s 
Peru, Ind., plant. The new light, 
he said, represents the first suc- 
cessful application of motion in 
this type of decoration. “Miss 
Santa Claus—Queen of the 1946 
Christmas season,” Miss Patricia 
Vaniver, presented the new 
decorative units, presenting a 
set to each of those present. 








TEXAS WHOLESALERS 
ASSOCIATION OFFICERS 


The 1947 officers of the Texas 
Wholesale Hardware Association 
are: George F. Pierce, Cullum & 
Boren Co., Dallas, president; H. 
E. Coleman, Watts Hdwe. & Sup- 
ply Co., San Antonio, first vice- 
president; Gus C. Dittmar, F. W. 
Heitmann Co., Houston, second 
vice-president, and Nat M. John- 
son, Ford-Ferguson, Pearsall, 
secretary-treasurer. 

The executive committee is 
composed of: C. S. Roberts, 
Roberts, Sanford & Taylor Co., 








Sherman, chairman; ‘George J. | 
Gross, Walter Tips Co., Austin; 
David Nash, Nash Hardware Co., 





Lite” will be marketed starting | 
around Oct. 15 and comprises | 
nine units, each with an “action” 


Fort Worth, and Oscar J. Koepke, 
Corpus Christi Hardware Co., 


Corpus Christi. 





Postwar burnproof cover 
is here now! 


DEVELOPED BY U. S. RUBBER CO. 
FOR FIREFIGHTERS’ SUITS! 













































































SELLS ON SIGHT! 





The asbestos ironing board 
cover housewives dream 
about! Actually burnproof! 
Much safer and longer lasting! 
Washable! Easier to iron over. 


Better-logking ironed work. 

Elastic binding for easy fit. 
For the rs only a lim- 

ited supp 

and pa 






y of these cover 
sets are available. 
*Reg. U.S. Pat. Off. 



















IRONING BOARD COVER 







TEXTILE MILLS: 2637 West Polk St., Chicago 12, Iil. 
New York Office: 200 Fifth Ave. 











OUT WHERE MEN ARE MEN, Klamath Falls, Oregon, 
recently put on a community celebration marking the |00th 
anniversary of the coming of white people to the area. Since 
it was practically mandatory at the time of the celebration 
for all males to raise beards 23 of the men employees of 
the Lorenz Co., wholesale hardware firm of Klamath Falls, 
cooperated. Three especially fine “beavers were produced 
by John Maguire, Brebner Saether and Martin Brauner of 


the purchasing department. 








SAWHILL MFG. APPOINTS | 


| He must have the necessary tech- 


PHILADELPHIA REP. 


Albert A. Bauer has been ap- 
pointed district representative in 
Philadelphia for The 
Mfg. Co., Sharon, Pa. Offices 
are in the Fidelity-Philadelphia 
Bldg., and Mr. Bauer will handle 
the sale of Sawhill steel pipe 
nipples in a portion of Pennsyl- 
vania, New Jersey, Maryland, 
Delaware, and District of 
Columbia. 


the 


JOHNSON TALKS ON 
SALES TRAINING AT 
BOOSTER MEETING 


In a talk on “Training of 
Technical Men,” Meade Johnson, 
marketing manager, The Yale & 
Towne Mfg. Co., Stamford, 
Conn., told more than 50 mem- 
bers and guests of the Hardware 
Boosters at the Midston House, 
39th St. and Madison Ave., New 
York City, that no one salesman 
can sell great volumes of mer- 


MEADE JOHNSON 


Sawhill | 


chandise by his own efforts alone. 


nical training, and know modern 
methods of selling, and produc- 
tion, said Mr. Johnson, who out- 
lined his company’s recently in- 
troduced correspondence course. 

Willard H. Kemp, The Yale & 
Towne Mfg. Co., president of the 
Hardware Boosters, presided at 
the meeting. Announcement was 
made that the annual Christmas 
Party of the Hardware Boosters 
will be held Wednesday, Dec. 18, 
at the Roosevelt Hotel, New York 
City. 





E. B. PACKARD CO. GETS 
PNEUMATIC TOOL LINE 


The E. B. Packard Co., Inc., 
114-118 Liberty St., New York 
City, have secured the exclusive 
distribution of the Cleveland 
Pneumatic Tool Co.’s pneumatic 
tool division lines for metropoli- 
tan New York, Northern New 
Jersey and New York state east 
of Utica. 

A complete stock will be main- 
tained and serviced by former 
trained personnel. 


CHICAGO HINGE MOVES 
EASTERN OFFICE 


The Chicago Spring Hinge Co. 
has moved its Eastern office and 
warehouse to 100 Lafayette St., 
New York 13. 


Cc. J. WHIPPLE NAMED TO 
CHICAGO SCHOOL BOARD 


Charles J. Whipple, chairman 
of the board of Hibbard, Spencer 
& Bartlett Co., Chicago, whole- 
sale hardware firm, was one of 
six persons recently appointed to 
the Chicago School Board. Mr. 
Whipple was named to a two-year 
term. 

The six had been appointed to 
fill vacancies caused by resigna- 
tions of board members, follow- 
ing publication of a list of recom- 
mendations for improvement of 
the school system drawn up by 
another committee of edt:cators. 








CHARLES J. WHIPPLE 


The new directors were recom- 
mended for appointment as being 
“without political party afhilia- 
tions and interested solely in the 
welfare of school children.” 


TAPPAN STOVE NAMES 
TWO TO SALES DEPT. 


John V. Burns, a World War 
II veteran, has been assigned as 
Western Qhio sales representa- 
tive and Howard A. Reaney has 
been named associate branch 
manager of the Los Angeles of- 
fice of Tappan Stove Co., of 
Mansfield, Ohio. 

Mr. Reaney replaces R. James 
Swallen who was transferred to 
the Kentucky-Tennessee territory. 











“TUNE IN WHERE YOUR CUSTOMER IS,” is one of the seven fundamental 


principles of good retail selling illustrated in the 1!5-minute sound slidefilm, 


“Where Rainbows 


Begin,” from which the above scene is taken. A production 


of the National Cash Register Co., Dayton, Ohio, which is offering showing to 
any size store group without charge, the firm dramatizes salesperson-customer 
relationships by showing the “wrong” and the “right” ways of handling various 
transactions. Its story, which is acted out by actual salespeople, is based on the 
seven basic steps of successful retail selling and shows the salesperson how he 
can apply those principles to increase his average sales and thus win recognition 
for himself. Hardware dealers may arrange for showings to employees through 
their nearest branch office of the company. 
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Precision Built by the manufacturers of 
Marco Quality Aluminum Cookware 


MARDIGIAN PLANTS are working day ond night at 
full capacity to insure earliest possible deliveries. 


OCTOBER 10, 1946 


SOR EOD 


MARDIGIAN 
Corporation 


1130 WEST GRAND BOULEVARD DETROIT 8, MICHIGAN 













































- Copyright 1946 
Barrows Lock Works 





In builders hardware, as in the building 
itself, design is a major consideration. 
The Barrows line of builders hardware 
offers a notable selection of design — 
traditional and contemporary — to har- 
monize with and accent the artistry 
and individuality of the architect's plan. 
Barrows moulds in metal with an eye 
for charm in appearance, but, too, with 
sound provision for the important 
virtues of easy application, depend- 
able operation and lasting satisfaction. 


BANK ON 


BARROWS 


NORTH CHICAGO, ILLINOIS 





























Establish National Assn. of 
Wholesalers in Washington 


To publicize the true services rendered by wholesal- 


ers and provide research 





“Formal esfablishment of the 
National Association of Whole- 
salers to function along lines 
parallel to the NAM, points the 
way toward the essential closer 
cooperation of government agen- 
cies with the 100 billion dollar 
wholesale industry,” Under Sec- 
retary of Commerce Alfred 
Schindler told executives of 21 
national wholesale trade asso- 
ciations at a recent organization 
meeting of the N.A.W. in Wash- 
ingion, D. C. Not only can the 


N.A.W. stimulate the much- 
needed inter-relationship be 
tween Federal administration 
and commodity distribution,” 


said Mr. Schindler, “but it can 
expedite the aids which Govern- 
ment agencies are prepared to 
offer this type of organization 
. . . As a group, the N.A.W. 
offers an opportunity to sell to 
the public a proper appreciation 
of the true function of whole- 
salers and the indispensability 
of wholesalers in our national 
economy.” 

Chairman of the former Coun- 
cil of Wholesale Associations, 


functions and operations of wholesalers. 


facilities for statistics on 


director of the National Associa- 
tion of Tobacco Distributors is 
president of the N.A.W. Until 
permanent Washington head- 
quarters can be set up, the 
N.A.W. will have temporary 
quarters at 200 Fifth Ave., New 
York City, in the present head- 
quarters of the National Associa- 
tion of Tobacco Distributors. 
H. B. Patrey, National Associa- 
tion of Tobacco Distributers is 
secretary of the group. 
President Kolodny declared 
that “functions and activities of 
N.A.W. will be confined pri- 
marily to publicizing the true 
service rendered by wholesalers 
and to correct the common mis- 
conception that the middle man, 
particularly the wholesaler, adds 
unnecessarily to the cost of liv- 
ing. In connection with the lat- 
ter aim, the N.A.W. will establish 
a research bureau to compile 
statistics both on the function 
of wholesalers, and their various 
methods of managing, warehous- 
ing, accounting, merchandisifg, 
and delivering with an eye to 
ward improving present practices 





Joseph Kolodney, also managing 





and lowering wholesaling costs.” 








CONTINENTAL PRODUCTS 
EXPANSION PLAN 
IS OUTLINED 

Continental Products,  Inc., 
2036 S. Michigan Ave., Chicago 
16, recently entertained more 
than 100 of its suppliers in the 
automotive, housewares and 
hardware field, at a dinner at 
the Standard Club, Chicago at 
which time the current new 
expansion plan of the firm was 
presented by Garrison Grawoig, 
president, and Edward L. Poss, 
Continental Stores director. 

Mr. Grawoig announced that 
a cooperative wholesaler-dealer 
merchandising plan has been 
tested for several years and is 
now ready to be instituted on a 
national scale. 

Mr. Grawoig stated that a 
nationwide cooperative chain of 
independently owned retail 
stores operating under the name 
of Continental Stores will be 
established. The stores will rep- 











resent a minimum investment of 
from $15,000 to $25,000 and 
franchises will be granted only 
to carefully selected applicants. 

The regular wholesale branch 
will be continued as a separate 
part of the business of Conti- 
nental Products, Inc. 

Continental Stores are now lo- 
cated throughout the middle 
West. 


MALCOLM REID OPENS 
NEW OFFICE 


Malcolm Reid, operating as 
Malcolm E. Reid & Associates, 
manufacturers’ agent, has leased 
an office at 2608 Cedar Springs 
Road, Dallas, Texas, with Miss 
Vivian Hearn in charge. Mr. 
Reid is president of the Texas 
Hardware Boosters Club. 

At present Mr. Reid is recover- 
ing from an operation which he 
underwent on Aug. 20. 
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WM. GEO. STELTZ 


SUPPLEE-BIDDLE CO. 
NAMES SOME V-PS 
AT ANNUAL MEETING 
A number of new officers of 
the Supplee-Biddle Co., whole- 
salers of hardware, house-furnish- 
ings and allied lines, 507-519 


Commerce St., Philadelphia 5, 
were elected by the directors at 
a meeting, Sept. 30. 


firm as now constituted is: Wm. 
Geo. Steltz, president, re- 
elected; Llewellyn A. Hoeflich, 
vice president and _ secretary; 
Charles M. Biddle, vice presi- 
dent, reelected; Roy G. Gep- 


S. Adams, treasurer, reelected; 
Emeral Conner, Charles B. Lein- 
bach, John J. Regnery, Floyd F. 
Trader, W. LeRoy Groom, 
George A. Crudden, William 
Galligan, all newly-elected as- 
sistant vice presidents; Mary Z. 
Fagan, assistant secretary, re- 
elected, and Wm. Geo. Steltz, 
Jr., assistant treasurer. 





M. Biddle, Jr., Robert Biddle, 
3d, Philip L. Corson and R. M. 





Guckes 








Rollfast Makes New Bike for Comic: 
Local Dealers May Make Tie-ins 


A new trick-performing bicycle 
has just been built for Joe Jack- 
son, Jr. well-known bicycle 
comedian, by the D. P. Harris 
Hdwe. & Mfg. Co., 99 Chambers 
St., New York, makers of “Roll- 
fast” products. 

Like his famous father, who 
originated the side-splitting pan- 
tomime of the happy vagabond 
and his hilarious misadventures, 


JOE JACKSON, JR., in and out 
of character 


OCTOBER’ 10, 1946 





Joe, Jr., employs a bicycle through | 


the greater part of his act. 

This is no ordinary bicycle. It 
comes apart at the flick of a 
finger, can be re-assembled in a 
variety of absurd positions and 
otherwise behaves in a manner 
to cause the poor little character 
great embarrassment before his 
laughing audience. 

The act, of course, calls for a 
special job—a bicycle made to 
Joe, Jr.’s own specifications. Re- 
cently Jackson took his old bike, 
figured out several extra refine- 
ments, and decided to have a new 
one made. The bicycle has been 
built to take an unusual amount 
of punishment. Like the old 
trick wheel, the new bike can fall 
apart and be reassembled with 
fingertip control. It also has sev- 
eral new features which Joe, Jr., 
feels will add many new laughs 
to his act. 

Arrangements have been made 
between Jackson and “Rollfast” 
to work out a local publicity 
campaign that will help create 
good will for the bicycle industry 
in general, and for local “Roll- 
fast” distributors in particular. 
At the present time, Jackson is 
touring the U. S. with the show 


|| “Skating Vanities of 1947,” a big 


all-star skating show. 

“Rollfast” distributors are be- 
ing invited to contact Jackson to 
arrange local publicity. 





The roster of officers of the | 





pinger, vice president; Laurence | 


AMERICA’S LEADING 
MATTING SPECIALISTS 


now offer 
RADICALLY NEW IDEAS IN 
STAIR TREADS AND DOOR MATS! 








Directors elected at the an- | 
nual stockholders’ meeting, ear- | 
lier the same day, were: Wm. | 
Geo. Steltz, Marshall S. Morgan, | 
Llewellyn A. Hoeflich, Charles | 


Double-Duty 
Stair Treads 


Protects the.step against feet 

trafic and the riser against 

the kicking and scuffing, espe- 

cially of youngsters running 

up the stairs. 

8” wide tread x ‘e” thick, 
“x 18” tread, plus 7” 





HI-QUALITY Rubber Stair Treads and Runners 


Lightweight 9” x 18”. Heavyweight 9” x 18” x %” and 9” x 24” x @". 








Scraper Rubber 
Door Mats 


The criss-cross ridges serape the 

dirt off the bottom of shoes | 
while the sheet of flexibie 

ber seross the entire bottom, [ss 
traps the dirt and keeps it from 
going through to the floor. To; 
clean, just turn the mat upside |§ 
down and shake. 


Size 15” x 23” , 
Approximate Retail Price $2 





COLORED RUBBER STAIR TREADS 
9x18" Red © Blue © Green © Brown 





Black Diamond 

Extra Heavy Duty 

Molded Rubber 
Door Mats 


A fine utility mat for use in 
front of sinks and washing ma- 
chines. Every can use 
several. Easy te clean. Size 
18” x 30”. 





Squeegee Rubber Link Door Mats 


This popular mat removes the dirt, molsture and grime from shoes and traps 
it at 


the door. Non-slip surface supported by long wearing strips of tubing 
on sides. No exposed metal parts. Attractive. Strongly constructed. 


. FIVE SIZES one eens 

14" x 22%" . - "* x 342" 

18" x 28%" 20%4°° = 34a 23%"* x 402" 
Approximate Retail Price on the 14" x 22/4"* $1.84 


“WALRUS HIDE” Roll-Rubber Matting 
A lity matting for use as runners In hallways and on top of carpets. Has 
Seaetitel” top eurtees which looks like finest quality black walrus hide leather. 
36” wide, Ye” thick, in rolls of appreximately 50 yards, plus or minus 10%. 








Write Today for Free Catalog Sheets and Prices 


BIG FREE SALES PROMOTION FOLDER 


A comprehensive service bulletin covering free new: 
mats, exploitation stunts, classified ad copy, w 
display ideas, publicity stories, radio copy, etc. 


American Mat Corporation 


1731 ADAMS ST. TOLEDO 2, OHIO 














217 




















OBITUARIES 








WILLIAM M. PRATT 


| Wesson Memorial Hospital, 


William M. Pratt, 79, hardware | 5Ptingfield, Mass. He had been 


manufacturer and a director of | 


ead of the firm for more than 


Millers Falls Tool Co., Green-| 2 Yea 


ia 





















WILLIAM M. PRATT 





field, Mass., died at his Green- 
field home, Sept. 26. He founded 
the Goodell-Pratt Tool Co. and 
was president until 1931 when 
the company was merged with 
the Miller Falls Co. 
H. O. MOORE 

H. O. Moore, 76, senior part- 
ner of Moore’s Hardware, Frews- 
burg, N. Y., died Sept. 3, after 
several months of failing health. 
He had, however, worked to with- 
in a week of his death. Mr. 
Moore took up the tinners trade 
in 1890 and continued in the 
hardware trade. His son, Edward 
F. Moore, who had been in the 
store all the time when not in 
school from the time he was a 
small boy, became a partner in 
1918, and Miss Marion E. Moore, 
daughter of the deceased, en- 
tered the business as a partner 
in 1939. Mr. and Mrs. Moore 
celebrated their 50th wedding 
anniversary last December. 





JAMES A. HENDERSON 


James A. Henderson, 42, owner 
of the Henderson Hardware 
Store, Dallas, Texas, was killed 
on Sept. 9 when a light plane 
he was piloting crashed near 
Dallas. He was a student pilot 
and had logged about 75 hours 
in the air. 


HAROLD WESSON 


Harold Wesson, 67, president 
of Smith & Wesson, small arms 
manufacturers, died Aug. 29, at 
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| HARRY L. BERGER 


Harry L. Berger, 61, of Harry 
L. Berger & Co., manufacturers’ 
| agency of St. Paul, Minn., died 
Aug. 11, after a short illness. 
Mr. Berger who was born in 
Norway came to this country at 
| the age of five. He entered the 
}employ of Hackett-Walther-Gates | 
| Hardware Co., of St. Paul, in 
| 1907, and later spent some years 
| traveling in the Northwest terri- 
{tory for the E. C. Simmons 















HARRY L. BERGER 


Hdwe. Co., out of the Minneapo- 
lis branch. In 1927 he joined the 
Champion Hardware Co., Geneva, 
Ohio, and in 1931 established his 
own agency. The business will 
be continued by his son-in-law, 
Maxwell C. Johnson, who had/ 
been associated with him for the 
past several months. 


L. J.. TYLER 


L. J. Tyler who had been asso- 
ciated for 12 years with Harry P. 
Leu, Inc., hardware firm of Or- 
lando, Fla., as floor manager and 
in charge of the builders’ hard- 
ware department, died Aug. 29, 
from leukemia. 


M. A. MICHAUD 


M. A. Michaud, former farm 
division manager of the True- 
Test Div., Oakes & Co., Chicago, 
died Sept. 28. Mr. Michaud, 
who had an 18-year record of 
farm supply merchandising, sales 











supervision and retail store engi- 








M. A. MICHAUD 


neering, was about to assume a 
managerial position as co-ordina- 
tor of merchandising, purchasing 
and promotion of the Farm Sup- 
ply Division of Cargill, Inc., Min- 
neapolis, Minn. 


EDWARD J. MILLER 


Edward J. Miller, 86, who 
founded the Miller-Jackson Co., 
Oklahoma City, hardware firm in 
1905, of which he had always 
been president, died Sept. 14 
from a heart ailment. A son, E. 
H. Miller, survives him. 


MAX LEVINE 


Max Levine, 48, 2690 Webb 
Ave., New York City, senior 
salesman in the builders’ hard- 
ware contract division of Rose & 
Goldstein, Inc., New York City, 
for more than 15 years, died 
recently, after an illness of 
several months. He had been con- 





MAX LEVINE 


nected with the building con- 
struction field most of his life. 

Mrs. Levine, two daughters, a 
son and two grandsons survive 
him. 











A. W. TATUM 


A. W. Tatum, 52, part owner 
of the Tatum Hardware Co. 
Booneville, Ark., died at the 
hardware store, Sept. 16, of a 
heart attack. 


—_—_——— 


GEORGE A. FOX 


George A. Fox, 71, for the last 
29 years sales manager of the 
game department of the Milton 
Bradley Co., 200 Fifth Ave., New 
York, died suddenly Sept. 22, at 
his home in Springfield, Mass. 
Recently he had been given a 
testimonial dinner in recognition 
of his 55 years with the toy firm. 
He became well known from 
coast to coast when he travelled 
as a sales representative until 
1917 when he became manager of 
the game department. He had 
twice served as president of the 
Toy Manufacturers of America 
























G. A. FOX 


and a chairman of the Toy Fair 
Chamber of Commerce. His son 
George Marshall Fox is also as 
sociated with the Milton Bradley 
Co. as sales representative in the 
Northwest and Pacific Coast area. 








REFRIGERATION SHOW, 
AT CLEVELAND, 
OCT. 29-NOV. 1 


Two hundred or more manu- 
facturers of mechanical refrigera- 
tion, air conditioning and frozen 
food equipment are expected to 
participate in the Fourth All- 
Industry Refrigeration and Air 
Conditioning Exposition, in 
Cleveland, Oct. 29 to Nov. 1. 

Meetings will be held during 
show week in Cleveland by the 
Refrigeration Equipment Manuv- 
facturers Association, Frozen 
Food Locker Manufacturers and 
Suppliers Association, the Re- 
frigeration Equipment Whole- 
salers Association, the National 
Frozen Food Locker Association, 
Refrigeration Service Engineers 
Society and the National Asso- 
ciation of Refrigeration Contrac- 
tors. 
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Cordage Group Asks CPA for Free 
Manuafactare of 5/8 In. Manila Rope 


A recommendation that the Ci- 
vilian Production Administration 
permit manufacture of manila 
rope % of an inch in diameter 
and larger for any use has been 
made by the Cordage Industry 
Advisory Committee. CPA of- 
ficials said they would consider 
the committee’s recommendation, 
but pointed out that a proposal to 
lower the size limit to % of an 
inch already is being weighed by 
the agency. 

The cordage order, M-84, now 
limits manufacture of manila rope 
—with a few exceptions—to 1% 
inches in diameter and larger, 
and smaller rope must be made 
from other fibers, principally 
sisal. Industry representatives 
said they thought more sisal 
should be used in larger ropes, 
thus permitting use of the su- 
perior manila fiber in some kinds 
of smaller rope. They explained 
that a great deal of fishing rope 
is made in the % inch size, and 
that particularly in this kind of 
rope manila is much better than 
sisal. 

CPA told the committee that at 
the end of September the United 
States would have on hand only 
about three months’ supply of 
manila fiber, 1.6 months’ supply 
of sisal fiber, and 1.6 months’ 
supply of binder and baler twine. 
In each case these inventories 
will be lower than they were a 
month earlier. During Septem- 
ber the quantities of fiber allo- 
cated to American manufactur- 
ers are 4,770,000 pounds of 
manila and 6,048,000 of sisal. The 
binder and baler twine quota for 
the month is 14,247,000 pounds. 

If the permitted size limit of 
manila rope is lowered, CPA said, 
the agency may increase manu- 
facturers’ quotas of manila dur- 
ing the fourth quarter and de- 
crease quotas of sisal fiber ac- 
cordingly. This change is being 
considered in view of the small 
imports of sisal expected during 
the fourth quarter. In the case 
of manila, fair quantities of the 
fiber have accumulated in the 
Philippines and will likely be 
shipped to this country before 
the end of the year. 

CPA reported to the committee 





that recent experiments using 15 
per cent American hemp .as an 
“extender,” or subsitute fiber, to 
increase the output of baler twine 





appear to be successful. On this 


basis CPA may require use of | 


American hemp in all baler twine 
production. The Cordage IAC 
set October 18 as the date for its 
next monthly meeting. 

All manila and agave fiber (the 
overall term which includes sisal, 
hennequen, cantala, and maguey 
fibers) imported into the United 
States is now purchased abroad 
by the federal government and 


allocated to manufacturers for 
making cordage products most 
needed by the national economy. 
Under Order M-84, processors 
may use these fibers only in the 
production of rope, binder and 
baler twine, and five other kinds 
of essential twine for the fish- 


ing industry. 








Increase Wholesale - Retail 


Mark-Ups for Mixed Feed 


Retail and wholesale mark-ups 
on sales of mixed feed will be 
increased by varying amounts, 
effective September 23, 1946, the 
Office of Price Administration 
has announced. 

Retail mark-up increases grant- 
ed by the action are as follows: 

1. On all dairy and cattle feed 
(except calf feed); all horse and 
mule feed, and all poultry, duck 
and turkey feed, except as set 
forth below from $5.50 to $6.50 
a ton. 

2. On all rabbit feed, all pig 
and hog feed; all sheep and goat 
feed; all laying, growing and 
broiler mashes and pellets for 
poultry, ducks and turkeys, ex- 
cept (a) flushing mashes, con- 
centrates and supplements for 
poultry, ducks and turkeys used 
for further mixing or feeding 
with more than 50 per cent 
grain; and (b) starting mashes 
and pellets for poultry, ducks 
and turkeys; mark-ups are in- | 
creased from $7 to $8.50 a ton. 

3. On all pigeon and squab 
feed; all calf feed; all poultry, 
duck and turkey mashes and 
pellets designed for starting poul- 
try, ducks and turkeys; and flush- 
ing mashes, concentrates and 
supplements for poultry, ducks, 
and turkeys, used for further 
mixing or feeding with more than 
50 per cent grain; mark-ups are 
increased from $10 to $12 a ton. 

Wholesale mark-ups for sales 
of mixed feed in containers of 
100 pounds are increased ‘from 
$2.50 a ton to $3. For sales in 
containers of less than 100 
pounds, the increase is from $4 
to $4.75 a ton. 

The action makes several fur- 
ther changes in the price regula- 
tion covering mixed feeds for 
animals and poultry for the pur- 





pose of clarifying some of the 
provisions. 

Most important change, OPA 
said, is one which permits man- 
ufacturers three alternative meth- 
ods of “pricing” uncontrolled in- 
gredients in computing ceilings 
for mixed feeds after September 
22, 1946. These methods are: 

1. Reasonable market value of 
an ingredient at his plant on date 





upon which manufacturer com- 
putes his list price; or 2. His 
base ingredient price in effect on 
June 30, 1946; or 3. An adjusted 
base ingredient price. 

The action also permits manu- 
facturers to include in their in- 
gredient cost the July 1 increase 
in incoming freight rates on raw 
materials granted by the Inter- 
state Commerce Commission. 

(Amendment 9 to Maximum 
Price Regulation 585 — Mixed 
Feeds for Animals and Poultry— 
effective September 23, 1946.) 








Household Cast Iron and Enamelware 
No Longer Requires Preticketing 


Manufacturers of household 
cast iron and enamelware are no 
longer required to pre-ticket their 
product with the retail price, the 
Office of Price Administration 
has announced. 

The change was made after 
manufacturers showed that con- 
ditions of manufacturing enamel- 
ware made it virtually impossible 
to label the merchandise at the 
factory. Retailers will now at- 
tach the price label, and manu- 
facturers will furnish the retail 
price to them in writing. 

In addition, this action, which 
became effective September 30, 
1946, makes several clarifying 
changes in the order issued re- 
cently adjusting the ceiling prices 
of household cast iron and 
enamelware. 

1. It makes clear that all 
enamelware except sub-standard 
ware is covered by the recent 
order. The pricing of sub-stand- 
ard enamelware remains un- 
changed. 

2. It provides a method, involv- 
ing deduction of the freight al- 
lowance, for converting the man- 
ufacturers’ delivered ceiling 
prices into f.0.b. factory ceiling 





prices for the purpose of calcu- 
lating the retail ceiling. It is 
pointed out, however, that the 
f.o.b. factory ceiling price for 
most manufacturers includes a 
freight allowance of $.50 per 
hundredweight, so that up to that 
amount the freight allowance is 
to be included in the f.o.b. fac- 
tory price. In converting prices 
which include a greater freight 
allowance, an allowance of $.50 
a hundredweight is to be incor- 
porated ‘in the f.0.b. factory price, 
so that all retail ceiling prices 
will be figured on the same basis. 

3. It provides a method for 
determining retail ceilings, in 
line with the prevailing level, on 
articles sold only direct to retail- 
ers other than Class I sellers. 
Heretofore, no method was pro- 
vided for calculating retail prices 
on articles sold in this manner. 

4. Mail order catalog prices 
may now be increased five per 
cent to keep them in line with 
prices established for other re 
tailers. 

(Amendment 3 to Order 5122 
under Section 1499,159b of Max- 
imum Price Regulation No. 188— 
Household Kitchen Ware—effec- 
tive September 30, 1946.) 
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the insecticide and fungicide your 
customers have been waiting for... helps 
control all 3 major types of garden pests! 


CHEWING INSECTS + SUCKING INSECTS + FUNGUS DISEASES 

















Here is an insecticide and fungicide that your customers will 
buy, use and buy again. End o Pest is made by the makers of 
Vigoro and thus will enjoy immediate acceptance. It offers 










. . . . read t se in 
the quick, easy solution to plant insect and fungus disease ha ton Pr new 
problems. For edible fruits and vegetables; also shrubs, dust gun pack 
flowers and trees. Display End o Pest with Vigoro. .. make SOt; cartides 18 

‘ fills; also in the 





still greater profits. small sifter top 


package forhouse 















End c Weed... dooms sii 50 dif- 


ferent weeds to certain death...roots and all! 


@ Weeding is no longer a problem. You 
can relieve your customers of this tiresome job 
with End o Weed and 
make a nice profit for 
yourself at the same 
time. It is applied 
with any type spray- 
ing equipment. 8 
ounces treat 2,000 
square feet of lawn 
area...kills dande- 
lions, chickweed, plan- 
tain and over 50 other 
weeds. Mention End o 






































Weed to your cus- —A thriving dan- —A few days la- 

tomers when they Or- 1. delion, surrounded 2. ter, when dande- End ie] W eed! 
der Vigoro. Make two by weakened grass, is lion starts to die, Dandelion gone. . . 
profits instead of just sprayed with End o feed the lawn area. grass begins to strive. 
one. Weed. 
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NEW WAY 
with LOW SPRAY 


@ NEW LOW SPRAY pattern covers a large area and the 
> ong never rises higher than 18” from the ground. This places 
the spray where you want it—under shrubbery and garden 
plants, below windows and porches, and enables control of 
the spray in the wind. 


CONTROLLED SPRINKLING—Settings on the adjustable 


head provide adjustments to sprinkle any size lawn from 5 ft 
tOw Sraayv 


to 40 ft. 
——__e——— (rN how 


@ HOSNAP—Only sprinkler on market equipped with HOS- 
NAP coupler. 


ADJUSTABLE HEAD provides a NEW LOW or HIGH 
SPRAY and each may be varied in quality. 


SLED TYPE BASE 
SOLID BRASS ASSEMBLY 
SPRINKLING NOZZLE—The adjustable head may be 


closed at either end so that the other head becomes a nozzle 
for stationary sprinkling. 


ALL BRASS CONSTRUCTION with UNBREAKABLE 


steel base. 
OCEAN BLUE—BAKED ENAMEL BASE 


OTHER SPRINKLER MODELS ARE AVAILABLE 


to 
MODEL 300 
@ LAUNDRY TUBS @ HOSE 


CONNECTIONS 
with @ HOSENOZZLE @ HOUSE FAUCETS 


A QUICK ACTION HOSE COUPLING 


@ HOSNAP—The PUSH-IN PULL-OUT coupler eliminates 


awkward screw-on method of attaching hose. 











@ HOSNAP'S swivel action eliminates twisting of hose. 


@ NO DRIP, LOCK TIGHT HOSNAP is made of brass and 
weather resistant materials, and is equipped with a specially 
designed gasket of a long lasting synthetic material which 
was developed and tested during the war. 


Copyright 1946, Crescent Steel Co. Pat. Pending On All Creseent Products 








Institute Farm Scrap 


for the iron and steel scrap need- 
ed to keep the country’s steel 
furnaces at capacity operation, 
the Department of Agriculture 
has announced. The appeal to 
the farmers was in answer to a 
réquest of Civilian Production 
Administrator, J. D. Small, who 
said steel production might drop 
considerably, from the present 90 
per cent of capacity rate unless 
more scrap is available. 

Scrap is normally used in equal 
amounts with pig iron to supply 
most of the country’s normal pro- 
duction of 81,000,000 tons steel 
ingots, CPA said. 

To get this scrap into the scrap 
yards, whence it will flow into 
steel mills and foundries, the De- 
partment of Agriculture has 
asked its field offices to inform 
farmers of the urgent need for 
scrap. Also, farm implement 
dealers have been asked to co- 
operate in getting in the scrap 
by the Farm Equipment Insti- 
tute, which represents more than 
200 farm implement manufactur- 
ers, and by the National Farm 
Equipment Dealers Association, 
representing 16,000 members. 

CPA and USDA pointed out 
that there are no organized facili- 
ties for collecting scrap from 
farms. This scrap must be 
brought to local scrap dealers or 
cooperating farm machinery deal- 
ers. The farm implement dealers 
have been asked to handle scrap 
where there are no available 
‘scrap dealers. 

The farm scrap drive is the 
latest development in the Gov- 
ernment’s program in getting the 
2,000,000 tons of scrap needed 
monthly to help the steel indus- 
try maintain capacity operation. 
Farms, in addition to railroads, 
equipment companies, and other 
heavy industries, are the best 
sources of the heavy melting | 
scrap needed by the steel com- 


Drive to 


Maintain Steel Prodaction 


The Nation’s farmers have been 
called upon to comb their farms 


CPA also expects to stimulate 
the flow of industrial scrap by 
the reinstitution of the salvage 
committees which performed such 
outstanding service on salvage 
drives during the war. These 
committes, which work closely 
with industry, have been volun- 
tarily revived and blanket the 
nation. Most state and city 
officials, in response to CPA re- 
quest, have alerted their admin- 
istrations to search for and dis- 
pose of all available scrap. 

The CPA and USDA hope that 
farm scrap, plus the present flow 
of scrap from industrial sources, 
will keep the mills in capacity 
operation during the winter 
months. 


OPA DECONTROLS 
PACKAGED FUEL 


Sales of packaged fuel by both 
producers and distributors have 
been exempted from price con- 
trol, the Office of Price Admin- 
istration announced. The action, 
effective September 25, 1946, was 
taken because this product is 
not an important item in either 
living costs or business costs. 
Packaged fuel is coal or coke 
screenings compressed with a 
binder and wrapped and sealed 
in paper. 

(Amendment 2 to Supplemen- 
tary Order 166—Suspension and 
Exemption from Price Control of 
Certain Fuel Products and Ser- 
vices — effective September 25, 
1946.) 
































TEXAS WHOLESALER 
RECUPERATING 


N. F. Van Hoogenhuyze, presi- 
dent of the Wm. Van Hoogen- 
huyze Hardware Co., wholesale 
firm of San Antonio, Texas, is 
recovering satisfactorily from the 
effects of a serious gall bladder 
operation. The business, in his 
absence, was capably handled by 





panies. 

The Government salvage pro- | 
gram also includes the scrapping 
of Government surplus _ ships. 
This is expected to supply some 
750,000 tons of heavy melting | 





able’ shortly. 


scrap within the next few months. | ica, Inc., 
CPA recently announced that 14} York City, will hold its winter 
shipyards had been designated as | meeting, Jan. 28 to 30, 1947, at 
available to break up some 280 | the 
ships. Other yards will be avail-| York. Cecile Meehan is secre- 
tary. 


his son-in-law, William Copeland. 
BICYCLE GROUP MEETING 


JAN. 28-30, 1947 


The Bicycle Institute of Amer- 
52 E. 42nd St., New 


Commodore Hotel, New 
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Now Being 


RDX, next to the atomic bomb, 
the most powerful explosive of 
World War Il, has now been 
tamed for peacetime use. 

This acre-devastating explo- 
sive which made the super-block- 
buster Europe’s most fearsome 
serial bomb and was the explo- 
sive of the bazooka’s projectile, 
and of moulded demolition 
charges, is now the basic charge 
of a radically new blasting cap— 
the “Big Inch.” 

The announcement of this first 
known commercial use of RDX 
was made by F. S. Elfred, gen- 
qal manager of the explosives 
divisions of Olin Industries, Inc., 
of East Alton, Ill. 

Because of its tremendous 
power RDX has made possible 
the smallest blasting cap ever 
developed. The length of the new 
cap is hardly more than 1 
inches in length and less than a 
quarter of an inch in diameter. 
Conventional caps are almost 
half an inch longer. 

Blasting caps are used to de- 
tonate dynamite for mining, quar- 
rying and construction work. The 
smallest possible cap is preferred 
to facilitate burying it completely 
in the end of a stick of dynamite. 


Although powerful, the new 
“Big Inch” caps are safer to 
handle. They can withstand the 
shock of heavy impact without 
detonating. This feature is of 








RDX, Secret Wartime Explosive | 
Used in Blasting Caps 


particular importance to men 
who use them in mines, quarries, 
and on construction jobs. 

With 50 per cent more power 
than TNT, RDX has a rate of 
detonation which surpasses that 
of any commercial explosive, ac- 
cording to Mr. Elfred. 

RDX, also known as cyclo-tri- 
methyline-tri-nitramine or cyclo- 
nite, was a top English-Canadian- 


American war secret and one of 


the prime hush-hush military sub- 
jects, Since its existence was ac- 
knowledged more than a year 
ago it has become familiar in 
newspaper headlines. 

The development of RDX was 
originally announced by Germany 
in 1923. Shortly afterward Dr. 
Fred Olsen, nationally known 
explosives chemist, produced 
some of the material at the 
Picatinny Arsenal, at which he 
was then chemical co-ordinator. 
Prior to the outbreak of World 
War II, British, Canadian, and 
American explosives experts re- 
newed ‘their study of RDX and 
the National Defense Research 
Council undertook to co-ordinate 
their efforts. 

The Western Cartridge Co. 
set up a pilot plant as a pre- 
liminary to large scale manu- 
facture of RDX and the assign- 
ment was carried out successfully 
under Dr. Olsen, who had mean- 
while become research director 
of the cartridge company. 








4,000 AT NEW ENGLAND 
FALL HARDWARE MARKET 


More than 4,000 hardware 
dealers and buyers attended the | 
Fall Hardware Market held re- | 
cently by the New England | 
Hardware Dealers Association at 
the Copley Plaza Hotel in Bos: | 
ton, held with the idea of help- | 
ing dealers in buying their | 
Christmas merchandise. 

Of the 130 exhibits, many 
were devoted to metal house- 
wares’ items; chrome plated | 
atticles as well as aluminum | 
ware which was being offered | 
for immediate delivery. The 
Teturn of metal toys was also 
Noticeable. Traffic appliances | 
were being offered by some ex- | 
hibitors on a fair delivery basis. | 
Tricycles, scooters, toy auto- 
mobiles and similar items were 
o display with delivery prom- 


selling season. Better-grade wood 
and plastic toys and nursery 
atticles were also in evidence. 

The Association program con- 
sisted of noonday luncheons, 
each featuring a well-known 
Speaker. One of the speakers 





was S. Morris Livingston, chief 


lof the Office of Business Eco- 


nomics, U. S. Department of 
Commerce, Washington, who ad- 
vised dealers to base their plans 
on the fact that there are tem- 
porary, unstable elements in the 
current demands for goods. He 
urged that dealers be reasonably 
cautious about forward commit- 
ments and the accumulation of 
unbalanced inventories. He also 
suggested that they prepare for 
the time when it will be neces- 
sary to do a real merchandising 
job and for that period when 
the consumer will be in a position 
to insist on better value for his 
dollar in terms of quality, ser- 
vice, and freedom of choice. His 
prediction was that the average 
business volume over the next 
several years will be well above 
the post-war level. 


ASHCRAFT QUITS 
BELKNAP 
E. E. Ashcraft, for years one 
of the leading salesmen of the 
Belknap Hdwe. & Mfg. Co.,, has 
retired after 29 years’ of service. 
















































“SHOPPER 
STOPPER” 













BOTH 


for the retail price of a 
single can opener 


WITH CAN OPENER 


ptttached 


Here's the right way to display 
SWING-A-WAY ... to get. added 
sales and added profits. Dramatic- 
ally demonstrates the convenience 


Order One or More Today! 
HANDSOME 2-COLOR 
DISPLAY! 

SURE FIRE SALES CINCHER! 


SUPER SALESMAN 
DEMONSTRATOR! 


DESIGNED TO ATTRACT! 
PROVED PROFIT MAKER! 


and exclusive features of fast-selling 
SWING-A-WAY. Think of it! This 
Deluxe Display piece will increase 
your sales at no extra cost. Just sell 
the Swing-A-Way attached to liqui- 
date your cost. It's a deal that you 
can't lose on... because we'll do our 
level best to back up these display 
stands with extra SWING-A-WAY S. 


ORDER DISPLAY STANDS DIRECT 
OR FROM YOUR JOBBER! 


Lone eneeeenaseneeeeenne 


ee ee en ee em 








FRANK McCABE SAYS: 
Here's your smart promotional tie-in between 
SWING-A-WAY national advertising and your 
customers who read it in 14 leading national 
magazines. There's impact in this point-of-sale 
SWING-A-WAY Shopper Stopper display stand. 


Swine: AWAY 


STEEL PRODUCTS 


P.O. Bux 330 Port Credit Onta 
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H. F. MEYER, of Ne- 
braska City, Neb., is 77 years 
of age and has recently com- 
pleted 53 years in the retail 
hardware field. Mr. Meyer has 
operated his business profit- 
ably for many years. Back in 
1903 when a local garment 
company needed money to go 
into business, Mr. Meyer put 
up most of the capital. To- 
day, he is treasurer and chief 
stockholder of the Midland 
Garment Co. operating three 
large plants in Nebraska City 
and three plants in other near- 
by towns and cities. The gar- 
ment plants make uniforms 
and shirts for large companies 
and recently during a peak period had a weekly payroll 
of $67,000. Despite the success of the garment companies, 
Mr. Meyer spends much of his time at his hardware 
store. He likes to sell hardware items, especially appli- 
ances. In reviewing his career, he says, “I wish I was 





HH. F. MEYER 


20 years younger, for there is so much I could do.” Mr. 
Meyer’s wife is still living and occasionally helps him 
with the business. He also has a daughter. He thinks 
his section of Nebraska near the Missouri river is one 
of the best places in the world in which to live. 


BERTRAM BIRCH has 
been a hardware dealer ever 
since he left school in 1896 at 
the age cf 18 to become an 
errand boy for the Tuttle hard- 
ware store at Danbury, Conn. 
Today he operates his own 
store in Freehold, N. J., under 
the name, Birch’s Hardware 
Store. Mr. Birch remained in 
Danbury only one year, leaving 
there to go to Asbury Park, 
N. J., where he obtained a 
similar job. In 1906, he 
bought a small hardware busi- 
ness in Red Bank which he 
operated until 1910 when he 
decided to move on to Free- 
hold, his present location, 
which he considered a less competitive town. His judg- 
ment proved to be correct and in 1918 he was able to pur- 
chase a property 50 by 200 feet located in the heart of the 
town. His success grew apace and in 1922, he built a 
new store and office building. Mr. Birch’s interests, 
though devoted primarily to his business, have always 
been wide enough so that he could take a prominent place 
in his community’s civic affairs. He has been treasurer of 
the Chamber of Commerce in Freehold for 25 years. His 
favorite recreation is travel and each year he indulges that 
pleasure in a two or four week vacation. He has already 
traveled all over the United States, Canada, and Mexico, 
and visited Bermuda. 





BERTRAM BIRCH 
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C. M. HOOPER in his 59 
years of service with the Odell 
Hardware Co., wholesale firm 
of Greensboro, N. C., has es- 
tablished a record among 
wholesale hardware traveling 
men and achieved a wide ac- 
quaintance among hardware 
dealers. Mr. Hooper first 
joined the Odell organization 
in April 1887 and for seven 
years was employed in the 
warehouse as a stock clerk. 
Promotion came in 1894 and 
he took to traveling for the 
company in the western North 
Carolina mountain area, at a 
time when the only mode of 
transportation was either by 
horseback or horse and buggy. Hotels then were few and 
far between, necessitating his spending the night with 
customers or at wayside farm houses. Thus, in more re- 
spects than one, Mr. Hooper’s early business career was 
a pioneering one and an adventurous one. Creeks and 
small rivers, in those days, were forded and once when 
crossing a stream in that manner, he was caught in 8 
cloudburst which flooded the stream, causing all his sam- 
ples and clothing to become water soaked. The next 
several hours were spent in laying his samples out in the 
sun to dry lest they become rusted. 





Cc. M. HOOPER 
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Iges that Yes, you can install a QUAKER “2200” . . . the QUAKERTROL 


already equipped oil space heater . . . in any home, on any chimney, 
cae. in any climate and guarantee that it will heat perfectly, on 
any flame setting. 

That’s why your customers get a better buy . . . and you 
get a bigger profit . . . when you sell them QUAKER. 
QUAKERTROL eliminates unsatisfactory heater performance 
in the home and relieves you of the headaches and profit- 
eating service calls that come when natural draft heaters 
are attached to poor chimneys. 

To give your customers the best in heaters and get your 
full profit on every sale, walk your prospect to a QUAKER, first! 


QUAHERTROL 


the greatest development in space heating since * 
the introduction of oil as a fuel. Developed, pat- 
ented and owned by QUAKER. The only device 
that automatically controls and syn- Production is im 
chronizes the flow of air With the 
flow of oil at every flame setting. 


Today it’s still = 





Gives perfect heating performance 
ER , greatest . t 
on ANY chimney . . . equally effi- et th S Promotion in histo h the 
= cient heating at any flame setting. @ finish! ry. Be in 
‘ew and : 4 Saves 25% and more in fuel cost i 
ht with : ¢ over natural draft heaters. 
lore Tre- 
ser was 
| QUAKER MFG. CO. HA 10-9 
ks and 223 W. Erie St., Chicago 10, Ill. 
7 when Gentlemen: I would like to know more about QUAKERTROL. Please send me full 
at in a information about ““The Boss of the Chimney” and the new QUAKER line. 
is sam- oe 7 . a 
ie next 
in the ; ; — 
a “The FIRST name cn ol heaters 
The LAST WORD tx efficcency/ 
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Che ea si AS The gee eae Sot Tt Se Phe eee 

In bristle wear test, conducted by independent 
laboratory, Rubberset Nylon Brush wore 514 
times longer than best prewar hog bristle brushes. 
After 1 million strokes, hog bristle wear was 
11/16 of an inch ... Rubberest Nylon Wear only 
2/16 of an inch. That’s 514 times less wear . . . 


‘14 times more service! 


n breaking in lis neu 
Rbberset Nylon | 7 


Lays down smoother film! At left you see ridges 
and furrows made by finest hog bristle brush in 
independent laboratory tests. Contrast the smooth 
texture laid down by Rubberset Nylon at right. 
Explanation? Rubberset’s exclusive auto-grind 
process tapers filaments to a soft, fine tip . - - 
results in a smovther film! 


“The Man Who Knows 
Says Rubberset”’ 


Famous for hog bristle brushes, too. Not only nylon brushes, but world-renowned hog bristle brushes 
are produced by the Rubberset Company. Since 1873, in fact, our famous trade mark name Rubberset 
has meant “The finest in brushes”’. 1 


Rubberset Company—56 Ferry Street, Newark 5, New Jersey—Established 1873—F actories: Newark, N.J., Salisbury, Md., Gravenhurst, Ont., Canada 
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UT HE ISN’T doing anything? Of course not . . . the great new 
Rubberset Nylon Brush needs no breaking in! 


Thanks to Rubberset’s patented “chisel tip”, you’re spared all 
the days (maybe weeks!) of tedious breaking-in effort that the 

_ ordinary brush requires. 

. That’s not all. That’s not half. Exclusive permanent wave 
development in the Rubberset Nylon Brush picks up more paint 
than finest hog bristle brushes . . . Rubberset Nylon lasts 514 
times longer than finest hog bristle brushes! And it lays down a 
smoother film! So if we still haven’t caught up with the demand 
for this wonder brush, you know why. 


Ru BBERSET 
NYLON 


THE BRUSH* WITH THE PERMANENT WAVE 


Branches: Los Angeles, California, Se. Louis, Missouri. * Patent Applied For 
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A black handle with 
red and gold bands 
distinguishesthe new 
Rubberset Nyton 
Brush. Look for *! 





Hardware Windows Take Four 
Of First Five Awards 


l = illustrating that 


a picture is worth a thousand words 
of merchandising and promotion and 
a display window is as effective a pic- 
ture as any, hardware store entries in 
the recent “Aer-a-sol” insecticide 
window display contest, sponsored 
by the Bridgeport Brass Co., Bridge- 
port, Conn., romped off with $730 of 
the $1,000 total awards. Competing 
against, drug, department, grocery, 
variety stores, and service stations as 


well as other hardware stores, hard- 


This window in the VanDervoort Hardware Co., Lansing, Mich., won first place . 
and $500 for the store in the Bridgeport Brass Co. dealer display contest. ware dealers came to the fore with 
four out of the first five prizes. 


The Winners 


Leading the list and capturing the 
top award of $500 was the Van 
Dervoort Hardware Co., 126-128 
East Michigan Ave., Lansing, Mich. 
The store’s window was designed and 
installed by Joseph B. Whitney, dis- 
play and advertising manager for 
VanDervoort’s. ° 
Second place and $100 went to 
Second place and $100 for this “Aer-a-sol” insecticide Railey-Milam, Inc, Miami, Fila, 


display went to Railey-Milam, Inc., Miami, Fla. hardware firm whose winning win- 
dow was created by Robert Gatliff. 


‘ Madsen & Howell, Inc., a hardware ° 
store at 313 Madison Ave., Perth 
Amboy, N. J., won fourth place and 
H. C. Schenk Hardware Co., 2002 
Atwood Ave., Madison, Wis., placed 
fifth for its window by Robert Stit- 
gen. Both received $50. 

The remaining three hardware win- 
ners received $10 awards. One of 
them, the Ott Hardware Co., Santa 
Barbara, Cal., was twelfth-place win- 
ner. The other two were the Mt. 
Lebanon Hardware Co., 654 Wash- 
ington Rd., which placed fifteenth, 
and the Ernst Hardware Co., Pike at 
Sixth St., Seattle, Wash., which placed 


twenty-first. 
(Continued on page 246) 
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CLOTHESLinG wiey 


Fair Traded 
RETAIL PRICE 


ing the | lac . a | ; 2 3» E $97.90 


ie Van 


26-128 a a D8 the od Tits 
, Mich. aD YOUR COST 
ed and ; ‘ py ll ‘4 7-74 


*y, dis- 


er for oS 
“" $10.16 

re, | FAST-SELLING DEAL MAKES YOU A PROFIT OF 
g win- 
Gatliff. Reel Tite Clothesline Reels and Pulleys'are in BIG Now we offer you the*complete, balanced Reel 
rdware ° demand! Many thousands have been sold this year. Tite Deal No. 33 that sells fast and makes you a 
Perth Customers and dealers both say, “They're the finest liberal profit. The counter display demonstrator 
ce and ever made.” Reel Tite Reels and Pulleys make it (shown above) really sells Reel Tite products. 
, 2002 easy to put-up and take-down clothesline—out- Get your share of Reel Tite profits—order today 
placed doors or indoors. —use the coupon below! 

t Stit- 

- HERE'S WHAT YOU GET! YOUR COST| SELLING PRICE | ,ayto ARC-WELD MFG. CO. 

wa 6 Reels with Brackets @ $1.77 = $10.62 | “ $2.95 =$17.70 8007 GRAND AVE., CLEVELAND 4, OHIO 

me of 4 Extra Brackets @ .18¢ 72) .30¢: 1.20 Gentlemen: Please send us the $17.74 Reel Tite Deal 
Santa Pullen wih tecks -@ 1S=— 840106 25= 920 ; “Oromo 

; 1 Counter Demonstrator @ 1.00 

Mt. RA NAME - 

e Advertising Folders FREE FREE 

Wash- 1 Display Card FREE FREE — 

eenth, Newspaper Mat Proofs FREE FREE STREET _ 

ke at ibe city STATE 

DEAL No. 33 COSTS YOU $17.74 FOR $27.90 





laced 
JOBBER _ siiecnianel a = 
AUTO ARC-WELD MEG. CO. ‘ 8007 GRAND AVE., @taaael) 4, OHIO (Note: Name of your Jobber MUST be shown above) 
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Builders Hardware Quiz 


| FEYAKEN from Adon H. Brownell’s book, “Taking the Mystery Out of Builders” 
Hardware,” this quiz is extremely valuable in that it gives the reader an oppor- 
| tunity to “brush up” on the subject of builders’ hardware. In view of the fact that 
| it’s going to be a subject of ever-increasing importance, it will be well worth while 
| reading. Try to answer the questions without referring to the answers. 


The Only Complete 
Text Book on 


BUILDERS 
HARDWARE 


Excellent as a G-! 
Job Training Manual 


Chapter 13—Intermediate Course 
Base METALS 


. Name the 11 base metals used in the manufacture of builders’ hardware. 
. What percentage of iron is there in cast iron? 
3. Name one poor and one good feature of cast iron. 
. What percentage of iron is there in malleable iron? 
5. Which is the most used of the 11 base metals? Why? 
. What content in bronze imparts the color that distinguishes it from brass? 
. What are the two principal ingredients of cast brass and cast bronze? 
What is the approximate quantity of last of these in each of the two? 
. What different ingredient introduced into white metal gives its peculiar quali- 
ties? What percentage of this ingredient is used? 
. Tell briefly the difference between cast brass and forged brass. 
. What quality does cast aluminum possess that other metals do not have? 


Chapter 14—Intermediate Course 
HarpwareE FINIsHES 





. What does the term “U. S. Standard Symbols” mean? 
2. Briefly describe the method of the manufacturing of natural finishes. 
3. Will lacquer preserve the finish of hardware which is subjected to frequent 
use? 
. Briefly describe the additional step required in manufacturing in order to 
obtain plated finishes. 
5. What two finishes have replaced statuary bronze to a considerable degree? 
. How did Bower Barff finish get its name? 
. Give three main steps or processes which are used in applying chrome plating 
to steel. 
. Do all hardware manufacturers use the same symbol numbers for finishes 
applied on steel and finishes applied on bronze? 
. What step used to obtain a wheel finish is omitted when natural finish is 
desired? ‘ 
Chapter 15—Intermediate Course 
Door Butts ror ResiwentiAL Woo> Doors 





the only up-to-date and complete volume 
ever published on all phases of this im- 

This 220 page, fully illustrated book is 
portant and profitable basic hardware line. 

The deluxe cloth-bound edition, origi- 
nally priced at $3 per copy has recently 
been reduced to only $1.50 per copy, and 
a@ new cardboard-bound edition is now 
available at only $! per copy. 


Prepare to 
Capitalize on 


. What is the rule for determining the size of butt required on a door? 
2. Why is it necessary to mention the hand of a door when loose joint butts are 
used? 
3. What type of butt should be used, when doors are equipped with closers? 
. Name a step not used in the production of lower priced butts that is taken in 
the manufacture of higher quality butts. 
5. Where are hot galvanized butts most commonly used? 
. What particular feature in olive knuckle butts usually appeals to both archi- 


pes oe RR 
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The Huge Post-War 
Building Boom! 


Order your copy now! 
SS SSS SSS SSeS eee eaaneaaaa +” 


MAIL THIS COUPON TODAY 
Hordware Age, 100 E. 42nd St., N. Y. 17, 
N. Y. Send: 

—— Cloth-bound copies of “Taking the 
Mystery Out Of Buliders' Hardware” 
@ $1.50 per copy In the U. S. (Canada 
and Foreign Countries—$2.00). 

—— Cardboard-bound copies of “Toki 
the Mys' Out Of Buliders’ Hard- 
ware” @$ ad co! In the U. S. 
(Canada and Foreign intries—$ | .50). 





Name 


City 
We Pay Postage If Payment Is Enclosed a 


Se eeeeeeeeeeeeeneeacaneesaad 


Pete eeeeeeeeeesaeseaeeaaase 





tect and owner? 


. Give a good reason for the use of cast iron butts. 
. Next to the ball tip butt, what is the most popular tip butt? 
. When two butt dimensions are given, which comes first the width or the height? 


(Answers on page 279) 


Livestock Show 


Muskogee, Okla., sixth annual: live- 
stock show, sponsored by the Chamber 
of Commerce, was a whopping success 
last spring. Covering an eight-county 
area, the total entries were 111 steers, 
182 hogs and 41 lambs. Steers were 
judged by W. R. Felton of the State 
Department of Vocational Agriculture, 
Stillwater. Animals exhibited were of 
better quality than any previous year, 


showing the effects of good farm and 
livestock management by the young- 
sters. 

They competed for a total of $1,000 
in premiums offered by the business 
men. and then the livestock was sold 
over the auction block for very satis- 
factory prices for the youngsters. Calves 
averaged 27 cents, hogs, 19 cents, and 
lambs, 28 cents per pound. 
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Schalk Specialties have always been proud of 
their heritage. Each product has what it takes 
...to survive and to thrive. Each product must 
wear well with both trade and public. 
Measured by every yardstick of quality, 
Godfather Peter Putter has every right to be 
proud of his famous family: Double X, Sava- 
brush, Schalk’s Crack Filler, Waxoff, Schalk’s 
Wood Putty and Peter Putter’s Plaster Pencil. 


We hope you, too, share this pride in bringing 
home to your customers America’s No. 1 Fam- 
ily in items for Home Repair. Schalk Chemical 
Company. Factories: Los Angeles and Chicago. 
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PRICE AND CEILING ADVANCES 


Some builders’ and cabinet hardware. One line pressure lock wrenches. Some 

lawn mowers. One line brass plumbing fixtures, fittings, trimmings. Linseed oil. 

Brick. One line metal doors. Broom, mop handles. Some tile. Ready mixed con- 
crete. Some paper products. Minor leathers. 








7 and No. 9- Precision Pressure Lock 
Wrenches. The dealer price on the No. 7 
was reduced $1.42 per dozen and the No. 
9 was reduced $3.22 per dozen. F 
. 


Hand lawn mowers—Prices were 
advanced approximately 16 per cent, early 
in September, by G. W. Davis Corp., Rich- 


mond, Ind. 


Dazey can openers, etc.—In Au- 
gust The Dazey Corp., St. Louis, Mo., an- 
nounced that it had placed under fair 


Pressure lock wrenches Re- 
cently BMC Mfg. Corp., Binghamton, N. 
Y., announced a price reduction on its No. 
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trade contracts, in the states having such 
laws the following Fair Trade prices on 
Dazey items: Deluxe can opener, $2.25; 
Senior can opener, $1.79; Junior can 
opener, $1.29; Super Juicer (plastic), 
$3.25; Super Juicer (aluminum), $3.49; 
Sharpit, $1.98; Triple ice crusher, enamel, 
$5.95; Triple ice crusher, chrome trim, 
$7.95 and Heavy duty can opener, $11.00. 
* *¢ 

Builders’ hardware—From whole- 
sale sources comes news of several changes, 
namely: (1) Cabinet hinges were advanced 
by leading manufacturers 10 per cent, ef- 
fective Aug. 28, and the same percentage 
of advance may be passed on by resellers. 
(2) The Western Products Co. advanced 
its line of barn door track and hangers 
and brackets by 15 per cent. (3) Grand 
Specialties Co., advanced door holders 10 











HARDWARE AGE 











What other Brush backs you up 
with Advertising like this? 
_— 











™ These KELLOGG Brush ads | 
sell for you every month 





in such top national = PARENTS 
C2 = a a 


women’s magazines as.. | 


VAN NY \ 


: \ 
feloga,p fh 
QUALITY Subbed — 


KELLOGG BRUSH MFG. CO., WESTFIELD, MASS. 
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Wholesale Hardware Sales* 
By Geographic Divisions, for August, 1946 
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$57,133 


8,218 


J2B2E88 
PaoBsS*Vsn~ 
Ss 





R=aSRSSRE. 


— 
= 
nn 














BSsa8 





c Number does not apply in all cases to the year-to-date 


by Current Wholesale Trade 
leases. 





States comprising regions: 


Middle Atlantic—(N. J., N. 


East South Central—(Ala., Ky., Miss., Tenn.) 
West South Central—(Ark., La., 


Pacific—(Calif., Ore., Wash.) 


New England—(Conn., Maine, Mass., N. H., R. L, Vt.) 


Y., Pa.) 
East North Central—(Ill., Ind., Mich., Ohio, Wis.) 
West North Central—(lowa, Kan., Minn., Mo., 
Seuth Atlantic—(Del., D. C., Fia., Ga., Md., N. C., 8. C., Va., W. Va) 


Neb., N. D., 8. D.) 


Mountain—(Ariz., Colo., Idaho, Mont., Nev., N. M., Utah, Wyo.) 








per cent, effective Sept. 10. Resellers are 
permitted to advance their prices on the 
two latter changes, in accordance with 
OPA order 151. 

. * . 

Scovill brass goods—OPA, on 
Sept. 7, granted an increase factor of 19% 
per cent, over Oct. 1, 1941, ceilings, to 
Scovill Mfg. Co., on its line of brass 
plumbing fixture fittings and trimmings. 
On these lines, resellers may increase their 
ceilings by the percentage amount of their 
raise in cost. 

. . 7. 

Metal Doors—Effective Sept. 7, 
under supplementary price/order 119, OPA 
authorized Richards-Wilcox Co. to deter- 
mine ceilings for its line of metal and 
metal-covered doors, by advancing to 17 
per cent above prices in effect Oct. 1, 
1941. Any greater increases, previously 
authorized, may continue, for each class of 
purchaser. Resellers may pass along the 
exact percentage increase in their costs. 

. > > 
Linseed oil and other OPA ac- 
tions—By other announcements, all effec- 
tive Sept. 18, OPA formalized procedures 
for adjustments under the new price act, 
and increased ceilings on linseed oil, and 
on metal upholstery springs and acces- 


sories. It ruled that all wastepaper hence- 
forth shall be under price control; altered 
reporting requirements of converters and 
resellers of woven decorative fabrics; raised 
by 35 per cent ceilings for broom and mop 
handles of Douglas fir, and exempted 





from rent control seasonal housing accom- 
modations in winter resorts which were 
not rented this summer. Linseed oil prices 
were further increased 2 cents per pound, 
on recommendation of the Department of 
Agriculture, to compensate crushers for 40 
cents of the 65 cents a bushel increase 
recently given flaxseed. Previously OPA 
had raised linseed oil 1.3 cents per pound, 
so that now no absorption is being re- 
quired, insuring continued production of 
this essential component of paints, var- 
nishes, linoleum and other products. OPA 
said that no determination has yet been 
made as to the effect of the increase on 
retail ceilings of paints. The new product 
price adjustment procedures, announced 
Sept. 18, explain the rules governing prep- 
aration and filing of applications for price 
increases under this section of the act. The 
“product pricing amendment” provides 
that, opon application by the appropriate 
industry advisory committee, maximum 
prices may be increased when they fail to 
cover the 1540 average price of a product, 
plus the industry-wide average cost in- 
crease since then. 
> * + 

Building materials changes—Ef- 
fective Sept. 23, OPA authorized higher 
prices for brick and some other construc 
tion materials, which it said will amount 
to an increase of 2 to 3 per cent on the 
delivered prices by rail. The increases re- 
flect higher freight rates, the announce- 
ment said, and will not affect f.o.b. plant 
sales or truck deliveries. The action ap- 
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plies to clay and shale building brick | 
(common, glazed and face), structural clay 

tile, clay tile produced by other than vitri- 
fied clay sewer pipe manufacturers, and | 
sand lime brick. The higher prices can | 
be computed by the manufacturer. In | 
another action, OPA granted an increase | 
of “approximately 2 to 3 per cent” in | 
manufacturers’ ceilings for ready mixed 
concrete. It explained this will offset 
higher freight rates and increased costs of 
cement. This increase also may be com- 
puted by each manufacturer, subject to 
review by OPA. 





Paper products—leather — Ef- 
fective Sept. 18, OPA raised ceiling prices 
of facial tissues 8 per cent over March, 
1942, at all levels of sale, by amendment 
to price regulation 14. Also, on the same 
date, manufacturers were given an in- 
crease of 5 per cent in their ceilings for 
toilet tissue and paper toweling sold to 
converters in Jumbo rolls. This was by 
OPA amendment to price regulation 129. 
Effective Sept. 13, ceiling prices on several 
minor leathers, domestically produced 
from imported raw stocks, were increased 
to compensate for the recent sharp rises in 
foreign prices of raw skins. 











* 





Relief in price “hardship”—On 
Sept. 18, OPA ordered increases in ceilings 
on Ford, Mercury and Lincoln passenger 
automobiles, averaging about 6 per cent, 
under a revised hardship formula, provid- 
ing temporary adjustments in the new pas- 
senger car field. OPA also granted a 13.5 
per cent rise to manufacturers of construc- 
tion and road maintenance machinery and 
equipment, revised cotton textile prices up- 
ward by about 2 per cent, to take care of | 
recent wage increases at mills and broad- 
ened the auto repair pricing formula. The 
higher prices on Ford-built cars will re- 
main in effect “only until March 15, 1947, 
unless extended or modified.” 


* * * 


4 

NHA follows up—The National 
Housing Agency has opened its drive to 
channel scare building materials into the 
veterans’ housing program, by mailing 
thousands of warning letters on the new 
priority regulations to producers and dis- 
tributors of materials throughout the 
country. The purpose is to inform dis- 
tributors and producers fully, concerning 
the new set-aside under which 75 to 100 
per cent of 58 critical materials must be 
held indefinitely, for exclusive use in vete- 
rans’ housing construction. To increase 
the policing force for veterans’ housing 
regulations, NHA has called in the Office 
of Price Administration to work with 
CPA’s compliance division. Enforcement 
will include the checking of inventory and 
sales records of producers and distributors, 
and a stringent control over the sale of 
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Say thousands of Rittenhouse dealers, distributors and 
chime users. The new Rittenhouse chime mechanism is 
creating an entirely new concept of chime tone and 












operating performance. 
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ances and juice extractors and drink mix- dn 
ers and whippers. Increases of four per anit 
cent were noted for electric fans, six per des 
cent for small commercial cooking appli- and 
ances and 17 per cent for food mixers. In nev 
STOCK-SALES-RATIOS b number of units shipped, heating pads and equ 
Be aes cer ahs Ber blankets, electric irons, air heaters, electric met 
| =. fans, and juice extractors showed decreases equ 
ranging from five to 32 per cent while an stot 
— increase of five per cent was recorded for foo 
Jul food mixers. Production and shipments in al 
: July decreased in both automatic and non- bec 
$62,041 automatic toasters. Decreases of 38 and 
sen! se 42 per cent were recorded for units and and 
6,435 value of automatic toasters shipped. For Sp. 
1 ies b+ non-automatic toasters these decreases 
os 99 were 28 and 21 per cent. These figures 
6,706 are based on reports from 144 manufac- in 
“ee be] turers. 


Wholesale Hardware Inventories* 
By Geographic Divisions, for August, 1946 
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* . . 
Radio production—Radio produc- bat 


tion during July, according to the Bureau bec 
of the Census, U. S. Department of Com- pla 





Bureau of the Census 
a Includes 17 reports received too late to be incorporated published 
b Stock-sales ratios are obtained by dividing the stocks by the sales for an identical group of firms. 








new homes at ceiling prices. The various 
rent control offices of OPA will help in the 
program. 

- . > 

Vacuum cleaners — Factory sales 

of household vacuum cleaners in August 
hit an all-time high of 224,148, compared 
to 199,722 in the preceding month and 
170,272 in August, 194], final pre-war year 
of full production. “August sales broke a 
record which has stood since March, 1941, 
when the total was 217,906,” C. G. Frantz, 
secretary-treasurer of the Vacuum Cleaner 
Manufacturers’ Association announced. 

o . . 


Steel demand and outlook — It 
will take the steel industry six months to 
supply all consumers adequately, The Iron 
Age predicts. Most consumers already are 
receiving steel at a rate considerably above 
pre-war years, it says, but the tremendous 


as well as the higher price, bift they said 
much foreign and some domestic metal 
was “brought out of hiding” by the higher 
price alone. Census bureau figures dis- 
close silver imports first doubled and then 
quadrupled about the time the act was 
passed. Mexico and Peru have been the 
largest shippers, followed by Canada. 


Small elec. appliances — Total 
value of shipments of small electrical appli- 
ances in July declined to $12.3 million, six 
per cent less than June shipments of $13.11 
million, according to a report released Sept. 
27, by the Bureau of the Census, U. S. De- 
partment of Commerce. Decreases in value 
of shipment, ranging from one to 33 per 
cent, were recorded for air heaters, electric 
irons, heating pads and blankets, dry 
shavers, small domestic cooking appli- 


merce, was slightly above 1.2 million sets, 
approximately the same number as pro- 
duced in June, according to a report re- 
leased, Sept. 27. Production is currently 
running 20 per cent higher than the aver- 
age monthly output during 1941 but the 
home radio field continues to be limited 
largely to table models. 
. * . 

Threat to refrigerators—A shut- 
down of the entire mechanical refrigera- 
tion industry, and serious curtailment of 
other major industries such as farm equip- 
ment manufacturing may be forced by 
CPA’s recent order, limiting the use of 
pig iron and iron castings to manufacturers 
of bathtubs, soil pipe and other products 
for veterans’ homes. This was predicted 
recently by H. F. Spoehrer, president, Re- 
frigeration Equipment Manufacturers’ As- 
sociation. CPA’s directive, if allowed to 





steel demand and pressure for delivery will : ¥ ee 

swamp the mills until next spring. The Wholesale Hardware Collections ar 
major demand is for sheets and strip, and ; en 
most companies will have huge carryovers on Accounts Receivable’* pe 
and unfilled orders in these products at r nk 

the end of the year. Despite the scrap By Geographic Divisions, for August, 1946 in 
shortage there has been an unprecedented i 
peacetime output of steel ingots since the ACCOUNTS RECEIVABLE 
latter half of June. Steel mills continue —— - -— 
to dip into meager scrap supplies, and to 
supplement open hearth operation with a 
greater proportion of pig iron, to maintain 
such a high rate. 








in 
Collection Percentages b st 


—_ 2s a nel hi 


Percent Change 
GEOGRAPHIC August 1946 
DIVISION vs. 


eT PEN Fe . Gre & > P 


if 


$ 





eee tl 


8 


ZEIZRSzSE 
§ 


B258ee823 3 


= 


Silver more plentiful—Industry’s j= 4-5. TOTAL...... 
silver shortage seems to have vanished 
quickly, under the impetus of the July 
price rise, according to advices from Wash- 
ington. However, the treasury’s vast stock- 
pile, opened to industrial buyers July 31 by 
the same act which raised the minimum 
selling price from 71.11 to 90.5 cents an 
ounce, has hardly been touched. Officials 
say there has been some increase in domes- 
tic production because of strike settlements 
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stand, will force shutdown of condensing 
unit manufacturers, valve and fitting pro- 
ducers and motor manufacturers, he said, 
and the result will be a complete lack of 
new domestic and commercial refrigeration 
equipment and repair parts for old equip- 
ment. Practically all new refrigeration 
equipment is being used for the processing, 
storage and transportation of perishable 
foods, he added. The industry was granted 
a high priority for materials in wartime 
because Washington recognized the es- 
sential nature of refrigeration in storage 
and transportation of food, said Mr. 
Spoehrer, and continued production is just 
as necessary to safeguard and preserve 
food supplies “in this period of world 
famine.” He questioned the soundness of 
the whole program, because specification 
of showers for veterans’ homes instead of 
bathtubs would save much cast iron, and 
because clay and transite pipe could re- 
place cast iron for soil pipe. 


. * 


Lumber—For the third consecu- 
tive month lumber production in the United 
States topped the three billion foot level, 
with the total for July estimated at 3,167,- 
059,000 board feet the Civilian Production 
Administration announced recently. 





High poultry prices—Promising 
a continued heavy, and increasing, demand 
for poultry supplies, there is news that 
live poultry prices may set all-time records 
in the first half of 1947. This is the opin- 
ion of experts in the Department of Agri- 
culture, who expect broiler demand to be 
at unusually high levels in that period, 
as a result of the anticipated short meat 
supply. However, with prices attracting 
greater production, and feed production at 
levels assuring producers a normal sup- 
ply, prices will probably drop in the final 
six months of next year. Officials do not 
anticipate that prices can decline far 
enough to force the government into sup- 
port buying at any time in 1947, however. 
If there is a continued shortage of meat 
in the winter and spring, and any lower- 
ing of poultry supplies because of feed 
shortage, departmental anticipation is for 
high all-year prices in 1947. 

* * * 

Late radio news—Despite the ap- 
parent scarcity of new radio receivers, 
production has reached an all time high, 
the Radio Manufacturers Association has 
just announced. The radio industry’s pro- 
duction for August was more than 1,500,000 
sets, some 350,000 units above the monthly 
pre-war average. Table models for the 
month ran to 1,030,183, of which 132,000 
were radio-phonograph units. Console and 
radio-phonograph production has been ris- 
ing steadily and is now about at the pre- 
war average for this type of receiver. In 
August 101,744 console sets were made, 
compared to 71,500 in July. Frequency 
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When Amerock introduced modern “matched” 


designs of cabinet hardware, it revolutionized sales 
y possibilities almost over night. For the first time 
4] cabinet hardware rose above the purely functional 
and became “Kitchen Jewelry” selected to 
beautify the home. Today’s new and even finer 
matched designs assure alert dealers and jobbers of Amerock’s 
continued progress and leadership in the Cabinet Hardware field. 
Other Famous Amerock “'Firsts’’— Patented winged-latch bolt 


mechanism, raised-joint hinges, beauty-seal platings, individual 
envelope packing, Color-Selector demonstrator display, etc. 


eek Your Jobber 


GENUINE 




























PRODUCTS 


AMERICAN CABINET HARDWARE 
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ROCKFORD, ILLINOIS 























































SOLID STEEL 


FISH RODS 


The best selling in the lower priced 
Solid Steel Fishrods . . . a nationally 
advertised line that meets every re- 
quirement 


Getting back into post-war pro- 
duction is a real job . . . owing 
mainly to scarcities of materials. 
But gradually the output is in- 
creasing and we hope soon to be 
able to fill all orders for the popu- 
lar Premax Rods. We're doing 
the best we can to keep our old 
customers supplied . . . though 
possibly in not the quantities they 
could sell. 








RAE FERRET. ORE CO TRED COMPANY Om. nem Cm mY. 











Keep in touch with 
your Jobber and book 
your orders as early as 


you can for 1947. 














Division Chisholm-Ryder Co., Inc. 
4701 Highland Ave. Niagera Falls, N. Y.. 





modulation (FM) set production still is 
discouragingly low—13,892 units for August 
| as against 19,642 for July, but several 
makers announced plans to bring out FM 


worth-while quantity. 


models in September. Unless FM produc- 
tion is greatly speeded up, operators of 
FM stations will encounter rather tough 
problems in recruiting audiences. Manu- 
facturers are reluctant to build converters, 
which pre-war sets must have to prevent 
obsolescence when the present FM band 
is abandoned for the new 88-108 mega- 
cycle band. Only three companies have 
brought out television receivers—and in no 


Farm electrification—The Rural 
Electrification Administration’s 1946 esti- 


mate of unelectrified farms indicates, on 
the basis of preliminary 
figures, that 52.9 per cent of the nation’s 
farms now have central station electric ser- 
vice. As a basis for allotment by states of 
half of REA’s loan fund for fiscal 1947, 
REA Administrator Claude R. Wickard 
estimated that, as of July 1, 1946, there 
were 2,769,955 farms in the United States 
that lacked central station electric service, 
or 47.1 per cent of the preliminary total of 


1945 Census 


5,876,730 United States farms reported by 
the Census Bureau on the basis of the 


1945 Census of Agriculture. 


. * 


Speaking of shortages—Mail or- 
der customers of Sears, Roebuck & Co. 
have proof of the paint shortage, in the 
company’s new 256-page “flyer” catalog. 








SALES OF 1,285 INDEPENDENT RETAIL HARDWARE 
DEALERS IN THE UNITED STATES 
August, 1946, Comparisons 





No. 


Total 1,285 +55 


Aug.’46 Aug.’46 


vs. vs. 
stores Aug.’45 July’46 
+5 $15,326,306 


Aug.’46 


Aug.’45 
$9,859,823 


July ’46 
$14,664,742 





1946,’ $127,243,000; 1945, $90,186,296 
First eight months of 1946 showed 41 per cent gain over 1945 





States 


Number 
of firms 
reporting’ 





Percent Change 


Aug. 46 Aug. 46 


compared compared 


with with 


Aug.’ 


45 


July ’46 


Dollar 
Sales 
Aug. ’46 





Alabama 
Arizona 
Arkansas 
California 
Colorado 
Connecticut 
Dist. of Col. 
Florida 
Georgia 
Idaho 

Illinois 
Indiana 
Iowa 

Kansas 
Maine 
Massachusetts 
Michigan 
Missouri 
Montana 
Nebraska 
New Jersey 





New Mexico 
New York 
Ohio “ee 
Oklahoma 
Oregon 
Pennsylvania 
Rhode Island 
So. Carolina 
Texas 
Virginia 
Washington 
Wisconsin 


12 


+37 
+72 
+44 
+61 
+57 
+79 
+58 
+64 
+41 
+55 


+51 


+64 


+73 
+38 
+71 
+48 
+44 
+56 
+95 
+66 
+60 
+24 
+55 
+57 
+37 
+60 
+56 
+68 
+45 
+37 
+25 
+71 
+61 
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163,575 
83,403 
217,575 
2,783,924 
184,713 
132,512 


275,066 
414,633 
1,332,063 
114,870 
161,747 
573.312 


774,757 








Chicago, Il. 
Los Angeles, Cal. 
Portland, Ore. 

St. Louis, Mo. 

San Francisco, Cal. 
Seattle, Wash. 


+ 34 
+101 
+ 67 
+ 68 
+ 71 
+139 


CS] POWWRDHWoOKems; 


++++ 
mares 


+21 


296,141 








U. S. Department of Commerce. 


1 Includes reports received too late for inclusion in previous monthly totals. 2 Number 
does not apply in all cases to the year-to-date figures. 


Compiled by Bureau of Census, 
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This contains a half-page description of 
Sears widely sold house paint. Stamped 
gcross the face of it as a last minute cor- 
rection were the words, “Sorry—Not Avail- 
able.” However, the book contains a long 
list of radios, tools, farm equipment and 
textile items which have become available 
since the last general catalog was issued. 
In another field, the supply of laundry 
soaps, flakes, and powders is still about 
25 to 30 per cent short of current demand, 
according to an official of a large chain of 
retail stores. However, since demand is 
less in winter, housewives may be able to 
buy a little more soon. This official con- 
firmed Washington reports that much of 
the waste fats turned in by house- 
wives goes into scented toilet soap 
rather than into laundry types, because 
gprofit on the former is larger. As in many 
other fields, resumption of normal pre-war 
production still will not satisfy the present 
soap demand, which is greater now than 
before the war. 

7 * 7 


Record crops confirmed—As of 
September 1, the U. S. Agriculture Depart- 
ment estimated this year’s corn crop at 
3,371,707,000 bushels, and wheat produc- 
tion at 1,167,310,000 bushels—record highs 
for both crops. Corn production last year 
was 3,018,410,000 bushels and the 1935-44 
average was 2,608,499,000 bushels. The 
wheat crop in 1945—the previous record— 
totaled 1,123,143,000 bushels, and the 10- 
year average was 843,692,000 bushels. 
Estimates of oats and barley production 


‘are increased 25,000,000 bushels over a 
month ago, but are not quite up to-last 


year’s yields. The total supply of feed 
gtain this season, per animal unit, promises 
to be the largest in history, and hay sup- 
plies are very liberal. 


* * * 


The freight car shortage—Gen. 
L. P. Ayres, leading Cleveland economist, 
says that the freight car shortage has be- 
come so serious it threatens to be a limit- 
ing factor in the increase of industrial pro- 
duction. There are a number of reasons 
for “this unfortunate condition” which 
“constitute a not too convincing explana- 
tion,” he says, but the most important 
reason is that the roads do not own enough 
cars. “Much of the blame must be at- 
tributed to the government, which kept the 
toads on very short rations of maintenance 
material and equipment during the war 
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Tie Your Business to the 
MONEY-MAKING SPEED 


of Air Express 


How often has your business been 
slowed down in recent months be- 
cause you didn’t get something quick 
— maybe, because you didn’t specify 
delivery by Air Express! 

Since a day’s delay in delivery can 
cost a lot of money, the great speed 





of Air Express is actually a money- 
making tool. It brings your farthest- 
away supplier within a matter of 
hours from your door — and at rates 
which have been drastically reduced 
— 22% since 1943. Put this service 
to work for your business! 


Specify Air Express-a Good Business Buy 


Shipments go everywhere at the speed of flight 
between principal U. S. towns and cities, with 
cost including special pick-up and delivery. Same- _| muss 
day delivery between many airport towns and 
cities. Fastest air-rail service to and from 23,000 Fatal aml ol ts35 
off-airline communities in the United States. [how [viz] vse[ 7ee[v228[ 207% 
Service direct by air to and from scores of foreign |2* 
countries in the world’s best planes, giving the | 23 


world’s best service. 















RATES CUT 22% SINCE 1943 (U.S. A.) 


. 
aim Over 40 ths. 
2 ths. | 5 ths. | 25 ths./ 40 the. C te. 








149 | $1.00 | $1.00| $1.00) $1.23 2.07 
349 | 1.02] 1.18) 230) 348 92 














249 145 | 353) 1745) 26.24 7061 
147 | 23468) 18.42) 29.47 TI 4& 





























INTERNATIONAL RATES ALSO REDUCED 


ZSS 


GETS THERE FIRST 








Write Today for the Time and Rate Schedule 
on Air Express. It ins illuminating facts 
to help you solve many a shipping problem. 
Air Express Division, Railway Express Agency, 
230 Park Avenue, New York 17, N.Y. Or ask 
for it at any Airline or Railway Express office. 





Phone AIR EXPRESS DIVISION, RAILWAY EXPRESS AGENCY 
Representing the AIRLINES of the United States 










Weve really got | 


and prove it 


every day 
THE QUALITY QUARTET 
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PATENT CEREALS COMPANY 
GENEVA, N. Y 



















| years.” Protracted heavy traffic rapidly 
wore out rolling equipment, much of which 
was already over age, he declared, adding 
that there are now too many bad-order cars, 
and that repair facilities are overtaxed. 
Gen. Ayres says that while increases in 
industrial production are encouraging, 
“they are not yet large enough to satisfy 
| our needs, and produce all the things we 
want.” In the last 18 years, American 
manufacturers have made about 3.2 cents 
of profits from each dollar of sales, he 
states, and “that rate of profit was lower 
than most people would have supposed.” 
The average for the four war years (1942 
through 1945) was 3.56 cents of profit on 
each dollar of sales, a most moderate profit 
figure for wartime, which “reflects credit 
both on manufacturers and government 
purchasing agencies.” 


Incomes at new record—The U.S. 
Department of Commerce reports its index 
of income payments to the American peo- 
ple, rose to an all-time high of 251.1 in 
July (1935-39 averages being “par,” or 
100) principally because of the increase in 










agricultural income. The July index com- 
pares surprisingly with the 245.2 wartime 
peak, registered in Feb., 1945. “Agricultu- 
ral income, the chief factor in the steel 
July increase, expanded sharply as higher 
prices resulted in exceptionally heavy mar- 
keting of livestock,” the department said. 
. 7 . 

Sales gains continue—Reports of 
soaring sales continue from many important 
retail fields. The latest shows that the na- 
tion’s department stores had sales increases 
over year-ago periods of 50 and 54 per cent, 
respectively, in the week and four weeks 
ended Sept. 7, according to the Federal 
Reserve Board. Peak sales figures for Au- 
gust and the first seven months of its fiscal 
year were reported by Sears, Roebuck & 
Co. August sales made a 93.7 per cent 
increase over the corresponding month of 
last year. Sales in the seven months 
gained 60.9 per cent. Among leading 
variety chains reporting, S. S. Kresge sales 
were up 24.3 per cent for August, and 9.2 
per cent for the eight months to date. J. C. 
Penney Co. figures for similar periods 
showed, respectively, 37.8 and 21.8 per 
cent gains. 





“Regulation W Was Never Needed— 
It Produced No Tangible Results’ 


By EDWARD I. H. BENNETT 


Vice-President 
Peoples-Pittsburgh Trust Co. 


EDITOR'S NOTE: This thoughtful message by Mr. Bennet originally appeared in 
“Consumer's Banking”, published by the Consumer's Banking Institute. 





















It rep- 


resents, clearly and precisely, the banking viewpoint on Regulation W. As frequently 
brought out in our editorial comments, this control measure is under fire. If hard- 
ware wholesalers and retailers are seriously interested in continuing this measure 
they should get busy very soon. See comments on this subject on page 137 of this 


/ 


issue. 


ae since Regulation W 
came into existence back in 194] there 
have been innumerable expressions of 
opinions from individuals within and 
outside of the credit field, some of 
whom are favorably inclined and 
others who feel very definitely that 
the Regulaticn is not and never has 


= | been necessary. We can find, by re- 
|| ferring to some of these opinions, 
| some very interesting and convincing 


figures, most of which seek to prove 
that Regulation W is of relatively 
small significance when related to the 
entire economy of the nation. It is 
always of some interest to show exten- 
sive figures when attempting to prove 
' a point but, because of the many 
statistics that have already been pub- 





lished, I feel that what we now need 
is a good common-sense appraisal of 
this regulatory measure, in order that 
we may determine in our own minds 
whether the Regulation should be con- 
tinued. 

When the original Executive Order 
was issued in 1941, the Federal Ad- 
ministration and many individuals en- 
gaged in credit finance activities fe]t 
that there was very definitely a need 
for some control ef credit extension. 
The Executive Order itself recognized 
that a large volume of credit was be- 
ing devoted to financing the purchase 
of consumer goods and services and 
stated that conditions under which 
such credit was available had an, im- 
portant influence on the volume and 
timing of demand. It went on to say 
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In spite of the thousands of pieces of Royal 
Chef that flow off the P&N production line 
every day, the demand is greater than ever 







For this fine, heavy-gauge, solid aluminum 







kitchen ware is captivating the utensil- 






hungry women of this country. They like its 
modern design, its exclusive features, its 
durable construction. You'll like the way it 
sells on sight, its fast turnover, the profits it 
makes. ..and remember, “THERE’S NOT A 
COMPLAINT IN A CARLOAD”. 
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Moin Plant, 2665 Leonis Bivd., Los Angeles 11, Calif. 
New York Office, 345 Madison Ave., New York 17, N.Y. 
Chicage Office, 36 South State St., Chicago 3, tI. 
Branch Piant, 301 West G Street, San Diego 1, Calif. 














Order 
| Ad- 
is en- 
. felt 
need 
ision. 
nized 
s be- 
s=hase 
and 
rhich 
., im- 
and 
) Say 











LARGE DOUBLE ROASTER 
Mode! A 
Size 17%" x 11%" x 8+9/16" 


MEDIUM DUTCH OVEN WITH TRIVET 
Medel 1 


ROUND DOUBLE ROASTER 
Mode! 130-4 
Sise—126" die. x 7” deep 


34k 
tire 9%" id die 2 44" deep, 
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THE SPADE-WORK IS DONE WHEN THEY COME IN 















Interested customers are easier to sell. Pyrene’s extensive na- 
tional advertising campaign has done the spade-work and made 
them interested — people are becoming more conscious of the 
value of fire protection; scarcity of housing and home supplies 
has made them conservation-minded. Gi Joe learned it in the 
Army; Rosie the Riveter learned all about fire extinguishers in 
the factory, and John Doe found out about them when he was 
an air raid warden. 











PYRENE HELPS YOU SELL BY ADVERTISING 






Pyrene helps you sell by advertising in 
national, household, industrial and farm mag- 
azines; 11 million people see Pyrene ad- 
vertisements every month. Window displays, 
counter displays, streamers, booklets, pamph- 
lets, and newspaper mats with space for your name or message are 
available on request. Pyrene offers you, the dealer, a good proposition 
—a substantial profit, national advertising and plenty of on-the-spot 
sales boosters. Write today for information. 




















y Pyrene Soda-Acid 


5 Extinguisher. Ideal 
schools. 


for ordinary fire 


protection in stores, 
Standardize with Pyrene — A Type for Every Hazard 


Pyrene Vaporizing 
Liquid Extinguisher 2 
qt. and 1 gal. size, 
discharged by air 
pressure. For trucks, 
diesel engines, gen- 
erators, and other 
electrical equipment 
as well as all fires in 
incipiency — non- 
conducting, non- 
damaging. 





offices, mills and 











{rene Manufacturing Compan! 
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NEWARK 8 






Affiliated with 














that liberal terms tended to stimulate 
the demand for consumer goods which, 
in turn, reduced the productivity of 
war materials. The Administration 
felt at that time that the public or the 
nation at large needed some cantro! 
of instalment credit, in order to trans- 
fer production to defense purposes; to 
curb unwarranted price advances; to 
assist in restraining general inflation- 
ary tendencies; and to keep the con- 
sumer debt at a low level in order to 
create an effective demand for goods 
in the post-war period. 


East to Criticize 

It is always easy to criticize what 
has gone before; hindsight is always 
better than foresight and, in a period 
as we experienced in 1941 and 1942, 
it should be recognized that mistakes 





were plentiful, that errors were made 
freely and that in many cases unnec- 
essary precautionary measures were 
adopted because we were facing a 
critical period in the history of the 
nation. There are many war mea- 
sures which, today, are known to have 
been unnecessary and, when we criti- 
cize Regulation W we should keep in 
mind that it was one of many regu- 
lations brought into being because of 
the conflict in which we were then en- 
gaged. I have no doubt at the time 
of the enactment of Regulation W it 
was sincerely believed by the Admin- 
istration, and others connected with 
it, to be a necessary war measure and 
those of us restricted by the legislation 
were only too happy to cooperate for 
the benefits that might accrue to our 
wartime economy. We likewise favored 
the methods used in the enforcement 
of the Regulation. 

I can think of no government ad- 
ministrative department which could 
have done a more effective and more 
intelligent job than the Federal Re- 
serve Board. 

Now that the war is over and we 
are all interested in the stimulation of 
sound peacetime business and the 
progress for this nation, we can prop- 
erly say that Regulation W is un- 
necessary. 

It was true before the war that we 
had a large volume of credit devoted 
to financing the purchase of consumer 
goods. This was a very natural con- 
dition, for people were fully employed, 
consumer goods were being produced 
at a rapid rate, people were improv- 
ing their way of living by buying these 
goods, and instalment credit was one 
means of ‘securing desirable merchan- 
dise. We had a large volume of credit 
but, today, as we look back and as 
we look to the future, virtually all are 
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DOUBLE PROTECTION 
WEATHER-STRIPPING! 


DOUBLE -—~ CHECK 
means Double Sealed 


PATENTED 
REMARKABLE SPRING TENSION DESIGN assures long 
lasting air-tight double seal. 


BOTTOM SILL STRIP—easily 
pailed in place; keeps out cold 


air at sill. come together. 





EASY TO INSTALL 


H™ is the first practicable solution to 
the problem of weather-stripping .. . 
DOUBLE CHECK METAL SEAL! Made 
entirely of spring tempered genuine bronze, 
its double protection feature lies in the fact 
that the “double over” section of the strip 
works as a spring or wedge on two sides of 
the window frame, and is completely self- 
aligning. Double check weather-stripping is 
cut to length and packaged for five standard 
sizes of window sets. 

It is not necessary to remove the window 
from the sash to install DOUBLE CHECK 
WEATHER-STRIPPING. Simply raise and 
lower windows! After installation window 
frames will be air tight for years to come. 
Write for literature and prices TODAY, to 
insure quick delivery. 


Double Hemmed Coil Stock also available in 
5 standard widths. 100 foot coils per carton. 


CHECK RAIL STRIP assures tight WEATHER TIGHT PROTECTION 
fit where upper and lower sash guaranteed along window sides 


and on top of upper sash. 


METAL SEAL PRODUCTS 


Division of 


ROLLING AND ENGRAVING MILLS, INC. 


812-820 N. ORLEANS STREET - CHICAGO 10 
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IT’S GOOD 








_) . 
The high grade quality of welded 
and weldless Cleveland Chain never 
varies 


Depend on this quality 


reputation to satisfy customers 


and build repeat business for you. 


The CLE VELAND 
(HAIN. MFG. CO. 


CLEVELAND 5 


’ SINCE 1869 


| assume 


| agreed that within the next several 
| years that volume of credit will be | 


exceeded by two or three times. 


The Administration and others were | 
| somewhat seriously concerned about | 
the development of what was then | 
called excessive volume of consumer | 
| credit. 
| can be considered excessive volume. I 
it would mean extension of | 
| credit to the point where the economy 


Frankly, I don’t know what 


of the nation would be seriously 
jeopardized. Possibly, the reduction 


| of maturities and the increase in 
down-payment requirements may, to | 


some extent, control credit volume, but 
I have always felt that the chief con- 
trolling factor which enters into ex- 
tension of credit is credit judgment. 


The finance companies, banks and | 


merchants of this country were and 
still are credit-minded and to reach 
what we might properly call excessive 
credit volume would mean that the 


credit minds of the country had lost | 


all respect for sound credit judgment. 
These agencies, in my opinion, have 
always had a desire to do business on 
a sound basis and I have seen nothing 


| gn the past years to lead me to be- | 
lieve that this basic fact has changed | 


in any way. 

Advocates of the Regulation have 
maintained rather consistently that the 
Regulation contributed substantially to 
‘the curbing of instalment credit to 
the point where the manufacturer of 
consumer goods transferred his efforts 
to the manufacture of war goods. We 
all know what the government did in 
1941 and 1942. Production of refrig- 
erators, automobiles, washers, stoves 
and other durable goods was halted, 
and manufacturing agencies formerly 
devoted to the production of these 
goods transferred their efforts to the 
production of war goods. There were 
no automobiles, no, refrigerators, no 
stoves and, as a result, there was noth- 
ing to buy, and it naturally followed 
that there was no extension of credit. 
The same thing happened in consumer 
borrowing. Incomes, by virtue of war 





production overtime and high wages 
reached a new high, and the need for 
borrowing to meet doctor bills and 
other incidental bills was very substan- 
tially reduced. 

It was not Regulation W that ac- 
complished this. It was the combina- 
tion of government directives which 
transferred durable goods production 
to war materials production and thus, 
because of merchandise shortages, re- 
duced the over-all extension of credit. 

The Executive Order, in establishing 
Regulation W, felt that it would re- 


| strain general inflationary tendencies 


| to support taxation policies and to 





gosceal, 


GAS APPLIANCE 
CONNECTORS 








MAKE FLUSH MOUNTING 


AY 


Not only is the Superseal way faster, it 
permits ranges to be set closer to the wall, 
thus allowing them to line up with other 
kitchen fixtures. 


Exclusive Patented Design 


The complete Superseal 
device is UNDERWRITERS’ 
LABORATORIES 
APPROVED as an appliance 
connection for all gases. 

Superseal Connector is a com- 
plete assembly of semi-rigid 
aluminum tubing and premium 
grade malleable iron Superseal 
fittings. 

Long 10° tapered cone of the 
fitting assures a permafient gas- 
tight seal . . . no shearing action 
when nut is tightened . . . tubing 
can be bent wherever desired... 
assembly can be used repeatedly 
without damage to tube or heavy 
hex fittings. 


é 


AVAILABLE NOW Superseal Connec- 
tors are furnished in any combination of 
elbows, straight fittings or shut-off valves 
as required. The cost, with all these supe- 
rior features, is no more than that of ordi- 


nary connectors. Write for catalog sheet 
giving complete description. Oder from 
your wholesale distributor. 


SUPERSEAL DIVISION 
COLUMBIA MALLEABLE 
CASTINGS CORPORATION 


COLUMBIA, PA. 
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promote the accumulation of savings. 
The government did not want people 
to buy durable goods but, here again, 
the desired result was accomplished 
not by credit restrictions but by re- 
striction in the availaility of merchan- 
dise. The desire to buy, and the means 
with which purchases could be made 
were still existent and I think we can 
be reasonably sure that, if merchan- 
dise had been available from 1941 to 
1946, every merchant in this country 
could have sold every item delivered 
to him, regardless of down payment 
and maturities. 

Purely and simply, it was the ab- 
sence of goods and not the credit re- 
strictions that made it impossible for 
people to buy. 

In general then, as we look back, 
it seems to me that we can say with- 
out a great deal of hesitancy that 
Regulation W was never necessary in 
our economy and that it did not pro- 
duce any tangible result. 

We should recognize first that the 
shortage of goods accomplished, the 
desired result and, secondly, that 
without regulation of any kind on 
credit granting, the credit agencies 
of the country would have continued 
to use good judgment and by that use 
of good judgment could have and 
would have prevented what has been 
loosely called an excessive volume of 
instalment credit. 

Now, what about the present and 
the future? If we are able to agree 
that the Regulation was not essential 
when it was originally put into effect, 
there can be little argument that it 
is essential today. There no longer 
exists a need to transfer production 
to war needs. We have other agencies 
established to control prices and, in 
general, to restrain inflationary ten- 
dencies. Because of the curtailed pro- 
duction during the past five years, 
there can be no doubt that a great 
backlog of demand for durable goods 
has been created. In other words, the 
basic reasons for establishing Regu- 
lation W are no longer valid today. 

The need for regulation at any 
time, which many of us seriously ques- 
tion, certainly does not exist now. It 
seems ‘to me that today we should ask 
ourselves ‘one basic and very impor- 
tant question: 

“Will the credit people of the coun- 
try permit unsound practices to under- 
mine the credit structure of the nation 
to a point where our economy may be 
endangered?” 

I feel very strongly that they will 
not and I believe that the nation can 
depend upon the credit fraternity to 
do a good job without any governmen- 
tal credit regulations. 
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Low Priced Power Pu} 


far your 
PITCHER PUMP 


OPERATES with GASOLINE 
or ELECTRIC MOTOR 
> 


eee 
4 


' 


e Wear-resistant elastic impeller e Quiet operation 
e Double "Squeegee”’ seals 


e Instant self-priming 


e Runs either direction 
e No packing or stuffing box 
e Resists wear in sandy water 








Next time a pitcher spout pump prospect enters your store, 
show him a Simer Paddle Pump. It will do his job quicker, 
easier, better—and with a retail price as low as $20 for pump, 
coupling, base (without motor). It will do almost any job 
around the farm, where the lift does not exceed 20 ft. Look 
at this list of uses: Pumps cistern water, handles low pressure 
shallow wells, irrigates gardens, empties basements and 
cesspools, pumps lubricating oil, fills stock tanks and silos, 
fights fires. Hooks up with any capacitor electric motor or 
gasoline engine—and is light enough to carry around. 34” 
and 1” sizes, 1750 R.P.M., direct connected. Write for 
literature to: Jerome Simer Company, : 
422 Stinson Boulevard, Minneapolis 13, Minn. 


Scmer PADDLE PUMP 














These two outstanding Rival can 
openers reflect the same creative skill 
and precision workmanship which 
have established the famous Juice-O- 
Mat, Ice-O-Mat and Broil-O-Mat as 
leaders ‘n their fields. 


RIVAL De Leere 


Can-O-Mat 


most Beautiful can opener ever 
atl Fully enclosed in a streamlined 
case of sparkling chrome and white 
baked enamel. Easy single action elimi- 
nates the fuss of extra levers. A miracle 
of engineering design, it is carefully 
made to exacting tolerances, inspected 
and tested before it is packaged. Never 
needs oiling. Guaranteed 5 years. 

*T. M. REG. 


The peer of steel can openers! Its ex- 
tra-heavy steel frame means longer life, 
more ricid mounting. Synchronized gear 
action for easier, positive opening. The 
machined cutting and drive wheel as- 
sembly is case-hardened and cadmium 
plated. Colorful plastic knobs in match- 
ing hues. Guaranteed 5 years. 


Nationally 
ADVERTISED 


GOOD HOUSEKEEPING 
HOUSE BEAUTIFUL 
PARENTS’ MAGAZINE 
LADIES’ HOME JOURNAL 
BETTER HOMES & GARDENS 


2 e 


Riveal manuracTuRING co. 


KANSAS CITY, 


Co-op Candidates Lose in Primaries 


UPPORT by tax-free co-ops helped 
send a number of candidates to 


| their political graves in the summer 


primaries, while a bold stand for Fed- 


| eral income tax equality brought vic- 


tory to others. 

The Wisconsin Ass’n of Co-operatives 
took a strong stand for Senator Robert 
M. LaFollette, Jr., on his “record of 


| 20 years service fighting for the co- 


operative movements.” 


| tives” 


Mr. LaFollette 
lost. 

The Wisconsin co-ops opposed Gov. 
Walter Goodland because he “refused 
to heed the protests of the co-opera- 
with regard to a bill barring 
co-op health groups. Gov. Goodland 
won renomination. 

In the same state, Congressman 
William Henry Stevenson, of LaCrosse, 


| violently opposed by a co-op candidate, 


won renomination handily. 
In Minnesota, Congressman Harold 


| Knutson was opposed by “the co-ops. 


He won his primary. 

In Oklahoma, H. C. Jones, candidate 
for the Democratic nomination for 
Governor, announced “I am against the 


| Tax Equality League”—and Jost. 


In Vermont, Sterry R. Waterman, 


| former co-op manager, lost the Re- 
| publican nomination for U. S. Senator. 


| date for the 


In Kentucky, Philip Ardery, candi- 
Democratic nomination 


| for U. S. Senator, made a definite issue 


of public utility ownership and exten- 


| sion of tax-free REA. He lost. 








| 
| 


In Texas, J. Frank Wilson of Dallas, 
made tax equality the major issue of 
his campaign—and won the run-off 
which is tantamount to election. 

In New York’s Chenango County, 
Earl B. Clark, supported by the co-ops, 
lost a legislative nomination to Mrs. 
Janet Hill Gordon, who was outspoken 
for tax equality. 

N.T.E.A. Bulletin 


Same Taxes for Everybody 
The Only Issue 


ON’T let anyone really fool you 
All that constructive ele- 
ments of this country are asking of 
consumer co-operatives today (and the 
sooner the better) is that they pay the 
same Federal taxes the private operator 
pays ! ! ! This is the only issue... 
but it is being dragged around to make 
it look as though those who wanted 
equality were trying to harpoon farm- 
ers, labor or somebody else . . . “That’s 
baloney . and the only purpose 
served in dragging around these “dead 
cat” rumors is to keep certain kinds 
of co-operative leaders in a free spot 
to grab what they can at the taxpayers 
expense . . . Either tax the co-op as 
you tax the individual or rid the indi- 
vidual of the taxes which the co-op is 
freed of— that’s the story . . . and 
a simple, honest one at that! 


Joz MEEK 








Hardware Stores Winners in Display Contest 
(Continued from page 228) 


Another $50, for filth place, went to H. C. Schenck Hardware Co., Madison, Wis. 
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mV Whur NEW 
“a , Zi DEALER Solu KNOW 


= | ee (OU nee traadyhiewl) 


yutspoken a ~ a There is no substitute for QUALITY—no substitute 

for tried-and-proven sources of supply. Take 

“VACULATOR”. Yes, it’s beautifully styled and 
\“ “ 

body chock full of “buy appeal”. What 

is most important is the 


’ , ; : E E E ee | 

Bh tee q |. | built-in quality and 
- pe 4 ce A dependability that 
mes aN <a 4 ra j is the heritage of 


bulletin 


(and the 

Y pay nt VACULATOR. Made of 
operator ‘ : ice 
a : . 4 the finest heat-resisting 
to make ee | ‘4 - glass — PYREX brand — and 
- wanted ‘3 ie % : J 

on farm- i eke Sa "4 every piece is so branded. 
“That's am a a | ;' ;, 

seal anil gi ie sec adi a Equipped with the time-tested 


se “dead "MAGIC SEAL” rubber bushing, 


in kinds : 

ree spot and the revolutionary “DUTCH” 
ee ; ' Clothless Filter. For long-range 
Co-Op as “i . 

he indi- anil security, feature 


I 


CHICAGO 6, 
Equipped,with the 


DUTCH 
Clothless Filter 


car 


B’4) FREE counter dispenser 


| — With each case of DUTCH Filters 
ome you receive this colorful sales- 
@ ; 
dynamo. Turns passer-bys into 
passer-BUYS!“DUTCH’” fits ALL 
standard glass Coffee-makers. A 50c retailer that sells and sells! 
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Ask Your Jobber For RT ll N 
These Quick-Selling 


TWIX Leaders 


QUALITY TOOLS AT PRICES THAT 
WIN INSTANT POPULAR ACCLAIM 





(A) *TWIXKLIP—2 in 1 clip for toe and 


finger nails. Model T.F. 51. 
(B) ALUMINUM FOLDING RULES — 6 Ft., 
Model RL-113; 3 Ft., Model RS-113. 
(C) *ADJUSTABLE LEVEL Jr.—Mode!l 
L-111. 
(D) CARPENTER SQUARE — with level — 
Model C-102. 
(E) HACK-SAW FRAMES — Heavy Duty. 


Model H-103. 
(F) SLIDING BEVEL—Model 8-105. 


(G) No. 13 — JOBBER'S DRILL GAGE —_ 
Model G-115. 


(H) Electricians & Plumbers HACK-SAW 
FRAMES—Heavy Duty. Model H-109. 


(1) *PROTRACTOR & DRILL GAGE — Model 


P-108. 
(J) COMBINATION SQUARES — with levels 


and scriber. Model 100. 


(K) DEPTH MARKING GAGE — Model 
D-106. 


(L) ADJUSTABLE BENCH LEVEL (10 inch) 
Model S-107. 


(M) PISTOL GRIP HACK-SAW FRAME — 
Heavy Duty. Model H-116 


"Pat Pending USA 


| (SRIFFIN 


move. 00. / nufacturing Company 


WATCH FOR ADDITIONAL TOOLS Woe ~~ ERI E, PENN SYLVAN IA 
NEW NUMBERS APPEARING REGULARLY ek oo 
If your jobber can't supply you, write ee) 
TWIX MANUFACTURING CO,, Inc. /<5<::/ {Pte 
40-09 21st STREET, LONG ISLAND CITY 1.N. Y ’ 
a ; f NEW YORK: 45 Warren St. BOSTON: 115 Broad Street 
, SAN FRANCISCO: 703 Market St. 





/ 
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Why Wear Heavy Clothes 
To Go Swimming? 


Why use heavier valves than the job requires? For example, Gate Valve No. 819, 
illustrated here, will handle any job up to 125 lbs. working pressure, with absolute 
safety. Higher pressure valves are no more dependable, no more efficient . . . they only 
increase costs. No. 819 is a precision built valve with double disc and rising stem for 
general service on steam, water and oil lines. For 56 years, Rockford Brass has pro- 
duced top quality valves of all types . . . they embody the best in metals, modern design 


and workmanship. 


ROCKFORD BRASS WORKS, ROCKFORD, ILLINOIS, U.S.A. 


ROC BRASS 
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.45 Automatic Toy Pistol 


Patterned after the famous Army .45 
caliber automatic pistol, the Bana “Special 
Agent 45” actually shoots small wooden 


pellets. It is loaded with six to eight of 
these pellets and it will shoot every time 
the trigger is pulled until the magazine 
is empty. Suggested for competitive target 
games because the pellets have sufficient 
velocity for accuracy but not enough to 
cause any damage. Mechanism completely 
self-contained. Packaged, it comes com- 
plete with about 30 pellets and retails for 
$1.98. Additional pellets are 10 cents per 
package of about 30. Bana Co., 116 New 
Montgomery St.. San Francisco 


Cowboy Ranch Set 


Four rubber toys packed in a colorful 
trophy case box, which can be hung on the 
wall, make up the “Arcor” Cowboy Ranch 
Set. Made by the Auburn Rubber Corp., 
Auburn, Ind. They consist of a hatchet, 
revolver, bowie knife and jack knife. Set 
retails around $1.00. The patented double- 


wall box construction provides greater 
rigidity and longer play-valued life for the 
package. 


Noma “Bubble Lite” 
Christmas Tree Lights 


Noma Electric Corp., 55 W. 13th St., 
New York 11, has announced the “Bubble- 
Lite,” a new type Christmas tree light that 
presents a bubbling action in a glass 
“candle” and at the same time emits a 
colorful illumination. It will be marketed 
in sets of nine units, each light unit fea- 
turing the Noma snap-on clip for easy and 
quick decorating, and as individual lights 
to be used in any series-type 15-volt 
Christmas tree light socket. Bubble-Lite 
consists of an “action” candle-shaped three- 
inch glass tube set in a two-toned trans- 
lucent plastic base, which in turn houses 


a low-wattage bulb. Bulb lights the orna- 
mental plastic base and generates sufficient 
heat to whirl the gayly colored fluid in 
the glass tube upward in a continually 
bubbling spiral, while sending dancing rays 
of light through the upper glass “candle.” 
Base is composed of two differently col- 
ored pieces of cellulose acetate cemented 
together and selected from the tints, red, 
blue, yellow, orange and green. Suggested 
retail selling price, $4.95, plus excise tax, 
for set of nine lights, in attractive carton. 
Replacements have a suggested retail sell- 
ing price of 50 cents each, plus excise tax. 


Sled-type Coaster 


The California Skimmer is a sled-type 
wheeled vehicle. Constructed low to the 
ground and generally patterned along the 


lines of a sled to give the same sensation 
of speed. Has a natural finished oak deck 
and a heavy steel frame joined together 
by aircraft bolts and fiber stop nuts. 
Claimed to hold up to 800 lb. Two-wheeled 
steering is controlled by two arms that 
extend from the sides. Friction safety 
brakes are operated either by hands or 
feet from handles located on both steering 
arms. All-steel, ball-bearing wheels and 
solid-rubber molded tires. Is 43 in. long, 
14 in. wide, 9 in. high, and weighs 17 lb. 
Spangler Toy Co., 2155 W. Verdugo Blvd., 
Montrose, Cal. 


Aluminum Toy ‘Cookinset’ 


The Belart Div., Standard Brass Corp., 
401 S. State St., Belvidere, Ill, announces 
a new packaged set of toy kitchen utensils. 
The “Cookinset” items are made of cast 
aluminum with a bright, hammered finish. 
Includes a Dutch oven with removable 
cover, a deep kettle and skillet. May be 
used either for play or actual cooking. To 
sell for about $2. 
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Soon there will be a TIME-SAVER in most kitchens 





TIME-SAVER FEATURES 


© 3-way pressure gauge 5-10-15 Ibs. 





If it's seen... it’s sold! That's the sales record 


of the Time-Saver.. Buyers and consumers Precision-cast of virgin aluminum alloy 


equally praise the Time-Saver Pressure Aluminum cooking grid 
Highly polished surface 


Cooker for its beauty of design, utility and me- Bim to epeseitn: the enducts. 


chanical perfection. It's an outstanding value. Guarantee certificate and 24 page time-chart 


with each cooker. 





Packed individually 6 to 
a carton, weight 37 Ibs. 






NEWSPAPER MATS AVAILABLE 





TRAUBEE PRODUCTS, Inc. 
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924 BERGEN STREET, BROOKLYN 16, N. Y. 































THE PROFITABLE ITEM YOU 
HAVE BEEN WAITING FOR 






MODEL NO. 1105 
SOLID BRASS CHROME 
TUB SOAP DISHES 
fits any type tub 








This exceptional value is ready for imme- 
diate delivery in any quantity . . . Made 
of Solid Brass finished in Lustrous 
Durable Chrome with large soap holder 
measuring 5%" long by 3'/2 wide. Hav- 
ing convenient hanger to fit any type tub. 
Comes with self selling tag. 


I tbs hk 6 svncsoscnsevnnasiens seeeee$] QO each. 
Order from your jobber or write us direct for information. 


We also have a complete line of China Bathroom Accessories 
in both black and white. Also a line of U. S. Government Specifi- 
cations No. W. W. P. 541. 





















F.C. SMITH MEG. CO. 






652 W. GRAND AVE CHICAGO 10. iLL 
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Acme Gift Packages 
give big boost to 
holiday sales — and 
gay Christmas air to 
your counters! 

Lady’s Gift Package 
with 6 shining Acme 
Hangers in Sunny 
Amber, Coral, Sea 
Green, Azure Blue 
and sparkling Crys- 
tal is peak profit- 
maker from coast to 
coast. Patented de- 
sign preserves to- 
day’s style lines — 
permits 3-piece en- 
semble on one 
hanger. 
























_WHATS NEW 


New Style Train Track 


A gift package of train track is now 
being made by the Leganger Bryant Co., 
925 W. Chicago Ave., Chicago 22. “L-B 
Track” can be set up straight or curved, 







can be connected with other two or three 
rail track, switches, or crossovers in the 
usual manner by using the different types 
of connecting pins supplied in each pack- 
age, or it may be used as a complete track 
unit itself. Each package contains three 
flexible steel rails, each of which is 87% 
in. long, 58 slotted hardwood ties, con- 
necting pins and lock-ons, and equals 10 
lengths of track. An instruction folder 
shows how to set up L-B track, either 
alone or with other track, and illustrates 
layouts made from two to six packages of 
track to prompt the consumer to purchase 
several packages. Easy to assemble. Retails 
at $2.50 per package. Dealers’ discount, 
40 per cent. 





‘Rotor-Flyer’ Autogiro 


The Chupp “Rotor-Flyer” Captive Auto- 
giro is claimed to embody the same basic 
principles as passenger-carrying autogiros. 
Needs only the power of the wind to fly; 
an eight mile breeze is sufficient. Made of 
spruce, white cedar, balsa wood, steel, 
brass and aluminum. Replaceable parts. 
Length: 40 in.; span, 41 in., and height, 10 

















OD EI CS oe 


in. Weighs about 10 oz. Comes knocked 
down in fibreboard container, 4 in. in 
diameter and 26% in. long. Included is 
reel with 500 ft. of special flight line. 
Ucinite Co., Newtonville, Mass., Division of 





United-Carr Fastener Corp. 
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BY Waton sant 
Well designed — well made — well thought of 


DISTRIBUTED THROUGH REPUTABLE WH-OLESALE HOUSES ACROSS THE NATION 


Production is increasing steadily but is not yet such 
that we can take care of all incoming orders. Keep 
in touch with your distributor for delivery dates 


DOMINION ELECTRICAL MFG. INC. 


MANSFIELD, OHIO 
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a e Sales records of leading retail outlets 


(When you provide concrete evidence that the Holliwood Electric 


Broiler is THE popular choice of American women in every 


market! Feature for feature, it offers unsurpassed value . . . that’s 


why ... WHEN YOU SELL A HOLLIWOOD YOU SELL THE BEST! 


Th 
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‘Steamliner’ Toy Engine x 

“Steamliner” is a new electric steam en- 
gine being offered through Dorman-Rattner 
Corp., 1532 S. Michigan Ave., Chicago, 
Provides motive power for toy action of 
Tinker Toy projects and similar light 





weight toys. The walking beam version of 
the Steamliner is shipped completely as 





sembled as shown. Any youngster can € 
quickly change this unit from the walking ee 
beam to either the vertical or horizontal yy 
type, the parts are interchangeable. Fur- e- 
nished with 6 ft. electric cord and com- ie 
plete instructions for operation and assem- ee 
bly of all types. Its 50 Ib. test boiler, ad 
operates on less than 2 lb. pressure and is a 
equipped with safety automatic current - 
shut-off. Priced at $9.95 retail. Christmas ing t) 
season delivery promised on all accepted framed 
orders. bakec 
Co., 


‘Dowcratt’ Kiddies 
Magnesium Furniture 


A table and chair set for young children 


‘Ha 


has been placed on the market by the Dow “H: 
Chemical Co.’s Specialty Products Div., of all : 
Bay City, Mich. A feature is the light throu 
weight, achieved through the use of % in. golf | 
extruded magnesium tubing. The chairs dropy 
are claimed to be capable of supporting drop 


250 lb. and yet weigh only 2% Ib. each. 















© Available in two models: No.40T— 
Size: Approx. 19% «11 ¥6 in; 
No. 381 —Size: Approx. 18 x 


10% x6 in. 
5 | 
HERE ARE THE 25 BEHIND HOLLIWOOD'S SUPERIORITY | 
«Patented ‘‘Even-Heat” Coil for over-all, «Non-Heat Conducting Bakelite bandle 
all-at-once broiling. and /egs. 
+«New Specially Designed Metal Drip «Safety hinge permits easy removal of | 
S| Rack. top—locks into position when top is 
¢Well-Tree Sizzle Platter. raised. 
*Broils without smoke, muss or fuss. *Two-Heat Control for desired broiling. | 
«E-Z Lock Device for removing coil unit - Beautifully finished Cast Aluminum with 
for thorough cleaning. rich hammered effect. 


Aggressively advertised in leading national publications 


« 
ELECTRIC BROILER 


FINDERS MFG. CO., 3669S. Michigan Ave., Chicago 15, Ill. U.S.A. | 
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| The table, 20 in. high and with an 18 in. 4 


by 24 in. top, weighs 5 lb. The top is 
made of hardboard, enameled to match 
the upholstery. Available in soft green, 
blue. and red and are sold under the 
trademark, “Dowcraft” Kiddies Magnesium 
Furniture. 
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Three-in-one Toy 


The “Red Rascal Rider” can be used as 
a non-tipping hobby horse, as a rolling 
stroller or as a_ self-balancing see-saw. 


gine 


c steam en- 
man-Rattner 
»., Chicago, 
y action of 
milar 


light 


sensation. Stirrups are adjustable. 
eight rubber wheels. 
so that it can be quickly converted from 
hobby horse to see-saw by merely unscrew- 





n version of 


npletely as- 
ingster can 
the walking 
+ horizontal 
able. Fur- 
1 and com- 

and assem- 

test boiler, 
sure and is 
tic current 

Christmas ing the head and attaching seat. One piece 
ll accepted frame of tubular steel. Red and white 
baked enamel finish. George K. Garrett 
Co., 1421 Chestnut St., Philadelphia 2. 

e ‘ ° ’ 
penne Handigolf’ Indoor Game 
xy the Dow “Handigolf” is an indoor golf game for 
sts Div., of all ages. A nine-hole course is laid 
the light throughout the home. Each player has a 
e of % in. golf club with a sliding cylinder that is 
The chairs dropped along the shaft. The height of the 
supporting drop determines the length of the drive. 
» Ib. each. 
. an 18 in. 
‘he top is 

to match 

oft green, 

under the 

Magnesium 





‘YOU'LL GET ACTION FEATURING 
THE “HORN OF PLENTY” LINE OF... 





Designed for children two to seven years | 
old. Springs on either end give a riding | 
Has | 
Extra seat provided | 


NINE PIECE SPICE 
—— 
no. 9? 


Popular, practical ...an excel- 
lent gift number. Jars, 3-oz. capacity, are 
decorated with 4-color “Horn of Plenty’’* 

| decals. Rack is sturdy steel construction 

| with de luxe red ripple finish; 8” long and 
| 6” high; has handy key-hole slots in back 


| for wall mounting if desired. Six of the 
| spice jars (except salt and pepper) come 
| 





ois —THete chin 


SET 


equipped with removable inner shaker 
tops as well as solid outer caps. Set also 
includes ‘Selector’ sheet of 8 additional 
spice names which can be substituted for 
standard factory labeling shown above. 
Packed in individual cartons. Suggested 
retail price: $2.00** 


cyve PIECE RANGE SET 


g\7- 


An outstanding value 
that will be a big-seller with deal- 
ers everywhere ce soon as mater- 
ials become available). Consists 
of two 6-oz. jars for flour and 
sugar, two 3-oz. jars for sale and 
pepper, and handy metal rack de- 
signed for easy carrying or for 
wall mounting. Jars have decor- 
ative “Horn of Plenty’’* decals; 
rack has de luxe red ripple finish 
... measures 9” long and 5%” high 
overall. Individually packed. 
Suggested retail price: $1.00** 


CE RANGE SET 


Another a pro “Horn of 


Plenty’’* number that wi 


appeal to your 


customers. Jars, with their smart colorful 
decals, are 3-oz. capacity; sturdy metal tray 
is finished in de luxe pon ripple... measures 
4” long and 4” high. Packing: 2-dozen 
sets to the shipping container. Suggested 
retail price: 39c** 


** Slightly higher west of 


*“Horn of Plenty” (design pat. No. 144,464) har- igh 
Mississippi. 


monizes with all popular kitchen color combinations. 





Featherweight golf balls will not mar 
objects hit. Hal Hull Industries, 607 W. 
Howard St., Evanston, II. 





1827-53 W. WEBSTER AVE., CHICAGO 14, ILLINOIS 
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SUPPLIES 


MAKE A 


BITTER JOB 








See Your Electrical 
Supply Jobber 


THEUNIVERSAL 


CLAY PRODUCTS CO. 


1535 EAST PERSE ST. 
SANDUSKY, OHIO 











| 
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WHATS NEW 


Plastic Fire Engine 


The Dillon-Beck Mfg. Co., Hillside, N. 
J., has added a new model toy red plastic 
fire engine to its “Wannatoy” line. About 

















mas 
ura 





Immediate delivery. Individually packed. 





Suggested retail price, $10.95. Piqua En- sur! 
ve gineering, Inc., Piqua, Ohio. oitai 

4% in. long. The item is packed in bulk, a Pes > 
12 to the chipboard box, one gross to the Fe 4 uon 
shipping carton, approximate shipping P-38 Clicker Pistol may 

ae “ ok 

ag Ay gg rag Ag le caine Bo The P-38 all-steel Clicker Pistol, manu- stud 
: ose ae factured by Meldon Bros. Co., 4748 Hough step 


sales representatives. : 
P Ave., Cleveland, Ohio, comes in a new 


‘Ken-Gun’ Made 
Of Aluminum 


The new “Ken-Gun” is a toy gun that 





emits the sound of rapid fire action when of: tl 
the trigger is pulled. Dark brown stock and ’ 
blue steel gray barrel and cylinder. Steel pene 
trigger mechanism is the only moving part. the s 
tially 
tion | 





three-color box. Pistol is made of 22 gage 
steel. Trigger makes loud click. Retails 
for 49 cents. 


Aluminum Toy Set 


Kayvan Products, 529 W. 50th St., New 
York, is making aluminum toy sets which 
can actually be used by a child for cooking. 








Stock, barrel and cylinder are of light- 










weight cast aluminum. Cylinder is detach- Handles are spot-welded. Sold exclusively Th 
able so that the youngster can play with through Benearle Sales Co., 358 Fifth Ave., 

it on or off the gun. Has a 30 inch webbed New York. of wh 
carrying sling for over-the-shoulder carry- finely 
ing. Manufactured by the Kennedy-Warren water 
Mig. Co., Piqua, Ohio. Immediate delivery. sonry 





Non-Tipping Rocker 

The “Ride-A-Bye” is claimed to rock so 
easily that even the tiniest tot can rock 
without effort: Of lightweight, tubular 
steel with proper bracing, spot welded. 
Rockers have width with roller stops to 
prevent tipping either forward or back- 
ward. Head, seat and roller stops are of 
wood and finished in fast colors. Seat is 










. . Mi 
adjustable for children from 18 months to cow 
five years of age. Seat is 12 inches above gol.; 





floor. Available with either horse or duck 
head. Can be used in the house or yard as 
a rapid scooter or in the winter as a sled. 






















HARDWARE AGE ocTa 













THE PRINCIPLE ON WHICH 


AQUELL 


@D Here is an Aquellized concrete 
masonry unit filled with water. Nat- 
urally, there is no leakage. 






WORKS 












aur what happens if the Aquella 








lly packed. 

Piqua En. surface coating is scraped off? To 
answer that, we scraped away this por- 
tion, and there’s still no leakage. This 
may. be slightly puzzling until you 

stol, manu study the photograph of the third 
1748. Hough step... 
in a new 










tion of water. 








@) tne enlargement of a small, sawed-away section 
of; the above block, which shows the way Aquella 
penetrates to fill and close each microscopic pore of 
the surface. It is the filling of the pores—not essen- 
tially the surface coating—which stops the penetra- 
























of 22 gage 
k. Retails 
YOU SEE IT NoW—the prin- the minutest pores of the surface. wder, peel or flake, and can be 
hich A Il = a d h 
ciple on whic uella ° ‘ ainted over with any color. 
ae Senate a Then—contrary to the shrinkage P ; y 
h St., New masonry structures water- phenomena of most waterproofing RECOMMEND AND SELL_AQUELLA 
sets which tight! materials—Aquella continues to ex- FOR ALL POROUS MASONRY SURFACES. 
or raw ; pand as it cures to set up a hard, firm Free from. che orgenic binders 
exclusively The properly balanced ingredients bond which stops water leakage : o- 
Fifth Ave., ty wee 8 PS Be; hyroscopic salts and stearates used 





of which Aquella is composed are so 
finely ground that when mixed with 
water, and scrubbed into the ma- 
sonry, they penetrate and fill even 


FREE! 


Write today for copy of 
“Aquella and Concrete 
Masonry Construction?’ 





$ 95 Slightly higher west of Rockies 
PER BAG and in Canadal 


Mixed with 3 qts. water, 1 bag makes 1 
gal. First coat covers 60 to 120 sq. ft. per 
gal.;second coat, 200 to 250 sq. ft. per gal. 


Sell Aquella No. 1} for Interiors 
Aquella No. 2 for Exteriors 
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dampness or seepage. 


Consequently, even the presence 
of a hydrostatic head of water on the 
unprotected side has no effect whatso- 
ever on the integrity of the Aquel- 
lized surface. Nor does it in any way 
affect Aquella’s inherent property to 
resist capillary action or water seep- 
age. Aquella is cheerfully bright in 
its natural white finish...does not 


in the making of ordinary water bar« 
riers, Aquella is an entirely new min- 
eral surface coating which you can 
recommend and sell for watertight- 
ness inside or outside...above or be- 
low ground on all porous masonry 
surfaces, such as concrete, brick, 
lightweight masonry units, stucco 
and cement plaster. Write for the 
name of your nearest distributor. 


Look for Our Full-Page Advertisement in the PO S l : 
October 19th Issue of THE SATURDAY EVENING 


PRIMA PRODUCTS. INC. 


DEPT. G, 10 EAST 40TH STREET 





e NEW YORK 16, N. Y. 
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it’s a 


SOLDERS BY WINNER 


BAR — CORE WIRE — ALUMINUM 


“i 
THE! Zonk 


MFG. COMPANY 


r 


r E < 8 NEWTON | 


ol Solderin Lquipmenut Since LOTLY 


WER FALLS 62, MASS. 





SELL WILCOX 


EYE HOIST 
WIRE ROPE SLING 
LARGE EYE SINGLE 
LARGE EYE MATCH 
SINGLE, WITH THIMBLE 
MATCH, WITH THIMBLE 


Correct Size and Shape, 
Drop Forged, Best Quality Steel, 
Ample Cross Section at Critical Points 


They sell best because they’re known best and because 
they’re “dependable.” Wilcox-Crittenden’s Heavy and 
Shelf Hardware and Wire Rope Fittings are fast-selling 
profit-makers. The Industry knows them for safety and 
efficiency. Stock WILCOX, and build repeat business. 


Prompt deliveries « Write for Catalog 
We Protect the Trade 


WAMU, (Mtl It WW : s 2 


own, Conn. 








“ 
“~ 


Again St» Middlee 
71 Specify WILCOX-CRITTENDEN 





_WHATS NEW 


Rubber Toys Are Back 


"Porky Pig” and all his pals, absent dur. 
ing the war years, are back again, accord- 
ing to the Sun Rubber Co., Barberton, 
Ohio, which claims to be the largest manu- 





J 


} 
4 


a 





a3 


facturer of rubber toys. Seven “Sunruco” 
inflated toys shown are: “Porky Pig,” 
“Rompy,” “Oswald Rabbit,” “Wiggy- 
Wags,” “Susie-So-Soft,” “Bunny Buster” 
and “Bonnie Bear.” 


‘Star-Bright’ Tree 


An electric tree for window, table, fire- 
side or small apartments, made of fibre- 
board. Is 15 in. tall and topped by star. 
Light glows through stars in sides. Uses 
standard 10 to 25 w. bulb. Comes knocked 
down, ready to assemble, complete with 
electric cord, socket and connection. Re- 












tails at $1.95. Price to dealers, $12 doz. 
Florence Vipond Studio, 322 E. Wisconsin 
Ave., Lake Forest, III. 











Latest News on 


RECONVERSION 
on page 220 
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Bruno Tool Kit 
In Christmas Wrap 


A new kit for cutting holes of various 
diameters in wood, metal or plastics is an- 
nounced by Bruno Tools, of Beverly Hills, 
Cal. The tools are packed in a permanent 


black and red plastic box. Comes in a 
special wrap for a Christmas gift. The 
Bruno Kit No. 790 is available with straight 
shanks for use in drill presses, pneumatic 
and portable electric drills, and with bit 
stock shanks for use in a hand brace. The 
No. 790 Kit contains one Model No. 100 
Adjustable Hole Cutter (with %4 in. shank) 
for cutting holes 5€ in. to 114 in. and one 
Model No. 101 (% in. shank) that cuts 
holes 1 in. to 2% in. Tools have high- 
speed steel blades with an all-purpose grind 
for cutting in wood, metal, transite, mason- 
ite and other “problem” materials. 


Flower Seed Gift Package 


A new and colorful gift box of flower 
seeds has been announced by the WV. Atlee 
Burpee Co., Philadelphia 32, Pa., and 
Clinton, Iowa, for dealers to cash in on 
the growing demand for garden gifts at 
holiday time. The bright red box, 9% by 
10% in., is decorated with a colorful gar- 
den scene. It contains 12 full-size packets 
of flower seeds, all easy to grow. Each 
packet has a natural color picture of the 
flowers the seeds will produce and com- 


plete instructions for growing. The 12 
packets have a regular $2.20 value but the 
box complete is specially priced at $1.00. 
Counter display racks are furnished free 
with each order. 
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UTILITY MODEL ELECTRIC DOOR CHIME 


The new MELODEON is self-con- 
tained. Sounds two musical notes 
for front door, one note for rear 
door. Graceful, fluted, metal cover, 
inrich Ivory Baked Enamel. Backed 
by Mell-o-Chime cooperation! 


A new, happy note for kitchen, hall, 
study, or any room in the home. 
Expertly designed for beauty, com- 
pactness, utility—and moderately 
priced. Precision engineering as- 
sures fine tonal quality. 


AMERICA'S FINEST YOOR CHIMES 


Nationa! Sales Reprosentotives: Hatheway & Co., 75 Montgomery St., Jersey City, N. J 


MELL-O-CHIME AND SIGNAL CORP. 
119 SOUTH JEFFERSON ST. * CHICAGO 6, ILLINOIS 





Easy to carry, easy to 
use, easy to sell — three big 
reasons you should keep the 


Lufkin “Mezurall” and 

LU FK | N Ta p e R ul | e S “Wizard Junior” in plain view 
on your counters. Concave nickel 

plated blades, prominent markings—easy to read. Smooth, easy operat- 


ing. Satisfied customers mean repeat business—sell Lufkin for sure satis- 
faction. THE LUFKIN RULE CO., SAGINAW, MICH., New York City. 
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Pine-scented Yule Candle 


“Pine Wax Shorty” is the name given by 
the Will & Baumer Candle Co., Inc., 15-17 
E. 32nd St., New York City, to a new 
novelty candle for the Christmas trade. In 
gay red and Christmas green. Is pine 
scented, and burns with the fragrance of 
pine needles. Packed one to a carton, four 
dozen to a shipping case, the price is $3.60 
per dozen. 


Christmas Tree Stand 


The United Industries Co., 34 E. Can- 
field, Detroit 1, Mich., announces a pat- 
ented self-adjusting Christmas tree stand, 
the “Unico.” With a self-adjusting Sure- 
Grip-Support, this stand is constructed of 
a cast aluminum container and three tem- 
pered, heavy gage steel leg supports, 
painted green. Designed with adjustment 
for three different heights. By changing 
the position of the bolt, the tree is regu- 








HATS NEW 





lated to desired height. May also be used 
as a flower pot holder, by adjusting the 
three leg supports to a vertical position. 
Weighs 2 lb., 6 oz. 


Homecratt Tools 


A new center hole cutter is the first in a 
new line of Center Toolcrafters Homecraft 
tools to be released by Center Toolcrafters, 
Inc., 3184 Roswell Rd., Atlanta, Ga. The 
$2.50 outfit includes a % in. shank with 











READY MIXED 


ALUMINUM PAI 


INTERIOR sae EXTERIOR 
SURFACES 
ONE GALLON 

ut “URSWIRE PAINT cori’ 


we ‘ 
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® Heat resisting. 


® May be painted directly over wet or damp surfaces. 


© Will seal the surface painted. 


® Non-toxic with only slight odor. 
® Prevents rust and deterioration of metals. 
* @ May be painted on interior or exterior surfaces with brush or 


spray gun. 


© All these quality features in one can. 
ASK YOUR DISTRIBUTOR FOR BERKSHIRE 


BERKSHIRE PAINT COMPANY 


MAKERS OF FAMOUS DARI-GLO 


BOX 251, HIGHLAND STATION 


BERKSHIRE ALUMINUM PAINT 
may be applied to all surfaces, and will 
dry with a hard, 
metallic finish. This is only one of the 
many outstanding features of this 
quality product. 


QUALITY — — PROTECTION 


® Never hardens or discolors in the container. 


lasting, brilliant 


SPRINGFIELD, MASS. 




















plain pilot, a hexagonal wrench for setting 
the four bits, and a chart giving the cor- 
rect lubrication and cutting speed data. 
The $3.50 model has a high speed twist 
drill pilot. These bits will cut holes, discs, 
grooves, chamfers and beads and are claim- 
ed to work in wood, soft metals and 
plastics. Bits adapted for high-speed cut- 
ting and are designed to hold solid equally 
in hand or power tools. Bits adjustable to 
a maximum 5 in. diameter and a 3 in 





depth. One of the bits is supplied in 
blank, and may be shaped to cut decora- 
tive effects. 


‘Wire-Knit’ Dog Leash 


The “Wire Knit” Dog Leash is made 
from rustless nickel silver wire. Has color- 
ful plastic grip. French snap. Claimed to 


MPevvevesen 





be shock-absorbing. Is 54 in. long. Gift 
packed. Lists for $2.50. Mastercraft Prod- 
ucts, 27 Haymarket Square, Boston 14. 


House Numbers 
And Porch Light 


The “Aristolite” porch light offered by 
Camp & Bradley, Inc., P. O. Box 109, 
Chagrin Falls, Ohio, serves the double pur- 
pose of showing the house number and il- 





luminating the steps. Packed ten to car- 
ton. Immediate delivery. Can be mounted 
in any location. Dealer’s price, $3.57 each. 
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Gift-Wrap ‘Taypit’ 

International Plastic Corp., Morristown, 
N. J., has added “Taypit” Year-Round 
Gift-Wrap and “Taypit” Christmas Gift- 
Wrap to its resale line of self-sealing tapes. 
In gay colors. A wide variety for every 
occasion throughout the year. An assort- 
ment of four rolls each of six different 
tapes is packed in the Year-Round counter 
display carton. The Christmas Gift counter 
display carton contains four rolls each of 
nine different styles. All of the gift wrap 
rolls are 5/16 in. by 180 in., retailing at 
10 cents. 


Novel Gelatin Rack 
Lauts & Brady, 1950 Naomi Ave., Los 


Angeles, are now delivering a new, novel | 


kitchen aid called the “Jel-Rac.” De- 
signed to ease the messy business of pre- 
paring gelatins and puddings for salads 
and desserts, it consists of a chrome. rack 
and six aluminum molds. The housewife 
fills the molds at the sink, inserts them in 
the rack and places the whole business in 
the refrigerator. The rack is about the 
height of a quart soft drink bottle and 
takes less space than a quart bottle of 
milk. Retails at $1.00. 
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[scutcheon pins 
steel... brass... 


Your requirements of brass and steel escutcheon pins are avail- 
able for prompt delivery. Packaged attractively and -sturdily 
for your convenience. Metal edge, telescope type boxes assure 
constani protection for contents. 


We also manufacture escutcheon pins on special order from 
stainless steel, mone!, bronze, silicon bronze and other metals. 
Tell us your requirements —large or small. 


JOHN HASSALL, inc. 


419 OAKLAND ST., BROOKLYN 22, N.Y. 


Quality Escutcheon Pins 
Since 1850 


ta 
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Breaking through sales resistance JOHNSON XLO 
MUSIC WIRE comes to you attractively packaged for 
convenient display and handling in units of % lb., 
% Ib., and 1 Ib. Full range of sizes—.003” to 
.200”. JOHNSON XLO MUSIC WIRE answers the 
call of the trade for high carbon, smooth, round, 
spring steel wire. Ask us to recommend sizes. 


JOHNSON STEEL & WIRE CO.INC. 


WORCESTER * MASSACHUSETTS 
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out in front 
with 


GREAT NECK 





“Well done!l"—that's easy to 
say for Great Neck work-wise 
tools. A job done with the aid 
of our various tools is likewise 
"Well done!” This is our con- 
tribution to your maintenance 


of good profits and good will. 





REAL EYE & SALES APPEAL 
No. 60 
KEYHOLE KUT-UP DISPLAY 
| doz. per display 
ideal for "hard to get at” jobs, 
cuts wood, metal, plastics, etc. 
Easy-grip aluminum handles 
(unbreakable) have sales-wise 
finish. Blades of Tungsten Steel, 
very flexible and breakage- 
resistant. 


SEE YOUR JOBBER 
great neck lines 


hack saw blades— 
molybdenum 
tungsten 
high speed 
keyhole saw blades & handles 
weod chisels & screw drivers 
(plastic or wood handles) 


GREAT NECK SAW 


MANUFACTURERS, INC. 
MINEOLA, N. Y. 

















WHATS NEW 


New Yale Keys 
Lighter But Stronger 


Yale’s new featherweight automobile 
keys, made of a special aluminum alloy, 
are more than 60 per cent lighter than the 





conventional heavier nickel-plated brass 
keys. Three sets of the new Yale alumi- 
num keys, complete with rings and identi- 
fication tags, have the same weight, as 
shown on the sensitive chemist’s scale, as 
one set of the old type key. The new keys 
are claimed to be 30 per cent stronger than 
brass or nickel silver keys and longer-wear- 
ing. Constant exposure to use is said to 
improve their appearance. The new alu- 
minum alloy keys are now in large-scale 
production at the Stamford Division of 
The Yale & Towne Mig. Co., Stamford, 
Conn. 


Thermostatic 
Control for Stoves 


“Thermodraft,” a new _ thermostatic 
damper control is offered by No-No Spe- 
cialty Co., Quincy Ave. at E. 69th St., 
Cleveland, Ohio. Designed particularly for 
coal or wood-burning stoves and ranges, 
it may also be used effectively on some 





furnaces. Installed in any convenient joint 
in the chimney-pipe. No cutting or special 
fittings and no electrical connections are 
required. It operates a flue damper by 
means of a bi-metal coil, which is affected 
by temperature changes of room and chim- 
ney flue. It is adjustable to provide any 
degree of heat required. Claimed by maker 
to promote uniform temperature, save fuel, 
reduce danger of fire or other damage by 
over-heating, and requires less fire tending. 
Sizes for 6-, 7- and 8-in. flue pipes. 





Plastic Cookie Cutters 


Hutzler Mfg. Co., 48-21 Skillman Ave., 
Long Island City 4, N. Y., is making a 
line of plastic cookie cutters in 14 different 
shapes including bridge, animal, standard 
sets and two Christmas shapes. Available 
in a variety of kitchen colors, they have 
sharp cutting edges. Made of styrene, they 
are claimed to be heat and hot water re- 
sistant, and clean easily. Sold singly at 
10 cents each, they are also put up in six- 
sided multi-colored boxes of 14 to retail 





at $1.50; smaller six-sided boxes of eight 
to retail at $.89 and rectangular boxes of 
four to sell for 50 cents. Special deal of 
72 pieces includes all 14 shapes packed in 
a carton. 





New Sight For Firearms 


A new and original gun sight, named 
“Line-O-Site,” manufactured by the Dock- 
endorf & Co., Inc., Oronoque, Coan., is 
to retail for $3.85. It is claimed to be a 
precision-made instrument. It clamps on 
the barrel of almost any firearm, and is 
used in connection with the conventional 
front and rear sights. It may also be used 
as a substitute for a front sight, and it is 
actually a scope without magnification. 
It has a square frame containing two red 
crosswires. The vertical wire, which is per- 
manently fixed, is adjusted to exactly bisect 
the front sight. The horizontal wire is 
movable up or down and is secured when 





it crosses the top of the front sight. Look- 
ing through the sights of a gun, the 
shooter holds the horizontal part of his 
rear sight exactly level with the horizontal 
crosswire of “Line-O-Site.” Easily clamps 
on the free gun barrel space by means of 
two adjustable thumb screws. 
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NP tke this | 
handy, easy on | 
polished pipe 


RikaIiDp 


STRAP 
WRENCH 





@ It sells easily because it meets a 
real need —to prevent wrench cuts 
and scratches on polished pipe. 
Strong I-beam handle and head in 
one piece. Handy hang-up hole. 
Easy to attach and use. Special 
webbingstrapofunusualstrength, 
easily replaced. Two sizes: No. 2, 
Vg" to 2", 17" strap; No.5, 1” to 5”, Pes = 
30” strap. A quality best seller — Pip. ty Wrench, soded 
order from your Supply House. guaranteed housin. 


WORK-SAVER PIPE TOOLS 


THE RIDGE TOOL COMPANY ~ ELYRIA, OHIO, U.S.A. 
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A NISW 


ROTARY CUTTER 


AT A PRICE 
THE HOBBYIST CAN AFFORD 








“A quality line at a price that every hobbyist can 
afford” is the foundation on which “Center” is build- 
ing its business of hobby tools. 


The first to be announced is the new Center Rotary 
Cutter, with many exclusive features of major im- 
portance to any worker in wood, soft metal or plas- 
tics. Here are the features of this new tool: 


1 It is 5 tools in one. It cuts holy 
® discs, grooves, chamfers and beads. 


2 Four cutting bits are supplied with 
®each kit, giving a range up to & 
inches In diameter and a cutting depth 
of up to 3 inches for door locks. 


MODEL 1 One of the four bits supplied Is 
with high speed twist drill ® blank and can be readily ground 


— aan’ te — aed for special decorative work, ‘V"-Bead, 
Round, etc. 


4 ¥% inch Shank of Tool is designed to 
® fit firmly in the chuck of hand or 
power tools. Bits set up tight, quickly, 


‘ with hexagonal wrench supplied. Bits 
4 easily changed. 
+a 


5 Bits are of finest tool steel—preci- 
® sion ground and therefore a table 
of cutting speeds and lubrication is 
included with each kit. 





MODEL 101-B 


with plain pilet, 4 bits, 
wrench and ehart retails fer 
$2.50. 


THIS IS THE FIRST OF THE “CENTER?” LINE 
of homecraft ideas to be announced. It will be na- 
tionally advertised in the outstanding hobby publi- 
cations. Stock this item and watch for the announce- 
ment of the next one. Immediate deliveries can be 
made on these items. 


SOLD ONLY THROUGH JOBBERS 


CENTER TOOLCRAFTERS, INC. 


Manufacturers 


JEFF A. HEDDEN CO. 


National Sales Representatives 


3184 Roswell Road Atlanta, Georgia 











PROFITS ¥ 


ELECTRIC 


BROILER 
& FRYER 
DEALERS... 


Here’s a quality item that’s a natural 
for your gift and home trade—and it’s 
available for IMMEDIATE DELIV- 
ERY! PORTA-BROIL does an excel- 
lent job of broiling with any frying pan 
or skillet. It does the work better and 
faster than broiling in the oven—there- 
by saving the trouble of heating or 
cleaning the oven. Auxiliary attach- 
ments are included with each unit and 
it may be used as a hot plate stove—a 
toaster—a space heater. 


PORTA-BROIL retails at $4.35 in 
zone one and at $4.57 in zone two, in- 
cluding federal excise tax. 


It’s high grade aluminum buffed and 
polished shell is sturdy and attractive. 
The lid knob is heat resistive. Formed 
aluminum grill, designed to protect 875 
watt high quality Nykelkrom heating ele- 
ment, permits maximum heat output. 


You can sell PORTA-BROILS with 
profit, too—they cost you $2.98 in less 
than dozen lots and $2.85 for 12 or 
more. All prices include the federal 
excise tax and are FOB Adrian, Michi- 
gan. PORTA-BROIL is packed in indi- 
vidual cartons and shipped in cases of 
four units. Minimum order four units. 


Use your regular order form today 
for a profitable addition to your stock. 
If not favorably rated in Dun & Brad- 
street, send check with order (taking 
2% discount) or authorize shipment to 
be sent COD. 


NATIONAL INDUSTRIES, Inc. 
MASONIC TEMPLE BLDG. ADRIAN, MICHIGAN 


ETL AD IEE RE RE 
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WHATS NEW 


Keel Automatically 
Rights Tipped Duck Decoy 





A new type duck decoy keel, known as 


the “Frankeel,” which the maker claims 


| will not only help prevent duck tipping in 


rough weather, but which will 


matically cause the duck to right itself if 
it should be turned up-side-down for any 


| Mich. 


reason, is now being manufactured by the | 
Mt. Clemens Specialty Co., Mt. Clemens, | 
When the duck is upset, a simple | 
| trigger quickly drops, allowing the keel to | 

fall on one side of the duck’s bottom. This | 


concentration of weight unbalances the 


| upset duck, causing it to right itself imme- | 


| diately. The trigger then automatically 


locks the keel in a vertical position. The | 
keel is applied with common screws and | 


| may be installed on new or used decoys, 
| according to the manufacturer. 


anti-rust metals are used entirely. 


Hardwood Wedges 


“Wedgits” are kiln 
wedges. To sell for 10 cents. Packed 6 
doz. to box. 40 per cent discount to 





| dealer. Manufactured by Dorlin Co., Con- 
cord, Mass. Represented exclusively by 
New Products Co. 19 W. 4th St., New 
York City. 





auto- | 


The keel | 
may be foided flat against the duck, allow- | 
ing the anchor line to be wound around | 
the duck’s middle section without inter- | 
ference from the keel. Aluminum and other | 


dried hardwood | 


Building's Booming... 
A colorful display will 
... Increase your Sales 


tH 


PLASTIC HARDWARE 


A Carvanite Product 


Streamlined two-tone pulls, 
one of many Carvanite de- 
signs, comes in three sizes 
and six brilliant colors — Red, 
Blue, Green, Yellow, Black, 
and Cream Brown. DISPLAY 
THEM NOW. Their beauty 
and individuality will please 
your customers and create 
new ones. 


Send for price lists and full- 
color illustrations of our 
complete line. Display 
boards available. 


tH 


PLASTIC CO. 


4641 Pacific Boulevard 
Los Angeles 11, California 


HARDWARE AGE 





THREE HINGES 
TO ADOOR 


is sound economy 
and good 
building practice 























It’s also 
GOOD HARDWARE 
BUSINESS! 


McKinney’s tradepaper campaign to archi- 
tects, consultants and contractors promot- 
ing the use of “3 hinges to a door” means 


more hinge sales for dealers. 


It is sound business too, because it encour- 
ages home owners to buy good hardware 
throughout the home for lasting satisfaction. 


McKinney hardware on your shelves not 
only builds current business—but helps 
maintain your reputation as a quality 


merchant. It pays always to be a McKinney 


Dealer. 


MANUFACTURING 
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Dont... 


customers 


make this mistake! 


WIL-B 


Prevents varnish and enamel from 


ptt re rene eee eee eee wwe ee eee 


“crawling” or pulling away 
. . ELIMINATES SANDING! 


Painters know that a varnished or enamelef@httace 
must be thoroughly cleaned and dulled before it can 
be refinished properly. Otherwise the new finish will 
probably “crawl” and pull away while it is being 
applied, or chip off when it dries. That’s why it will 
pay you to tell ALL of your varnish and enamel customers 
about Wil-Bond. This amazing new liquid cleans and dulls 
glossy surfaces—without sanding! 

Easy to use—simply dampen a clean cloth with Wil-Bond 
and rub it over the surface to be refinished. Dirt, grease, 
wax, etc., wipe off cleanly, and the surface is made dull and 
slightly tacky. Provides an ideal base for the new finish 
which spreads easily and bonds perfectly. 

So, for increased profits and repeat sales, remember to 
complete every varnish and enamel sale by recommending 
Wil-Bond. 


IMPERIAL Rapid BRUSH CLEANER 


Here’s another item with a national reputation for top- 
flight performance—Imperial Rapid Brush Cleaner. Ready 
for instant use . . . No mixing, no stirring, no overnight 
soaking required. Begins to dissolve the oldest, most thickly- 
caked paint instantly. Leaves brush bristles with their orig- 
inal spring and liveliness. Won't loosen the brush bristles, 
nor injure the hands. 

WILSON-IMPERIAL CO., Dept, H-1061, 115 Chestnut St., Newark 5, N.J. 


Order Wil-Bond and Imperial Rapid Brush Cleaner 
from your jobber 


MAIL COUPON FOR INFORMATION OR ADVERTISING DISPLAY CARDS 


Wilson-Imperial Co., Dept. H-1061 
115 Chestnut St., Newark 5, N. J 
I am now handling the products checked below. 
advertising displays on them. 

0 Wil-Bond () Imperial Rapid Brush Cleaner 
I am not at present handling the products checked, but would like 
complete information concerning them. 

C) Wil-Bond ] Imperial Rapid Brush Cleaner 


Please send me 
























Sensational Reorders 
Prove Saleabilily of 


= 





» |KNIFE SHARPENER 











citer) SOO 
Lends itself lo VOLUME XMAS 
SALES in these Depa thnen!s 


Housewores, Kitchenware, Hardware, 
rai Cutlery, Gift, Drug, Notion, Sundry. 


WS) These Exclusive Features 
} DOUBLE THE VALUE OF THIS 
MODERN FOOL-PROOF SHARPENER 





MODERN DESIGN im wwory plastic with China 


Red base 
PRECISION BUILT of sturdy hghtwerght plastic 
x, ANGLEO for perfect cutting edge 


GENUINE ALUNDUM Ife time honing stones 
RUST-PROOF clog proof tarnish proof 
PORTABLE attachable to table or wal! 











Advertising, Merchandising 
and Display Materials 
upon request 


Manufactured By 


“pet pF 


PRODUCTS, INC 
Commerce Bidg. Erie, Pa. 
DISTRIBUTORSHIPS AVAILABLE 
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Lektro Introduces 
The New ‘Packard’ 


The first entirely new post-war electric 
shaver, trademarked “Packard,” is being 


| marketed directly to dealers by Lektro 








| Products, Inc., Milford, Conn. Lektro 


Products states that the present owners 


| and management are in no way associated 








with the company or officials who manu- 
factured the “Packard” Shaver prior to the 
war. Lektro Products acquired the trade 
name “Packard” in the belief that it was 
easier to revive a fine old electric shaver 
trade name possessing trade and consumer 
acceptance rather than introduce an en- 
tirely new product under a new coined 
name. 

The new “Packard” is equipped with 
four smooth, round heads. The heads are 
mounted as a single unit and locked into 
position. A rubber cushion, below the head 
mounting, prevents dust and hair chips 
from clogging the motor. Hair pockets are 
detachable. The carrying case is made of 
quality leather, saddle stitched, with sepa- 
rate pockets for shaver and cord. Carries 
an OPA approved price, complete with 
carrying case, of $19.75. 


‘Crysta-Clear Clip’ 


The “Crysta-Clear Clip” clothespin is 
water-clear and has ‘plated steel spring, 


| and is claimed to be weatherproof and 





practically indestructible. Claimed not to 
snag the sheerest nylons. Packed in two 
, and three dozen transparent drum boxes 





WHATS NEW 


at $1.95 and $2.95, respectively. Also avail- 
able in windowed boxes of one dozen for 
$1. Hobar Co., 208 Fifth Ave., New York 
10. 


New Window Streamers 
For Vaculator Dealers 


Hill-Shaw Co., 311 N. Des Plaines St., 
Chicago 6, has released two new window 
streamers for its dealers. One illustrates 
the Dutch Clothless Coffee Filter, and the 
other illustrates the Vaculator Glass Coffee 
Maker. Both are in three colors. 





Cory Introduces 
Electric Coffee Grinder 


Cory has developed a new home coffee 
grinder which has all of the advantages 
of home grinding and none of the dis- 





advantages and inconveniences associated 
with the old type grinder because the new 
one is all electric. It operates on either 
AC or DC current. Only four inches in 
width and depth and 11 inches in height. 
Ground coffee flows from the grinder into 
the measuring glass, which is graduated 
to show the correct amounts of coffee for 
use in brewing from one to eight cups. 
Furnished as standard equipment with 
the grinder. The grinder has storage ca- 
pacity for a full pound of whole bean cof- 
fee. All metal and is finished in high luster 
black. When sold, the grinder will be auv- 
tomatically set to give a perfect grind for 
use in any standard glass coffee brewer. 
By making one simple adjustment, how- 
ever, the homemaker can produce any type 
of grind she desires. First units are now 
being shipped to Cory jobbers and the 
firm reports that efforts are being made 
to get them to retailers in time for the 
Christmas selling season. The unit is priced 
to sell at $15.85 retail. 





HARDWARE AGE 
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Make this a big “ Vibro-Tool Christmas” 
by enlisting the help of the new, self- 
selling Vibro-Tool display and demon- 
strating unit...Powerful assistance the 
year ’round, but especially at Christmas 
time, when sales people are busiest and 
when each sale should be consummated 
in the shortest possible time. 

The Vibro-Tool Merchandiser permits 
customers to try out the tool for them- 
selves, shows them all the accessories 
available, presents a variety of finished 
products which demonstrate the tool’s 
versatility. 


bs 


e , 
ANN 


i. 
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Ware Vase 


$165° 


For the handsome DE LUXE VIBRO- 
TOOL hinged Kit of natural, polished wood 
finish ... with the tool and 22 accessories 
conveniently placed for easy accessibility 


WRITE FOR THE COMPLETE STORY TODAY 
HANDICRAFT DIVISION 


BURGESS BATTERY COMPANY 


180 N. Wabash Ave. ¢ Chicago |, Ill. 


© 








They'll all come to you... 
when you feature Weldwood Glue 


Hobbyists, handy men, cabi- 
net makers...and thousands 
of home owners ask for and 
use Weldwood Glue... again 
and again. 


This item, while small in 
size, meets the needs of a large 
and mighty profitable market. 


For, Weldwood Glue isn’t 
just an ordinary adhesive. It's a plastic 
glue... waterproof and rot proof. Easy to 
mix with cold water, it forms a permanent joint which is 
stronger than the wood itself. 


You don’t have to push Weldwood Glue. Just put it on 
your counters and let it go to work. Packed in attractive 
counter-display cartons . . . in convenient-sized cans... priced 
from 10¢ up. 


itable plan for dealers. 


Address 


UNITED STATES PLYWOOD CORPORATION 
Industrial Adhesives Division 
Dept. 301°55 West 44th Street, New York 18, N. Y. 


Please send me prices, discounts, samples, and dealer 
help information concerning Weldwood Glue’s prof. 





If your regular jobber can’t give you complete informa- 


tion, fill in and mail the coupon shown at right. 
Name 








My jobber is. 
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WELDWOOD wartreroor ciue 
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A atl 
Ingenious 


Easily, Quickly : 


Device! 
ttached 
y An yone! 


Allows ” 8 Usage! 


TIGHTENING 
TWO SCREWS 
SECURES 


Retail and 


List Price | 


20¢ 


APIECE 


Here's big news! A special, new item! Now 
available to tie in with zooming sales, profits from 
famous MINUTE MOP & Drainer—this Precision 
Tempered-steel) HANDLE-TIGHT CLAMP, espe- 
cially designed at urgent request of industrial 
maintenance men who need the time and money- 
saving MINUTE MOP 

SAFETY-TIGHT for MORE EFFICIENT CLEANING. 
HANDLE-TIGHT CLAMP locks the DuPont Cellulose 
Bponge Mop-head seeurely to handle. 


—greater than ever imagined. Allows rough, hard usage. 
particularly for hard- pet 


Inereases cleaning 
slong mol 


spote—under vodioters. behind furniture, 


ete. 

HOUSEWIVES BY HUNDREDS OF THOUSANDS... 
who long have called MINUTE MOP & Drainer a wonder 
cleaning help that keeps hands out of water and eliminates 
baek-breaking drudgery will acclaim this dramatic, new 
item, and spread the word around fast. 

FEATURE the New Minute Mop HANDLE- 
TIGHT CLAMP. A real sales getter, a profit- 
builder that fite any MIN M you have 
in stock. No need to return your stock of mops 
for this improvement. Simply order HANDLFE- 
TIGHT CLAMPS today from your jobber—for 


IMMEDIATE DELIVERY. Retail Price, 20¢ 


each 
Packed 1 dos. CLAMPS to a bow; 
6 beece im a shipping carton. 


J MOP (0. 


————-» §3 E. 23 rd.St. 
$ CMICAGO 16 ILL. 





tee 


WHATS NEW 


Venetian Blind Cleaner 


A new device for cleaning, waxing and 
dusting Venetian blinds while they hang is 
the Warren Venetian Blind Cleaner. With 
this hand instrument there is no need to 
take down or dismantle the blind. Two 


ee! | 


revolving disks clean both surfaces of the 
blind at once, driven by a third wheel 
which gets traction as the device is pushed 
along the edge of the slat. The revolving 
disks are covered by removable, washable 
pads saturated with a special fluid for re- 
moving grease and dirt. Another set of 
pads is furnished for use with liquid wax 
to polish. A third set of pads for dusting 
makes it so easy to maintain blinds that 


| the cleaning and waxing operations are 


necessary only at long intervals. The 
rotary pads are claimed to clean even the 


| widest of slats and reach in behind the 


Easily slips on— | 
then two screws tightened. Gives mop an amazing efficiency | 








vertical tapes. To sell for $5.75 retail, com- 
plete with 3 sets of pads and 4 ounces of 
cleaning fluid. Warren Venetian Blind Co., 
103 W. Sth St., Pittsburg, Kans. 


5-Gallon Fuel Tank For 
Duo-Therm Water Heaters 


The 5-gallon fuel tank shown below has 
been introduced by Duo-Therm Div., 
Motor Wheel Corp., Lansing, Mich., for 
use with its new line of automatic fuel oil 
water heaters. Attached right to the side 
of the heater by a simple operation, the 
tank is claimed by maker to be suited for 
use where a large capacity fuel tank is 


not immediately available. 
white enamel to harmonize with the heater. 
Instructions for attaching included in each 
carton. 
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COOK'S NUT CRACKER 
AND SHELLER 


Entirely new! No other nut cracker like 
it. A nut cracker, sheller and pick 
combined in one handy tool. It cracks 
the nut, shells it and the sheller blade 
permits picking the remaining shell 
away and getting the meat out WHOLE. 
Stainless steel, weighs only 4 oz. Re- 
tails profitably at $1.00. Packed in in- 
dividual boxes attractively decorated 
with pictures of nuts in colors. Attrac- 
tive jobber and retailer prices. 


tare 


Shells it Picks 





COOK SALES 
1212 Lowerline St. 
New Orleans, La. 








Finished in | 


Fishermen see the 
point instantly! 


Place our handsome 
display where they 
can see it and watch 
‘em move! 


Lucky 
JUNE BUG 
SPINNERS 


Plain or hammered; 
nickel or gold plated 
blades. Also fur- 
nished with red and 
white or red and 
yellow enameled 
blades. 


a ai tia at 


eS 
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Free Spin 
SPINNERS 


CAE OE CE 
Me SSS 3 


¢ 


Embossed or plain; 
nickel or gold plated. 
Also furnished with 
red and white enam- 
eled blades. 


Write for catalog 
today! 


aes 





Mille Lacs 
Lake Spinner Co 


704 SECOND AVE 
ISLE, MINNESOTA 


HARDWARE AGE 
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Dlitapaco LACE PAPER PLACE 
MATS AND DOILIES IN THE... 
HIGH UNIT-SALE "HANDY PACK” 


You multiply your unit-sale many times over with the Milapaco 
HANDY PACK — 100 beautiful Lace Paper Place Mats or Doilies 
to a package. It's a quick self-seller, with its full size illustra- 
tion on each package and “how-to-use-them" suggestions on the 
package back. Try a display of Milapaco HANDY PACKS in 
your paper products department and watch the sales and profits 
mount by themselves. 


_ MILWAUKEE LACE PAPER CO. 


ESTABLISHED 1898 


1306 E. Meinecke Ave ® Milwaukee 12, Wis 


BRANCH OFFICES AND WAREHOUSES 


98 BLEECKER ST, NEW YORK 12, N.Y 
1018 SANTA FE AVE., LOS ANGELES 21, CALIF 
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Who’s behind these shears? 


Shears like these don’t just happen! Acme scissors 

and shears are the result of plenty of shirtsleeve 

planning . . . three ways: 

First to determine design. We talk with house- 

wives, office workers, artisans, school teachers 
. . all the people who buy scissors and shears. 

Thus we learn what the public wants. 


@ Then, our friendly dealers have their say. They’re 
interested in profit and they tell us which styles 
are the easiest, most profitable to sell. We con- 
centrate our production on those styles. 

@ And third are the experienced engineers at Acme 
plants, interested in performance. They work to 
develop scissors and shears of greater durability, 
products that will cut better and maintain their 
keen cutting edges longer. 

@ Thus, made as they are with Purpose, Profit 
and Performance very much in- mind, it’s no 
wonder that the Acme line is winning new friends 
every day. 

Give these fine brands your consideration. 
You'll find them worth every bit of it! 


ACME suear co. 


BRIDGEPORT 1, CONNECTICUT 


Makers of 
ACME > EVERSHARP PURITAN 
WINDSOR + KLEENCUT + AMERICUT 


, Keep Your Eye o ACME/ 
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NEW HORN 
Barb-Reeler 


Year 


Every farmer is a prospect for the 
Horn Barb-Reeler. This new farm 
item lays wire along a fence line 
like pushing a lawn mower. Helps 
do fencing jobs quicker and 
easier. Lessens possibility of torn 
clothing or gloves . . . does away 
with hazard of bodily injuries. 
Sturdy, steel construction, built 
to last. Fence building is a year 
*round job; the Horn Barb- 
Reeler, year ’round sales-builder. 
Get details from your distrib- 
utor, or write us for descriptive 
folders. 


HORN 


MANUFACTURING CO. 
Fort Dodge, Ia. 


























Aluays 


denendalle! 


No finer tribute could be our reward for an 
earnest endeovor to build a worthy product. 


The wide endorsement National Builders’ 
Hardware has received from architects, 
contractors and builders everywhere is a 
safe buying guide for those who appreci- 
ate the importance of selecting hardware 
that delivers long, dependable service. 
Designed right and built right to withstand 
hard use in every climate, this hardware 
is well worthy of recog- 
nition. Specify Nationol! 


The complete line em- 
braces practically every 
requirement for builders 
hordware. 





| New ‘Universal’ Display 
| To clearly identify its “Three Seals to 
Safety” campaign and the “Universal 


Minute Savor” pressure cooker, Landers, 
| Frary & Clark, New Britain, Conn., has 





designed a special four-color unit display 
which fits on the cover of the pressure 
cooker. Similar to the counter display, 
the “Minute Savor” unit display features 
the 3-Seals to Safety: Good Housekeeping 
Seal, Underwriters’ Laboratories Seal, and 
| the Safe-T-Seal cover. The display unit is 
| 7'4 by 8 in. 


| LPT Modelmakers’ 
| Drill Press 


and others who require a small accurate 
| drill press, Richter Tool Co., 141 W. 41st 
St., New York 18, N. Y., has developed 
the LPT Modelmakers’ Drill Press which 
has a % in. capacity. The press requires 
little bench space, measuring 3% in. in 
width and with an overall depth of 10 in. 
and height of 23 in. Both the sliding table 
and base measure 3% by 3% in. and 
are equipped with a center hole and diag- 
onal slots. It is capable of drilling te the 
center of a 5% in. circle and has a spindle 





travel of 2% in. The head can be lowered | 
or raised to take up belt slack; bearings 
are oilite bronze and ball thrust. Standard 
equipment includes a Jacobs 0-% in. chuck, 
idler pulleys, motor pulley and endless 


Designed essentially for modelmakers | 


B ARMSTRONG-BRAY 


Essential tools for the main- 
tenance and repair of ma- 
chinery, motors, engines and 
shafting. They remove gears, 
pulleys, sheaves, bearings, 
sleeves, etc., easily and 
quickly, without battering or 
breakage. STEELGRIP Rigid 
Arm Pullers in standard and 
special ty pes CHAINGRIP 
Pullers, that reach-in con- 
siderable distance from the 
end of shaft; automotive pul- 
lers, etc.—41 types and sizes. 


Write for Catalog 





ARMSTRONG BRAY & CO. 


» A 














SOLDERING !RONS 





SELL RAPIDLY 


win customer 


good will 
= 


No.701—100 watt DRAKE Seider- 
ing Iron. Same type iron comes 
in 60 and 150 watt ratings. 









For over a querter of a century— 
DRAKE Steet Irons have been a 
quality preduct of 


manu- 
focture~-bneging constant pace with 
Y 





With industry idly 
reconverting Hp nom 
re 


is @ big market for 
Drake Irons. 
Remember — there is 





DRAKE ELECTRIC WORKS, INC. 


‘ole, ae. Wa: CHICAGO 13 





3656 LINC 











V” belt. The retail price is $15.95. 


HARDWARE AGE 
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(ADVERTISED to YOUR 
Mice-Hating CUSTOMERS 


It will pay you to push Mouse Sgep* . . . because this 
modern mice-killer is consistently advertised in news- 
papers and magazines reaching your customers. 

And look at the profit you make! You sell a carton of 
14 twenty-five cent packages of Mouse Sgep* for $3.50 
and it costs you only $2.00. You 

make $1.50 on every $2.00 in- 

vested. 75% profit! 

Mouse SEEp* is the clean, easy, 

convenient way to kill mice. 

“A saucer and seed is all you 

need.” Order now. 

If your wholesaler hasn’t 

Mouse SEep*, write us, 

giving his name. 

Wholesalers: Write 


for complete information. 





PSE ZTEL 


Sales-making 
cellophane win- 

dow package. At- 
tractive display car- 
ton, occupies only 


54,” x Oh”. 


at cP Fd 
py Sache ad 


*(Mouseed—Reg. U. S. Pat. Off.) 


W. G. Rearpon Lasorarorizs, INC. 
\ Port Chester, N. Y. 




















Stock our fast-selling line of 
E-Z LITE WICKS 
(fit all burner types) 
and our complete line of 


OIL BURNER SUPPLIES 


Get all your oil burner needs from 
One Reliable Source—Quickly, Easily, Profitably 
IMMEDIATE DELIVERY — WRITE FOR CATALOG 


KRIMPWICK SALES CO., HYDE PARK 36, MASS. 


Sole Distributor for Diamond Products Co. 








> | SELL THIS NEW PROTECTION 


against 


RoT e MILDEW e TERMITES 


Stops rot in 
Ropes, Lines, 
Tackle 


Prevents 
decay in wood 
and Fabrics 


Get set for steady, year ‘round profits with this new, all- 
purpose line of preservatives. DE-K-PRUF offers your cus- 
tomers lasting protection against the costly damage caused by 
destructive fungi and insects. It scientifically prevents decay 
in old or new wood ... in fabrics . . . in rope, line, tackle. 
Unlike old-fashioned preservatives, DE-K-PRUF is simple to 
apply, is insoluble in water and will not leach out in sunlight. 
There's a special type for every farm, home, marine and in- 
dustrial use. 


Literature, counter display and other sales 
material available. Backed by national advertising. 
Liberal Dealer Discount 


In sizes from quarts to drums. 


ASHAWAY, INC. — Selling Agent 
UNEXCELLED CHEMICAL CORP. 


11 Park Place New York 7, N. Y. 














FREE! 
‘ 


MERCHANDISING DISPLAY BOARD . . 
OF BRASS FOR FRONT DOORS 


Minimum order of Allied’s distinctive brass hardware 
assures you a MERCHANDISING DISPLAY Board 
FREE. Dealers throughout the country find it helps 
focus customer attention on product—profitably, quickly. 
Ask your jobber today for complete details. 


* 


HARDWARE 


CORPORATION 
328 Grand Ave.. Brooklyn 5, N.Y.C. 
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HIS JOB 





WHEN your customer tells you 
his troubles with marks that 
smear, rub off, wash off or blur, 
find out the kind of surface he’s 
marking on and give him the 
“American” Marker designed for 
that surface. 














From Glass to textiles—from lumber 
to steel, there is an “American” Old 
Faithful marker for every surface. 


ENGINEERS on American's staff 
have perfected crayons that give top 
performance—easy as a pencil to write 
with, resisting sun or water, heat or 
cold, and even careless rubbing. 





Send for Free Industrial Crayon Guide 
showing uses of Industrial Crayons. 
Dept. HA-13 


Paint Brush Cleaner 


Devoe Brush Shampoo is claimed to be | 
equally efficient for cleaning hardened | 
paint, lacquer, varnish, shellac or enamel | 


| 





from brushes. Non-injurious to hog bristle 
| or nylon, setting compound, or painters’ 
| hands. Can be reduced with equal parts 
| of water. Brushes cleaned with it can be | 
rinsed under faucet, without staining the | 
sink or wash basin. Packed in pint size 
packages. Devoe & Reynolds Co., Inc., 
4th St. and Ist Ave., New York 17. 


| Sand Spike and Gaff Hook 


| 
| The new Bengol combination sand spike 
and gaff hook, available for immediate de- 
a r : 
| livery, is a folding, double-duty accessory 
| designed to fit any tackle box. When used 
as a sand spike, the spadelike point holds 
firmly in sand or ground. The rod butt | 
rests in a 2-inch cup which is adjustable 
to any length of rod, and the top loop is | 
completely covered with thick rubber that 
protects tackle from damage. To convert 
it into a gaff, the lower section is removed 
and the hook screwed onto the top piece. 











When assembled, the overall length is 
three feet. All parts are heavy cadmium 
plated to prevent corrosion. Bengol Prod- 
ucts Co., 655 Battery St., San Francisco 11. 
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PO DRAFT 
~“C CONTROLS 


Every Type ze 


You are Entitied To Know... 

why our deliveries to you have not been 
up to our usual standards. It is due entirely 
to the difficulties in getting materials. A 
couple of months ago we moved into our 
new building to gain greater capacity,—we 
built up a staff to use that capacity to the 
maximum. Then came this shortage of ma- 
terials, which put a crimp in all our plans. 
We want you to know that we are doing 
our utmost to fill your orders. 





For the present we 
shall allot our production among 
customers only just as fairly as possible. 


COLE-SEWELL ENGINEERING CO. 
(Formerty Cole-Sullivan Eng. Ce.) 
2288 University Ave., St. Paul 4, Minn. 


Draft K orek tor 





Cole DRAFT Got ernor 


Sullivan Draft Stabilizer 




















l SHELBY —vePeENDABLE HARDWARE 


ASK 
YOUR JOBBER 


He’s the man who knows! He 
knows hardware and he knows 
that SHELBY will supply you 
with dependable Builders’ Hard- 
ware ... they’ve been doing just 
that for forty-eight years. 
You and your customers will al- 
ways receive true value from 
SHELBY products. 
Ask your Jobber for SHELBY 
products of proven dependa- 
bility. 













SHELBY Mail Box Plates .. . complete 
with back plates are easily installed, 
ready for use. 


THE NG HINGE C 
THE Shelby s* 0 
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Streamline “Mercury” 


AUTOMATIC 
IRON 





(Complete with cord) 


$5.50... in Lots of 100 


or more — 6 or more $5.62. 
OPA-Priced to retail at $8.30 in Zone | 


IMMEDIATE DELIVERY! 
Full Check with Order 


LYNN STEWART COMPANY 


150 North WACKER DRIVE @ Chicago 6 
Phone: FRAnklin 5637 








pairyY 
5c ALE 
No. 60 


CAPACITY 
60 Ibs. by 
1/10 Ibs. 


For the dairy farmer 
who requires accu- 
rate milk production 
records. Saves money 
by weeding out non- 
producing cows. Ex- 
tra adjustable indi- 
cator can be set to 
deduct weight of 
milk pail. Large, easi- 
ly read graduations 
of one tenth pound 
simplifies computa- 
tion. Dimensions 8” 
x 2” x 17”. Heavy 
construction assures 
years of reliable 
service. 


HANSON 
SCALE COMPANY 
525 N. Ada St 
Chicago 22, Ill 


OCTOBER 10, 








| Electric Range 
| Has Divided Top 
A. J. Lindemann & Hoverson Co., Mil- 


waukee 7, Wis., manufacturers of the 
“L&H” line of electric ranges, has a new 
model No. 8810C electric range with bal- 





| anced front, divided top, switches and con- 
| trols on back-guard; one 2100-watt giant, 
| two 1250-watt regular size surface units 





| oven light, two oven units, Fiberglas insu- 





| interval timer are optional. 
‘101 Clamp’ Has Many Uses 


| 101 Clamp, weighing 1% lb. and able to 


| marketed by the Ruhl Development Co., 
| 708 Spitzer Bldg., Toledo. Retailing for 
| $3.95, the 101 Clamp serves a variety of 
| purposes such as supporting baby swings, 
| hammocks and indoor exercising bars and 
| equipment with the clamping action fast- 
| ened on door casings, basement beams or 


| clamp. It is 17 in. long by 5% in. wide. 
| The clamp arms are of chrome-plated steel. 





and a 6-quart handy cooker with inset pan 
and French fry basket, all controlled by | 
indicating switches. One piece top and | 
backguard; one piece wrap-around body, | 
fully porcelain enameled. New 5000 Hi- 
broil, super oven with equalized heat, Wil- 
colator oven temperature control, innner 


lation. Two service drawers. Range lamp 
with automatic time control operating both 
oven and appliance outlet or lamp with 


A versatile clamp-support, known as the 


bear a weight of 250 Ib. is now being 


whatever is available. It can also be used 
for hanging indoor washing on lines from 
the clamps hung between two doors. Inside 
arms of the clamp padded with felt. The 
clamping effect is intensified and positive 
through the weight or the pull on the 





RECEDING 

THREADERS 
and 

CHASERS 


These improved 
threaders come in “Stand- 
ards,” “Ratchet,” and “Geared” types 
operating on the “receding die” prin- 
ciple. ey will cut perfect threads in 
the following sizes: “Standard” and 
“Ratchet”—1”, 1%”, 1%4” and 2” 
and “Geared” — 214”, 3”, 31%4” and 
4”. Chasers are made of special 
analysis tool steel, hardened, drawn, 
tempered, and tested. 


ADJUSTABLE STOCKS 
and DIES 


“ARMSTRONG Bros.” stocks are more 
compact, and are smoothly finished to 
fit comfortably in the hand. Each 
takes all standard make dies of its 
type. They are made in all sizes and 
are sold singly or with dies and 
guides in sets. 


“Armstronc Bros.” Dies, both solid 
and adjustable, are machined from 
special tool steel, with “backed-off” 
ground teeth. They cut easily, cut 
smooth, close-fitting threads, and 
“spin” off pipe ends without jamming 
or sticking. They fit all standard 
make stocks. 


ARMSTRONG BROS. TOOL CO. 


314 N. Francisco Ave., Chicege 12, U.S. 


Eastern Whse. and Sales: 199 Lafayette St., 
New York 12, N. Y. Pacifie Coast Whse. 
and Sales Office: 1275 Mission St., 
San Francisee 3, Calif. 
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MOTHER GOOSE 
COLOR MAGIC 
Trace, draw, write and color on this 
20x15 drawing set. Heavy wallboard 
desk with large Magic Slate in center. 
20 Mother Goose drawings in outline 
and color. Special compartments for 
crayons, drawings, erasing cloth, sten- 
cils. Beautiful four-color gift box. 
SEND FOR COLOR CATALOG PAGES ON 


© Magic Desks © Magic Slate Speller 
© Paper Savers © Magic Blackboaords 
© Office Slate © Peter Rabbit, Magician 


THE STRATHMORE CO. 


Aurora, Illinois 


Cc. .H Carroll Arthur Frey James Vyseo 
1421 Mdso. Mart 200 Fifth Ave. 417 No. Akard 
Chicago New York Dallas 





—On the Ball— 


Serving Dealers 
exclusively 


° Write 
Lurie Flyer and be 


for the 
sure to visit us when 


in Chicago. 


ee F soothe hills re 


ompany, nc. 


552-54 W. Lake St. 
Chicago 6, Ill. 























| Camillus Display Case 


A new pocket knife counter display case 


St., New York 17. The case was designed 
after considerable research into dealer re- 
quirements on type of wood, color, size, 
stock layout and general design. Made of 
bleached oak with a curved glass front, 
giving it a streamlined, modern appear- 
ance, yet conservative enough to fit into 
any store. The large stock compartment 
holds up to 24 dozen knives. The door 
can be locked for safe-keeping of the 
stock. Size of case: 18% in. high by 13% 


| in. wide by 10 in. deep (at base). 





Mechanical Chimes 
For Service Calls 


Two new mechanically operated chimes, 
that need no wiring, batteries, or acces- 
sories have been announced by Auth Elec- 
tric Co. of 34-20 45th St., Long Island City 
1, N. Y. The portable “Servis” two-tone 
chime is for use wherever service signals 
are needed, such as sickroom cal] signals, 
receptionist’s desks, bell boy calls, maid 
calls, etc. This new chime, only 6% in. x 
3 in. x 2% in. consists of the standard 
AuthOtone mechanically operated bar 


| chime unit with a large push button in the 
















top of the case and a non-skid composition 
base which will not mar the table. To sell 
for $2.95. The new AuthOtone “Sentinel” 
mounts at the top of entrance doors in 
waiting rooms, small shops, or professional 
offices to announce visitors automatically 
with harmonious, non-jarring chime tones. 
A small cam rides on the door frame and 
sounds one chime tone when the door is 
opened, and a different chime tone when 
the door is closed. Retail price, $3.20. 


King-Size Ice Vault 


The “Hostess” Ice Vault has been re-de- 
signed by an industrial designer, and is 
now in production by J. & M. Heller Co., 
179 Westmoreland Ave., White Plains, N. 
Y. It is larger, and has new and extra 
features not shown in the pre-war model. 
Keeps ice cubes solid longer because of 
insulation, and the method of sealing the 





walls, and because the cover overlaps. 
Highly polished aluminum body, aluminum 
interior and crystal-clear plastic knob, and 
handle for easy carrying. 


Masonry Drill Kit 


The six most popular sizes of the new 
low cost “Carboloy” masonry drills (3/16 
in., % in., 5/16 in., % in. and % in. are 
now available in kit form. These drills can 





be used in any rotary portable drill or hand 
brace, eliminating hammer-and-chisel work. 
Maker claims they cut so cleanly that holes 
can be spaced closely together without 
breakthrough, if desired. The kit, complete 
with operating and service instructions, 
retails for only $13.70. Carboloy Co., Inc., 
East 8 Mile Road, near Van Dyke, De- 
treit 32 
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for every child from 


AUTO SEAT DELUXE NO. 71 
Heavy canvas with metal frame. 
Equipped with colored spinner 
beads and removable fiberboard 
bottom. Color, maroon, trimmed 
in white. 
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Extra heavy canvas with 
metal frame. strong web 
straps and safety belt. 
blue, trimmed in white. 


METAL STAND NO. 10 
Can be used for both baby swing 
and juvenile swiag. Tubular cold 
rolled steel. Clear lacquer finish. 
Rubber feet. Packed in individ- 
ual corrugated cartons. Easily 
assembled. 

Few gifts for one, two or three year olds win such instant 
approval when opened at Christmas time. Five Filer Brothers 
cribs, seats and swings are important to Mothers who know 
instantly that these gifts are not only for baby but for herself 
as well. To her they mean freedom—for her youngster, con- 
tentment. 

Long after the holidays the line continues fo sell. Baby's and 
Mother's needs know no season. 

Dealers: If you haven't been able to get merchandise because 
of shortages, jog us with a note asking for literature and 
names of your distributors. 


Manufactured by 


THE FIVE FILER BROTHERS 
Grove City, Pa. 


OTHER LINES CARRIED: L. E. Stemmier Archery © Ryder Nursery 
Chairs ° Supercraft Juvenile Furniture 


FEILER = ALILEN 
OMPUinl 


gen-d-9-3- 6) ~~ -)-) 2 ee ees 
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BABY SWING NO. 51 


trimmed in blue. 


MANUFAC 


THIRTY F bY WwW T FEDERAL! STREET 


Y GenGs ft 2, 2 SS Ee ee 
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Metal frame. Heavy canvas cover. 
Safety spring. Color, white 





SIZE 
6°x3%e"x1%” 


- : - 
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PLASTIC HELICOPTER 
WITH TWIN ROTORS 


New streamlined action toys in bright plastic 
colors. String can be attached to front of heli- 
copter. When pulled, the wheels rotate the tail 
propeller and the twin rotors, which turn in 
opposite directions. These items are very popu- 
lar because of the wide spread post-war pub- 
licity given to helicopters. 

No. Retail Each Ship. Quant. Ship. Wr. 


HC-3 _ oc 6 Doz. 20 Ibs. 





PLASTIC HELICOPTER 


WITH SINGLE ROTOR 
This helicopter is slightly smaller than the one 
illustrated above and has only one rotor. Comes 
in brilliant plastic color combinations. When 
pulled, the turning wheels rotate the rotor, mak- 
ing it a lively little action-pull-toy. 


No. Retail Each Ship Quent. Ship. Wt. 
HC-1 .25¢ 12 Doz. 20 Ibs. 





IDEAL NOVELTY & TOY CO. 
200 Fifth Ave., New York 10, N. Y. 


Please ship us via 


Doz. HC3 Helicopters to retail at 67. 
Doz. HC! Helicopters to retail at 25c. 


Store Name 





Address 






































WIRE SPECIALTIES 
FOR ELECTRICIANS 


Many of the wire hooks, 
eyes and other fittings used 
by electricians can be had 
in Brooks quality fabrica- 
tion. Tell us what your 
trade requires and let us 
compare notes. 


M. S. Brooks & Sons, Chester, Conn. 


Since 1848 


BROOKS / HOOKS 


Sharon NO. CP 1743 





STEEL Garr ee 
PINS ASSORTMENT 





© A complete department in it- 
self. 16 sizes of electro galvanized 
steel Cotter Pins, ranging from 
1/16 x 1/2 te 1/4 x 2. Allows a 
big profit margin on extremely small 
investment, with quick, inexpensive 
refills always available. Send for 
catalogue sheet. 

Order from your jobber or direct 


Shavou Boit aud Scheu (Lo 


BOSTON 10, MASS. 





















‘Superedge’ Sharpener 


gives tension to the single abrasive tip, as 
the blade is worked with a head slicing 
motion. Colorful display box contains 12 
individual small cartons. Superedge Prod- 
ucts, Commerce Bldg., Erie, Pa. 


1947 Emerson 
3-Way Portable 


This new Emerson Model 523 operates 
on AC-DC and battery. Claimed to have 
much power and wide range. Has new 
Alnico 5 permanent magnet dynamic 
speaker. Automatic power shift. Automatic 


ogee 





volume control. Luggage type cabinet said 
to be lightweight and weatherproof. List 
price $47.20, less batteries. Emerson Radio 
& Phonograph Corp. 111 Eighth Ave., 
New York 11. 


‘Presto’ Shower Head 


In the new “Presto” shower head, manu- 
factured by Repcal Brass Mfg. Co., 2109-15 
E. 27th St., Los Angeles, Cal., provision is 
made for simple manual dislodgement of 
scale particles, rust or sediment. Bullet- 
like and streamlined in general appear- 
ance, it has no holes to clog or face plates 
to stick or lime up. Manual cleaning may 
be accomplished instantly by pressing a 
button on the face of the head. Chrome- 
plated brass head. 











The “Superedge” Knife Sharpener is a 
$1 retailer. Comes in molded ivory plastic 
with china red base. Sharpener strokes 
both sides of the blade. A concealed spring 














it's safest to 
standardize on 
Safety Belt Hooks 


Safest because: 





When applied, the 
binder bars lap cover 
belt ends, prevent 
fraying, prevent hooks 
from pulling out, add 
te belt life. 


Hooks are rigidly 
held in accurate 
alignment by patented steel binder 
bars before, during and after applica- 
tion distributing tension uniformly 
across the belt, maximum traction and 
minimum wear. 


Safety Belt Hooks come in sizes for all 


belts, cost no more than ordinary belt 
hooks. Write for circular. 


SAFETY BELT-LACER COMPANY 


5390 N. Menard Ave. Chicago 30, U.S.A. 











The est ate 
BETTER BRAND 


mouse and rat 


TRAPS 





@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OlL TEMPERED SPRINGS 


McGILL METAL Propucts Co. 
Marengo, Illinois 
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BUY . NOW 


ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


FOLDING AUTOMOBILE 
BABY SEAT 


Ne. 104. A sturdily made 
steel frame with strap hang- 
ers to fasten on auto seat 


Made from high-grade fibres, cloth walls 
with drawstring, cotton pedded. Made for 
comfortable riding. 


SPRADLING‘'S 
ST. LOUIS, MO. 














1 Spot or a Flood ar tue 


TURN OF THE LENS 


less Battery 
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Seven ‘Hallowell’ Kits 
Have 50 Tools 


The “Hallowell” Speed Tool Kits are the 
new “baby” of Standard Pressed Steel Co., 
Jenkintown, Pa. They are lightweight, yet 

rugged, and the seven kits are claimed to 





replace literally well over a hundred tools. 
They contain 50 tools and three of the kits 
have swivel bit-chucks, which give five dif- 


| ferent driving or wrenching positions, 


thereby making many more tools. The 
interchangeable tools, carried in hollow 
Celanese plastic handles, are claimed to be 
of high-grade alloy steel. The “Home” 
Kit, which is shown, is a midget tool, only 
4 inches long. This is a combination gim- 
let, tack lifter, square awl, Phillips screw 
driver, % in. and 1/6 in. flat screw drivers 
and bottle cap opener. Others are the 
“Socket Screw” Kit, the “Socket Wrench” 
Kit, and the “Auto” Kit. 


Rubber Matting Catalog 


A comprehensive sales manual on all 
kinds of floor matting, stair treads, door 
mats and runners has been prepared by 
American Mat Corp., 1731 Adams St., 
Toledo 2, Ohio, for free distribution to re- 
tailers. Ready prepared newspaper ads are 
shown, and newspaper mats may be pro- 
cured without cost. There are exploita- 
tion stunts described in detail, copy for 
classified ads, suggested punch lines for 
newspaper ads, window display sugges- 
tions, prepared radio announcements, pub- 
licity stunts and display cards. 








Correct Answers to 
Test Your Hardware Sense 


(Questions on page 184) 


1—Answer. 25 lb. of seed will be needed. 
2—Answer. Margin is 40 per cent on 


shape, or size. Large stocks are 
available at eleven convenient 
plants. Ask for a Ryerson Stock 
List—your guide to quick ship- 
ment of steel. 


Principal Products include: 


Bors * Plotes © Sheets © Structurals 

Inland 4-Way Floor Plate * Mechanical Tubing 

Boiler Tubes ° Hi-Bond Reinforcing Bars 

Allegheny Stainless * Alloy Steels * Tool 

Steel * Babbitt Metol * Wire ©* Chain 
Bolts * Rivets, Etc. 


JOSEPH T. RYERSON & SON, Inc. 


Steel-Service Plants af: 
CHICAGO, MILWAUKEE, DETROIT, ST. Louis, 
PHILADELPHIA, CLEVELAND, PITTSBURGH, 
CINCINNATI, BUFFALO, NEW YORK, BOSTON 














the selling price. 
3—Answer. Sales of $170 would be re- | 
quired to make up the loss of $8.50. 
4—Answer. (a) No. 1 trap; (6) No. 1 | 
or 1% trap; (c) No. 1 or 1%; (d) No. 1 
or 1% trap. 
5—Answer. 400 per cent return. 








Immediate Delivery 


CASTING RODS 


Large stock popular 
priced steel casting 
rods. Write for sample 
and prices. Will make 
excellent gift item for 
holiday trade. 


> 


CROWN 
HARDWARE COMPANY 


723 W. Lake Street 
Chicago, Ill. 


+ 


Serving Retail Hardware Trade 
Since 1936 


el 
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MAKERS OF BETTER 
PAINTS & ENAMELS 


THE SPARTEX CO., MEW YORK 57,1. ¥. 















CENTRODRAIN and FILLER 


DRAINS 


} 


: CENTRAL RUBBER PRODUCTS CO., Inc. 
; 621 Broadway @ New York 3, N.Y. 
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SUPER VALUE 
NAIL CLIPPER 

ros 2O0¢ 


THE H. C. COOK CO. 
v Seaver 8., Apeoeia Coen 





Gripper Clips 


Registered U Fer 





@ GIBSON GOOD TOOLS, INC. e 











Box 268 Orenge, Mess., U.S.A. 


The ACTION 
Display-Way 
to Boost Sales! 





TURNS 3 TIMES 





y fi 
GENERAL DIE AND STAMPING COMPANY 
262-W Mott Street © New York 12, N. Y. 


















ELEPHANT 
STEEL WOOL 


Long, uniform, resilient 
strands for keener bite 
ond longer life. Big 16- 
unit pkg. Order direct 
or from your jobber. 

















COOK" 


Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 


























FAST SELLERS! 


GRanD 


SAFETY DOOR HOLDERS 
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AUSTIN MFG. CO., ROUND GROVE, ILL. 

















( WERE'S wuar \ 
FOLKS NEED 


’ ac wrkyr. 


WATER 
PUTTY 


will MOT SHRiNn« 


plaster. This plastic 
repair material comes 
fa powder form... jast 
mix with water aad 








WOOD PARTS 


If it’s made of WOOD send your 
inquiries to us. We manufacture 
handles of every type, dowels, 
automatic turnings, and miscel- 
laneous wood items. 
Wood Products Division 
MAINE INDUSTRIES COMPANY 
General Offices - Bangor, Meine 




















ase. Will not shriak. 
Sticks and stays pat. 








STICKS AMD STAYS py} 





mediate delive 

ery on Durham’s 
Rock. Hard Water Putty. 
Packed twelve 1-Ib. cans 
or four 4-Ib. cans to case. 
Also available in 25, 50 
and 100-Ib. drums for 
large industria] users. 
















The PLASTIC akete Material 
In POWDER Form 
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MADE Im U.S.A. 


ASk YouR J08868" 
FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 
HOYT & WORTHEM TANMMING CORP 
MAWERMILL MASE 














FOLDING ‘ 


CHAIRS 
gg ane 
Folding Tables 
PROMPT SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1, N. Y. 











DAVID B. TAYLOR CO. INC. 
BALTIMORE 2, MARYLAND 
Presto Cookers—DeWald Radios—Electri- 
cal Appliances — O'Cedar Mops and 
Chemicals — (AGM) Water Heaters and 
Products — Cordage — Cutlery — Gifts 

—Brushes — Paint. 

— STOVES — 
Gas—Oil—Coal or Wood 
Hardware—Farm—Household Specialties 
STRICTLY 
Wholesalers & Distributors 
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irs A“ Dilo-Lex” prooucr 


Colorful 
BOWL COVERS 


EXTRA LARGE SIZES 
FIT.. MATCH YOUR MEW 








| 
| 
| 


? 


Made in 
California 


From Your _by 


PYREX* PRODUCTS 


1178 $e. la Brea Ave. 
JOBBER los Angeles 35, Calif. 
Registered trade mark of Corning less Works 

















133 Cornegie Way, N. W., 
endo 


FOLDING 


Clothes Dryer 








A Household Necessity 


30 FT. OF DRYING SPACE 


ZES 
Opened Collapsed 
W-31", H-64 31” « 27" x 5” 
PACKED 6 TO CARTON 
SHIPPING WGT. 42 LBS. 
Jobbers and Dealers write 


The POS Aaah 


ATLANTA 3, GEORGIA 
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Builders’ Hardware Quiz 
Answers 


(Continued from page 230) 


Chapter 13—Intermediate Course 
Base METALS 


1. Cast iron, malleable iron, forged 
iron, wrought steel, wrought brass, 
wrought bronze, cast brass, cast bronze, 
forged brass, white metal and cast 
aluminum. 

2. 92 per cent. 

3. It is brittle and therefore easily 
broken. It is long wearing. 

4. 96 per cent. 

5. Wrought steel, because it is the 
least expensive. 

6. Copper of which there is more in 
bronze than there is in brass. 

7. Cast brass contains 67 per cent 
copper and 30 per cent zinc while cast 
bronze contains 90 per cent copper and 
2 per cent zinc. 

8. Nickel 17 per cent. 

9. Cast brass is poured from molten 
metal while forged brass is formed 
while hot but not in a liquid state. 

10. Acid fumes will not corrode it. 


Chapter 14—Intermediate Course 
HARDWARE FINISHES 


1. U. S. Standard Symbols are those 
used on Federal Specifications by the 
Division of Trade Standards, U. S. De- 
partment of Commerce. 

2. The metal is ground smooth and 
polished to a mirror-like finish by buf- 
fing it on rag wheels. 

3. No lacquer will wear off quickly. 

4. Electro-plating is added to the 
natural finish. 

5. Oil rubbed and waxed finishes. 

6. From its inventors Messrs. Bower 


and Barff. | 
| 7. Copper plating, nickel plating and 


chrome plating. 

8. No for several of those listed on 
the chart, use different symbols. 

9. Polishing by buffing. 


Chapter 15—Intermediate Course 


Door Butts ror ResweNnTIAL Woop 
Doors 


1. Twice the thickness of the door, 
plus the thickness of the trim less % 
inch. 

2. Because the butts are handed and 
are not reversible. 

3. A butt with a ball bearing or other 
bearing. 

4. The joints are bevelled. 


5. On casement windows which open | 


out. 
6. Their appearance. 
7. Their long life. 
8. The button tip. 
9. Height. 





America’s Champion 
Cleaning Twins 
Make Double Sales 


And All Yeor ‘Round Repeats! 


5-Poim 
Premetion Pian 
Brings You 


America’s No. 1 
Upholstery & 
Rug Cleaner 

“Nothing Blee Cleans 


So Well, Se Basily, 
for So Little.” 


Me Soap! No Water! 
No Rinsing! No Drying! 
Order from your jebber 
MYSTIC FOAM CORP. 
Cleveland 14, Ohie 
The Mystie Feam Oe., 
Les Angeles, Callf. 

















No. 180 F Combination sult hanger. Hardwood 
hanger top with rust-proof metal clips. Packed 100 
to carton. Retails 25¢. 

Ne. 850 Rustproof finished metal skirt hanger. 
Packed 200 to carton. Retails 15¢. 

-Plastic Kiddie Hanger in pastel pink or 
bive, oa animal p< and alphabet 
cut - out designs. 

Slotted ends keep 

garments from 

San’ felled ‘00 
. Pac 

to envien. Retails 

25¢. 


Order now for 
immediate 
delivery. 


Write for 
discounts. 


National Hanger Co., Inc. 
253 W. 26th St., New York 1, N. Y. 
Tel: Br 9-1529 
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Ace Hardware Corp. convention and 
exhibit, Jan. 27-29, 1947, at the Hotel 
Sherman, Chicago. E. G. Lindquist, 1319 
S. Michigan Ave., Chicago 5, secretary. 

American Hardware [fanufacturers 
Association’s meeting jointly with the Na- 
tional Wholesale Hardware Association, 
Oct. 14-17, inclusive, 1946, at the Marl- 
borough-Blenheim, Atlantic City, N. J. 
Charles F. Rockwell, 342 Madison Ave., 
New York 17, N. Y., is secretary-treasurer, 
American Hardware Manufacturers’ Asso- 
ciation; George A. Fernley, 505 Arch St., 
Philadelphia 6, Pa., is managing director, 
National Wholesale Hardware Association. 

California Retail Hardware Associa- 
tion convention, Feb. 11-13, 1947, at San 
Francisco. LeRoy Smith, 417 Market St., 
Rm. 237, San Francisco 5, secretary. 

Connecticut Hardware Association con- 
vention, Feb. 11-12, 1947, at the Hotel 
Bond, Hartford. Ned Russell, Harris Hard- 
ware, Southport, Conn., is secretary. 

Housewares Show, April 27-May 2, 
1947, at Convention Hall, Philadelphia, Pa. 
Exhibit sponsored by the National House- 
wares Manufacturers Association, 1402 
Merchandise Mart, Chicago. S. L. Hans- 
sen, temporary secretary. The association 
is a new group formed by the merger of 
The Housewares Manufacturers Associa- 
tion of Chicago and the New York House- 
wares Manufacturers Association. 

Illinois Retail Hardware Association 
convention and exhibit, Feb. 24-26, 1947, 
at Hotel Sherman, Chicago. William F 
Ewert, 1321 Merchandise Mart, Chicago 5, 
managing director 

Indiana Retail Hardware Association 
convention and exhibit, Jan. 28-30, 1947, 
at Murat Temple, Indianapolis. G. F. 
Sheely, 333 No. Pennsylvania St., In- 
dianapolis 4, managing director. 

Intermountain Association convention, 
Nov. 6-7, 1946, at Hotel Boise, Boise, Idaho. 
Leon L. Weeks, Chamber of Commerce 
Bldg., Boise, Idaho, secretary. 

Iowa Retail Hardware Association con- 
vention and exhibit, Feb. 11-14, 1947, at 
Des Moines, Iowa. Sessions at Hotel 
Savery. Exhibit at Coliseum. Philip R. 
Jacobson, Mason City, Iowa, secretary. 

Kentucky Hardware and Implement 
Association convention and exhibit, Jan. 
20-21, 1947, at the Kentucky Hotel, Louis- 
ville. Morris Jones, 501 Republic Bldg., 
Louisville 2, is secretary. 

Minnesota Retail Hardware Association 
convention and exhibit, Jan. 21-23, 1947, 
at the Minneapolis Auditorium. C. J. Chris- 
topher, Nicollet at 24th, Minneapolis 4, 
manager. 

Michigan Retail Hardware Association 
convention and exhibit, Feb. 11-14, 1947, 
at Detroit. Sessions at Statler Hotel; ex- 
hibit at Convention Hall. Harold W. Schu- 
macher, 1112 Olds Tower Bldg., Lansing 
8, Mich., manager. 

Missouri Retail Hardware Association 
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Coming Conventions and Events 
Corrected Each Issue According to Latest Data 


at Hotel Jefferson, St. Louis. Louis C. 


Kreh, 323-324 Wainwright Bldg., St. Louis 


l, secretary. 

Montana Hardware and Implement As- 
sociation convention, Oct. 24-26, 1946, at 
Northern Hotel, Billings C. M. Wall, 
P. O. Box 216, Helena, secretary. 

Mountain States Hardware and Imple- 
ment Association convention, Jan. 9-10, 
1947, at the Cosmopolitan Hotel, Denver. 
John T. Bartlett, 637 Pine St., Boulder, 
Colo., secretary. 

National Wholesale Hardware Asso- 
ciation’s meeting jointly with the Ameri- 
can Hardware Manufacturers’ Association, 
Oct. 1417, inclusive, 1946, at the Marl- 
borough-Blenheim, Atlantic City, N. J. 
George A. Fernley, 505 Arch St., Philadel- 
phia 6, Pa., is managing director, National 
Wholesale Hardware Association; Charles 
F. Rockwell, 342 Madison Ave., New York 
17, N. Y., is secretary-treasurer, American 
Hardware Manufacturers’ Association. 

Nebraska Retail Hardware Association 
convention and exhibit, Feb. 25-27, 1947, 
at Omaha. Exhibit at the City Auditorium; 
convention headquarters at Paxton Hotel. 
C. A. McCoy, 325 Insurance Bldg., Lincoln 
8, secretary. 

New England Hardware Dealers’ As- 
sociation convention and exhibit, Feb. 20- 
22, 1947, at Hotel Statler, Boston, Mass. 
Russell R. Mueller, 185 Dartmouth St., 
Boston 16, secretary. 

North Coast Retail Hardware Associa- 
tion convention, Feb. 2-3, 1947, at New 
Washington Hotel, Seattle, Wash. D. D. 
Stewart, 714 American Building, Seattle 4, 
secretary. 

North Dakota Retail Hardware Asso- 
ciation convention and exhibit, March 25- 
27, 1947, at the Municipal World War 
Memorial Bldg., Bismarck. Miss Clarine 
Sherwood, 21 Clifford Bldg., Grand Forks, 
secretary. 

New York State Retail Hardware As- 
sociation, annual convention and _ trade 
show. Headquarters at Seneca Hotel, show 
at Convention Hall, Rochester, N. Y., Feb. 
4-6, 1947. N. H. Kiley, 508 Hills Bldg., 
Syracuse, N. Y., is secretary. 

Ohio Hardware Association conven- 
tion and exhibit, Feb. 47, 1947, at the 
Cleveland Public Auditorium, Cleveland. 
Sessions and exhibit at Auditorium; con- 
vention headquarters at Hotel Cleveland. 
John B. Conklin, 175 So. High St., Colum- 
bus 15, secretary. 


Oklahoma Hardware and Implement 
Association convention and exhibit, Feb. 
4-6, 1947, at the Municipal Auditorium, 
Oklahoma City. R. K. Thomas, 711 Wright 
Bldg., Oklahoma City, secretary. 

Pacific Northwest Hardware and Im- 
plement Association convention, Oct. 28-29, 
1946, at Davenport Hotel, Spokane, Wash. 
Oct. 31-Nov. 1, 1946, at Multnomah Hotel, 
Portland, Ore. J. B. Channing, 615 Em- 
pire State Bldg.. Spokane, secretary 





convention and exhibit, March 11-13, 1947, 














Panhandle Hardware and Implement 
Association convention, Feb. 10-11, 1947, 
at the Herring Hotel, Amarillo, Tex. Mrs 
C. L. Thompson, Canyon, Tex., secretary. 

Pennsylvania and Atlantic Seaboard 
Hardware Association convention and ex- 
hibit, Feb. 10-13, 1947, at the Wm. Penn 
Hotel, Pittsburgh. W. Glenn Pearce, 400 
N. Broad St., Philadelphia 30, secretary 

Southern California Retail Hardware 
Association convention and exhibit, Feb 
18-20, 1947, at Long Beach. Sessions at 
Hilton Hotel; exhibit at Municipal Audi- 
torium. A. C. Kammeier, 112 W. Ninth 
St., Los Angeles 15, secretary. 

South Dakota Retail Hardware Asso 
ciation convention and exhibit, March 18 
20, 1947, at the Coliseum, Sioux Falls 
Earl Erlandson, Cottonwood, secretary. 

Tennessee Retail Hardware Association 
convention at the Andrew Jackson Hotel, 
Nashville, Feb. 24-25, 1947. Morris Jones, 
501 Republic Bldg., Louisville 2, Ky., sec 
retary. 

Texas Hardware and Implement Asso- 
ciation convention and exhibit, week of 
Jan. 26, 1947, at Houston. Sessions at the 
Rice Hotel. Exhibit at the Municipal Auv- 
ditorium. Ray M. Souder, 814-15 Texas 
Bank Bldg., Dallas 2, secretary-manager. 

Triple Mill Supply convention, May 
11-14, 1947, at the Hotel Traymore, Atlan- 
tic City, N. J., will be headquarters fo: 
American Supply & Machinery Manufac- 
turers’ Association, Inc. The National Sup- 
ply & Machinery Distributors’ Association 
and the Southern Supply & Machinery Dis- 
tributors’ Association. R. Kennedy Han- 
son, 1108 Clark Bldg., Pittsburgh 22, Pa., 
is general manager of the American asso- 
ciation; Henry R. Rinehart, 505 Arch St., 
Philadelphia 6, Pa., is secretary-treasurer, 
of the National association; George A 
Fernley is advisory secretary of the Na- 
tional association, and E. L. Pugh, 712 
Volunteer Bldg., Atlanta 3, Ga., is secre- 
tary-treasurer of the Southern association 

Virginia Retail Hardware Association 
convention and exhibit, Feb. 24-26, 1947, 
at the John Marshall Hotel, Richmond 
G. T. Omohundro, Jr., Scottsville, secre- 
tary-treasurer. 

Western Retail Implement and Hard- 
ware Assn. convention and exhibit, Jan. 
28-31, 1947, Municipal Auditorium, Kansas 
City, Mo. Frank H. Spink, 322 Scarrit 
Bldg., Kansas City 6, secretary-treasurer 

Wisconsin Retail Hardware Association 
convention and exhibit, Feb. 4-6, 1947, at 
the Auditorium, Milwaukee. H. A. Lewis. 
Stevens Point, secretary. 
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tow to keep your turnover turning ! 


MAYBE YOU NEVER WORRY about turnover in today’s That’s when you'll be glad you staked your chips on 
“seller’s market?’ Maybe you find any appliance sells—in Manning Bowman. For M-B appliances’ quality, style, and 
spite of high prices, unfamiliar brands, doubtful quality! exclusive features have everything it takes to insure steady, 
But tomorrow, when the “buyer’s market” starts... profitable turnover! 


THE TWIN-O-MATIC Waffle Baker, for in- M-B QUALITY through and through—that’s NATIONALLY ADVERTISED in a string of 
stance, is the only automatic waffler that the exclusive Twin-O-Matic! Wide drip leading November magazines, the Twin-O- 
makes two big, round, full-size waffles at flanges catch overflow—brilliant chromium Matic will be keeping you mighty busy! 
once—crisp or fluffy, as you dial them! No shines with a wipe—cool bakelite handles From Manning Bowman, of course—famous 
more waiting for waffles! : avoid burnt fingers! for quality since 1857. 


Manning Bowman Means Best 


Manning, Bowman & Co., Meriden, Connecticut + In Canada: Manning, Bowman & Co. (Canada), Ltd., Oakville, Ont. 


THE LINE THAT'S ALWAYS IN DEMAND 
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4 QUALITY Jast fold it away 
EYE APPEAL |e a 


Transporting 
or Storage 


THIS NEW 


eK CHORSE 


(Patented) 











—folds down to the size of Metal parts — cad- 
8" x 9" x 42" for convenient mium plated, 14 
oe to and from the gauge steel. 
10 . . ve io 
The Fold-Horse is the sturdiest Top—2" x 6" x 42° 
saw-horse you can get for all clear, white pine. 
a Equi with 9" x 
The Fold-Horse is the handiest = _ 
2 36" tool tray. 
saw-horse you can have—it fits 
into any corner or out-of-the- Easy to assemble 
way place when not in use. and knock down. 











re) — 7 Write for complete data and prices today! 
rage A few select jobber territories still open. 





° 


: SS) UNIQUE TOOL PRODUCTS CO. 


a | 
4 | 4640 NORTH CLARK STREET CHICAGO 40, ILLINOIS 
































C€ARLSON » 
WHITE CHIEF 


Here's the carefully designed 
Carlson White Chief Inside 
Measuring Rule with 2” wide 
blade finished in permanently 
bonded snow white color with 
jet black numerals and grad- 
vations. Quick-Change blade 
connection, Automatic Brake 
and Frictionless Wind aread- 
ditional outstanding features. 

You'll like Carlson Rules— 
everyone does. 




















Stock Frantz Guaranteed Builder’s Hardware ..: 

let the “built-in” sales features go to work for 

you .s3 Create satisfied customers, repeat business 
and extra profits. 


me FRAN T Zoom 


Ba 
Guaurticd BUILDWARE Fa - CARLSON & SULLIVAN 
oO $01 W. Foothill Bi., Monrovia. Calif, 
FRANTZ MANUFACTURING CO., STERLING, ILLINOIS 
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FLASHMAS TER YOU WANTED 


Meee | BRASS TANKS 


Fiashlight with Key A. mow 


Chain. Complete with 

bulb and battery. glling 

One dozen to coun- = 
ter display box. SAYS “TORCHY TURNE 


Three dozen to a 
shipping carton. 








$3.50 dozen 








»’ 
The Unit Lite 


The Tinee Lite 


Flashlight for Purse 
or Pocket. Complete 
with bulb and 2 bat- 
teries. One dozen to 
C0. a counter display 
box. Three dozen to 
saat a shipping carton. 


$5.40 dozen 


The Tinee Lite , ® 


The Sentry Lite 


Palm-grip utility 
flashlight. Complete 
with bulb and 2 bat- 


teries. One dozen to 
shipping carton. 


$7.20 dozen 


Yes, sir! Two popular, fast-selling Turner models — 
7 No. 206A and No. 39A —are again in production 
with brass tanks and bottom fill. Of course, orders 
aren’t being shipped as rapidly as we wish they were, 
The Sentry Lite but we’re doing our best... and so is your jobber. 
You'll find these Turner torches as outstanding as ever 


All “FLASHMASTER” flashlights have unbreakable in quality, value, and dependable service. 


plastic cases; bulbs and batteries standard and easily 
replaceable. Prompt deliveries. 
F. O. B. WINSTED, CONN. — 2% 10 DAYS NET 30 


SOLE DISTRIBUTORS 


THE BURROUGHS COMPANY 


225 Sth AVE. WINSTED 


NEW YORK 10 CONN. 
Product of Cresale, Inc. 
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SMALL HAND TOOLS FOR 


BIG PROFITS Bp yICMatt a 


HAE BIS 


Do a Better Job 
FASTER 


Open hearth steel cutters carefully tempered end 
ground. Fine grey iron bodies, rugged construc- 
tion, perfect balance. Easy, accurate adjustments. 
Quality construction that craftsmen quickly recog- 
nize. 








Higher profits and quality go hand in | PRECISION 


hand, with Parker Small Hand Tools a | BUILT FOR 
| CRAFTSMEN 
proof of the pudding. Dealers who stock 


Parker Tools, valued for their high quality, 


make higher profits from their sales, ff SHELTON PLANE & TOOL MFG. CO. 


and build for themselves a long list of SHELTON, CONNECTICUT 








satisfied customers. Keep a place open on 


OVER 


50 YEARS 


OF DEPENDABILITY 
BACKS UP 


Cy 


BLOW TORCHES 


AND FIRE POTS 


your shelves for the Parker line of Small 


Hand Tools. 


No. 32A—Mechanic’s Stand- 
ard Torch adaptable for gas- 
oline or kerosene. 





The engineered precision and construction of C & L 
Blow Torches and Fire Pots assure top performance 
and long life. Tanks are drawn from finest quality 
heavy gauge cartridge brass. 


Distributed through leading jobbers everywhere. 


CLAYTON & LAMBERT MFG. CO. 



















PARKER MANUFACTURING CO. 
. A. 


WORsBecestsee 3. BASS., V.. Ff 


1718 DIXIE HIGHWAY « LOUISVILLE 10, KENTUCKY 
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Rr rT EXPENSIVE’ Devoe Brush Shampoo 
an” PERSSON 


ZALES | NEV! SAFE! QUICK! 


eee 


Wherever painting is done — 
PERSSON Paint. Hooks help do 
easier, faster and safer. 








They're a pointing 


Eliminate spilled cans, soilage, 
wasted paint and container-handle 
interference. Hooks are instantly 
adjustable for either side of ladder 
- «+ » Cam is safely and securely 
positioned at all times. 


I/ PERSSON HOOKS fit any ladder 

or stepladder — any size can. 

Made of tested steel, with per- 

monent bive, rust-proof finish. 

i } Packed one dozen in an attrac- 

For left position: Ber right position: tive, full color -ounter display 


“Sno oven sume, Ores on aune Inquiries invited; address "-r* 


T. G. PERSSON COMPANY 


224 GLENWOOD AVE., BLOOMFIELD, NEW JERSEY 








NOKORODE SOLDERING PASTE 


Will flux all metals except Aluminum. 
Takes the place of acid in all soldering 
jobs. Absolutely non-corrosive, safe as 4 
.8.as¢ yesin and rapid as acid. Not affected by Gets Paint Brushes 
oo heat and does not spatter. The solder will 


not turn dark after using, and the work has high 
tensile strength. Really C- [L- EB -/\- N 


NOKORODE SOLDERING SALTS 
Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, ways than one! Made to meet a// requirements of an ideal 
lasting and non-corrosive joints wherever used. Ex- brush cleaner by Devoe, one of the nation’s leading brush 
tensively used by plumbers, tinsmiths and leading manufacturers, and America’s oldest paint manufacturer. Fast- 
manufacturers in all lines. Highly economical, and acting cn even the most hardened old brushes, yet safe for 
has no disagreeable fumes while under heat—will not bristle, Nylon, settings, fabrics and hands. Non-toxic, and 
burn the operator’s hands or clothing. has a pleasant odor (a real asset with housewives and their 
hubbies). 

NOKORODE SOLDERING FLUID Made to order for extra, worth-while profits—because it's 
Like Nokorode Salts, eliminates the use of corrosive the perfect related-item sale to increase profits on every paint 
soldering acid . . . ready for instant use. Packed in and brush purchase. Shipped with dramatic, free countet 
one and five gallon containers, also in steel drums display. 
equipped with faucets containing approximately 55 Your Devoe representative has full information on prices, 
gallons. profits and delivery schedules which are prompt in generous 
quantities in spite of raw material shortages. 


NO CHARGE FOR CONTAINER : 2 : 
Get in touch with him today. 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANUFACTURED IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON COMPANY 


678 EDDY STREET 
PROVIDENCE 3, RHODE ISLAND, U. $. A. 


This new Devoe Brush Shampoo is made to order in more 
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TO THE 


iy LION 
MIDGET 


UTILITY PLANE 


MILFORD 
FLEXIBLE REZISTOR 


Made of high-speed steel, with real 
flexibility, it has all the advantages of 
the all-hard blade plus these . . . 






presents No. 525 — a light weight utility plane 
with a rustless aluminum frame. Somewhat 
larger than the “Midget” — the No. 525 is 
5%" long with a 1'2” hardened steel blade — 
it offers a wide range of usefulness in the 
home and in the shop. Shipments from stock. 





@ 't will not shatter or break re- 
gardiess of how it is punished. 

@ itis safe ... anyone can use 
it safely on any job. 

@ 1 cuts faster, lasts longer, costs 
less. 


@ it hes “Easy-Starting Teeth,” 
exclusively MILFORD. 







: 
| 
; 
In answer to popular demand, Knapp Foundry 









JOBBER INQUIRIES INVITED 
Ask for Plane No. 525 





It will pay you to sell and display the 
FLEXIBLE REZISTOR . . . the hack saw 
blade you can recommend to everyone. 


KNAPP FOUNDRY Co., Inc. THE HENRY G. THOMPSON & SON CO. 


GUILFORD, CONN NEW HAVEN 5, CONNECTICUT 


8 TOOLS IN ON 3 


Fler-Wtench-Citthezgy 
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AOD =~ ° NEW—MODERN DESIGN T 
mS Wer long nese, BERNARD parallel 


action PLIERS (4402-6) 




















© beca 

They ar 

eg tately pr 

quuness standard 
vues, : abuse ur 

© P 2c chanics, 

, Ere Sis COMBINATION SQUARE § »=-«- 

BERNARDS work like o wrench. 3 Cutters on outside of head. Easily always ° 
Porallel jaws fit snug on nut. |] cuts baling wire. Frames a 
‘ = dp ee ih The PARVA-GRAPH—S tools in one—is a combina- spring st 

A : z tion Square, Protractor, Right Triangle, Ruler, Compass, ee 

— —.  s F/ . , French Curve, Mitre, Scribing Tool and Divider. Of andies. 





A/QKONS @\e be tough, transparent plastic, it bends without breaking. 
Compound py oro Breaks gloss perfectly. Jaws ‘ es 
ir wer. Cutters wi at . 
seen coment wma getters ahem @ ARCHITECTS @ ENGINEERS 
8 el cae rar OF « annsts © HOME CRAFTSMEN 
——— © CARPENTERS @ MECHANICS 
WM. SCHOLLHORN CO. + 1010 Chapel St., New Heaven 9, Conn. @ DRAFTSMEN @ STUDENTS 





“Quolity Tools Since 1870" 


BERNARD 


Jobber inquiries invited 


PARVA PRODUCTS COMPANY 


WEST HAVEN, CONNECTICUT 
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mee NOW AVAILABLE! 


SE 


PORTABLE 
ELECTRIC 


E27 Goi HAND LAMP 


Turns Darkness into Daylight 


Ideal for farmers, outdoor sportsmen, auto owners, 
truckers and hundreds of other utility, industrial and 
emergency uses. Lightweight. Finest construction. 
Fast moving. Other dry cell and rechargeable 
models with accessories. Backed by effective dealer 
helps and consistent advertising in general, trade 
and farm publications. A real source for better 
profits. Write for complete information now. 


U-C LITE MANUFACTURING CO. 


Dept. O, 1050 West Hubbard Street 


© Chicago 22, Illinois 











You are sure of 


(1) Genuine Quality 
(2) Positive Resales 


TROJAN SAW FRAMES 


because— 


They are designed and accu- 
rately produced to the highest 
standard and equal to extreme 
abuse under continuous usage. 
They are widely used by me- 
chanics, schools, shops and 
home workshops. Once used— 
always wanted. Trojan Saw 


dba ire \ 
a9 —— 
CARRY THESE LEADERS 
IN STOCK ALWAYS 
No. 42—21%" deep 
No. 43—5" deep 








PROFIT AND TURNOVER 


WITH 


Congress Pulleys 


FOR THE HARDWARE, 
HOBBY SHOP AND FARM 
EQUIPMENT DEALER 


Compare the prices, quality and 
merchandising helps of the CON- 
GRESS line and you, too, will 
agree that there is more profit in 
CONGRESS pulleys. Wise deal- 
ers everywhere are switching to 
CONGRESS for long profit and 


CONGRESS DISPLAY 
ASSORTMENT — 


Frames are fabricated of quality 


spring steel, nickel plated and Packed one frame to a box—12 


to the shipping carton. Weight fast turnover. 


SMALL INVESTMENT 


equipped with hardwood 
handles. 


4 pounds. 


A PROVED SALES BUILDER 


ACKERMANN, 


4534 Palmer Street 


San Francisco: 
Houston & Merton 
1270 Bush Street 


New York: 
200 Church Street 


OCTOBER 10, 1946 


No. 46—Frame 12” deep—plus 
1 doz. extra blades and 18 mod- 
ern designs complete with speci- 
fications. 


Start NOW— offer your trade 
only the best and at an inter- 
esting price and profit. Order 
Trojan Frames and Blades from 
your jobber. 


STEFFAN & CO. 
Chicago 39, Illinois 


Montreal: 
W. Claire Shaw 
407 McGill Street 





CONGRESS PULLEYS are 
NATIONALLY ADVERTISED 
CONGRESS is building sales 
with advertisements in Popular 
Mechanics, Popular Science plus 
these industrial publications — 
Industrial Equipment News, New 
Equipment Digest. 

DIE CASTING 


CONGRES DIVISION 


Detroit 12, Michigan 


— LARGE PROFIT 


50 pulleys assorted of 27 pop- 
ular sizes with diameters from 
WA"" to 5", each individually 
packaged in an attractive dust 
ee box makes up the CON- 
GRESS display assortment. 
Above 3 color display card 
and handy inventory card in- 
cluded free with each assort- 
ment. Complete assortment 
$15.00 Your profit $11.40. 
IMMEDIATE DELIVERY 
IN ANY QUANTITY 




















Mr. Hardware Dealer 


BERLOU GUARANTEED MOTHSPRAY is just 
the product your customers are looking for — 
just the product they will gladly buy — just 
the product for sales and profits. 


BERLOU guarantees your customers, in writing, 
freedom from moths for 5 years — or pays for 
the damage. 

BERLOU helps you sell this effective mothspray 
by extensive national magazine advertising 
coverage — by radio announcements — coop- 
erative newspaper advertising — attractive 
dealer displays and literature — and liberal 
PMs. 


Write today for complete information on the 
mothspray that is priced for sales, priced for 
profits. 

THE BERLOU MANUFACTURING COMPANY 


37 Blaine Avenve @ Marien, Ohio 
in Caneda: THE BERLOU COMPANY LTD., London, Canada 


BERLOU 


GUARANTEED 
MOTHSPRAY | 











#4230Z SPIRITED HORSE 


Made of terra cotta composition decorated by artists 
of rare ability so that not only in form but also in 
color it looks life like, and like all our statues, is a 
work of art in each and every detail. 


91 inches high, 
$33.00 per doz. 
boxed individual- 
ly, 1/6 doz. small- 
est quantity sold, 
weight: 29 lbs. to 
tne doz. pieces. 
We carry a large 
assortment of stat- 
ues, ranging in 
size from 41/2. inch 
to 16 inches, and | “7 
in price from $6.00 
per doz. to $60.00 


per doz. 


Illustrated pricelists Z sent to any hardware store on 
request. 


Our statues are so attractive, such true Works of 
Art, that they can be sold at a good markup. 


333 & 335 Z 
South Market $+. 
Chicago 6, Ili. 


LEO KAUL nnn 

















“Pot Cleaner 
of the Nation” 


I’ve improved in appearance and effective- 


ness because of war-time experiences. As al- 
ways, I am being distributed only through 
regular jobber and wholesale channels. For 
your adequate supply get your orders in 
promptly to insure earliest delivery. 


METAL TEXTILE CORPORATION 
‘ ORANGE, N. J. 
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""CADO" 


FLO-MASTER | The Answer to Your 


FOUNTNBRUSH — Price Marking Problems 





yp Gog Sek ard 





DISPLAY TICKETS 
Attractive, red, black and 
white “Our Price”’ Display 
> “ Tickets will attract atten- 
lt Writes * lt Draws e It Marks 5 31% 4 tion, help increase sales. 
| - ickets are 2'46" x 3". Boo 
On Any Surface Anywhere : ls tae + Sh Abpegn 
: g e consists of 1,500 tickets in 
Every industry, every office, every store, every a a ae of oe ee 
school, every farm, every home, every individual has > \i8 FE sag > $819. 85.400 | pate org 
countless uses for the “Cado” pocket FLO-MASTER : a. to naan 
Fountnbrush and CADO Inks. It writes, draws, er gee eo apy eating 
' pads of 15 tickets, 5c each. 
y song Drice pe Me of 5 Minimum order, 50c 
All alaminum. Auto- 
matic valve control " 
insures against leaks BIN TICKETS 
or flooding. You'll ee Stock Set consists 
sell thousands. Write ay. of 5,760 Bin Tick- 
now for details and SF gh ze ets %x 2%" 
prices on the com- : 
plete FLOMASTER 


line. 2 Varnished. Your 


CUSHMAN & DENISON MFG. CO. choice of Red 


$35 West 23rd Street New York 11, N. Y. or Black. Set 
consists of 96 
pads of 60 


tickets each. $5.00 
per set f.o.b. Min- 
neapolis. Extra 


FLUORESCENT DESK LAMPS || ==: 


For Immediate Delivery MOLDING TICKETS 
— , ‘ This handy book of 1,410 molding 
Constructed — ‘ Improved 4 Tickets contains a wide assortment 
of cast for : ‘ : : 
white metal. | maximum of popular denominations. Printed 
Seratch-proof ~ ? , li ite Bris : en ts 
Salle. _ : dletribution. on white Bristol stock, these tags 
st e are available in the following mold- 
img sizes; 7%" 1”, 114” or 11%" at 
$1.50 per set f.0.b Minneapolis. 











Conveniently — a Handy base 
placedON § trough for 
and OFF pens, _ nee : ore Peta: 
switch. - cils, clips. Z ~ weney _. ennng SAVER BIACK 





EXECUTIVE MODEL 


pA Beeman 3 by a pwd ay gt a: SPECIAL SETS—UNiversat makes special tickets for many of the 
home. It is constructed of heavy white metal castings largest, independent chain, wholesale and mail order houses, Tickets 
stands 14% inehes high, wt. 10 Ibs. The stationary are made in your company colors and display your name and trade- 
hood is 19 inches wide and contains a parabolic type mark. Write for samples and prices 

reflector that takes an 18 inch No. T-12, 15 watt fluor- 
escent bulb. Wired for 110 volts, 60 cycles, A.C. cur- 
rent. The Executive Model is finished in Brown 

Crackle, (individually packed). Sold only through U By AY) 7 RS A L 


recognized Hardware and Electrical Wholesalers. 


WESTERN PRICE MARKING 
FLUORESCENT LIGHTING CO. SYSTEMS 


3242 Reosevelt Road Chicago 24, Illinois 401 Washi inneapolis I5,M 
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WA XL N E R HANGERS 


USE 
* 


HEAVY 
DUTY 


Can be furnished with Ball 
Bearing, Roller Bearing or 
Hyatt Roller Bearing Trolley 
for doors up to 1,000 Ibs.— 
2%4-3%" thick. 

WAGNER HANGERS 


also available for Laney up 
to 2,000 Ibs. 


WAGNER MFG. CO. 


Dept. HA-1046 
CEDAR FALLS, IOWA 












USALITE TELLS ITS STORY 











Strong-selling messages lixe 
this are appearing regularly 
in leading national maga- 
zines .. . reaching over 9 
million prospects. 

Get your share of the 
profits from the increasing 
demand for USALITE 
Flashlights and Batteries. 
Remember, the USALITE 
trade-mark is the consum- 
er’s guarantee of quality and 
dependability...your assur- 
ance of repeat sales. Order 
from your jobber . . . today! 


























Flashlights & Batteries 


“A” & “B" Batteries for Portable Radios 


UNITED STATES ELECTRIC MFG. CORP. Factory and 
Exec. Off.: New York 11, N. ¥. Branch Off.: Chicago 7, Ii. 


SOUTHINGTON 


SCREWS 


For Wood or Metal 


Southington Wood Screws, Drive 
Screws and Sheet Metal Screws 
have upheld their quality since 
1867. All standard sizes with vari- 
ous styles of heads in the most 
called for types. Send for screw 
catalog, also our catalog covering 
steel squares, tri-squares, bevels, 
etc. 
PHILLIPS RECESSED HEAD SCREWS 

FOR WOOD AND SHEET METAL 


Driver fits se- WY “Supply the » 
eurely i creasing de- 
pered a om mand for these 

modern, time- 


will not slip saving screws. 
out, or work to All standard 
one side. sizes. 
THE SOUTHINGTON 
HDWE. MFG. CO. 
53, SOUTHINGTON, CONN. 5:7 
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Cash in on The Open Season 
with HOPPES No. 9 


Right now and for the next few weeks millions of 
shooters will be using — and CLEANING —their 
guns. And each of these shooters will require one 
or more of Hoppe’s Gun Cleaning Products so 


Put HOPPE'S No. 9 
in prominent display 


and add Hoppe’s Gun Cleaning Patches, 
Hoppe’s Lubricating Oil, Hoppe’s Gun 
Grease and Hoppe’s Gun Cleaning Packs. 
Don’t miss this golden opportunity for 
quick profits. Get going NOW while the 
going’s good. If your stock of Hoppe 
Products is low send your order to your 
jobber—TODAY. 


FRANK A. HOPPE, INC. 
2314A North Sth St., Philadelphia 33, Pa. 























- ——— 





HARDWARE AGE 




































ve 
ta 
ti 
(] 








OCT 





NU-TOP STOVE PADS Sell 


On Sight! 





Handsome NU-TOP Stove Pads pre- 
vent mars and scratches on stove tops, 
tables, refrigerators, etc. Neat, dis- 
tinctive destgn. Three Styles. No. P. T. 
(Illustrated) is plain bright metal. 
No. T. D. is decorated and No. C. P. 
is chrome plated. Strongly constructed. 


Write for prices. 





6 SIZES 
8'/. x 20" 
14x 17" 
7x7" 
18 x 20" 
52 x 8!/" 
Round 7" in 





Diameter 








THE METALOID CO. 


5815 Kinsman Rd. 


Cleveland 4, Ohio 














— your assurance 
of satisfied customers... 





Oster — outstanding in the 
hair-cutting equipment field 
for more than 20 years — is 
famous for high standards of 
design and construction that 
really mean something in keep- 
ing your customers “sold.” 
Hand hair clippers for home 
and farm use are easy to op- 





erate and keep their keen cut- 
ting edges throughout long 
life. Increasing importance of 
personal appearance creates a 
substantial demand for Oster 
Clippers. Stock and promote 
them to cash in. Order from 
your jobber. 
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Dealer Display 


DISPLAY REFLEXITE — THE NEW 
REFLECTING LAWN SIGN! 


No stock to buy—we fill orders for you! 


You can build a real business in lawn signs if you can offer your 
customers a better sign than any they have ever seen. And that is 
what Reflexite does. Reflexite is an entirely new kind of !awn sign— 
made from an amazing optical plastic which has uce’uilled reflecting 
properties. It is always clear, sharp and readable—way and night 
Whenever light strikes the sign, the letters stand out in . flashing 
brilliance. And the sign is permanently efficient, absolutely weather-proof. 
Reflexite Lawn Signs are custom-made in our factcry to your cus- 
tomers’ specifications and choice of color. All you do is display the 
3-sign set shown above, and let the customer fill out one of the order 
forms which we supply to you. There is no stock to buy or handle. 
It’s a simple order-taking proposition for you—and your profit on 
every sign is clear profit. Get started now in a profitable lawn sign 
business by sending for full details today. Jobber inquiries invited. 


REFLEXITE CORP., 412 BISHOP BUILDING, NORWALK, CONN. 


WATERLESS 
HAND 
egies 


removes 


i 


GENTLE — not injurious to skin 


KEEPS HANDS SOFT — fortified with 
Lanolin and Vegetable Oils 


QUICK ACTING — Guaranteed satisfaction 


peers Oe > ae eee ey ee eee are 


TUDOR CHEMICAL SPECIALTIES, INC. 


Dept. HA, Tudor Bldg. 
229 W. 179th St., New York 53, N. Y. 


Send me a Free Sample of Cuickee 


TRY IT 
YOURSELF! 


NOW in our 
own building to 
keep up with 
ever increas- 
Ing demand 














GE WRIGHT 


WORCESTER * 


STEEL & 


WIRE CO, 
MAS S. 








THE 










PRICED 
RIGHT 


36 1 42 
CHICK CAPACITY 
* 
l CLOTH CURTAINS 
NON-ROOST RIDGE 
RD AND PLUK 
* 


HIPPING WEIGHT 43 LBS 


s 
THE NATIONAL IDEAL COMPANY 5 
TOLEDO 4, OHIO 
Gentlemen 
tam interested in the Premier Chik 
Sever. Please send information on 
prices and delvenes 
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NOW AVAILABLE 


A full size electric brooder—popu- 
lar with farmers for its quality and 
reasonable price .. . IMMEDIATE 
DELIVERY. 

An all-galvanized steel brooder, 
fully insulated, vents in each end — 
dead air space in ridge above vent 
holes. Temperature regulated by 
handle on outside — 500-Watt en- 
closed type heater with bi-metal auto- 
matic thermostat. Assures even heat 
at all times. Extra heavy steel legs, 
sturdy construction throughout. 
Orders for these brooders will be 
filled in order of their placement. 
Order immediately or if you do not 
have our price list, send in coupon, 
THE NATIONAL IDEAL CO. 
TOLEDO 4, OHIO 













VELO 
Casters 


PROFITABLE VOLUME SELLERS! 
with these exclusive features— 
e FINGER TIP ADJUSTMENT 

¢ AUTOMATIC, SELF LOCKING 


New patented plastic casters steady wob- 
bly furniture on uneven floors or rugs. 
Easily attached with screw driver to furni- 
ture legs. Exclusive finger-tip height ad- 
justment, locks automatically, unlocks with 
slight pressure for re-adjustment. Every 
home, office, factory, showroom, restavu- 
rant, store is a prospect. Popular 89¢ fast 
seller. Durable plastic, clear or mahogany. 
Packed in sets of 4, in display box holding 
12 sets. 


Order from your regular 
wholesaler or direct from— 


LEVELOR SALES CORP. 
19 Rector Street 
New York-6;11. Y. 









ATTRACTIVE 
self-selling 
Counter display 
carton available 

































DISTRIBUTORS WANTED! 


Profitable, exciusiy i 

5 '@ territories sti 
Jo for Progressive distributors my 
‘andie this proven fast seller. Gen 
a commissions permit emplo 3 
tervitary umes. Send details of 
A. rl ir end types of out. 




















PROFITABLE 
HARDWARE STORE ITEMS 











Made |n stick and liquid. 



































"BEST LEATHER IN ALL KINDS OF WEATHER" 
SOFTEWS ano PRESERVES 
From the Foot Bones of beef animals processed in » mene 
Omaha Packing Houses, comes the Pure Neatsfoot | —_ 
OW used in SHEPS NEATSFOOT OILS. . 
Made ia three grades. a | 





Leatner 
Sold by jobbers everywhere. Inquire of salesmen 


NEATSLENE COMPANY 
Roy W. Shepard, “Shep” 


OMAHA 8, NEBRASKA 
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THINGS ARE BEGINNING 
TO PERK UP. 


Nylons are back on the coun- 
ters, tires seem to be more plenti- 
ful and now and then some friend 
sports a new car. 


It won't be long before Manilla 
too will take its place as a re- 
turned essential and the famous 
Blue and Yellow Fitler trade mark 
will once again sparkle in the 
reflected glory of a famous heri- 
tage .. . so bear with us a little 
longer if some of your require- 
ments can't be filled with usual 
promptness. Don't accept a sub- 
stitute for Fitler’s standard of 
proven quality. 


THE EDWIN H. FITLER CO. 
PHILADELPHIA, PA. 
Manufacturers Of Quality Rope Since 1804 








Make Patching and 
Repair Work Easy 


FABRIC 
CEMENT 


White — Repairs all types of cloth, 
canvas and leather goods. A tough, 
versatile adhesive with thousands 
of uses in home, repair shop and 
farm. 


All-Purpose —- Cements wood to 
wood, glass to glass, metal to 
metal, glass to metal and many 
other combinations. A clear trans- 
parent cement. 


Write for Trade Prices 


VAL-A COMPANY 


700 W. Root St. Chicago 9, Ill. 




















Made of the finest steel ob- 

tainabie.. . electrically tem- 

pered . . . diamond point 

tested for hardness... 
beautifully finished and numbered separately 
for easy reference in re-ordering. 


DASCO supplies a complete line in a wide 
variety of dealer displays . . . these sales- 
making displays are furnished without 
charge. Send for literature today. 


Sold by Leading Jobbers 


OCTOBER 10, 1946 








NOW AVAILABLE 


Premier P-20 
Portable Electric Water Heater 


The Premier P-20 Portable Electric 
Water Heater with 1500 Watt genu- 
ine Chromalox heat unit is the an- 
swer to quick supplies of hot water 
on the dairy or poultry farm, in lab- 
oratories, resorts, camps and homes. 


HOT WATER 
BY THE PAILFUL 


A pail of water hung on switch arm 
sets unit in operation . . . when 
pail is removed, switch shuts off 
automatically, 


% IT’S PORTABLE 


— Unit is hung by slotted bracket 
from small bolts, nails, or screws 
on walls, posts, etc. 


ye YEAR-AROUND SELLER 
te UNDERWRITERS’ LABORATORIES APPROVED 


ORDER DIRECT FROM 


THE NATIONAL IDEAL COMPANY 


TOLEDO 4, OHIO 
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= | PERFORMANCE! 


Distinctive matched design of White Cross appliances, 
coupled with proven dependability of this quality line, in- 
sures compiete customer satisfaction, profitable repeat 
sales. The appliances shown below embody features and 
styling that identify White Cross as the appliance line that 
captures popular imagination. 


AUTOMATIC 
POP-UP 
TOASTER 


Fully Automatic Pop- 
Toaster. This 
silent, automatic 
uptoaster, an entirely 
new development, 
has no clock mecha- 
nism to cause trouble. 
Thermostatic timing 
fully governs the 
toasting temperature 
at all times, regard- 
less of sestagies 
voltages. Toasts bread evenly to any color selected wit 
color dial. Equipped with convenient crumb remover. Fin- 
ished in lustrous chrome with massive bakelite base and 
handles to match. Heavy cord attached. A. C. only. 





Matched Design 
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TWIN 
WAFFLE =~ 
= *~ F ab. + 
Oo eee 


Matched Design 


Bakes two individual waffles at the same time on stickproof 
aluminum grids, each 5 x 5%" size. Expanding enclosed 
hinges. Heat indicator announces baking temperature. 
Finished in lustrous chrome with matched lifting and side 
handles. Detachable cord set. A. C. or D. C. 


LARGE 
AUTOMATIC 
WAFFLE 
IRON 


Matched Design 


Fully Automatic Waffle Iron. Requires no watching. Jewel 
signal light announces baking temperature. Waffles are 
baked everytime as set by color selector. No-stick grids, 
7% size, with batter groove. Finished in high lustrous 
chrome with matched walnut-color lift and side handles. 
Detachable cord set. A. C. only. 


NATIONAL STAMPING & ELECTRIC WORKS 





Subsidiary of Eureka Williams Corporation 


3220 W. LAKE STREBT CHICAGO 24, ILLINOIS 


294 








For a BIG Xmas Business 
RUSH YOUR ORDER, NOW, FOR 


MODERN XMAS BOXES 


OF MATCHED COASTERS AND TRAYS 





Silhouette style coast- 
ers, packed one 
dozen in colorful 
Christmas gift box. 
Suggested retail 
price 45c. 


MANY COLORS + MANY DESIGNS 
Packaged, and for bulk selling 











hal. Setan? 
f 


These attractive, ale : coasters come in 
many designs and a variety of colors. Silhouette designs are 
matched with handsome canare trays shown at lower right 
aenes eight in alligator finish gift box). 10% inch diameter 
silhouette round trays also available. All merchandise obtainable 
for bulk selling. 


PROMPT 
‘| SHIPMENT 


If you order immediately to 
avoid possible shortages and 
freight tie-ups. 


MODERN 
ARTWARE CO. 


1313 E. 55th Street 
CHICAGO, ILL. 





seal 


























Fast Selling Stools 
for Bath, Kitchen and Bar 


Made of finest anodised aluminum; 
seats of formed aluminum with 
inset linoleum. A very popular 
line. They are quick sellers. 


Mail Your Order Today 
Bor Stool 










Kitchen Stool 


These Stools are all of 74” tubular 
aluminum giving maximum 
strength at minimum weight. 
Seats are 12” diameter. Packed, 
knocked down, 12 each to shipping 
carton. 

Bath Stool 16” high $3.58 each 
Kitchen Stool 24” high 4.50 each 
Bar Stool 30” high 6.75 each 


Send for circulars ef complete line of fast 
moving merchandise. 








HARDWARE AGE 
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AGE 


NEW! 8 WAYS BETTER 


Handi-Handle, 


— oot <7 teks 
cuts © 
pousces LOAP 






s 






A Must in 
Orchards 
Gardens - Homes 


It’s the Handy Handle with 1001 labor-saving uses! 


@ Nothing else like it! The new Handi-Handle is so simple and easy to 
use. Saves time, cuts costs in dozens of ways. Mokes it impossible to 
crush contents. Made of extra-heavy 18 gauge steel, channeled for 
rigidity. Light, durable, finished in brilliant scarlet color. Priced right. 
Has these 8 big advantages: 

1. Avoids personal injury. 5. Has smooth, round grip. 
2. Prevents crushing of contents. 


3. Gives perfect balance. 


6. Handles can't slip off. 
7. Can be used everywhere. 
4. Maximum handle rigidity. 8. Sells the year ‘round. 


Twenty-four handles, a window streamer and a folder are packed in a 
cleverly conceived counter display carton. Six cartons to a container. 


ASK YOUR JOBBER TO SUPPLY YOU — OR WRITE THE MANUFACTURER. 





ANOTHER 
PRODUCT BY 


CLEVELAND 
] * OHIO 


























When 
"SUBSTANTIAL PRODUCTION" 
is 


NOT NEARLY ENOUGH 












By prewar standards, Gilbert is making 
many alarm clocks today. As yet, there is 
little variety in styles, colors or mechanical 
characteristics but, in total number of 
clocks, production volume is fast approach- 
ing that of the late 1930's. 








~ BEST. 
SELLERS” 


in many stores the country over 












KITCHEN TOOLS 


Available from Jobbers 
throughout the U. S. and 
Canada 















EDLUND COMPANY 
BURLINGTON, VERMONT 
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The demand, however, accumulated dur- 
ing years of wartime restrictions, is far 
greater than we have known before. That's 
why ... despite substantial production . . 
you have been unable to get nearly so many 
Gilbert Alarm Clocks as you need. 


Production is now being allocated as 
fairly as possible against existing orders 
from established distributors. They, in turn, 
are re-allocating the clocks to their cus- 
tomers. Further production increases will 
permit larger, more frequent allotments and 

. . eventually ... 
business which Gilbert has been so eager, 


though temporarily unable, to take care of. 


acceptance of the new 





A frank statement 
of fact 
to 


Customers and Prospects 
of 


THe Wn. L. Gitpert Ciock Corp. 
clock makers to the nation since 1807 


WINSTED, CONN. 
Laconia, N. H. 


141 W. Jacksea Bivd. 
Chicago 4, Mi. 


551 Fifth Avenue 
New York 17, NW. Y. 














































Sick Picker Rollers 
2ed the — 







































‘Corn Picker 
Roll Compound 


A Quick Profit Item 
That Builds Traffic 


ally prepared petroleum adhesive for use on the 
rollers of mechanical corn pickers. Continuous 
use makes these rollers so slick that serious loss 
results from valuable corn slipping onto the 
ground. Light applications of this compound 
several times a day on both husking and picking 
rollers enable all types of corn pickers to pick 
and husk cleaner and better. 


You can order all Nourse Noursite Picker Roll com- 
products from your Whole- i 
sale Hardware Jobber. If pound has been Farm 


he cannot supply you, or- 


der from the Nourse of  Lested” for years. Increased 


Company direct. We will troduction now makes it 

gladly ship through any ‘ 

Wholesaler you request. available for sale wherever 
PaaS mechanical corn pickers are 


Complete catalog of 


Neurse lubricants and . 
a Se in use. Backed by the 


Wette Ser your cagy- “Nourse Iron Clad Guar- 


! 
aor antee.”’ 


en 
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wholesaler today or write di- 


NOURSE OIL COMPANY 


KANSAS CITY 8, MO 






Noursite Picker Roll Compound is an especi- bs 
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ALL PURPOSE HAMMER 


Drop forged steel with an improved 
perfect fitting rubber head which can 
easily be replaced when necessary. 


Has many special uses. Steel and 
rubber heads make it indispensable 
for tire work, also for body and fender 
repairing. 

Now available in any quantity. 


Prices and discounts gladly furnished 
on request. 


We also manufacture a full line of tire changing tools. 
Send for illustrated list and jobbers’ prices. 


BALLOON TIRE MOULD COMPANY 
527 Ceres Avenue 
Los Angeles 13, California 














Order a supply from your | 


rect. Sold only thru dealers. | 


When You Are Looking 
For a Certain Product 


and only the trade-name is known— 
look in the General Directory Section 
of the “WHO MAKES IT?” Number 
of HARDWARE AGE for that par- 
ticular trade-name. You will find it 
listed alphabetically under the prod- 
uct heading of the item in question. 





There alongside the trade-name you 
will find the name of the manufac- 
turer who makes it. The address of 
the maker will also appear with the 
firm name arranged aphabetically in 
the same list. 


Keep this Merchandise Directory 
Number where you can reach it 
quickly whenever you need help in 
buying hardware products. 


HARDWARE AGE 


100 E. 42nd Street, New York 17, N. Y. 
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PRESTORER 


COMPLETELY CLEANS 
THE HARDEST BRUSH 


A new method based 
upon emulsification of 
paint oils—not a solvent 
cleaner. No fire hazard, 
no toxic fumes. 


Rapid repeat item; 
stocked by leading 
dealers from coast to 
coast. Packed in new 
lithographed packages 
that actually sell 
themselves. Liberal 
discount. Ask your jobber 


or write. 
BEFORE AFTER 
PRESTORER e 2 PRESTORER 


TREATMENT TREATMENT 


TECHNICAL DEVELOPMENT LABORATORIES 


A Division of The Penetone Company 
DEPT. H& TENAFLY, NEW JERSEY 











WHICH KIND OF STORE 
DO YOU RUN? 


Do you tell your jobber, “Send me a couple of dozen 
Glass Cutters,” or do you specify “BARRETT BLUE 
RIBBON Glass Cutters with wheel guard and oiler”? 


Do you tell the customer, “That’s all we’ve got,” or do 
you charge a little more and sell 


him a BARRETT? 


Do you care if his cutter got rusty 
or nicked in his tool chest and he 
cusses you for selling him one that 
“never was any good”? Or can you 
count on his using the BARRETT 
Glass Cutter time after time with 
complete success on all kinds of 
glass? 














A Glass Cutter is a small sale— 
but the way you buy and the way 
you sell this little item is a good in- 
dication of what sort of good-will 
your store enjoys, what repeat busi- 


LINK UP YOUR SALES 


WITH 


SLfeetcote 


® STAINLESS CAULK 
mca V4l, (cme) i tele), |e) 
A © QUALITY PUTTY ~ 


d 





That Will Do A Bigger 
Sales Job For You! 





Stainless Caulk 


Stops cracks once and for 
all in tile and plaster, also 
around bath tubs and 
kitchen sinks. Has 50% 
less shrinkage; stays soft 
indefinitely and will not 
crack. Apply with knife or 
| gun. Keeps the cold air out 
| 





... the warm air in... stops 
infiltration of dust and dirt. 














Compound 


A superior product for all 
glazing operations. It is made 
to be applied in the same man- 
ner as putty but is not to be 
confused with ordinary putty 
or caulking compound. It pro- 
vides permanent adhesion for 
any kind of glass setting job. 
It will not shrink or crack... 
makes a good water-tight job. 

















A product outstanding for ease 
of application, rugged adhesjon 
to both glass and steel. Made 
with long life durable oils, it 
readily contracts and expands 
with the steel and has the neces- 
sary strength to render outstand- 











ness you get,—which kind of a store 
you run. 


Mfd. by 


WM. L. BARRETT CO. 


Est. 1893 





BRISTOL 1 ° CONNECTICUT 
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ing service. Our superior quality 
putty has made us the largest 


manufacturers of putty west of 


the Mississippi. 








Interested distributors will please 
write for full details and prices. 


STEELCOTE MFG. CO., 
3418 Gratiot St., St. Louis 3, Mo 














* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 


MARSHALLTOWN 

















Westchester Brickote Products Co., Inc. 


Manufacturers 
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! 
Customers like this scientifically constructed wicking for its fast ELECTRIC FIRELOGS 
lighting and its clean, even burning. Andirons and other Accessories for the Fireplace 
| In R/M’s Tri-Ply, the middle layer of crimped asbestos felt 
4 provides a multiplicity of oil passages to insure fast flow. This IMMEDIATE DELIVERIES 
patented design insures complete vaporization and minimum 
carbonization. 


Tri-Ply has many advantages. The hard outer layer resists 
wear and tear. The soft inner layer makes burning uniform. 
The rippled construction permits wicks to be rolled without 
buckling. 

Stock widths of 7%”, 1”, 1%”, and 1344” will service over P P . : 
90% of all wickless burners. Standard rolls come 6 feet per box, Red Bulbs, Aluminum Spinners and Pins for Electric 
12 boxes to the carton. Also in cartons of 100 feet. Firelogs now available as a replacement item. 


Ask your jobber for this popular, fast-selling, post-war wick. 








Ow products are nationally known and proven best seliers. THE 
Literature sent upon request 





ASBESTOS TEXTILE AND PACKING DIVISION 





RAYBESTOS-MANHATTAN, INC. | WESTCHESTER BRICKOTE PRODUCTS CO., Inc. 
watery De (1528 Williamsbridge Rd, New York 61, N. Y. 


AN ALL-SEASON SELLER | 
FAIR TRADED—YOU GET YOUR FULL PROFITS 


The “Kler-Vue" Knife Rack is a very popular item. Not only is it smart kitchen equipment, but 
housewives find it more practical than the kitchen drawer as a place for keeping knives. Prevents 
danger of cutting fingers or of knives being nicked, scratched or dulled. ¢ a made of wood 
with removable glass panel (patented) which permits easy cleaning and a “Kler-Vue” selection of 
knife wanted. Holds knives up to 10 inch blade. 


TWO FAST SELLING MODELS 











® No. Ri—Size 12%" x 9 x 24", holds 8 knives and | steel ........ 2.26... 0cceseececeeee List $2.95. Net $1.75 
(in red, white, ivory or natural) 
@ Sa. DaGiee IA oO” w TA, Beis BI cc nccccscc cece sccstscocccsccsccsccscctess List $2.25. Net $1.40 


(Similer to No. R1. Netural finish only) 
Each model packed 24 in master carton. Net prices f.c.b. wholesaler. 
Let the "’Kler-Vue" Knife Rack start making money for you now. Order at once. Mention your wholesaler. 
Exclusive Canadian Distributors: Tredex-Reg'd, 581 Euclid Ave., Toronto, Ontario, Canada ( 


“KLER-VUE" KNIFE RACK CO. INC. © jiv‘ron 19. 6. Y. \ 

















Hardware Age Takes Your Sales Message To Over 29,000 Subscribers 


There's no waste circulation — your Help Wanted, Ac- fifty-word, set solid, classified sales message under any of 
counts Wanted, Sales Representatives Wanted and Business these headings for five dollars; or a Position Wanted ad at 
Opportunities advertisements go straight to the hardware a Special Rate of only two dollars. Send check or money 
trade—the very class you want to reach. You can run a order (only) to 


HARDWARE AGE, Classified Opportunities Dept., 100 East 42nd St., New York 17, N. Y. ST, 
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SELL... To every plant 

in your area. Wherever 
belting is used this Dixon 
Product goes over big. 
Plant men know it. Show 

it, sell it and profit. Are 
you handling Dixon's 
Sheet #27 = Complete Line of 15 fast 
\ sellers? Write today for 


DOES NOT CONTAIN GRAPHITE , * “Complete Line" folder. 


*BELTS : \\ ; Get one at your 
‘ Supply House or 


write for Data 





rome] SALES-EXTRA 


Demand 
IG: Sales 
B —— 


Hanoy 
HaNNaH 





Cash in on the INCREASED 


THE WORLD'S FASTEST SELLING CAN OPENER | MMUMMMMMMLC SEL § on in ov me mcnease 


Vaughan's No. 170 SS Bee 
= Winter. vic A an 

SAF E TY ROLL IR. P _— maa 

Over 50,000,000 Safety Roll Jr. Can i SOLD THROUGH LEADING JOBBERS 


Openers have been sold and we are 
pleased to be able to offer this popular im =©Don’t stand short . . . order plenty of Handy 
number again. Sturdy and strong, all HannoH Dryers through your jobber TODAY! 


steel and retails at a low popular price. 
Eueretd E. Young Ca., Jac. 
VAUGHAN NOVELTY MFG. CO. NEST § MASSACHUSETT 


rid's Largest Many 
seas. 25 CaneotL avenue cacao 24, tth., U. S.A Manufacturers of Specialties for 


featuring... WOODRUFF KEYS 


PACKED FOR THE JOBBING TRADE 











CARBON > Be. . NICKEL 
BRASS : [> <> a = BRONZE 
STAINLESS | ey J ALUMINUM 


WOODRUFF KEY ASSORTMENTS 
MACHINE KEYS (ALL TYPES) TAPER PINS 


| -Stanho” /xe/ Proolrets "iit ia "tun 











“KOOLHEAD” FOUNDRY CHILL NAILS 





STANDARD HORSE NAIL CORPORATION ““Since'tez2" NEW BRIGHTON, PA. 
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Seymour Smit. oSuap Oe" Pranor 1 
Ss, 
















s- fast cutting, easy operating tool, and other num- 








bers in the Seymour Smith line of nationally known pa 

PRUNING AND TREE EQUIPMENT—aovailable in you 

limited quantities. Order only through your in 

: jobber; he can serve you best. " 
Distributors 


JOUN H. GRAHAM & CO., Inc. SEYMOUR SMITH & SON, Inc., 900A MAIN ST., OAKVILLE, CONN. 
105 Duane St., 


565 W. Wash. Bivd., Chicago 


N. Y. Ci 
that Specialists in Garden Shears tor Three Quarters of a Century 



























displays—good margin for both retailer 
card for prices. 
LEECH PRODUCTS CO., Box 243-C, 


FLUID CEMENT 


REG. U. S. PATENT OFFICE 1932 player nab wolltat -roted wi “ a e > wi 
me 





If you want a fast selling cement, buy LEECH. Repeat : . ond 8° 
sales are good. It’s a profit builder. We believe this : with Tru-Tes ee 
cement has more all-round uses than any other on the our products the 


market. Attractively packed and carded in sales producing assure YO" 
profit building sales, add LEECH to your line. Drop post TRU-TEST © OA on : 4 Chicago § 


Hutchinson, Kansas 





MR. MANUF 
Want your ree a rd , s 


Trac 


and jobber. For dising- 






























SEWELL DOOR CLOSERS - 


gr Ho 006-A ZEPHYR a No 008 AIR-FLO 


For a low-priced closer, Ideal for combination 
the 006-A has all the screen and storm doers 


features of higher-priced and light inside doors. 
closers. A really proved Each one in individual 
fast seller carton 


Two ant SELLERS + » 22st: 


No. 001 Door Stop prevents damage 
z when doors are forced open beyond 
normal Finish is bright cadmium. 
“- 010 E-ZE Latch renders periect 
performance whgn used with ao 
door closer Full instructions, with 
template, in each box 





- 

Ne. 014 OIL-FLO of a certain product and want to know "Who Makes /t?” 
‘inte latest eeiidiion to Ge look in the General Directory Section of the “Who Makes Ht?" 
Newell line operates in an Number of HARDWARE AGE for the trade-name. You'll find 
oll bath. Smoothest oper. it listed alphabetically under the product heading of the item 





= || When You Know 


coaitive IN ACTION Th T; d: N 
EASY TO INSTALL e@ irade-Name— 








ating closer yet presented. 


in question. Alongside the trade-name you will find the name 
of the manufacturer, also the address of the maker arranged 
| ,| alphatetically in the same list. Keep your "Who Makes [t?” 
Number close at hand where 1 will serve your wants quickly. 


| HARDWARE AGE 


100 East 42nd St. New York 17, N. Y. 






























—_— | ts 
—> 
faa THER PROOF 
© 


: @ SOUND PROOF 


° VERMIN prooFf 


@ MOISTURE PROO : 


; 


¢ LIGHT PROOF 











Rubber channel (A) is fastened 
to bottom of door or casement 
window with metal strip (B). 


Channel engages special thresh- 
old (C) to make a double air- 
tight seal. 


Dead airspace insulates and 
sound proofs. 
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@ Timely, sure-fire sales items now 
available! Quality products that 
sell on sight—merchandised to give 
you a plus margin of profit! Cash 
in on Holiday Sales! 


R. C. VICTOR MFG. CO. e 


HOT PLATE W-1. One 
piece unit, 600 Watts, 
115 V.* Gun metal 
finish. 24 to carton. 
OPA Retail... $1.85 
Nickel plated finish. 


OPA Retail... . $1.95 


ALL-METAL TREE 
HOLDER X-45 Com- 
bination red and green 
holiday colors in bril- 
liant finish. Six prongs 
hold tree firmly. Self 
contained water unit. 
24 to carton. 


OPA Retail... .$1.19 


COVERED ELEMENT 
PLATE C-1. 600 Watts, 
115 V.* Nickel plated 
finish. Compact, safe, 
sturdy. 24 to carton. 


OPA Retail... $2.19 


*AC-DC. Available 220 V on special order. All 


use standard cord. Furnished less cord. 


CHROME COFFEE 
BREWER WC-101. 
Underwriters’ Labora- 
tories approved. One 
piece heavy metal. 
600 Wotts, 115 V.* 
24 to carton. 


OPA Retail. $2.48 





PERFECTION floating WASHER 


Washer profits go up with Per- 
fection floating Washers. Engineered 
to eliminate friction and prolong 
washer life. Perfect water seal is 
assured. The floating washer stops 
faucet drip...ends water waste. 


Available in 4", 


%” and Ye" 


sizes. Order through wholesale 


TROUBLES hardware jobbers. 








FOLEY FLOUR SIFTER 


2 CUP SIZE 


It’s aluminum—light as a 
feather. Quickly sift with 
one hand, stir with other. 
Sifts into electric mixer. 
Sifts into measuring cup. 
Levels measurement. 
<ohe Stone > 

BLENDING FORK (csvicase 
Slanted pronged fork quickly cuts short- 
ening into flour for pies. Creams sugar and 
butter for cakes, cookies, blends gravies, 
cream sauces. Stainless steel, 11 inches long. 

Available through jobbers only. 
FOLEY MANUFACTURING CO. 
120 2nd St. N. E., Minneapolis 13, Minn. 

Makers of the Foley Food Mill 








EXPORT OFFICE 
NEW ORLEANS 


ALUMINUM —_ 


LEVELS 
Adjustable T ype 
FITTED WITH 6 CAT’S EYE VIALS 
mx OTHER LEVELS, FOR EVERY USE==—mm 


HALL LEVEL & MFG. WORKS 
1119 E. 4th ST. — AUSTIN, TEXAS 


23 S. JEFFERSON ST., CHICAGO 6 
































THE FRANKLIN GLUE 
COLUMBUS 15, OH 
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MAY 


VES LEVE 


ORIGINATED 1896 DA 
S GUARANTEES ACCURACY, SERVICE 


LS 


*AND DURABILITY: 


" MAES BROS.TOOL MANUFACTURING CO. . Inc. Pasa we 
















ABESTO 
ROOF ADHESIVES 
and COATING MATERIALS 


ABESTO HAS NO EQUAL 


. it's the best in “value-received" quality for patch 
jobs as well as for larger maintenance work and new 
construction. Competitively priced to build big volume 
. « « gives you more profit per sale. Write today for 
dealer information, descriptive booklets and specifica- 
tion sheets. Address Dept. H-7. 


ABESTO MANUFACTURING CORP. 
MICHIGAN CITY, IND. 



























Hold-E-Zees do 
the job better, 

faster. They excel 
wherever screw- 


drivers are used. 

Gripper instantly re- 

leased by spring action, 

sliding up out of way when es on 


not in use. Highest quality ma- 
terials throughout. 
UPSON BROS., INC, 06 Exchange St, Rochester 4, N.Y. 











b>. NES 
TOT 2 SHARPE 


HAIR CLIPPERS 




























IT PAYS TO SELL 


MOORE 


PUSH-LESS HANGERS 
and PUSH-PINS 


for hanging heavy and light mirrors, pictures 
and wall decorations. Superior quality means 
more sales, repeat business. 


eae 
display boerds for showing prices 












SLAYMAKER 
800 and 900 Padlocks 


Rugged, rust-proof, Zamak case. 
Genuine Pin Tumbler mechanism. 


No. 800 —1)4” 

No. 900 —1%” 

SLAYMAKER LOCK CO., LANCASTER, PA. 
Paramount in Padlocks Throughout the World 





Size ocross case: 














Accept No Substitutes 
STOVOIL 


Guarantees Satisfaction 






THE BEST SINCE 1916 


SUPERIOR LABORATORIES - 


Ask your Jobber — or write 


Grand Rapids 4, Mick. 
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SELL QUALITY CAULKING EQUIPMENT 


You can now obtain the original "Vital" com- 1/16” on up. No strain, no slipping, no excess 
plete line of *Guns and *Cartridges. Only weight. “Vital” Caulking Guns and Car- 


"Vital" has rotary style single unit handles. tridges keep guns clean, eliminating messy 
filling. At better hardware and paint stores. 


piece tapered nozzles. Al/ nozzle sizes ion Prices from $4.00 to $15.00 


The VITAL Products Mfs. Co., 7500 Quincy Ave., Cleveland, O. 


Guns to fit any job. New “Cleer-Flo" one 











. Pat. UMec 
Put. New 9,115,501 2,106,577 




















"The Pad that's ind to Hands” 


HANDY WV 


ANDY 


THE FINEST PAL ON THE MAR KET. 

NATIONALLY ADVERTISED REGULARLY 

TO OVER 5,000,000 HOUSEWIVES. 

a denen Order from 
cea TRIANGLE MFG. CO. 


123-25 N. JEFFERSON ST. CHICAGO 6 








ha. & at. ore 


SAMSO aaa 


N CORDAG 
BOSTON 10, MASS: 











DEALERS! New Amazing 


e NICHROCITE -e 


SAVES MANY ELECTRIC APPLIANCES 
MENDS HEATING ELEMENTS EASILY1 


Simply overlap ends, apply Nichro- ——_— 
cite paste and turn on the current— 
a perfect weld results. Used by big fim72=nam77» 
utility companies. This simple and 
effective repair material is just the “Ammen”? 


thing for that broken or burned out 
heating element in your electric iron, stove, toaster or heater. 
Does the job in a jiffy. 
HANDY FOR HOME AND INDUSTRIAL USE 
Trial Order, $1.00; 4 Ozs. $2.50; | tb. $6.00 


Arrowhead Sales & Distributing Co. 
404 Phoenix Bldg. e Minneapolis, Minn. 











New .. Fast-Selling 
CHRISTMAS 
TREE HOLDER 


: Here's a hot new item for holiday 

1PROFITS — sensational new 
| STURDY, ALL STEEL Christmas 
| Tree Holder! Rigid censtruction 
for trees up to 3” diam., and up to 
10 ft. high. No screws—no bolts 
Eliminates need of trimming lower 
branches. Painted red. Attractive 
| package, 12” long by 1%” square. 
Shipped 2 doz. to carton (42 Ibs 
shipping wt.). Retail price $1.00 
Dealer price $7.20 per doz., F.0.B 
Toledo. 2% 10 days, net 30. Order 
now. 


IMMEDIATE DELIVERY! 


MADISON PRODUCTS CO. 
. 3005 Detroit Ave., Toledo 10, Ohio 








CER] 





¥ 


You have a 
ready made 
demand 
for these 
Swartwout Ventilating Louvers 


Clean-cut modern all steel louvers for old and new 
residential construction. Thousands used. All 
necessary sizes. Write for information. 


The Swartwout Co. crntont 12, ome 





—MILL- ROSE— 
GUN BRUSHES ond RODS 





























Combination Gun Cleaning Rods for Rifles. All-Calitre Revelver Reds. 

Shet Gun Reds. Swivel Handie. All-Duralumin. Jointed. Gun Cleaning 

| a Revolvers, Shet Guns in all sizes—Phespher Greaze, 
or Nylon. 


The MILL-ROSE Companye 1987 East 59th Street © Cleveland 3 
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Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum, 50 words....... $5.00 
Each additional word......... 10 


Positions Wanted 


Each additional word......... .05 


Allow Seven Words for Keyed Address 
er Your Address 


CATALOGUE MAN WANTED: PERMA- 
NENT POSITION in Well Established Whoic- 
sale Hardware Firm in Middle West. Addres» 


Box K-621, care of Hanpware Acs, 100 Eas: 
42nd St.. New York 17. N. Y 


SALESMAN WANTED BY PROGRESSIVE 
HARDWARE, ELECTRICAL AND PLUMB- 
ING JOBBER located in New Jersey. Must have 
hardware experience and live in New Jersey. Pre- 
fer man with following in hardware trade. Good 
oppoftunity. State experience. Address Box K 
817, care of Hanpware Aceg, 100 East 42nd St. 
New York 17, N. Y 























[Sates Representatives Wanted] 





} 
EASTERN COASTAL AREAS OPEN FOR 
ENTERPRISING SALESMEN to represent fast 





growing manufacturer of lawn goods items fer 
wholesale hardware trade Write now to Box 
K-812, care of Harpware Ace, 100 East 42nd 


St., New York 17, N. Y 





SALESMEN WANTED 


By Large Manufacturer and Distributor Pres 
ently Calling on Store Fixture Manufactur 
ers, Hardware Dealers, Restaurante and Ho 


tel Equipment Supply Houses and Architects 
to Handle Fast Selling Miscellaneous Hard 
ware and Allied Lines State experience and 
territory 


Address Box K-823, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








Distribation—Present and Postwar 
Patahlished— Relliable—Aggressive 
Selling Agents 
ANCO CORPORATION. Pittsburgh, Ps. 
Branch Offices | 
Now York - Philadelphia - Detroit . Chicage - Clevetand - Leutsvilte 
Covering ali classes of jobbers. We wil) carry the 
serounte or you can bill direct t 
__ Write fer further information and cao onees 











Sideline Salesmen Wanted! 


We offer prompt shipments on 


MEDICINE CABINETS, HAMPERS, 
RAKES, CASTERS, MOP WRINGERS, 
DRYERS, PIN-UP LAMPS, TOASTERS, 
KITCHEN STOOLS, BROILERS, MIR- 
RORS, RUGS, SMOKERS, DOOR MATS. 
DOLL CARRIAGES, ETC. 


The WALTER S. KRAUS CO. 
WOODSIDE NEW YORK 





|} and builders’ hardware. Must be experienced, 





*BOXED DISPLAY RATES 
$8.00 Per Column Inch 





Cuts or special borders now allowed. 
“DISCOUNTS FOR BOXED DISPLAY ADS 
5% discount for 4 or more insertions. 
No Agency Commission allowed on Classified 
Advertising. 
REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency or stamps. 


Samples of Merchandise, Literature, Catalogs, 
etc., will not be forwarded to box number 
advertisers unless accompanied by sufficient 
postage for remailing. 
HARDWARE AGE is published every other | 
Thursday. Classified 

previous to date of publication. 


Address your correspondence and replies to 


100 East 42nd St., New York 17, N. Y. 


forms close 15 days | 


HARDWARE AGE 


Classified Opportunities Dept. 











MANUFACTURER REQUIRES SALESMAN 
to sell One or All Lines direct te hardware 
dealers, seed stores, greenhouses, and paint out- 
lets. Products include hand tools, seed and paint 
specialties. Territories: Southern & North Cen- 
tral States. Address Box K-790, care of Hanp- 
ware Ace, 100 East 42nd St., New York 17, 
N.Y 


ATTENTION MANUFACTURERS OF 
HARDWARE AND SPORTING GOODS. A 
Sales Organization consisting of three Top Notch 
Men now covering and selling the Jobber, Depart- 
ment and Retail Stores, as well as the Chain Ac- 
counts in Eastern Penna., Southern N. J., Dela- 
ware, Maryland and the District of Columbia, are 
desirous of obtaining the direct representation of a 
few more goods on a Commission Basis. Pre 





ferably Hardware Specialties, and Fishing Rods 
and Reels. Harry S. Rheiner & Associates, 4335 
Teesdale Street, Philadelphia 36, Pa. 


WANTED MANUFACTURERS REPRE- 
SENTATIVES OR SPECIALTY MEN TO 
HANDLE $.10 HOUSEHOLD ITEM. Address 
“C & W Products”, P. O. Box 334, Elmburst, 
Illinois. 





SALESMEN CALLING ON HARDWARE 


| DEALERS TO SELL AN ESTABLISHED 


LINE of Plumbing, Heating and Rubber Special- 
ties. Some desirable territories available. Address 
Box K-801, care of Harpware Acs, 100 East 
42nd St., New York 17, N. Y. 





FACTORY REPRESENTATIVE WANTED. 
Opening with nationally expanding company in 
Indiana, Ohio, Kentucky and West Virginia ter- 
ritory. Call on hardware, wholesale and retail 
trade. Markets just opened up. Tremendous po 
tential. WLW advertising. Salary and commis 
sion. Only experienced hardware salesmen con- 
sidered. Write immediately. Dri-Seal Products 


| Inc., 2326 N. 3rd Street, Milwaukee 12, Wis. 


SALESMEN WANTED BY LARGE NEW 
YORK CITY HARDWARE JOBBER for States 
of Connecticut and New Jersey; also for New 
York City. Many nationally known lines of tools 


have following and reside in territory. Good op- 


| portunity. State experiene. Address Box K-800, | 


care of Harpware Acer. 100 East 42nd St., New 
York 17. N.Y 





MANUFACTURER'S 

REPRESENTATIVES WANTED | 
hy one of the largest manufacturers of a com | 
plete line of leather dog furnishings calling on 
hardware and allied trades. Several territories 
oren 

Address Box K-805, care of HARDWARE AGE 

100 East 42nd St., New York 17, N. Y. 











SALES REPRESENTATIVES WANTED— 
We have an Excellent Line of Household Clean- 
ers, Waxes, Polishes, and Insecticides for sales- 
man calling on hardware, variety and department 
stores. Commission basis. State full information 
in first letter, territory covered, types of ac- 
counts, etc. Burton Products Company, 8439 So 
Chicago Avenue, Chicago 17, Tllinois. 





SALESMEN WANTED 
Sell Metal Products and Wheel Goods for 
retail hardware and dept. store trade, im- 
mediate shipments, all territories open— 
sideline or full time—commission basis. 
Write Salesmanager, 

P. O. Box 2217, Akron 11, Ohio 














FULL-TIME SALESMAN 
WANTED! | 


Call wholesale hardware trade. 
North Carolina, South Caro- 
lina, Georgia, Florida. Must 
have car. Liberal commission, 
protected territory. 


Write Box K-807, Care of HARDWARE AGE 








100 East 42nd Street, New York 17, N. Y. | 


Sales Representatives 
WANTED 


SEVERAL TERRITORIES OPEN THROUGH- 
OUT THE UNITED STATES DIRECT FACTORY 
REPRESENTATION SYNTHETIC RUBBER, 
PLASTIC, PAPER PRODUCTS TO DEPART- 
MENT STORES, DRUG AND VARIETY RE- 
TAILERS, GIFT SHOPS AND THE SMALLER 
CHAINS, COMMISSION BASIS. REPLIES 
CONFIDENTIAL. ADVISE EXPERIENCE AND 
TERRITORY COVERED. 


Address Box K-802, Care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











lumber, building and mill supply, etc., job 





REPRESENTATION 


We manufacture a complete line of nationally known paint and water-proofing specialties distributed by leading hardware, paint, 
bers and dealers. See our full page ad on page 51. A few choice territories are 
available for additional representation. Live wire manufacturer's agents and salesmen write, stating full particulars to Sales Man- 
ager, Evercrete Corp., Evercrete Bldg., New York 18. 








HARDWARE AGE 
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WANTED — MANUFACTURERS AGENTS. 
A New Type of Window Lock offers manufac- 
turers agents an additional profitable line. In 

ducti with i diate deliveries. Interested 
firms and individuals write for further particulars. 





Address Box K-803, care of Hanpwarg Acs, 100 | 


East 42nd St., New York 17. N. Y. 





SALESMEN WANTED FORK Greater New 
York, Philadelphia, New England, Chicago, De 
troit, Pittsburgh, and Surrounding Area. Calling 
on hardware dealers and jobbers, to carry line of 
V-belts, Pulleys, Hose, Transmission Supplies. In 
addition to their present items. Pennwell Belt- 
ing Co., 5 White Street, New York, N. Y. 





WANTED—MANUFACTURER’S AGENTS 
CALLING ON Builders’ Hardware Contract 
Dealers and Lumber Yards to Sell Established 
Line of Casement and Storm Sash Hardware. 
New York, Pennsylvania, Pacific Coast and Other 
Good Territory Open. Address Box K-781, care 
- oe Acz, 100 East 42nd St., New York 





MANUFACTURER’S ATTENTION. WILL 
CONSIDER REPRESENTING A FEW MORE 
RELIABLE MANUFACTURERS for the State 
of Ohio. Building good will for the future our 
specialty. Please do not write unless your product 
will stand. Address Box K-804, care of Harp- 


: Ace, 100 East 42nd St., New York 17, 
nN. . 





SALES REPRESENTATIVES AND MANU- 
FACTURER’S AGENTS WANTED to a 
sent an established manufacturer of Household 
and Plumbers’ rubber goods in the following terri- 
tories: 1. Atlanta, Georgia. 2. Dallas or Houston, 
Texas including Louisiana. 3. St. Louis includ 
ing Missouri, Kentucky, Southern Illinois and 
Kansas. Complete line good deliveries. Write 
Box K-818, care of Harpware Ace, 100 East 
42nd St., New York 17, N. Y. 


FOR MANUFACTURERS ATTENTION 


Products Research Sales De rtment, with 
established contacts in the Relea!” Chain 
Store, Sepertment Store, and Hardware Jobber 
: ive your product a well-planned 
ntensive sales coverage. Commissions only. 
May we help you? 

son SOUetS RESEARCH CORPORATION 
$. LaSalle Street, Chicago 4, Illinois 











IF YOU SAY "NO" WHEN YOUR CUS- 
TOMERS ASK FOR STANDARD BRAND 
MERCHANDISE THEN HAVE US ACT AS 
YOUR N. Y. BUYER. OUR 48 YEARS' 
EXPERIENCE IN THE N. Y. MARKET, 
BUYING HARDWARE, MAKES US SUIT- 
ABLE FOR THE JOB. OUR CHARGE— 
DEALER'S COST PLUS 5%. SEND US 
YOUR REQUIREMENTS. 


GOLD SUPPLY CO. 


1 BOERUM ST., BROOKLYN 6, N. Y. 





FULL-TIME SALESMAN 
WANTED! 


Call wholesale hardware trade. 
Oklahoma, Arkansas, Texas, 
Louisiana. Must have car. 
Liberal commission, protected 
territory. 


Write Box K-808, Care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











OPENING A BRANCH OFFICE in California, 
and adding the States of Washington and Oregon 
to our territory of Texas, New Mexico, Arizona, 
Colorado, Utah, Oklahoma and Entire Country of 
Mexico. If you have a well-established line and 
want the best representation to jobbers and big 
dealers for all or part of our territory, write to 
T & S Sales Company, P.O. Box 1955, El Paso, 
Texas. 





SOUTHEASTERN STATES 
Manufacturer’s Agents. Established 
1926. Staff of 6 men. Cover trade 4 
times yearly. Commission basis. In- 
quiries invited. 

McCUTCHEN-SIMPSON, INC. 
9822 N. E. 2nd Avenue Miam! 38, Florida 








The Schutze Sales Co. 
393 W. Central Ave. 
St. Paul 3, Minnesota 


Manufacturers’ Agency Selling 
Important Mid-Northwest Jobbers 








YOUR EXPORT 
BUSINESS 


when entrusted to BETTERBY merely takes the 
shape of additional domestic sales transactions. You 
are relieved of all details and worries. BETTERBY'S 
resident representatives abroad promote your sales 
and its staff of expertly trained export personnel 
competently handles all corr d and 

and other documents for shipments all over the world. 
BETTERBY also eliminates your credit risks by 
naying for all goods in New York. 


BETTERBY — Exporters 


230 FIFTH AVENUE NEW YORK 1, N. Y. 


























Manufacturers Agents 
WANTED 


Manufacturer with twenty-five years background in 
Pioneering commercial, industrial, and agricultural 
weed-killing chemicals now seeks national distribution 


for unique domestic-use weed eradicator Product, 
tried and proved throughout the United States, is sci- 
entific development—sure-kill for dandelions and other 
weeds. Applied direct to weed by easy-to-use appli- 
cator—cannot harm grass. Enthusiastic reception, 
large repeat sales in territories now open. Handled 
a drug. nursery, chain, department, hardware, gro- 


ry stores. 
State samber and type of dealer outlets, lines already 
handled, and volume in first letter. We give complete 
information, references, and description of merchandis- 
ing deals in return. Direct replies to: 


Pritchardsons’, Weed Killer Division 


2744 W.. 37th Place, Chicago, IHinois 











[Recounts Wanted | 


MANUFACTURER’S LINES WANTED BY 
ENERGETIC, EXPERIENCED REPRESEN- 
TATIVE. Covering Michigan, Ohio, Indiana. 
Residing Detroit, Address Box K-787, care of 
Harpware Ace, 100 East 42nd St., New York 
| a3,.%. %. 
| 
} 





WANTED 
BUILDERS HARDWARE SPECIALTIES 
By Manufacturers Agents covering Illinois, Indiana, 
Michigan, Ohio, Minnesota, Wiscons Have valu- 
able contacts of 25 years dt h job- 
bers, department stores, chain and mail order houses. 
Only Direct Factory Representation Considered. 
JENWOOD SALES 
404 N. Wells St. Chicago, Illinois 

















MR. MANUFACTURER, WE ARE NOW 





MANUFACTURERS’ REPRESENTATIVE 


GIVING COMPLETE AND INTENSIVE COVER- 
AGE OF ALABAMA, ARKANSAS, LOUISIANA, 
Seen aE AND TENNESSEE DESIRES ADDI- 

LINES. SALES MADE EXCLUSIVELY 
tO NOBBERS. 


COMMONWEALTH SALES CO. 
4142 South State Street | Jackson, Miss. 








THE PACIFIC COAST MARKET BRINGS 25% 
OF NATIONAL SALES 
ARE YOU GETTING YOUR SHARE? 

Representative with high caliber salesmen cov- 

ers territory thoroughly. Volume sales to rated 

accounts. Only standard merchandise of high 

quality and sales appeal. Send samples with 

literature and discount information toe 
MEYER'S PACIFIC SALES 

618 Mission Sean Francisce 5, Calif. 


J. M. PATTEN & SON 
te Hardware Division, 
MeoKaight & Patten 
Selling Agents 
501 McCall Bidg.. Mompbie, Tenn. 
We are interested in a few ge Rear the hardware 








larly Al 
Arkansas, and 








WELL-ESTABLISHED 
MANUFACTURER'S AGENCY 
calling on the Hardware, aoe ml and Mill Supply 
— Syndicates and Department Stores through- 

Michigan, Ohie, Wy Tiltnots, Kentueky and 
Pennayivaia ae ADDITIONAL MANU- 
‘ACTURER’S im 


Address Bex K-796, eare of HARDWARE AGE 
100 East 42nd St., Now York 17, N. Y. 








MISSOURI, KANSAS, IOWA, 
NEBRASKA, ARKANSAS, OKLAHOMA 


CUSACK AND HARMAN 
413-15 RELIANCE BLDG. 
KANSAS CITY, MO. 

DIRECT FACTORY REPRESENTATIVES 











EXPERIENCED YOUNG SALESMAN Al 
YOUR SERVICE. Want Good Line to sell on 
West Coast. Will be glad to exchange references. 
l am a go-getter, ambitious and have car. What 
have you? Address Milton R. Field, 794 S. 
Central Avenue, Los Angeles 21, Calif. 


LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE By _ Experienced 
Sales Organization. Well Acquainted with Hard- 
ware, Automotive, Electric Supply Jobbers and 
Chains. Bostun Showroom and Warehouse. Dw. 
and Bradstreet rated. Address Perkins Sale; 
Co., 610 Newbury St., Boston 15, Mass. 

HARDWARE LINES» WANTED BY AG. 
GRESSIVE, EXPERIENCED REPRESENTA- 
TIVE now covering Maryland and Washington, 
D. C.* Also have connections in Southern New 
England. Will consider either complete lines or 
sidelines. Will also consider either jobber or 
factory representation or both. Address Box 
K-815, care of Harpware AGez, 100 East 42nd St., 
New York 17, N. Y. 


PRODUCTS WANTED. YOUR PRODUCT 
for Hardware, Variety or Department stores will 
find an active market in the Detroit and Michigan 
trading areas; as manufacturers’ representatives, 
we can now handle some additional lines on com 
mission basis. Addres Ellison-Hanson Associates 
2832 East Grand Boulevard, Detroit 11, Mich 

POSITION WANTED. SAI ESMAN WITH 
WHOLESALE EXPERIENCE wishes connec 
tion with established wholesaler of Manufacturer 
Would like Spokane or Seattle or any Northwest 
Territory or Buyer for Hardware Store. Have 
thirty-one years’ experience in Hardware line 
Write to Box K-822, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 


MANUFACTURERS’ AGENTS’ DESIRE 
LINE FOR NEW TERSEY, Contacting Lumber 
Yards, Hardware Dealers, Mill Supply Houses 
12 years in territory. Aggressive coverage. Com 
mission basis. Will carry stock. Address Box 
K-816. care of Harpwarr Ace, 100 East 42nd St 
New York 17. 








(Classified Opportunities continued on page 306) 
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| Accounts Wanted | 


HI-YA PARDNER! 
GOING WEST? NEED A LIFT? 


















































WE CORRAL A HEAP OF BUSINESS FIVE GOOD SALESMEN 
IN TWO NICE SHOWROOMS 
Montana — Utah - Idaho - Wyoming — Colorado Commission Basis Only 


All Inquiries to Denver Office Pleasel 


LINDSAY-BERGSTROM COMPANY 
Cheever Building 


a “WITH THE TRADE OVER A DECADE" a oe 


MANUFACTURERS || Positions Wanted _ ||| Business Oppovtumnitien | 


Seas Eee te Cotte Ge oe 









































Additions! Major Hardware, 
| Fe, SITUATION WANTED MALE. MANU- 
sie, We hare Faleamen cwwtae Fem Peanapivania. Otis | | FACTURER’S SALESMAN WANTS A Le FOR SALE 
reinis. We welcome the cppertun’ throughout the South. Write to Ben , c/o 
present references. direct factory representation : Old Established Hardware Store located in 
consi dered me . Cohen, 1735 S. W. 8th Street, Miami, Fla. Central Main. Handling lumber, coal, plumb- 
one's HAUSER SALES SERVICE ing ond heating, crrervtting electrical ant 
moan er nes. remengcous 
S- _Pittsberge 22, Pease. || VETERAN, CHRISTIAN, 33, MARRIED. Suen celitng, SANED can. 
TEN YEARS’ HARDWARE EXPERIENCE, Address Bex K-82, care of WARDWARE AGE 
thorough knowledge hardware, seeks position 100 East 42nd St., New York 17, N. Y. 
with wholesale hardware house in New England, 
WEST COAST or Upper New York State. Address Box K.785,| _WANTED—RETAIL HARDWARE STORE, 


Sales Organization (representing manufacturers East 42nd St.,|; A SMALL WELL ESTABLISHED BUSI- 
-— A} — additional ane Aaginete, can a iy" eae - ‘s NESS. Address Box K-813, care of Hanpwane 
, ardwa -ine—com pie cove 

pA ge omy ye po > te Amn Acz, 100 East 42nd St., New York 17, N. Y. 








t show- in California. Available for 

isteeview te Mast in November end December. CAPABLE COMPETENT MAN WITH i8 ARDWARE STORE WANTED BY TWO 

Address Box K-819, care of MAROWARE ace YEARS’ EXPERIENCE in the Hardware Man EXPERIENCED fn, ey —y 
100 East 42nd St., New York 17, ufacturing Business, in various capacities, now purchase for cash 8 





$60,000 located — New York, New Jersey 
estab- 




















t sales ger, desires position with rep | oe New England States. Should be well 
utable company as direct sales representative. Al] fished. Must stand investigation and check of 
reference. Age 35. Address Box K-810, care of | bookkeeping records. Address Box K-783, care of 
AMERICANS Harpware Ace, 100 East 42nd St., New York 17, | Harpwarz Acz, 100 East 42nd St., New York. 
why don't you ship? N. Y. 17, WN. ¥. 
The BRITISH do. WANTED FOR EXPORT [Orient) - 
Exporter, Linguis home f Tour throw 
Caribbean Islands,” South and Central America: knows || POSITION WANTED BY VETERAN AS a Industrial & Consumer Goods 
markets and reliable agents. Would travel, represent || SALES REPRESENTATIVE OR EXPORT cycles—Gos Scoot Radios—Electrical Ap- 


mfr. y ’ : ° 
who is ready to compete = ae ASSISTANT. 12 years’ experience in hardware plisne fomces (20 Volts)—Pens—Penclis—Shoe Pol- 





products. Will be in New York by October : 
and houseware. Thoroughly familiar with do es—Housewares—Cig. Paper (bob- 
Atte tet tae oben ke mestic and foreign trade, knowledge of French, || bins). 
Spanish and German. Reliable, honest. Desires EQUITY TRADING COMPANY 
to locate with manufacturer or wholesale house. || 49 Ceitferaie St Sen Francisco 11, Callf. 











First class references. Address Box K-814, care 


DON’T OVERLOOK NEW ORLEANS |) of Hanpwanrz Acr, 100 East 42nd St., New York SCNT BISESS 


Hardware and Too! Manufacturers receive maxinum 17, N. Y. 














of the South 
located in — Orleans te cover Lousiana, Missisipol Opportunity tor Quick Buyer to Purchase 
ansas, and Tennessee west of the Tennessee AVAILABLE SALESMAN GUARANTEES Heller and Duluth Fixtures 
1 now cover thi mt eputable wholesaler: ee » Counte 
ot Hardware and Butiding Bupplicn. May 1 represma || MANUFACTURER MAXIMUM PRODUC. Collapsible ple’ Window Glass Rack 
your rc basis. References. TION from New Jersey and Eastern Pennsyl- Key" Duplicating Machine 
> ~: ene —aeee vania. Top producer for present National manu- im cnak Ree! Register, etc. 
whoa athlon | facturer. Have been covering department stores, Address NASH FELDMAN 








| the better hardware, housefurnishing and variety 170-34 Jamaica Ave., Jamaica 3, L. |., N. Y. 


| trade both retail and jobbers in this area for past | 
FOR IMMEDIATE SHIPMENT 


seven years. Following of over 600 accounts. 
ELEVEN WESTERN STATES || stot O35 wees + 
ia 5 
Hawaii & Alaska . pie ancl Write for Complete Price List 
OUR MR. A. C. KIENLY WILL BE | .YETHAN wats, orronrumiry 70|l gous, NUTS, WASHERS 

















CANTIC CITY, OCT. 12-19. COM: | 2Zichatactna, sod trecerniines eet || NAILS, STAPLES, SIGNODES 
~~~ eels specie desire. Will travel. Tor RIVETS, SCREWS 
a (Sailent ‘health, 27" years ld, married. Address || STRAPPING, BRASS COCKS 
GEO. H. EBERHARD | mnitscetes== td). pire FITTINGS 
COMPANY TO A DEALER OR WHOLESALER located epee eterna 
Selling Agents since 1891 in the ry or rt or A Vallies - BRASS & peptgvess — 
290 First St., San Francisco trained man with 22 years in sales, purchasing 3/8" to 7/16 
Los Angeles, Portland, Seattle, | Smtucr"concers where experience gained im ex | 2 ALL NEW :: 


Salt Lake City, Denver ecutive capacities with large corporations can be 


Aggressive Selling and Merchandising || “%" Fy 4 — 1 soindir eum to INDUSTRIAL TRADING CO. 


te the Wholesale, Chain, Dept. Store, || executive. Available on reasonable notice. Ad- 30 CHURCH STREET, NEW YORK 7, NY. 


Retail and Other Trade Outlets. dress Box K-821, care of Harpwarg Acz, 100 
East 42nd St., New York 17, N. Y. 
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Aim for Higher Christmas Sales ! 


Be sure to stock the 


BANA BIG GAME 
SHOOTING GALLERY _-- 


ie “with the SPECIAL AGENT 45 
“ automatic TOY PISTOL 


which actually shoots small wooden pellets 

at the target animals. These animals are num- 

bered for use as a competitive game and the net 
backstop catches the pellets that are “near misses.” 
This set is attractively packaged and includes one BANA 
Special Agent 45 Automatic Pistol, target animals, backstop. 


Available for immediate delivery—it is priced to sell 
—at $2.98 retail. 


BANA WALL TYPE CAN OPENER : SLIP-TITE HOSE COUPLINGS - BANA SWIVEL SNAPS 


a BANA orsiu 


BANA COMPANY © 116 New Montgomery Street * San Francisco, Calif. 

















Make QUICK Sales With the /MPROVED 
TRI-BIKE 


Here It's FULLY PATENTED, TRADE MARK REGISTERED 


A “Trike” Your sales and profits add up when both 
And kids and parents see the rugged strength 

” a . and convertible features of TRI-BIKE: 
Here It's Heavy aluminum alloy frame, ball race 


A Bike! wheels, tail light, license plate, forged cranks 


Immediate Delivery! 


Don’t be caught without your stock of TRI-BIKES. Rush us 
your order now. We will give you exact date of shipment 
by return mail 


FAMOUS FOR ITS STRENGTH 


We carry a 16” SIZE ONLY—SHIPPING WEIGHT, BOXED, 2612 LBS. 
large warehouse stock DEALER’S PRICE $17.75 EACH, F.0.B. LOS ANGELES 


PYRAMID COMMODITIES Co. 


DEPT. 3, 3819 SO. VERMONT AVE. ROdacoree 0900 LOS ANGELES 37, CALIF. 
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A a Ty 4 de Nemours & Co., Inc., 
Actermann‘stefion &’Ga.".---.... 2a7| Nilon Point Brush Bristes ..... $0 
- emesan Division . ............. 
- a ae etna = Durham Co., Donald ............. 278 
Greater strength with smaller diameter — smoother — | Adirondack Chair Co. soos SO E 
Admiral Corp. ..... it 28 
unaffected by salt water — made by our careful, slower | ‘air Express Div. ...... a ee Sogie Lock Co. Petiedie “ogo i's 
special process—a worthy companion to Black Pearl, | yO 4 Ce. ; i omy } _—" Aeogieses 
holder of the world’s record of 151 lb. Tarpon on 18 4 Deo Com. (i ee CS ernie 
Allied Chemical & Dye Corp Ediund Co. 295 
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Atlas Asbestos iprastaeatagins 310 | Franklin Glue Co. nage beam ee 30) 
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Jobbers Attention 8 yes seterttetin, ie. eer" ” 
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° ° | peneral Electric Co. 
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A 40¢ oil is accepted with more confidence and used as Burpee Co 
quickly as a cheap oil. Why ring up a 10¢ sale when Burroughs Co., . 283 | Hlorkness Wholesole Go., inc..... 309 
300% added to it will add 1000% to your customer’s | Sushman Sew Division $3! Hessall, Inc., John .............. 26! 
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| Champion Outboard Motors Co. 208 Huenefeld ee 312 
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Deoler price Cleveland Chain & Mfg. Co. 244 | Illinois Bronze Powder Co. ...... 126 
$3.20 dex. ee eee r ~w. 40 Independent Lock Co 139 
ole-Sewe' neering Co. 272 « ees aso 
McCAMBRIDGE & McCAMBRIDGE CO. y women ag mg 3a | (ater Cental Con tne. cen.ee.... M8 
Baltimore 23, M Collins 5 Co. ......... Castings 178 | international Steel Wool Corp... 278 
ager bion Rope Go... 02 
= olumbian ope , 2 
Gclaues Caste Products, inc®.. 310 Johnson Steel & Wire Co., Inc... 26! 
e oe Die ae Div. K 
nm 278 | Kaul Importing Agency, Inc., Leo. 288 
Gent DOMES? SILENCE ook Seige ceggentccntee 248 | Kaylan Cutlery Co... 23 
SS OT) aaa aes 129 
IDE SILENTLY - SOFTLY- SMOOTHLY Cordla Cabinet Lock Co. 125 | Kel Lock Con. inc ecco. 18s 
Oe ee —$—$—__—__-—_—_. . ellogg Brus g Wik cote 
SAV a FURNITURE Coughlan Co., G. N. 175 | Keuffel & Esser Co. ............. 78 
NOR Crescent Bronze Powder Co. 122| Keystone Steel & Wire Co. ..... 19! 
& FLOORS-CREATE QUIET Crescent Steel Co. sees Kinney Aluminum Co. ............ - 
Crown Hardware Co. 277 | Kier-Vue Knife Rack Co., Inc. .... 298 
mes 5 Cushman & Denison Mfg. Co. 289 Knapp Foundry Co., Inc. ....... 286 
slid Cyclone Fence Division 991 Knapp-Monarch Co. .......... . % 
D Kordite Corp. poedandenenaes 116 
meeueeeer Ge.; C.. ..cccccccccecs 308 
Daiglish & Company, 59 | Krimpwick Sales Co. ............ 271 
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Dunbar Glass Corp. ; biva 3| Lincoln Metal Products Co. 121 
Dunton Co., M. W 285 | Lindemann, A. J. & Hoverson Co. 119 
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Corp. 
Inc... 26! 


c., Leo. 288 
sediuké ae 


son Co. 


1E AGE 





Ondex Jo Reweiine | 





Lowell Mfg. Co. 84 


~ Lowenthal Co. 


Lufkin Rule Co., 
Lurie Hardware | av 


Madison Products Co. 

Maine Industries Co. 
Make-A-Lite Division 

Manni Bowman & Co. 
Mardigian Corp. 

Marine Electrolysis Eliminator Co. 
a Trowel Co. 
Mason Co., E. 

Mastro Plcatics Corp. 

7 Brothers Tool Mfg. Co., 


McCambridge & McCambridge 


mcoin Metal Products Co. 
McKee Glass Co. 

McKinney Mfg. Co. 
Mell-Hoffman Mfg. Co. 
Mell-O-Chime & ignal Co 
Metal Seal Products Co 

Metal Textile Corp. 

Metal Ware Corp., 

Metaloid Co., The .............. 
Milcor Steel Co. 

Mille Lacs Lake 7 | Co.. 
Miller, Inc., Robert E. 

Millers Falls Co. 

Mill-Rose Co. 

Milwaukee Lace Paper C Co. 
Minute Mop Co. 

Model Tools 

Modern Artware 

Modern Plastics Co. ..... 
Mohawk Merchandise Co. 

Moore Push Pin Co. 

Mortell Co., J. W. 

Morton Mfg. Co. 

Mullins Mfg. Corp. .... 
Munising Paper Co. .. 
Murdock Co., William J. 
Myers & Bro. ‘Co., F. E. 

Mystic Foam Co. ae 279 

N 

National Hanger Co., Inc. ...... 279 
National Ideal Co., The 132, 292, 293 | 
National Industries. 2 

National Lock Co. 

National Mfg. Co. ...... . 270 

He ee re, Cooker Co.. 
ationa tampin & | 
Won ping ee 

Neatslene Co. ..... 

Newell Mfg. Co. 

Nicholson File Co. 

Noma Electric Corp. 

Norwich Line Co., Inc.... 

Nourse Oil Co 

Nutone, Inc. 


Oakes & Co. 
Oakland En ineering Co.. 
eer vs og 
wens-Corning Fiber las Corp... 
Ox Fibre “ Co.. . rp , 
P 
Parker Mfg. Co 
Parva Products 
Patent Cereals Co.. 
Pearson Co., Inc., 
Pearson, Inc. 
Penetone Co. Division, The _ 297 
Perfection Automatic Machine Go. 30! 
Perfection Stove Co 20 
Perma-Jack Corp., The 
Persson Co., T. 6. 
Phelon Co., 
Phoenix Mfg. Co 
Pioneer Gen-E-Motor Corp. 
Pioneer Rubber C 94 
Pittsburgh Plate Glass Co. Brush 
Division 193 
Polaroid Corp. 
Polk Industries, ; 
Popular Mechanics ‘Magazine. 
Portable Products C 
Poulson & Nardon, 
Premax Products Division... 
Prima Products, Inc.... 
Pyramid Commodities Co. 
Pyrene Mfg. 


Quoker Mfg. Co. 
R 


Railway Express Agency.......... 239 
Raybestos-Manhattan, Inc..... 
Ray-O-Vac Co. 183 | 
Reardon Laboratories, Inc., W. G. 27! | 
Red Devil Tool 311 
Reed & Prince Mfg. Co 124 
Reese Co., The Stephanie R 56 
Reflecto Letters Co 
Reflexite Corp. 
Remington Arms Co., In oe 15 
Repcal Brass ~~ 4 Co npadeadanene 
Revere Copper Brass, Inc.... 62-63 | 
Ridge Tool Co . 263 
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Rival Mfg. Co. 

| Rittenhouse Co., The 

Rockford Brass Works 

— Mfg. Co., Division 
-Loc Teoduchs Co. 

Re berset Co. 

Russell & Erwin Mfg. Co. 

Ryerson & Son, Inc., Jos. T. 


Ss 


Safety Belt Lacer Co. 

St. Louis Cordage Mills 
Samson Cordage Works 
Savage Arms Corp. 

Schalk Chemical Co. 
Schollhorn Co., William 
Schwartz Associates 

Sharon Bolt & Screw Co. 
Shay-Judd Co. 

Sheffield Bronze Paint Corp. 
Shelby Spring Hinge Co. 
Shelton Plane & Tool Mfg. Co. 
Sherman Mfg. Co., H. 8B. 
Sherwin-Williams Co., The 
Siebring Mfg. Co. ; 
Simer Co., Jerome . a 
Simonds Abrasive Co. 
Simonds Saw & Steel Co 
Slaymaker Lock Co. 

Smith Corp., A. O. 

Smith Mfg. Co., E. C. 

Smith & Son, Inc., Seymour 
Southington Hdwe. Mfg. Co., 
Spar-Tex Co., The . 
Spradling's, Inc. 

Standard Horsenail Corp. 
Standard Pressed Steel Co. 
Stanley Works, The 

Steelcote Mfg. Co. 

Stevens Arms Co., J. 

Stevens Walden, Inc. 
Stewart Products Co., Inc. 
Strathmore Co. 

Superedge Products, Inc. 
Superior Fastener Corp. 
Superior Laboratories 
Swartwout Co. 

Swift & Co. . . 
| Swing-A-Way “Steel Products Co. 
T 


| Taylor Co., David B. 

| Technical Development Labora- 
| tories ; 
| Templeton, Kenly & Co. 

a Valley Associated Mar- 





292 amt Tentiie” Mills 


Thompson & Co., Henry G. 
Traubee Products 

Triangle Mfg. Co. 

Tudor Chemical Specialties Inc. 
Turner Brass Works, The 


é Twix Mfg. Co., Inc. 


U 


300 | U. C. Lite Mfg. Co. 


Unexcelled Chemical Corp. 

Union Fork & Hoe Co., The | 
Union Hardware Co. 

Union Pacific Railroad 

Unique Tool Products Co. 

United States Electric M*g. Corp. 
United States Plywood Corp. 
United States Steel Corp. 
Universal Clay Products Co. 
Universal Price Marking Systems 
Upson Brothers, Inc. 
Upson-Walton Co. 

Utica Drop Forge & Tool Corp. 


v 


| Val- A Company 

Vaughan Novelty we: Co. 
Victor Mfg. Co., Cc. 

Vital Products ite. Co., The 
Vichek Tool Co. 


w 


Wagner Mfg. Co. 
Wall Shield Co. 
Wallace & Sons, R. 
War Assets Administration 
Washburn Co., The 
Werner Co., R. D. 
Westchester Brickote Products Co. ? 
Western Cartridae Co. 
Western Fluorescent Lighting Co 
Westfield Mfg. Co. 
Westinghouse Elec. & Mfq. Co. 
Wheeling Corrugating Co. 
| Whitney Carriage Company, F. A. 
| Wilcox Crittenden & Co., Inc. 
Wilson-Imperial Co. 
Wiss & Sons Co., J. 
Wooster Rubber Co. 
Wright Steel & Wire Co., G. F 

x 


X-Acto Crescent Products Co., 
Inc. ‘ 





Y 


Yale & Towne Mfg. Co. 
Young, Inc., Everett E. 
Youngstown Kitchens Division 








NOW DELIVERING! 
PORTABLE TROUBLE LIGHTS 


Heavy rubber cord—!8/2 wire— 
Jaa push-through socket-switch in rub- 
mg ber handle. Heavy duty wire 
guard with reflector —rubber 

male plug. 


25 #.—$1.95 | 
50 ft.— 2.85 | 


Packed 25 
in carton 

RUBBER PLUGS 

Heavy duty—long neck— excellent construction 

$70.00 per M 
Packed 750 in carton 
F. O. B. NEW YORK, N. Y. 

TERMS: Net Cash upon receipt of invoice and B/L. 
HARKNESS WHOLESALE CO., Ine. 
82 Beaver Street New York 5, N. Y. 











HAY TOOLS AND BARN EQUIPMENT 
LIVESTOCK EQUIPMENT 
FARM VENTILATION EQUIPMENT 

POULTRY EQUIPMENT =’ 


in the minds of 
the most buyers 


HUDSON MANUFACTURING COMPANY, CHIE AGO 11 





NOW! Prompt 
Shipments of 


lroning Board Covers 


Elastic Ironing Board Covers 

Drawstring Ironing Board Covers 

Ironing Board Sets 

Ironing Board Pads 

Also—Shoe Bags—Laundry Bags. 

Clothes Pin Bags—Pastry Cloths. 
What are your requifements? 
Mention your jobber’s name. 


GIBRALTER HOUSEHOLD PRODUCTS CO., Inc. 
660 First Ave., New York 16, N. Y. 











THE TRUCK OF VALUE 


Ya TO 20 TONS 


GMC 
TRUCKS 


GASOLINE @© DIESEL 










































Manufactured by America’s Foremost Cutler 


ALL FORGED SOLID STEEL e@ FULL NICKEL PLATED | 


CAREFULLY FITTED 


- 
A EMPROIDERY SCISSORS C EMBROIDERY SCISSORS 
Double 4 Oval pattern, full plating. Sharp and blunt. Fully plated. 
4” $14 dozen m $11 dozen. 4%” $12 dozen. 
4%” $14.50 dozen 5” $15 doxpo. $12 dozen. 6” $13 dozen. 
5%” $15.50 dozen. 6” $16 dozen. 

B 5” ELECTRICIAN STYLE S&CI8- D 4” POCKET SCISSORS 
SORS. Heavy forged, full nickel plate. Forged full nickel plate. 

$15 dozen net. #9 per 


— 7” SEWING SHEARS 
Medium weight. Fully plated. Length 
of cut 3%". $17 dozen. 


* & @ STRAIGHT AND BENT Also available with black Japan handles. 
TRIMMERS. Heavy. Fully plated. High 6” $16 dozen. 7” $17 dozen. 8” $18 
finish. 6” $17 dozen. 7” $18 dozen. dozen. ° 

8” $19 dozen. 


IMMEDIATE SHIPMENT © ALL PRICES F.0.B. NEW YORK CITY 
UNCONDITIONAL MONEY BACK GUARANTEE 


Write or phone us for your cutlery needs. 


Cutlery Division, GENERAL PAINTS, Inc. 


DEPT. 1 45 VESEY STREET NEW YORK 7, N. Y. 





Immediate Deliveries 


It's a natural... 





WALL SHIELD 


around the switch plate 













Easy to sell... and right 
now, because of a stroke 
of good fortune in get 
ting highest quality ace- 
tate . . . IMMEDIATE 
DELIVERIES are possible 


ORDER AT ONCE 


WRITE WITHOUT DELAY 
FOR SAMPLES, PRICES 
AND DETAILS 


Single shields retail for 15¢ 
Double shields retail for 25¢ 


Attractive jobbers’ 
prices and discounts. 


Trans er oe Sgaties 

WALL SHIELD CO. edge for beauty * “pre. 
wall paper around 

Plastic Specialists eR 
against wall . for single 


347 W. FOURTH ST. 
CINCINNATI 2, OHIO 


or double switches. 








FINEST SCISSORS AND tia! 
















Gradually, this popular and quick-selling asbestos wick is 
becoming more plentiful. Because it always has been made 
right and merchandised right, FLAMEMASTER is a na- 
tional favorite for oil-burning stoves, ranges and heaters. 


























DISPLAYS COMING BACK! 
In limited ies, the pope 
Senior Dispenser is again available. 
Ends cutting waste; errors and 
losses. A surefire sales booster! 



































AND DON’T FORGET GLASWIK AND TOPNOTCH— 
TWO OTHER PROFITABLE ITEMS FOR YOU 
ATLAS ASBESTOS COMPANY 


Producers of Asbestos Products for 25 Years 
NORTH WALES, PA. 









Distributed hy the ¢ ecuntry’s Leading Jobbers 












FREE MERCHANDISING AIDS 
»% To HELP You SELL Lusthro-Ware 


aN Customers can see at a glance the beauty and built-in appearance 














| NN 
' : of Standard Lustro-Ware bath fixty This, coupled with 
their detachable feature for easy cleaning, plus their chip- 







PY 


proof and stain resistant qualities, p sales. 









Make Lustro-Ware your bathroom accessory line. 


GALLAGTE: 


PLASTIC PRODUCTS,-INC 


LUMBUS, OHIO. USA 


























HARDWARE AGE 


R is a na- 


d heaters. 


LEADS THE WAY 


; Ilustrated below are but a few of the top-selling leaders in 
the world famous line of Red Devil Tools and Machines. Catalog 
describing many hundreds of items available opon request. 


rrr 


IRVINGTON 
N. J., U.S.A. 








Kerosene Kanges 


FOR THOSE WHO DEMAND THE FINEST 
BOSS HOLDS THE SPOTLIGHT—Everything in 


beauty and convenience plus the low cost economy of Kero- 

sene. Lustrous porcelain finish...easy to clean. Finest 

Utility Features, including glass in oven door for visible 

baking, roomy utensil compartment, useful shelf splasher. 

Fast efficient cooking heat...safe...odorless..,sootless. 
Remember Boss ... See Boss ... Buy Boss. 


THE HUENEFELD CO. CINCINNATI 25, OHIO 


BOSS RANGES - STOVES - OVENS - HEATERS 








HOLLA ND ‘§ Progressive Farmer, 
better Homes 


Dealers: Every worth while prospect in your 
community is reached, month after month, 
by continuous Boss consumer advertising 
appearing in leading national magazines. 


(See above ad in current issues) 














